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Abstract: This study measured the social value of social economy enterprises in Incheon Metropolitan City using
the Social Value Index (SVI) developed by the Korea Social Enterprise Promotion Agency. The results showed
that the social value orientation of the business activities of SSEs averaged 9.3 out of 15 points, and their
innovation efforts were 8.0 out of 10 points. The average monetary and non-monetary social contribution efforts
of SSEs was 5.1 out of 10. When comparing the average sales and social value scores by industry, the
manufacturing sector shows that social enterprises have higher average sales and social value orientation of
business activities, but lower social return efforts. Social work facility management and business support services
have high average sales, but low social value orientation of business activities and efforts to make monetary or
non-monetary social contributions. On the other hand, education services; arts, sports, and leisure-related services;
and publishing, video, broadcasting, communication, and information services have lower average revenues but
higher social value orientation of business activities. These SVI indicators are well utilized by local
governments, but not yet by the central government. In the future, governments and public institutions should

reflect the differences between sectors when formulating policies for social enterprises.
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Table 5. Social Value Metrics (Social Giving Effort)
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