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Digital News Innovation and Online Readership:
A Study of Subscribers Paying for Online News
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Abstract Recently, South Korean newspapers began trying to charge for online news. This study attempts to
shed light on the factors that influence payment for online news by analyzing Korea Press Foundation’s 2022
Media Audience Survey (N = 58,936). The results of this study showed a steady increase in past payment and
paying intent for online news since 2020. Predictors of past payment for online news included gender, age, and
education, and interest in political and social issues. News use through specific media (i.e., newspapers,
magazines, portals, messengers, social media, video sites, and podcasts), as well as mobile applications and
e-mail newsletters, were found to contribute to paid subscriptions. Based on the findings of the study, news

organizations should prepare to offer differentiated news content through their own news platforms and establish
concrete plans to build trust in news.

Key words : Online News, Business Model, Past Payment, Paying Intent, News Platform
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Table 2. Hierarchical binary logistic regression: Factors explaining past payment for online news

S ©S=

Modell Model2 Model3 Model4

B Exp(B) B Exp(B) B Exp(B) B Exp(B)

/g (0149) -0.117x 0.889 -0.057 0945 0.028 1.029 0.058 1.060

A= =0.006#* 099 =0.01 Lt 0989 ~0.01 2+ 0.933 —0.012sx 0.933

w5(1) ~1.436x 0.238 ~1.304sk 0271 —0.752+x 0471 -0.69%6+ 049

W5(2) —1.074px 0.342 ~1.010sk 0.364 -0.600x 0520 —0.588xx 0.56

250 -0481 0618 -0.469 0625 -0.234 0.753 -0.196 0.822

25(2) -0.148 0.862 -0.129 0879 0.030 1.083 0.107 1.113

253) 0.043 1.044 0.042 1.042 0167 1.181 0.216 1.241

254 -0.004 0.99% 0.003 1.003 0.196+ 1217 0.259 1.296

25(5) -0.004 0.99% 0.010 1.010 0.186+ 1.204 0.2567x 1.292

A5(6) 0.074 1.077 0.081 1.034 0.252+x 1.287 0.300 1.350

A2]-Abs] A9t (1) ~1.207ss0k 0.299 -0.900 0.406 —0.934 0.393

A2]-AbE] ARt A E(2) ~0.96G sk 0.380 -0.491 0612 —0.511# 0.600

A2]-Aks] ARt A=) ~0.804ssk 0447 -0.405 0667 -0.485 0616

A2 Ak3] A9t HAIE@) -0.340x 0.712 -0.097 0.908 -0.161 0.801

2% o8 09605 2613 0.85] 2.341

/A ol& 1,241 s 3457 0.961 s 2615

TV °]& -0.069 0934 -0129 0.879

2] e o] & -0.072 0931 -0.0% 0.946

muy ¥d o] § -0.133 0.876 -0.282x 0.74

PC 49 o] & 0,196 1.216 0.120 1.127

wAlA] o] & (.788ssk 2.198 0.641 s 1.89%9

SNS ©]-& 04905 1.632 0.38355 1.467

TIE o1& 0524 1633 0.505# 1.657

FHE o] & 0832k 2.29 07453 2.106

AEAL fAtolE o] & 0.144 1155

AEAL Zg Al o]& 1002+ 2723

AEAL FF2EE o]& 0454 157
Nagelkerke R Square 0.044 0.062 0.134 0.156
Cox & Snell R Square 0.008 0.010 0.025 0.029

-2 Log likelihood 11569.81 11482.8%4 10565519 10327.013
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