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Abstract The majority of research on lifestyle has been conducted based on a variable-centered approach.
However, over the last decades, there is a growing body of research on lifestyle in terms of a person-centered
approach. Hence, this study identifies senior generations’ profiles based on the combination of the five realms
of lifestyle. More specifically, this study utilized a Latent profile analysis(LPA) to explore both quantitatively
and qualitatively distinct types of senior generation’ lifestyle profiles. As a result, the five distinct types of
senior lifestyle profiles were identified and these five profiles were then contrasted with traveling attitude and
behavioral intention(traveling intention). In addition, this study attempted to identify similarity in the patterns of
relations with theoretical antecedent, correlate and outcome variables. Results showed that even though senior
generation belonging to profile groups pertaining to the high level of all five types of lifestyle were associated
with a high level of attitude and behavior intention, there was no differences among the profiles. This means
that regardless of the patterns of senor generation lifestyle profiles, there was no similarity. Nevertheless, it
should be considered that senior generation consider a security when making a travel ling decision regardless of
the patterns of lifestyle profiles. This results suggest that senior generation’ traveling satisfaction is more likely
obtained with the experience of safety and convenience during their travel. At last, this study discusses some
implication tourism theory related to lifestyle, practices and future research on tourism profiles.
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Table 1. Mean, Standard deviations, Correlation analysis

1 2 3 4 5 7 8 9 10 11 11 12
LT (087
PAGE R 049 | (0.89)
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104174917 | 0220 | 023w | 013%x | 036+ | 036w | 057+ | 023 | 024+ | 015+ | (0.91)
1712918 | 003 0.08 047 | 011 | 013w | 011 0.07 008 | 049 | 013= | (0.93)
128 % 017 | 0215 | 042 | 018w | 018k | 017w | 018wk | 0220« | 043+ | 0210 | 037+ | (0.89)
1BAFATF | 018 | 024+ | 020%x | 0320 | 03Lwx | 031+ | 018 | 023w | 021# | 036w | 019 | 018 | (0.85)
it 371 367 362 346 335 373 369 363 370 364 351 3.56
EEHA 090 095 1.10 1.05 1.00 0.90 095 1.10 1.00 141 1.00 1.01

sto] B Atol|A] 579 FAZasd RYS A
2 2 7389tk Table 2 1~87) A
E]— ];_/\E]_o] JEJ_]_M Zad 15._74]%-1 7(4?3—

2
7
54 HojFa gtk Figure 18 Esto] AIC,

)

2 lo
S
T

T2 HMz=zalE2y
Table 2. Results of the latent profile analysis

%0,

BIC, SABIC A4=¥ W3le] FAS HolF1
Tabel 3& 7 223 IF(1~5)E2 AA 542
28L&k Al o AR SEH O &5 &

HojFaL gl

e o S

1 of

TRl TAAGAT Chi-square 4% BHel 4
Profile LL AIC BIC SABIC (D%zze) ( éﬁﬁ) Entropy
Profile 1 ~3852.700 125401 768353 7136610 NA NA NA
Profile 2 ~3687.8%0 TAO7.760 TAT6.A34 T4256% 0.00 0.00 0.776
Profile 3 | 3618924 7281819 376345 7306509 0.00 0.00 061
Profile 4 | ~3397508 7251016 371284 7282401 0.00 002 0.734
Profile 5 | -3563.055 7194110 7340.149 7232.220 0.00 0.01 0.827
Profile 6 | -3543054 7166109 7337919 7210944 0.00 0.19 08%
Profile 7 | 3527501 7147.001 34583 7198562 000 0.14 0851
Profile 8 | 311346 7126693 7350046 7184979 0.00 034 0865

Note. LL: Log Likelihood; AIC: Akaike Information Criteria; BIC: Baysian Information Criteria; SABIC: sample-size Adjusted BIC;
BLRT: Bootsrap Likelihood Ratio Test; ALMR: Adjusted Lo-Mendel-Rubin Likelihood Ratio Test.
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Figure 2. Profiles from the latent profile analysis
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Table 4. Characteristics of the profiles of commitment on the outcome

zgue] | Zeye2 | ey | Zeyed4 | Zaukels Overall test o8 s
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Table 5. Multinomial Logistic Regressions for the Effects of the Predictors on Profile Membership
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