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Abstract This study sought to verify and examine the factors that influence social capital on social economy
awareness. To summarize the results of the study, the results are as follows. As a result of analyzing the
impact of social capital on social economy awareness, norms (t=3.228, p<.01) and participation (t=3.057, p<.01)
had a significant impact on social economy awareness. In other words, the better the norms are observed and
the higher the participation, the more influence it has on social economy awareness. Based on these results, the
following implications were drawn. First, 'norms' refer to rules or standards that community members must
adhere to within society, and these norms play a role in regulating the behavior of individuals and promoting
social cooperation. Through this, it is believed that a strong normative system can have a significant impact on
the way people participate or cooperate in social economy activities. Second, 'participation' is an indicator of
how actively an individual or group participates in social activities. People with high levels of participation
through social capital will have a high level of understanding of social economy awareness and will be able to
act effectively. These results show that in previous studies, the better the norms were observed and the more
trust and networks were strengthened, the higher the awareness of social economy. In contrast, in this study,
norms and trust were found to have an effect, but the network did not, showing a difference from the results
of previous studies, so repeated research is expected to be necessary in the future. Considering the results
above, strengthening and developing the elements of social capital such as norms and participation can have a
positive impact on overall socioeconomic awareness and development.
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Table 1. General characteristics of research subjects

(n=124)
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A ~
407494 30 4.2
504 °] A 33 26.6
aE olat 4 331
shel = 58 46.8
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Table 2. Social capital overall and sub—factor average (n=124)
_ . . - xT
T N Hagk | Hdigk | Hd 73}

AFS] A AR 124 2.29 5.00 3.50 52

e 124 1.60 5.00 3.52 60
HESY A 124 .83 4.17 2.17 61
T 124 3.00 5.00 3.97 .50
e 124 1.00 5.00 3.10 75
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Table 3. Social economy awareness overall and sub-factor

average (n=124)
xE
T N | H&g | Aok | 3 A%
213 A 7
MO . Al ioa | 216 | asa | 362 | 51

AbA1A | 124 1.00 5.00 3.50 3

AA 2 124 1.40 5.00 3.51 57

9 &7 124 1.80 5.00 3.92 61

ZA Q1A 124 1.00 5.00 3.55 81
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Table 5. The impact of social capital on social economy
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