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Abstract Understanding individuals who consume content on OTT platforms is crucial for media
operators and marketers due to the dominance of OTT services in the global media market. This study
compared socio-demographic and personality characteristics of OTT non-users and users, and tested
these characteristics impact on usage time of OTT services. Cross-sectional data from 9,686 respondents
aged 13 and above that extracted from the 2022 Korean Media Panel Survey were analyzed, revealing
significant differences between the groups in gender, age, education level, income level, employment
status, openness to experience, conscientiousness, extraversion, agreeableness, and neuroticism.
Moreover, gender, age, education level, income level, employment status, conscientiousness,
extraversion, and agreeableness influenced usage time of OTT service. The findings expected to be
valuable data that media operators and marketing practitioners can refer to when formulating strategies

that consider the characteristics of users.
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Table 1. Sociodemographic Profile of the sample
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w 40-49A4] 1,605 16.57
9 50-594] 2,023 20.89
9 60-69A] 1,516 15.65
ot 704 oA+ 1.773 18.30
& FE
258 &9 olst 1,120 11.56
st &Y olst 1,044 10.78
158 Y olst 3,304 34.11
ey £ 4,068 42.00
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I 2. Flo|dEZ24 ZHat (A=9,686)
Table 2. Result of Chi-squared Test (V=9,686)
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Table 3. Result of Independent #test (V=9,686)
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Table 4. Results of multiple regression analysis
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