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4.2 MBI W ISR S

7P ATl A, SAEA ] sk AEEs) B
YEE FAEITE WA, AMOS 265 olgste] &
A4 QRIS Arfsigley A A3 By A9
T (2%50=126.366, GFI1=.942, CFI=.980,
RMSEA=.059, NFI=.962)% Blid 53 e
wow SANSLES EFdE 29 AT B
F 075 Ak Ao Yehth 72F Wi )
4 dde HolFE alpha a2 5 0.7 o)ido]

o C.R.(composite reliability) gt =3+ 75X
0.7 (Bagozzi and Yi, 1988)= et

AVE (average variance extracted) b 715X
058 EF Aglsh=s o2 yeht HFehdidol
SHEE Zow AdHie npuoR, FHE
A ERle] Sl 73 AR Al ke Al
Abslgitt. 71 A, <Tab. 4-2>¢ UeRd nlel 2+

o] AVEY] Aol 7 74 /dzte] AR
oF & Z0% Yeht ypHERP o] grE= o
ke 9ltH(Fornell and Larcker, 1981).

o)A

a2 =z
= %’il_ Ol’i’—

Tab. 4—2 Discriminant Validity

Vg | ASIE [ A7 [ A [ A2 | A7)
qx | IFg | 938 |EH |asH
zﬂj]é‘ 0.777| 0.881
ERE
UL lo.671] 0.714 | 0.819
Zlojifi 0.834 |-0.253|-0.012| 0.913
ﬁ
32 10.769| 0.514 | 0.568 |-0.18200.877
A7) 10.750| 0.496 | 0.457 |-0.156(0.637]0.866
i"_o__@— . . . . . s .
%) ojhae] ghe AVE AIFE ke, 1 919 e AASE veRd

ANE S AFE) Siste] TRy we
S olgslol 4F BHE sk 24 Ao, w

28

& A AF(1%01)=207.291, ?/df=1.868
p<.001, GFI=930, CFI=.979, RMSEA=.052,
NFI=.955, TLI=.974)& 55 ot AAE
Zy 7Pdel AA ot vt Aok WA, AEs
frol Azt &g (£=.159, p=.024)3} Ajo]-&-2%

(=174, p<.001) ) "|X& e 1:]1_1'; 80)5h0]
H1¥ H37}F AfEl=|qlet. spARE, 2|7 93l

A= YEE. D2 1384 oot H2e 714 Sith

Tab. 4—3 Result of Hypotheses Testing

Std.

B= Estimat | SE. | CR. P | 2%
e

m| SRS | 0159|0120 | 0.053 |0.024 | A4
z| AR | -0.070 [ 0091 [-0.882] 0378 | 717t
3| HIESE | 0174 | 0.052 | 3.496 | <001 |47
He| 358350 | 0466 | 0057 | 6.160 | <001 |7
ms| JA%EE. | 0133 |~0.152/-1.659| 0.007 | §
Ho| JA%TE | 0637 | 0054 |11887|<001| A7
w7 | AR | 0624 [ 0087 | 9.999 | <001 | A7
s | IEEAE | —0.206 | 0.040 |-4.762| <001 | 417

EPEY] ARFH] Azt
u| X G #=.466, p<.001)S FolEte] H47F
A A= Lt BFx m ArFAo] A7 8] 74
Ao 7 wE JIFE(H=-.133, p=.097) 95

10%01] 1‘?_]_' ,]?_ 7—1_& L]—E}-L]— Ho: HE Hﬂ;q
o7 AL JRFLo] £L5E o] g A}

7N &S ol Flolgl= H6(,4=.637, p<.001)
= AA =L} v ete 7 Aol gowi= |7t 3§
glogRE 344 JF(£=.624, p<.00D) S, A7
H 98 (£=-.206, p<.001) S 2HE= F44 9
S k= Ao® Ueht H73 HBol BYF AA|

ot} (KTab. 4-3> #a1).
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Ak 2 ATE olHs miyHS
I AR fodAE
Macro #4(Hayes, 2013)& F7}=
o= 7]Eﬂ_i HaAls 3)FRA ] 7125

EXEYS

=
=

N

A %E}J—X

—
2 el AL,

47 A
ErEdge 7&&}?:?% wRpse) ML £%

3171 wltell Sobel AAAHT UL Aot FE2&
Ath(Lee, 2020, p.58).
WA, Process Macro 81¥ ®&g &gate] 4

Bl EYUFA A4S RAI. 5 JuF

Aol Azte Fel xztE 23 27)F %713% 7}7}
N o] Aolgelel R JFE A
T AR, Alasdt AR e 49 uH7HE

sh= AR, 183 A|Esq A4 AdE 4
g e sk AErF BAESE w29
A o= AFRre sk GILLCD 3 gt
FLULCD Aol 0o z3te]=Alel wheh A%t
=, 7RE Aolell Ogto] EFEX] ko 7 wizla
= FoJg o 1| effect@to] F(+) < Fhol
W FAHoR wjyfsittar dkstc(Preacher and
Hayes, 2008). A1]77F 95%14 HFEAEY
5,0008]& AAJSH A¥i= <Tab. 4—4>%} 2t}

Tab. 4—4. Mediating Effect Test (x=LQ.)

A= Effect | 209 | LLCI | ULCI
Jaigade e | 226 | 041 | 248 | 311
5 E A e
SEER IR | 027 | 018 | —005 | 067

BRER VNS 102 | 037 | 030 | 175
A FA 7]
257 >AZte | 043 | 023 | —.001 | .089
F g Aol &2 =
A EAA]
4577k 919 | 006 | 009 | —.012 | .023
—Alo] &%

) LICI=boot 95%A1%] 73 Wl aFekgt, ULCT=hoot 95%41=]73E v “33tgk

29

Au] 2 2ol g-e]zef] 1|
FalA Rk opel, 217
SAAE oA wifEThE Ae o
HAa 4090 & A7H4 Es v
Havh= 55%1 didslh 22589131
W A7 a5 e wlE 3 7 aTl= 102090 A
ARSI g, JREHe] Ap|asaat A
e = 2 A% R o] mA= 1H
T froletA S LERE =, A
EAEY] AJRFAo] TR An|ag FY
Al AZbekH, A E s B FEOE
7¥stel A= Al Aol Lot FkehE T
= g1 & g olvh THHE AAEA dskd, A
do] o] g2 re] wjx|= 2k 9
SFA] kit
w2k O 2 Process Macro 4¥1 B8-S -85}
o ST AV]E A5 wiadE
At AR oA FeJskA] Ekd A7
G2 w7AT HSelA A LJsieleh 4 A3,
el vzl Evs 95% AlF Tkl frelst
Uebstth Ap7lasito]l Alo]g-2 ke
& 2% SolM 47%7F A48 FEs E5k 1t
2Rl Ao AT (KTab. 4-5> #a1).
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Tab. 4—=5. Mediating Effect Test (x=S.E.)

A= Effect | 209 | LLCI | ULCI

%= 53 0.429 | 0.049 | 0.334 | 0.525

2 757} 0.227 | 0.045 | 0.139 | 0.315
A

LA 7be Hm | 0.203 | 0.042 | 0.125 | 0.292
—Ao] g2 %)
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The Effect of Information Quality and Self-efficacy on
Car-sharing Usage Intention

Liu, Bo® - Byun, Sookeun™

ABSTRACT

Recently, car sharing has shown the most remarkable growth among sharing economy
services. In the process of analyzing the intention to reuse the car sharing service, this
study tried to reflect the wunique characteristics of the service, which consists of
non—face—to—face self—service, such as reservation, approval, handover, inspection, and
return of the vehicle. Specifically, in addition to the perceived benefits and the perceived
risks, we considered 'information quality' as a platform characteristic and 'self—efficacy' as a
personal characteristic. To collect data, an online survey was conducted on adults with
experience in car sharing, and a total of 320 responses were used for analysis. As a result
of analyzing the structural equation model, it was found that information quality and
self—efficacy increased the perceived benefits of services, and the higher the information
quality, the higher the self—efficacy. On the other hand, the role of information quality and
self—efficacy in lowering perceived risks was insignificant, and the intention to reuse services
was more affected by perceived benefits than perceived risks. As a result of further analysis
using Process Macro, it was found that the effect of self—efficacy on reuse intention was
mediated by perceived benefits. It was analyzed that the indirect effects of information
quality on reuse intention through perceived benefits or self—efficacy were all significant.
These results suggest that providing timely, sufficient, and easy—to—understand information
required by users on the platform improves self—efficacy and increases service reuse
intention. In order to increase the number of service users, it is important for service
providers not only to provide promotional activities such as offering attractive prices, but also
to provide high—quality information so that users can use it more easily.

Keywords: Car—sharing, Sharing FEconomy, Information Quality, Self—efficacy,
Percerved Benefit, Perceived Risk, Reuse Intention, Mediation Effect
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