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(The impact of virtual Brand experience using Metaverse on Interest, Immersion, and
Recommendation intention)
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Abstract

This study tested the hypothesis through confirmatory factor analysis to confirm the

relationship between Brand experiences (Deviant, Entertainment, and Aesthetic experiences)

in Metaverse on Interest and Immersion, and to verify whether these Interests and Immersion

have a significant impact on Recommendation intention. As a result of the study, it was

confirmed that all Brand experience factors had a positive (+) effect on Interest and

Immersion, Interest had a positive (+) effect on Immersion, and Interest and Immersion had

a positive (+) effect on Recommendation intention.

B keywords : Metaverse ; Brand experience ; Interest ; Immersion ; Recommendation intention
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