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[Abstract]

Consumer trust plays a crucial role in the development of the sharing economy. This study primarily focuses
on the factors influencing consumer trust and examines the case of ofo, a former leader in China's bike-sharing
industry. This paper analyzes the decline in consumer trust in ofo, which can be attributed to internal management
issues and the near-bankruptcy situation. The "difficulty in refunds" issue faced by ofo since December 2018
has been growing continuously, and this study explores the factors influencing trust and distrust in this context.
By considering product factors (quality), platform factors (payment security, privacy protection, reputation),
and social factors (social norms, government regulation) as independent variables, the study analyzes the factors
affecting consumer trust. The analysis results revealed that as consumers' distrust towards shared bikes increases,
their switching intention also increases. The company's reputation and social norms were found to influence
both trust and distrust, while government regulation was found to influence trust. The research findings provide

insights relevant to sharing economy platforms and offer guidance for future studies.
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I. Introduction
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II. Literature Review

1. Sharing Economy
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2. Sharing bikes
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Table 1. Sharing economy service

Field Enterprise Main services
Shared - Chegg -Chegg offers online
goods - Etsy textbook rentals
-Etsy is a platform for
handicraft sharing and
communication

Shared - Zopa -Provide financing

finance - Lending information for smes and

club individuals

Shared - Airbnb -Airbnb offers short-term

space - Wework rentals for online travel
-Wework provides corporate
office space sharing services

Shared - TaskRabbit | -TaskRabbit is a platform to

services help others complete tasks

Ride - Uber -Use mobile terminals to

sharing - DiDi reserve vehicles, private cars

- OFO and taxis

Food - Kitchit -Kitchit offers on-site

sharing service from chefs

Shared - Udemy -Udemy offers online

knowledge courses

Shared - Open -Open Garden provides wifi

resource garden network sharing service

- SolarCity -SolarCity provides solar

energy photovoltaic sharing
services

Shared care | - Class Pass | -Class Pass provides fitness

resource sharing services

3. Trust and distrust
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ITI. Research Model

1. Research Model
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2. Hypothese

2.1. Product quality (PQ)
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2.2 Perceived payment security (PPS)
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2.3 Perceived privacy protection (PPP)
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2.5, Social norms (SN)
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2.6. Government regulation (GR)
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2.7. Trust/distrust (TR/DTR) and switching
intention (SI)
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IV. Methods and Results

1. Methods
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2.1. Confirmatory factor analysis
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Table 2. CFA Results
V FL CA CR AVE
PQ1 0.912
PQ2 0.888 0.858 0.913 0.779
PQ3 0.846
PPS1 0.812
PPS2 0.915 0.859 0.912 0.777
PPS3 0.914
PPP1 0.954
PPP2 0.907 0.849 0.928 0.866
REP2 0.895
REP3 0.881 0.871 0.920 0.793
REP4 0.894
SN2 0.950
N3 0.959 0.903 0.954 0.911
GR1 0.985
GR2 0.822 0.830 0.902 0.822
TR1 0.912
TR2 0.897 0.895 0.934 0.826
TR3 0.918
DTR1 0.863
DTR2 0.878 0.862 0.916 0.784
DTR3 0.915
SI1 0.915
SI2 0.873 0.855 0.907 0.764
SI3 0.832

*PQ: product quality / PPS: Perceived payment security /
PPP: Perceived privacy protection / REP: Reputation / SN:
Social norms / GR: Government regulation / TR: Trust / DTR:
Distrust / SI: Switching intention
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Table 3. Discriminant validity results

Table 4. Results of structural model

DTR | GR
DTR| 0.885
GR [-00%94| 0.907
PPP|0.001|0.074| 0.931
PPS|0.339|-0053|0.295 | 0.881
PQ|0.286|-0028|0.047|0.228 | 0.882
REP|0.441|-0066|0.192|0.465|0.330| 0.890
SI [0.274]-0208|0.066[0.254|0.216|0.456 | 0.874
SN [0.434|-0143|-0050 |0.358|0.4260.460|0.422 | 0.955
TR |-0432]0.237|0.043 | 0286 | 0287 | 0400 | -0245 | 0466 | 0.909

PPP |PPS| PQ |REP| SI | SN | TR

2.2. Structural Model
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H Estimate | STDEV | P Values| Result
H1-a| PQ -> TR | -0.082 | 0.049 0.093 Rejected
H1-b | PQ -> DTR | 0.075 0.045 0.098 Rejected
H2-a | PPS -> TR | -0.088 | 0.045 0.053 Rejected
H2-b |PPS -> DTR| 0.144 | 0.052 0.006 |Supported
H3-a| PPP -> TR | 0.087 0.048 0.070 Rejected
H3-b | PPP -> DTR| -0.082 0.05 0.103 Rejected
H4-a | REP -> TR | -0.212 | 0.045 0.000 |Supported
H4-b |REP -> DTR| 0.261 0.048 0.000 |Supported
H5-a| SN -> TR | -0.273 | 0.048 0.000 |Supported
H5-b | SN -> DTR | 0.223 | 0.049 0.000 |Supported
Hé6-a| GR -> TR 0.171 0.04 0.000 |Supported
Hé6-b | GR -> DTR | -0.03 0.041 0.476 Rejected
H7 TR -> SI -0.155 | 0.041 0.000 |Supported
H8 DTR -> SI 0.208 | 0.046 0.000 |Supported
V. Conclusion
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