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Abstract

Purpose - The purpose of this study is to examine the influence of the compulsive hoarding behavior
of consumers on the intention to purchase hedonic and utilitarian types of products.
Design/methodology/approach - The online and offline survey was conducted and a total of 210
domestic data were collected. Simple and multiple regression analysis and ANOVA were conducted
to analyze the data.

Findings - First, the consumers’compulsive hoarding behavior had a significantly positive influence
on the purchase intention. According to the analysis results of the sub-factors, however, only
‘Difficulty Discarding' had a significant influence on the purchase intention, while ‘Clutter' and
‘Acquisition' did not.

Second, as the results of identifying the moderating effect by product type in the purchase intention
in accordance with the consumers’compulsive hoarding behavior, their compulsive hoarding behavior
had a significant influence on only the intention to purchase hedonic products but not on the
intention to purchase utilitarian ones. Similarly, the results of analyzing the sub-factors showed that
only‘Difficulty Discarding' significantly influenced the intention to purchase hedonic types of
products, but ‘Clutter' and ‘Acquisition' were not significantly influential to both the hedonic and
utilitarian types of products.

Research implications or Originality - First, this study is meaningful in that it expanded the research
discussion on compulsive hoarding behavior by conducting empirical research on this behavior in
the general public, which is unlike the previous studies that focused on only severe pathological
compulsive hoarding behavior.

Second, it identified that the consumers’compulsive hoarding behavior could cause purchase
behaviors that were different depending on the type of product by searching the purchase intention
with divided types of products (hedonic and utilitarian).
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I A&

AA7aH(Compulsive hoarding)e 2718 B#3l1 $Ea8E P92 @it 1g278 A oA
ARG Ago] REA BE EHH]O}OJ] 1zto] P3t= AES gk HIAFoIHATS, o274,
2013), 28y 2 A=) gk A9 Ve e 8AE RETHE Az AA }Zlﬂﬂ daglol B4

A fshke d2do] veh=d, ?ilﬂ ARl Al EEGAY AMEA] e S-S HERA] &3l A8k
A&Ho g st P5S AP relgl dt}(Frost and Hartl, 1990).

AA7yake. 1 Aol whe} zpolzh AN BL moE Hulr} gAY, sk 27e AelskA
58k A A 2 Ho| e Aol I LA T 3R F AtHHFTS, 0|27, 2013).
T WIS FAA TR SUE AT A T Uk DGIHAE L] 91247
o BE) s}tk W shAiet Ln) el el tek wle] bl gl Sl
vl AEE U o Teel Has AT Pl Aol oheh 2uE Btk AeiHl
WELS DA B4 AR,

==

9, 491 5 AFHE oItle), 24 dEdad HE AxE A9 B BYol £9% 013
shehe AFshe A Rokel e 2uAe] AFPABE B ol FTekn ek, Y e
Py Ed=E S| Zara, HEM 5] o5 SPA HeA= oA wiek 20| okd vpoh 2]
Tl &8 AGHT EE 28, o % B 5 PRl v Falxe BAYS B 2= L] Ee

YA A wtelel SNS 52 B3 £33 2% 713 52 Fojalal Auj2 BRIt o]#dh Al3H
FEIF A s el tigk A7 Beds wole Zlolvh F, AR Qs 7l S5
o]71#] ¥3ta Fed 2uE AL FaskA ¥e BAL T ol A& EE A4, B g
EZ o nlglx| 1 BolEo 2y AR ofes (Coulter and Ligas, 2003)& #7474
utah 2] gojel tigk olsirh dasitte A
ol Zn|At YT FF Sl AgFare] EAdel %
2 Haws et al.(2012)& A2FE2 FAstEE %S A
2} ojate], dnbA LulzbelAl A& 7heet A g AAEATE. Coulter and Ligas(2003)=
Weld o] obd AUwkd AR ute] EAS EUS AEH R FYE AP ARES AEEA
E3e A2 FE3 NdS AAskAY. =3, Guillard and Pinson(2012)& 282} #7474l AJ&ko]
2WFE 5 WATE ag AFS Al %LUH%}—E dl Asfatr i A7dgk Al7)7F obdelle A&H o Fujet
T 59 &M As g7k vehds Al disf 245k
JEM 2 Rbe] A Ak :rLqu‘ng #d AFE FAA o7 w|Fe Ao, arfAx
| AFHE el tigk ofs) B A BAell 2S£ A7 BAHotk, fAket g o® Tk
‘Zxauele TojgSd B3l A8E ATEL g5 ZAEA XVJ7PHPEB%~ T 5w
E 545 ITE HolM 549 Aozt vehdth, 53] wule] A A5, °l 78(2013)]
D50 Aa]d AE B ATE Ao 2ute] AR S gk 2 suk(o]
, 2018)7 Z=mlAte] B A, 7l 3 T WS AF(el27, HES, 2019) g A7}
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wEhA] B AFdlxE AgAake] Avate] Fujof e A= kS BAEtaL, o|mf AlEFFAd wE
Zd a3E gl st AEFFES AP AT ue} H2HH Xﬂ%ﬂr A&H AFLE EF3t
(Mittal, 1989) AojHgkom, Auate] 27dut EAJo] AFRH(AH/ A2l upel Fufjo|x o
oH JEFS vIAEA Gl ojeh 2L BAS Bl aH|Rte] EAS olsfsta Bl mE AP E
A gzt gk,

. A7gat 2 AFHPell g ol24 W7

1. A7)

AA73uk(Compulsive Hoarding)e]d, B QslA] ¢ke 2718 Zuldo g &HE31 A4 71x)9) Aaglol
2HES AEEEYH oEeS A AFS 9nldth(Frost and Hartl, 1996). &, 79| 7Fx|9F A4#¢l
o] ARgEHAl G &31E HEle Hl ofeleg 2 A= £ dS5sid Bfeke AS weiH,
228 AR X Arg F4go] AY A Hed At iz 22 4 g (Frost et al,,
2012). A73uke Qg FolE Qo 7]a(Tolin et al., 2008), 7142 $§8h=(Frost, Steketee
and Williams, 2000) 5 #7821 9 v g 9ok, AdEre Apald FRijle] AL whelslo]
AEE A ZAY BT - JaL, dole EUER ety A f8AQ AL 4o & vk
(Frost et al., 2000). A7378te B{38 AldEo| BE|R] Fals B 234 A&, 23d 7A1E,
v AR, ARgE b n S oule ghekslth(Haws et al, 2012).

A8 AtelA %7& ‘ﬂlﬂ’q Foh= o= /\-n—r ‘ﬂﬁlt A fé}?ﬂ B AzE, St —ir"ﬂ %@
o
BAA 744, EE‘“ BﬁF /‘]-'7}01]71] F7] 98 va 55 Xilﬁlil‘}ib‘r(Coulter and L1gas 2003; Green,
Mandhachitara and Smith, 2001; Guillard and Pinson, 2012), 3}, Haws et al, (2012)& 4Bz}
22 AF Y|t BRAstA Qs AlFS AZEE F e S A48k didel Hadd
o l‘iohﬂr-l— skt ol2gh Ha gt HHHE okt o] B ARt a3 vEE ARk
U= BAT AT= v} AMEHA] G AFS AESHA] Feked] d3s nXA "eHE A, 2018).

g, Ae B8 AR s A9 o SRl 4k 3l Hie vjgoR AEd
Qe WS gt (Fortuna and Diyamandoglu, 2017), ojul 2% dhf o 33k x]2jo] RE3l
(Mowen and Carlson, 2003), H¥&-olgli= 39 AAZE AHeld, F47, A3 ¥4 —’F‘%‘B}ﬂ 2ol
2FES ARIA Za BASI)E it (Anderson, 2003). AFEEHA] ke AEY A HEE I
Aol 74 47 whitol A2y AAE FHsh= Aeolh

Frost et al.(1996)2 ¢lA8F 2 d(A Cognitive-behavioral Model of Compulsive Hoarding)ol|
=718to] A7ty FS AHEGirt. o] ol@elM AFAERe AR Al B, A of 3 FAo 2A,
PF 39, 2FEe] Edo tigh ZRE Wgod vEhdt) o|F HF ATl E AAFFTEAL] o]2F
Mol whel AA7gato] Zdukrrmiel dddAde] gl o (Frost and Gross, 1993; Frost and Hartl, 1996),
A7 BHAsta e AvAkE Autulz ol uE-e et AL A9siuh(Frost et al,,
2002) 53], Frost et al, (2002) #77dwto] Zakufo] JakS w2 vk ofue} 1 HE g O]"ﬂ

do] BE A§E7A FEsEE A4S Helda 319, =8k, Mueller et al, (2007)& AA74uke
?“ﬂ"ﬂ gk RiMeh Jojut 7 S5 ARE 5§, AE E]J— o] glE Aoz YehAL,
dagls 08 AF A Ze3d AR o od AR 43S dokal sk
3 | Grisham and Barlow(2005)-2 #773dke] 45 (Table 1) 3 o] Attt AA, 27E

3510

+

of tigk Ak, A, Bl=d EAoR Afaol uigh st A ozt 2 Sl T4 o
3} (Steketee, Frost and Kyrios, 2003). &/52 W - F 3 AFAES A71A1717] olu
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o] dietal Az Fxg Bgo] AfE g 4 ofF, 71 g -8, LfEd it
A AQTE FHAIA AR ek H4& AQATIAY gt AR o]ofzivtal 33k, whetA
A7k n@A A wol Vel E SIvH(Kim et al,, 2001), E4, A4 ute] P52 5402
A EE AfrEe] AW oo} HEst 9]’\}73@% 3lujstal 7F7} Qe 23S s
Y53ty ot Aolth(o] 24, HFS, 2019). AR, AP 5S 713 AREES] B9 2759 7HA]
gk Egtout 2357} H“@O]'”ﬂ 280 Al & H7lo diE oJAaraA o] ofHo}h, &%, AF4Y e
oo} @] 9lo](Eslinger and Damasio, 1985; Hahm et al., 2001; Harlow, 1868) R ®.d| thst
ee o sele) g, grel & ZAdo] et Adtol EJ_EVL,_ 3}tk (Frost and Hartl, 1996),
uiAy, 7l g ARSA B R i%%‘)ﬂ gk A W2 ohE AT A A A doE
el 4 u), A3 248 Hols ARIELS Ao g e 0188 Ho|AU(Frost and Gross
1993; Samuelsa et al., 2002) BARLFE H =T w2 177G ok Adge] glom, Apale]
Psol gt F&Ho] ALY wslo] gk F7|F o7t @& Aoz yEpyth(Frost et al., 2000;
Mataix-Cols et al., 2000).

Table 1. Characteristics of Compulsive Hoarding Patients

Thoughts, beliefs and attitudes Information processing factors

Emotional attachment to possessions « Difficulty making decisions, Increased distractibility
Concern about memory for possessions

. ; + Impaired organization and categorization
+ Desire for control over possessions ) .
. » Possible memory deficits

increased responsibility for possessions

Behavior Interpersonal and social factors

Low rate of marriage

Increased frequency of personality disorders
Poor insight into behavior

Low motivation for change

» Avoid discarding possessions
« Avoid making decisions about possessions
» Acquire useless or limited value items

Source: Grisham and Barlow(2005)

FZolle Weld Ad7dute] opd dwha] A7Fdulkel] #ek A7ER Skl )it} Coulter
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Aol 24E Fol ARe ALHA et RGBS a&a}m 717} Ael
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2. AFFY: A AF L8H AF

MR AlES T o 2] b2 o2 AES FulistaAt sk, ARale] 72 S
A AgA 82 Qe AFS Fulsh|E ekaL, o] 7 SN AEA Qo uet AEFS
TjEk7) = SeH(Voss, Spangenberg and Grohmann, 2003). 2, A& §3 ) wa} or2
AApel Znn)}e] :rLqu‘ngq] 2po]7} ¥AYEHC}, Babin et al.(1994)¢] Fufl 7)ol &3 oAtoll
w2 2t A0 AFS Tlche aRlAlkE S {3 kAL 7ile] Aol AT
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g Sdow ulg FEA AFS HAFE v, A8A £ AFL Pojshs 2ulAE
WS NFse BEH SWe Fxshel AW el BUSL o Yo YESA)
1

=
Z 2-gsh=A7E Fasitt, o] kol AlFY] 1% H|o] A Qe pnlxpr) Zwsk
EAE As] S8l ol FoARM, AFY AuH A 5
o] itk(Babin et al,, 1994), ¥HA, T2 2vje v]F, A2 A, 4, An)et 22
AAA 44 AYe FE g3 (Dhar and Wertenbroch, 2000; Holbrook and
Hirschman, 1982). o]&ft H2+2] A& 7Hztel whet 7l oJabadel odd-S wrol(Vaughn,
1986), A&7 ZLnHc) FAFH o1 AL ¢ o] kst (Addis and Holbrook 2001;
Khan, Dhar and Wertenbroch, 2005),

Voss, Spangenberg and Grohman(2003)& &3 A&z 283 AF] MIF 714
B85 AT, A AlF 2] 7Hxl= Fun, Exciting, Delightful, Thrilling, Enjoyable
Sog Aoy, whd 282 AEe] 7hx= Effective, Helpful, Functional, Necessary,
practical 522 A€}

gHA, A AFI LA AFe] Tl S AR, Lvjale Fuljo] dek oA A
e A vl HFA AFS 2R B = AFA omARE AFE Hrkehks v,
A AFL AEH S0 584 SUS VTR AFES HriehthMittal, 1989), HEgt
Holbrook and Hirschman(1982)e]] w2 AE2] F57-o uje} A= o] SAdmat ol
FoAH oM A 54 2t Q7] el AHjAke] Fuj st whet AlES A9 u
AMAQ At Srdo] HEH SWEY =4 vebdtha sglth

gH AFS 28 7 FHE T An], T 2 A H ol

of
o,
2y

ol5 FHsHH |
AR BAEE FFH =M, oldst AHS e AFeE HAFE 4 vt #AgH
AFL FulE 53 Ao} 5 &) HAS A}, o9} el A8 AFL2 7eH o
A8 Y-S Azt AFoE, s F 7 JE A5 AFeE HoT 5
Atk olF EdE £ AT e AT AFoldt AT A, 4L ol shEke
AEFoZ Ao, AE8H AFL2 83t HA8H, 7ledoy HRE G5 =&l
HE AlEFoR Aokt

3. el

Tuie %= AlFolv MH|2E v Fulstalz) s A2 AnlA; oAbAA o st
FES =3t F23 Haro|th(Fishbein and Ajzen, 1977). Runyon et al. (1982)-& uf
o= Wit H7t WAlolA HE @S T Y HEE TE HE vuste] 7]E9
S GS AssiAY =2 AldS Fdgtkar shgltt. Engel et al. (1993)2 F-mjjo] =7}
B[R} edetal Algste vlefe] dsolvt FHEN Hixel Alde] fFoR SAAE ks
g onlgtttar shelth, wheba FejeEs ARk FuldsS dEEs T8 8ol
22t 543 FF5S FHohe AFolu A¥Foer FHHUT(Aaker and Keller, 1992),
olelgt el AAl AF] FuldstolA AlFolut Anate] 540 o JIFS vk
7Fs2gel Stk
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1) MYZea NERA ME Fie=0| 23 A7

e 5T oloh bl d%

S 1 -5 w)ZItH(Frost and Hartl, 1996; o]-&
A, AFL, 2019), AAE o] 224E & AH =EH 4
=]
=

@
A ggolr] Pl 52 ol714 EaALt
el Fsl gal Ao Adeels

FARE 9 FohE ke sbs el o AR wat, 54
Aol gl A3 B0l AESE We Jo B Fuska Aol ofelge = sFso] ellkel
o7, A% ol AlAe] A ARl ok A5 ol A A

et obd Aoz oy, olel obzlist 2ol Mg ANetA @t

HI Z)%e] A7 S4e Pojelzel J(+)o] 9% v Holeh,

§h, 2 917 Frost et al.(2004), A3V, #}7]H(2018) 9] Aol whet #A7det 5249 ahelals
WA 2, ey, B 59 3R mE&staat gk, oldl| 7k akelaclel tigh o=
7Pdg skt g

A, HEA e B vEe A AT F e Sl sl Adis = o8 e
thelgte] B8 MElA] Rate AFS onidth. veA] @34 e Aol ad 218 Hasts
&0l ¥, AHESHA g 2 & < 7EA ot wEbA AR R B Ao
ek &7 &7 opn, 448 o = &7E dalEdor AES 9% AY
Prog, v dad A 2L 24E THAJE o ol 23t s &5 ASA7I Tl
&7 B Ads zrerkal fok(Frost and Hartl, 1996). whehA] XVOWOW# Aol w2 B &7}
o Oigk vl 7R ool Zler JHAE 4 Qlvk. ol ofefel 2ol S AlAStaLA gt

HI-1 2ulAe] Wzl gg 54 Pulewd A(+)e] Jag md Aok,

= Mg ke 4%
7] wjol AT 017
B £5% wa, wA
5 a3 PRI

& itk ool

T oulAlR, ol del e nAsa g AfER s 48
2 ofrlge. Aol B4E BAS ASHOR
GoAsht Bl A% ol B 4
Rahe 470 the An Qo ols@ ¢ k. wehi] Boz <)
AT 5% 802 %2 W AR PSR e 877 w2 Aolehes 4

sleje} o] 7pae AAB.

H1-2 2Hzte] ol 54 Fuleled] A(+)o] &S v Zlolrh

A AR TR S5 AGEe BS99 tRe] Jutdon TujsAg B4 24
gt P5e vt Hud s JuHoz §AE TS
Ui

HI-3 204e] edt 45 5

Jv =FE AF 3ol AHH AFL wiok A& AFL of FejJarARdl Zpolrt WS
AS R odEed], Tl AolA HAEH AFES 5AEH SHE VIEo R e e v, A=
AFL vAe] AMZH BAS 7oz FulE 183 Eoh(Holbrook and Hirschman, 1982;
Mittal, 1989). oluf =t AFL AF-S Tl n(E)eh (7)) 53 22 44 45 ALsy] wEel
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e 2Rk A A Sike A5 o2et & A5 2HAke
ol =3 Aol it A3 FE& == At e B Tt
garsiAl= Aotk Aagls 23S A5 FlsAY ks wdE A XA W A=shs A
Sdem s At AlF ol FelA Tl SEol Eokd 5 o

WA, Q%ﬂ AE2 71%"& BleA 2agk ol obd A AFoezRE 7l 75 =74
7] wiiEol Afoll tigk o] ASHA] ggon, wehr Fuf SFo] Ao A7 dojdnt. o=
el ZVVW‘ 57l ? ol S vA= 7hedl, AFFP e wet Fejol=rt g2 Yekd
7Fe/del =t oldl t&3 o] 7Hde dAstaat g

H2 2)3be] A7t B0 mhe Polelss AFGPel weh 289 olch,

ojol] thall A77dute] 2 a9l aclelx AFFE ol me Fujelw 2folE oSaH, A WAz 7hd
1-13} Zo] By v g thrleh Aol g 254 Feo=i 7 S5 “‘Xéd s ket
=, W2A] dazh sk A2 7ol $ES =oled ol A AlF2 AlFol A A S
WAEA st FAE TS G AxE & 5 Qlvk wheba] A AFel dig e wE v S0

Ao ek, olo] ofels} ol 7pAL AAG

H2-1 20)3ke] WelA] ok SAo] uje Pl 284 AEnc e gl o £/ et
g Aol

AR, BT o) 0 e SARE Yol oldH Y 1 430l 584 o) 35l
£ Aow dze vl e, ol AetA AFol =2E AS e FAGoz 8| tg Tl F5ol
984 A A Lfot Fohol it 250 O A oBY + ek, olel ol

SEEEE)
oldeRe Aed AFRTE A Aol U Tl S TS £ Ao BrhEn], oz} ol
e AR

H2-2 Zonjate] ojdeyd 54 we Fuioles 85 AFH A AFoA o EA vepd

Aol

A AR, SR e P, 354 FUPEE TPk ol Al S5H 489 HefA
S 244 AED vastel GNA S3e AZHE H2A AT 450l B AT FES sl
TojeEE 2 4 glk, Wk HetH AEol qm Tl RS Be 218 Aoz FaEd. ol

H2-3 20)Ake] Bedh 5 A0 upe et 288 AFn 2k gl o £/ et
g Aol
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Fig. 1. Research Model
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2. ZAF A

1) =52 9

B2 Aol ohA F=tE AFH e AF AAES A% A 245 £33kt WA Chaudhuri
and Holbrook(2001)2] <175 asle] 7h4o] vissk 107] AF-S AgstAttNc18 AFH, 9438
dow FhdE), [AAIRIA, &, vial 2, AF7), W oo, =R, A5} ERolo]), 7] AlFS
oz tEzel gy AFg A4 AES A7) Y3l Chaudhuri and Holbrook(2001), BHA
$(2005)9] AFE Fastd 74 HAE FHm9 47 EF(o] AFL HFAolth, o] AFL EASES
T, o] AF ALAolt}, o] AFL FE3thHS T8I et A 1038 tide = 107) A&
gk e 243 A9, g AL g0 = 5.55), A4 AES AR ARAM = 5.15)2] "5}
71E =7 vERTh AR 2AF 23E B2 #EHE AlEe] ARASER e, A83 AlFy 484
SEE AXEJAAE At

2) ZAb Y

MR FoAE 222 AF TuZE FsE 204 o3 WS thgoR steem, 2021.12.06,
~ 20211224747 3%7F & - @ehel HEEALE AASHAT,, Aol Fold 2147 F BAUG S
A 4 AslF 2108E o BAL AN
B Aol 2109 A AFEANA EHe vhest drh Ade diol 13286292

ol 78%(7.1%)00 Hlste] e Row tEdth AEeIRE J1E 1129(53.3%)0% 1E 987
(46.796)9 W3te] Bre Ao Vepti, sdale 304-3047F 76336200 2 713 wsken], 20-29
Al 587 (27.6%), 40~49A] 36¥8(17.1%), 5041~594] 327 (15.2%), 604 o3 878(3.8%) o= VFER
o shee oieha 24e] 114H(54.3%) 02 74 Bela, Betl 29 ol 649(30.5%), et
29 319(14.8%), 33 29 18(0.5%) o2 tehgeh, HUe Aol 1049(49,5%) 02 714
BISLL, leh(e) A 3279(15.2%), AFA 318(14.8%), A 219(10,0%), Ar]2=2] 107 (4.8%),
F5 63(2.9%), B2 35(1.4%), 71eh 31(1.4%) $o ehdrh
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5. 54 =7
1) M

Frost et al.(2004)= 7|2 7o) A%H% —56&—% Jwsksh] o8 74 29 1 wAE AN
3ol B3t AdS skl £9 AGHE(SIR: Saving Inventory -Revised)E 717833t %4
H AFHZ(SIRE WeA ek, odeR, ‘TJrE?E £E59] 371A @917 o] wE s¢jFgEow
TR, R, 9|(2018) A EEAel dFE " AFHZ(SI-R: Saving
Inventory-Revised) A7E F3 wdw A% A =R 3E AFH(KSIR
Korea-Saving Inventory-Revised) & 7§23}t

ool B Aol Frost et al,(2004), }aT, W718(2018)e] 75 Fuste] ZHEFL T}
on, 74 PgAE He= W% &L (Difficulty Discarding) 7%#3, ‘o] @21 @ (Clutter) 5%}, ‘Fw=3k
S5 (Acquisiion)’ SEFLE T, Wl 2e'el 27 el Lol Bad ohish BAgol
18 #E)A dAY vElEs P97t nesed Frlon, ‘ojde e 2abA Aol Fetel Exo)
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Table 2. EFA Analysis and Cronbach’s Alpha Analysis Results of Compulsive Hoarding

=it Cronbach’
Variables Factors Factor
. s a
Loading
, YE JRIL YE 278 HEE A HE BT A2 256
42N 24E Has 4 AEn )
2 LUs 248 HEE Al 1sAEN. 754
Q5| o1 5 B0| gl B7S AR HIGP|E
o 3 HAISH 739
Difficulty A3
Discarding 4 8713 HE5R(E 352 AAY 4 ol 820
5 HEA A2 SUE HER R 832
6 U= 248 HYs A ¥EH 856
;  EHE AMEoR| YfE AS YUME fUME B 528 809
239 FstH. )
el oR|ZHA A Q= EUE W= U 372
8 =iz £ 4+ gtk (M SH, 228[517|, 7 A, dA4|, 726
d2517| 55)
9 o S0 ARFA EAHUA AFFEO0| A WESHA| ot 850 971
Clutter 10 orof| E740| AR[FHA A UM ZHA BY7|7} oL, 897 '
1 I 270] oA ol Tt %e BH T 4+ 9 A 850
ze Lo £ -
Sl oA |ZHA HOQ= EUE W0l AR, YA
"2 EL aymol gE0| M wiry &1
13 £ Z &530F st 52 AR LAt (IF S9, 482 289
S7L BR £710] ZOiF2 o) :
14 OF A te U AY A E2US &SR 814
£50| itk -
Acquisiton 15 EUS &S3tE= £52 AT £ Yot 797
15 SAABSRI L R glE BS MAE AR AT (2 o
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O W7t e o AE &S5k Z5HH W FHY 7|20
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THo) B AFES Fletast sk AnRbe] Aled AeE ofvlgtt, olelgh o
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o] 7 ARa90el Fulelse] ZAMFR 3744 ofn] ApEal #x (unlikely/likely, defi-
nitely would not/definitely would, improbable/probable)& &-&3la] 73 2HAE Hx9]

gake pASen, A AnAle] Hrgke AT, SHAd BAH 2184

foi3

Cronbachs o e 2"0 ﬂ A aQ17del i Asmel Bhade gRE sle g9
Z dgon, 1 A7 (Table 3) 3 #t},
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Table 3. Analysis Result of Purchase Intention

Std. ,
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Table 4. Result for the Relationship of Compulsive Hoarding and Purchase Intention

Standardized
Dependent Variable Classification Standard Error Coefficient t Value Significance
(5)
Constant 159 29.631 000
Purchase Intention Compul_sive .047 159 2326  * .021
Hoarding

Model Summary: R2=.025, Modified R2=.021, F-Value=5.413, Significance=.021.

Notes: p: *<0.05

theo R, Aol kel acl MR &, olded, A= F50] Fufelxel nA=
Gl g A3 E A8kt o 3742 sk el A 01 =2 HE £oE
EEstas SHAS ddX SA D (stepwise) WA Ad9stalet. B4 ol A 378 =4
W] ARBAS 91517 913 UEFAA Ae Ay, = 01 ow VIFE 10 mjRte 2
Uehd W b w2 e U st g8 FE ¥k (Table 5) 9 2,
—Er*i A3, BEA] el A HIL ol Hwd 5 A7E 3)Fg o] e
T 024, FAE RT 0192 FoJ@ oz Yeth(F=5.023, p<.05). F, WA k5

—‘rLuHQ,] of fo3t JFS v Aoz FAFPTH(t=2.241, p(.05). ‘=R (t=.640,
p=.523)7 ‘Hg £5(t=.432, p=.060) Tl foldt JFS FA| e o= U
st

Table 5. Result for the Relationship of Sub-factors of Compulsive Hoarding and Purchase

Intention
Standardized
Dependent Variable Classification Standard Error Coefficient t Value Significance
()
Constant 157 30.060 000
ol 043 154 2241+ 026
Discarding
Purchase Intention Clutter = 077 640 523
Acquisition = 049 432 666

Model Summary: R?=.08, Modified R?=.076, F-Value=18.187, Significance=.000.

Notes: p: *<0.05

2. Aol shel el ety AlE 9 284 A Trlel= 7 vedH 24

theo, AgAel 37 selaslel net sfeke A Tlels 9 48 AF Foie)wo]
v ol oA vheAl UehbeA] Se15b] Sds BEEARAS SRSt R wAE
Ag7grel shelacl Welx g, ol Ae ), HEd £l Aeta AF Frjelw] vAe
JFol ohe BHEHARN S FAS. old) 3749 SHRAN Aol e W 8

rﬂl
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T&3tuat EYms Jgoa] A (stepwise) HA1S MElEt gt 7574% (Table 6) 3%
2ot Aol A 37 S FHAAE ERIE] g teAA e di, SAke
= et W 1 =2

FaaA= vehdA °‘%kﬂr A A

S 3] 2o] Ay R*=.072,

16.055, p{.001), ol wie} ‘B2]x] oFg'o]
o2 FlEATH(t=4.007, p(.001).

.THFJX] o] A= o
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Table 6. Result for the Relationship of Sub-factors of Compulsive Hoarding and Hedonic Product
Purchase Intention

Standardized

Classification Standard Coefficient t Value Significance
Error
(B)
Constant 199 22.472 .000
Difficulty Discarding (entered) .054 268 4,007 xx .000
CatmpEie Clutter (removed) - 122 1039 300
Hoarding
Acquisition (removed) = 138 1.250 213

Notes: 1. Dependent Variable: Hedonic Product Purchase Intention.
2. Model Summary: R2=.072, Modified R2=.067, F-Value=16.055, Significance=.000.
3. p: **x<0.01

= WA Ag7te] a9a9 Welx 28, e, HEd £50] A4 AE Pl
wol MR ol @ GFIARAE St 28H AFE Fulelwel] thet Aol
SR felnlaiA] ke Aol Wt 3] SeEsr) gAY Ao deEA sto
o, web EAY Hao s £2ET #4 A (Table 7) % 2ok 37 Sduse)

ABBAE A057) 93 BEFAA A 2, FAE 01 ol VIFE 10 vlhe 2 vehy
W 7 Ee ARPAL A @itk HF9Ae] A Awe R2=.002, Modified
R=-.012¢] ZaolA] fre]ujaha] Qgko vl(F=.155, p=926), ‘Bl2]#] @&(t=.164, p=870)
7 oM)W (t=.039, p=.969), ‘FHEat H(t=535, p=.593)0] A&A AE Fujewo]
MAE 9 we BE EAMoR fonad e Acw selm,

Table 7. Result for the Relationship of Sub-factors of Compulsive Hoarding and Utilitarian Product
Purchase Intention

Standardized
Classification Standard Error Coefficient t Value Significance
(5)
Constant 240 20.634 .000
C lsi Difficulty Discarding 126 021 164 870
ompuisive Clutter 118 005 039 969
Hoarding L
Acquisition 103 -.066 -.535 593

Notes: 1. Dependent Variable: Utilitarian Product Purchase Intention.
2. Model Summary: R2=.002, Modified R2=-.012, F-Value=.155, Significance=.926
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3. A7Eke] a1/5/A kel whE A/ 284 AlE Tlel= ko] ANOVA

SRR Avel we} A2t AF Trlelest 98A AF Trlewst AP 7
wfe} ojwA) thEx) JolE HmEILA One way ANOVAS: Saafsic)., #Alo] Qb A7
TS JUd EFAAE VR Xi/%—/ii TR, S, APE e F 1F
the lowest{(CH_Low {M-1SD, A&7} ‘Z7} %2 M-1SD(CH_Medium {(M+1SD, A%
At ‘=8’ 232 M+1SD(CH_High (the highest2 F&3&}¢Jth, £ ZA3= (Table 8) 3}
2o, AR ol WE 25 Aol 2t AF ol Eolg foie Ao Yehirh
(F=4.729, p(.05). 287 AE ool ARt 4500 ohe 2jol7l felnja) st
TH(F=. 144, p=.860). 1% 7+ W Folol sl AL Saiat Az, A2 AE Frlele

olx] AR e’ wEe] 25T AR B £Ee) 25 2 olrh Feinlail BAw
Aoz el tH(Mean difference=-1.04, p{.01).

(Fig 2)+ ol& == RIgt Zlolt},

o = 2

Table 8. Result for the Relationship of Sub-factors of Compulsive Hoarding and Utilitarian Product
Purchase Intention

Classification N Mean SD SS  df MSS F Value S'gnrzfe'ca
Hedonic CH_Low 22 458 116 BTW_group 15446 2 7723 4729 = 0.010
Product CH_Medium 149 5.17 132 In_group  338.049 207 1.633
Purchase .

Intention CH_High 39 562 118  Total 353495 209

Utilitarian CHLlow 210 519 130 BTW._group 0555 2 0278 0.144 0.866
Product  CH Medium 22 503 150 In_group  399.841 207 1932

Purchase .
Intention CH_High 149 486 1.37 Total 400.396 209

CH_Low=Low Compulsive Hoarding group, CH_M=Medium Compulsive Hoarding group, CH_High=High
Compulsive Hoarding group
Notes: p: *<0.05

Fig. 2. Purchase Intention Mean Difference among Compulsive Hoarding groups

5.60 =

5.40 /
5.20 /
5.00 - -

/—__—---———— =mtedonic
4.80 / w=Utilitarian
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