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Abstract : The purpose of this study is to find out the effect of office workers' motivation to choose
clothing and makeup colors on appearance satisfaction and self—esteem. The subjects of this study
were working women working in Chungcheong—do for two weeks from July 15, 2023 to July 29,
2023, and 696 sampled copies were used for the final analysis.
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Frequency analysis, factor analysis, reliability analysis, (one-way)ANOVA, and post-verification
(Scheffe's) were handled using the SPSS 26.0 program, and office workers' clothing. Correlation
analysis, simple regression, and multiple regression were performed to find out the correlation between
makeup color selection motivation, and the statistical significance level was p<I set it to 05. Through

this research procedure, the following conclusions were drawn. First, it was found that the motivation

of office workers to choose clothes color had a positive (+) effect on appearance satisfaction. Second,
office workers' motivation for choosing makeup colors was found to have a positive (+) effect on

appearance satisfaction, and physical attractiveness was found to have a positive (+) effect on
situational factors. Third, it was found that the color choice of clothes of office workers had a

positive (+) effect on self-esteem. Fourth, It was found that the motivation of office workers to

choose makeup colors had a positive (+) effect on self-esteem.

Keywords - Clothes of office workers wear, Makeup, Color selection motivation,

satistaction, Self—esteem
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Table 1. General characteristics of Subjects (N=696)

Division (N) Percetage(%)
20—29years of age or younger 142 20.4
Age 30—39years of age or younger 139 20.0
40-49years of age or younger 121 17.4
50—-59years of age or younger 212 30.5
60years of age or younger 82 11.8
Middle school graduation and below 5 Y
High school graduation 126 18.1
Academic ability Graduation from a junior college 99 14.2
Graduation from university 377 54.2
Graduate or higher 89 12.8
A public institution 42 6.0
Workplace type Small and medium-sized businesses 257 36.9
Conglomerate 20 2.9
Guitar 377 54.2
200Less than 104 14.9
200-300Less than 218 31.3
Monthly income 300-400Less than 142 20.4
400—-500Less than 64 9.2
500 or more 168 24.1
Sum 696 100
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Table 2. Clothing Color Selection Motivation Factor Analysis and Reliability

Factor loading

Factor Question 1
I choose a color considering my image shown to others 738
Wearing clothes in your favorite color makes you feel 733
good ’
Clothing Before and after wearing it choose the color 711
color considering my feelings :
selection  Choose a color considering the situation and place to )
motivation  \ye,r 710
Choose a color considering your body type .657
I consider whether the color of the clothes I wear stands 633
out ’
Eigenvalue 3.152
Variance(%) 45.029
Cumulative(%) 45.029
Cronbach's & 7194

KMO=.843 »?=1046.890, p<.001
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Table 3. Analyze and Reliability of Makeup Color Selection Motivation Factors

Factor loading

P .
actor Question 1 )
I choose a color that matches my overall outfit .825 139
Chogse the right color for the situation and 734 092
Individual location
n Choose your favorite color .733 .039
factors . .
[ choose a color considering my image shown to
674 .289
others
Choose a color considering your body type .581 241
Choose a color that stands out .048 162
a c1rcf;1£rgcs)trant1al Choose a color considering your mood (emotion) 149 749
Select the latest trend color .280 742
Eigenvalue 3.227 1.257
Variance(%) 40.333 15.715
Cumulative(%) 40.333 56.048
Cronbach's « 172 .646
KMO=.833  »%=1332.854, p<{.001

- 1229 -



o
9
o
rel
o
o>

ol

Journal of the Korean Applied Science and Technology

Table 4. Factor analysis and reliability of appearance satisfaction

Factor loading

Factor Question

1 2
My parents like my appearance .816 127
I have confidence in my appearance .799 203
My appearance makes a good impression on 779 344
Satisfaction with _others
appearance [ like the way I look in the mirror .699 .053
My colleagues like my appearance .691 .187
My appearance is excellent compared to other 685 414
people
I have a good figure 216 .869
Physical [ am satisfied with my weight .053 .844
attraction I have confidence in my body 335 .824
I can see my figure well .168 .535
Eigenvalue 4.798 1.554
Variance(%) 47.984 15.541
Cumulative(%) 47.984 63.525
Cronbach's « .868 814

KMO=.894 +%=3386.580, p<.001

Table 5. Factors of self—esteem and reliability

Factor loading

. .
actor Question 1 )
Sometimes [ think I'm not capable at all .887 -.152
) I feel I have a positive attitude towards myself .862 -.178
Negative . : : .
I don't feel like there's much I'm proud of .848 -.123
I wish T could respect my confidence more .803 -.281
I feel T have a lot of good qualities -.282 .807
I can do as much work as others do -.318 7182
Positive ike T
v [ feel like I'm worth at least as much as anyone 100 704
else
All in all, T am satisfied with myself -.382 .662
Eigenvalue 4.140 1.437
Variance(%) 51.756 17.963
Cumulative(%) 51.756 69.718
Cronbach's @ .898 742

KMO=.853, »?=2869.464, p<.001
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2.1724), FRAM=3.7766) 2 LFebych.
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o) o e Ad FIlE AALA=665), A

Za(r=.510), JRTZ(r=.450), A A0
(r=.138), 584 (=.596),°l4 BAXHL=Z |Folt
BAAM) SBPAE YElen, B4 (r=-.129)
2 FAGOATEAE dEeh welay Ae
el 719 Mdadle Agad@=413), &
T2 (r=411), AW (r=.107), FHZA(r=.537)
oA EAHCR FoJFt AH(+) HVHAE
Ehflon, BAH(=-17)2 LHHOAT TAES
UERRTE e dde REHE(=.280), AlAv
A (r=228), EAAG=.047), FAAr=23002 &
ARoR FoRt BA(+) FTHAE HErTh

QETFELE O] QRurE2 AW (r=.500), &
A (r=.629% Yet FASA Folet AA(+)
SUUAE UEled, FAA(r=-419) 02 F
(=) FHAE B AolESe] RAgA o]
SAAOR (1=-.452) FA(-)/FAE YE
=8

32, ¢+ 4

ol

32.1. AR o5 28 A9 F717F 9=
T2l wA = I
27g1e] o A A9 F7|7F QRrtEko
02s  dFE AEsl A deIdAEA
(simple regression)Z¥= Table 73} Zr}. &4

Table 6. Technical Statistics and Correlation Analysis

Category M+SD ¢ M A >
cC SF SA P N P

C CC  3.5394+.60106 1

IF 3.6425+.64340  .665" 1
M SF 2.8592+.76199 5107 4137 1

SA 3.4557+.61917 4507 41177 280" 1
A P 2.8305+.76865 .138"° 107 228" 5007 1

N 2.1724+.86659 -.1297" -.171" 047 -419" -.083" 1

s’ ok T ok o ok

p 3.7766+.68068  .596 537 .230 .629 .186 -452"7 1

*p05, **pl01, C: clothing color selection motivation, M: makeup color selection motivation,

A appearance satisfaction, S: self-esteem, CC: clothes color, IF: individual factors, SF: situational factors,
SA: satisfaction with appearance, P: Physical attraction, N: Negative,

PO: positive
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Table 7. Effects of office workers' motivation to choose clothing colors on appearance satisfaction

Dependent Independent
variable variables B Sl g 2 P T VIF
Satisfaction (Constant) 1814 125 14.472 000
with
appearance  Clothes color 306 035 450 13285  .000  1.000  1.000

R=.450°, adj R%*=.203, F=176.500, p<001, D-W=1.942

Table 8. The effect of office workers' motivation to choose clothing colors on body attractiveness

Depe.ndent Independent B SE Y, P P T VIF
variable variables
. (Constant) ~ 2.206  .173 12.781
Physical
attraction

Clothes color 176 .048

138 3.669 .000 1.000 1.000

R=.138", adj R*=.019, F=13.462, p<001, D-W=1.930

AE AmEHA Durbin—Watson #He 1.942=2
20 779 WaE 7ol A7) el EAE ¢l
o] E¥A o2 Yetoen, VIF e 1.000&
et 53449 EA7T §le AR e
QuutEe] Hjxl= IS BT A3 =HES
oF FTEHS 7He] AR 45001909
49 ZAFRD7E 2032 YERY S
o] FT&H wX= AP 20.3%= LER
o Eg IARYPY Hgx: E4kEA Au
F=176.500, p<.001 o)A BAA H2sHi
e} 3]f4lo] Aites Holxa, oE5d=(4
=450, =13.285, p<.001) UEFeH FAZHS
2 footA dFE vt

3.2.2. AR 9F Ay A9 F7|7F AA
o] wA]= FF

2174919 o)E A7 A" F717F AAufE el
of PAe FFS FEsH] sl e ARA
(simple regression)A¥+= Table 81 Ztt EA
AvE AHEHA Durbin-Watson ZH 1.9302
20 77H9] WgE ZRel 7] A EAI7E 9
o] EHHor veht thE34AAde A7 gl
Aoz yehgrh AAmE ] nAs FFS 24
gt Ay SERSe FEH H ATATR)
2 138019l 4" AdAASR2)7E 0192
et S"RIRle] FERle] nXe dyEd

L9%= ekttt B¢ flmdel A B
B Ayt F=13.462, pd.001 =AM TAA
ols7] trEht sl714l0] Agate Belxa, o
B8 (£=.138, =.3.669, pC001)e EAH &
olg Aoz vehge

3.2.3. A9 volay A A" F717t
EUZL | nX= PF

274919] Hlo|=2Y) A=l A" F7|7F muks
Tofl A= dFe s At gERlARA
(multiple regression)Z3¥}+= Table 93 Zt}. &
AA7S AWEH Durbin-Watson gt 1.930
& 20 7Pk WSS 7o) A7) A #AI7t
ol =hFoz yepgon, VIF g2 1.206%
Uett tFsadde] 2471 e Aow yEhd
ok QEREE] ml= JFe AR AW =9
Hapol TEWU THe] JAS(R)S 4280152

T3" 2AAR)7E 1832 e 5HH
¢lo] F&HQlof| mA= AP 18.3%= UE
Wk ERF IRl AHdw FARRA A
F=71.792 p 001 p<EollAl FAA FolstA
et FAAe] ARRrE HoFa, HA8RI(4
=355, 9.432, p<.001), AFstasl(4=.133,
=3.540, p00NE Yehgon FAHSRE {9
SHA G vAAL e AlR YEEh
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Table 9. The Effect of Office Workers' Motivation to Choose Makeup Color on Appearance

Satisfaction

Dependent  Independent

variable variables g S g £ P T VIE
(Constant) 1.900 127 15.008 .000

Satisfaction f

h Individual 305 036 355 9432 000 829 1206

wit factors

appearance —
Situational - joe 531 133 3540 000 829 1206
factors

R=.428", adj R*=.183, F=77.792, p<001, D-W=1.930

Table 10. The effect of office workers' motivation to choose makeup colors on body

attractiveness
Depe%ndent Independent B SE Y, p o T VIF
variable variables
(Constant) 2.122 169 12.537 .000
Physical Individual 019 049 016  .391 696 829 1.206
attraction factors
Sitwational - ) 041 920 s4s8 000 829 1206
factors

R=.229%, adj R?=.052, =19.113, p<001, D-W=1.946

3.2.4. 719 vlo|ay A A™ 5717t
AA o v A= FF

27491e] mlo|2Y A= A" 5717F AAuE
Q0o vA= FFe 5] Sl v AR
A (multiple regression)Z¥t= Table 107} At
B4 E  AHHEWA  Durbin-Watson 32
1.9462 201 77k] W5 7He] A7) e &
A7E flo] EHHor vy bgsadidel 24
7F Q= Aor Ytk AAmE mlA= 9
FE BT Ay 5gHset TE¥S e A
AR 229015 e A AAAG+RL)
7} 0528 vrEht =ficlo] FERRle ulz=
AP 52%= UEbdrh £ o= 4
AL BAHEA A3t /~19.113, p 001 FoflA
SAA sl vEtht g4 Agtele Ho
F1, A8’ (s=.016, =391, p.05)2 Folst
Ak Aor uEuth A¥ed(s=.222,
=5.458, p<00D& FAA ot o=z uet
wieh

Jip

3.2.5. AAR19 o5& Ay A4 FU7t
FAH- vA= FF
2%Q10] o F Ay A" F7|7t AokEFae]
FAA e nAe FFS AEsH] s d=
S| AE A (simple regression)Z¥= Table 113}
2t A7AE A EH Durbin-Watson g2
1.971= 29| 77H9] W45 7He] 27| e &
7b glo] =¥ o yeht tEaiddel w4
= Aoz Uyt AAuge] nA= o
= BAT Ay S53HSet S5 ko] A
ArR)Z 1290190m +AHH AAAFR2)
0172 Yeht Sfrclo] F4HQld
42 1.7%= YEstth E3F 3Ry A
AEA AT 11833, pl001 ZEo)A
AR FolstA Uehdt 2l9Ale] Agete Ho
o= (p=-.129, =-3.440, pODE 5
Qolgt Ao Ueyith

2 N oft moh i N R otk N
H1 oF,
ML

=

)
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Table 11. The negative effect of office workers' motivation to choose clothing colors

Dependent Independent
variable variables E S g ¢ P u L
(Constant) 2.833 195 14.542 .000
Negative
Eflgfs -187 054 -.129 -3.440 .00l 1000  1.000

R=.129% adj R*=.017, F=11.833, p<001, D-W=1.971

Table 12. The positive effect of office workers' motivation to choose clothing colors

Dependent Independent

variable variables B oA g ¢ p v Wl
(Constant) ~ .209  .054 3868  .000
Positive
%Olgfs 970 015 926 64608  .000  1.000  1.000

R=.926% adj R*=.857, F=4174.189, p<001, D-W=1.911

3.2.6. Q19 o5 Ay A9 F717t
33A vA= IF

217gQ10] olF Ay A" F7|7t AokEFAe]
AR gllo] mlAl= FRFS FEs] s &
S| AEA (simple regression) A= Table 12%}
ot 24435 A5 EH Durbin-Watson #-2
19112 29 77k9] ®igE 7] 2p7] A4 &
A7E Qo] =49 or veht tEa4dol 74
7F Q= AR Ytk AAmE] njal= o
Fe 24T A9 SYEset FEHs 9 A
AR 9260190 A" AAASR2)
7F 857= uEht =3Hdle] F&EH nA=
A2 85.7%=2 ettt 3 3RO 2
ST BARA AT} 24174189, p{001 ZZo]
A BAA FolsHAl vEhdt 2ol Adets
B3y, olEAH (£=.926, =64.608, p<001)
EAA Fogt Aeg vEhTh

My [ ol

l

I

Mo

3.2.7. A%R19 Holay A" A9 F717t
F3H A= IF

217gQ10] mlol=2sy Ad A" F717F FA A
Ae = Eskl fEl o ARA
(multiple regression)Z= Table 1331} gt} &
AAIE AHEYA Durbin-Watson &2 1.973
& 20| 7pHe] Wi 7] A7) el AL
glol =540z yey a4l A7 ¢l

P

o= yebgth AAuE mlXe JFS
At At Eget FE5HE o] A
R)2 .2150]90em A5 AAAFR2)7E 046
2 Ueht Sgcle] F&HQl] ujx]= Y
2 4.6%2 JeRTE TS 3R] e 2
AR At 216,712, p<001 FFoNA BAH
FolotA veht 3|74l Hgehe HolFa, A
1291 #=-.230, =5.640, p<001), A&l (F
=142, =3.487, p<0)2 BAA fojgt Aoz
LT

AT rr

—~

3.2.8. 2119 wol2 Y A A9 F717t
38A A= IF

217gQ10] mlolas A9 A" F717F 344l
0Ae  dF= AEskl Wl oI dAEA
(multiple regression)Z¥= Table 149} At} &
AATE AHEH Durbin-Watson -2 2.114
2 20 7kl WSE 3R] 2] el #AI7L
glol = o=z yehy tE44de] A7 ¢l
Aoz Uetth A=) mAls dFe
Ao Aip St FEAS THo] Al
R)Z 675019 em +AH AAATR2)7E 456
& UEh =YHclo] FEHQI njAl= Y
2 45.6%= Yergth ET ARG Htw
BAEAS A F=290.295, p<001 FFofA &
A FolstA vehd 3740l AeketS HolF

e e &

—~
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Table 13. The negative effect of office workers' motivation to choose makeup colors

T e, w ;. 1w
(Constant) 2.838 191 14.821  .000

Negative Individual factors =309 .055 -230 -5.640 .000 .829  1.206

Situational factors 162 .046 142 3.487 .001  .829  1.206

R=215%, adj R%=.046, F=16.712, p<001, D-W=1.973

Table 14. The positive effect of office workers' motivation to choose makeup colors

Dependent Independent
variable variables B SE 4 g P T VIE
(Constant) 1.149 105 10.927 .000

Individual

Positive e 576030 589 19.129 000  .829  1.206
Situational 139 025 168 5446 000 829  1.206
factors

R=.675, adj R%*=.456, F=290.295, p<001, D-W=2.114

I, HARI(£=-.589, =19.129, p<001), A%
821(4=.168, =5.446, p<001)> FA=A Felgt
Aoz e

AFAES] o5 voj2Yge] A A9 &7
7b i wEEo AEEATE e Aoz 24
HQARE, Fau deee AowA AAelEe]
= AAe] o8} wlolay A= A= F7
5 5ol ALl Eo7IE ZIvdt. dslE
2 Qme] digt 3AA] A7AAI Ft &
oA LR, AAUHET}F FobdaE A
ofEFAe] EorItH14). ade] AotEFHE
HRHe7) 2 92 Hade gutstA AstEA]
gk of7p FAauel A HRETE oW ApoRE
SHol AAsHA HorAH, gl wet zpeolE
Holth, wheba] . o BE ojR ghEET} o}
of ZotEFHl EoMe BAM) ATt
et 2 A7 2aE AASkL 5]

2g1ol AotEFtel Wk AF16]e 304
7b 202} ZpopEF ol W Ze 30t &
Fol Fol EAIe A HelA] x3 A A
A 4ol Ho] "ojita Helth 2 dolA
o, mo|ay Z Ade AotEsdE =¢
F Sl Aoz uehdrh Ze A= 7HAol
& e IFAA BolAk gtk EZE Holay

—

—

del Ae A RolEFAS BY & Uk
20108 24§ 4 k. 1eHE o] ha
AU ANE 250 ZAZ oD §50E
59 % 9onR AokEFd Ee Hobd 4 9
2 oIt} AolEFH AEA AAE f5e]
gt s wpEge Adn gk g7
A7 o] 291717t kb 5 FAA a9
o 24 Zgole] AolEFAE ol Felee

A ke AotESdel #A- =
Acg yehgtod, dAEl18le 4 =t &
W RIS F R FErh AA ojulx|et
Aot Foohe BUE EES] 2 AT
AME AAstaL gt A9 wolad 2
Ad F7lo] B dFele AotEsae 34
A el 2 A Aaet 22 AAHG) 9%
o Aer yeht # A7 e AAske A
o2 AmEnh oo Mot wo|ay A=
o F 7P 2 HSE AAskE AdE ASS
P& s2Hol HEL AREUS F7H]
PEAN AotESHe Eole H Eee F
Ao e Aty wEbA Arg@Age] S4d3
dste] Aol g A9 olfet 717t &
gt Ave d5d 4 Qe Y 999 AR x

~

R | R
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2 ate A4
ol2Y A A= 77 RUSEe} ZotEF
el mAlE 9%

shdet.

A, A o= A Mg 577} oug
zwot AAme] AA(He] FFS ML A
o= ehde). oleld AvHs Aol ofgelt
Aejdeo] 9ug ofBgA BY F i W=
L zad adlow Zgsle] ome] wEshe
aglom 2Agale oujold,

A, AAQlel WAy del Ad 5717} o
2REe] AH(+) FFS AL Ao ek
1, dmurE shelacle) Admee 4acle
HAMK) JFe WAL Ao et e
Qle FASHY folatA] ke AOR ehdeh

A, AAQle] )% del Ag F7)7} Aol
Zro] BAM) G WAE Ao gt

9, A wolag) de A= 577t 2
olzgel A AR WAL Aoz e
U welay del gEle] o}Echee mdsh
72 gl AolEEHe &I & 9
Aoz el Hgirt.

B ApeldE Aue tioz apdnt
EEHAT ATHIRE EGA 9T @ Pa
93, EPusE A8 o= Holay 4
eag 57l0] 24w weiste] egye] AEH
Aot nlgate] wld Aol del 4Y 5
719 HEst AFs] Asolol # Row A

et
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