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A study on the Revitalization of Traditional Market with Smart
Platform

Park, Jung Ho - Choi, Eun Young~

ABSTRACT

Currently, the domestic traditional market has not escaped the swamp of stagnation that

began in the early 2000s despite various projects promoted by many related players such as
the central government and local governments. In order to overcome the crisis faced by the
traditional market, various R&Ds have recently been conducted on how to build a smart
traditional market that combines information and communication technologies such as big data
analysis, artificial intelligence, and the Internet of Things. This study analyzes various
previous studies, users of traditional markets, and application cases of ICT technology in
foreign traditional markets since 2012 and proposes a model to build a smart traditional
market using ICT technology based on the analysis. The model proposed in this study
includes building a traditional market metaverse that can interact with visitors, certifying
visits to traditional markets through digital signage with NFC technology, improving accuracy
of fire detection functions using IoT and Al technology, developing smartphone apps for
market launch information and event notification, and an e—commerce system.
If a smart traditional market platform is implemented and operated based on the smart
traditional market platform model presented in this study, it will not only draw interest in the
traditional market to MZ generation and foreigners, but also contribute to revitalizing the
traditional market in the future.

Keywords: Traditional Market, IoT, Metaverse, Smart Platform, Digital Signage
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