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Abstract

Purpose: NBS (Natural-based Solutions) characteristics as eco-friendly hotels were divided into eco-friendly indoor and outdoor to
structurally verify the relationship between customers' perceived eco-friendly value, psychological well-being, customer satisfaction,
and pro-environmental behavioral intention. Research design, data and methodology: This survey conducted responses to customers
who had experience using eco-friendly hotels for the past two years. SPSS 22.0 and AMOS 22.0 statistical programs were used for the
collected questionnaire data. First, frequency analysis and confirmatory factor analysis (CFA) were verified, and structural correlation
between variables was verified by covariance matrix structural equation (CB-SEM). Result: First, NBS was found to have a significant
positive (+) effect on perceived eco-friendly value and psychological well-being. Second, psychological well-being was found to have a
significant positive (+) effect on customer satisfaction and eco-friendly behavioral intention. Finally, Hypothesis 3 was accepted as
perceived eco-value showed a significant positive (+) effect on eco-friendly behavioral intention, but Hypothesis 2 was rejected because
it did not have a significant effect on customer satisfaction. Conclusions: theoretical and practical implications for the impact of NBS
as an eco-friendly hotel on customers' eco-friendly behavior can be provided, as well as basic evidence for establishing efficient
management strategies for hotel companies.

Keywords: Natural-based Solutions (NBS), Perceived Eco-friendly Value, Psychological Well-being, Customer Satisfaction, Pro-
environmental Behavior Intention
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At 7IE 3) B2 25 1 28F M8 J7E  AH[XIEQ YH2E O|0F == ULCL F, XAAEA
EotAE HV[E0| B/t Mz o832 41 tetd ZEOolgke O[n|X|E ZfIAZ| = U4,
ACH (Khoo et al, 2021). HZat HHE O|fRE X|&ZHQ HMEYO| O[OFCHH Ehed| ety ™
d2[8ES MZ5t= PN S25HAM ZHOM Lot7E M MAXLE oFl X|&E7tsTh
EotAEoZ Q5 MA dEME d2tA 7| 20| Al FHE MES] Li7ke =®E2 00X MEX
(Benson et al, 2021). MAZANZZH (WEFHO| 7ot 7S50} (Hotel & Restaurant, 2023).

228 2|A3 231N 20200 =M MA FCl

o
>t

18 I=Lt 19 2 2EYARHEHY 22X

L2 SHEMCH (yun & Kim, 2022). Ol2{st 7|25t 7|¥o| X|&7tsdE W XK=ty &50| 0|XK|&=
OlfZ 2021 & & MA 7|¥2| 39%= Xlgtd XEta  Fekso ofgt 20| =OFX|2 e, O
HE 7fgo] X2 A=z gaen, © MA 1980 HOiRE CHYet IA7|+ 2 CHHoA elFe
AH[ARO| 35%= EtAHIEZES F0|7| fIsH CHfst G-I Aol FE7F Fe ZUE QASta XA
st QUCH (vun & Kim, 2022; Euromonitor =S Tt IFHAE|C] 3F LHS XTSI,
International, 2022). MAXQl S 20| W2} st=dF=  O[FA Aot ZHESS HUHQ 7|zl2 Heist=
MER 2|0 MAA HolE o|E10At CIXE FEot AS KA7|ERSHE  (NBS: Nature-based Solution)O|2t
gl REES G| fst HEE O KNEA SiCh F NBS 2| JHE2 K& Ttstt B, WElA Bz,
HetZ7tEelel ZRE o=@ 18 FE FMES SE 7|2Hg A AdY, E Woled, 4= o
LHEIUCH (Science and Technology Policy Institute, 2020). S ANZ|EME 2R Z §|dstn SA|0 QFEX|Q}
59|, SHAEEOMN FRot OlfF2 CHRXIHAM W& CHebd g 2= AS 20|3Ho} (IUCN, 2022).

1 218 A, SAIE A8|7] £0[7|, B2tAE AL DHEE XF Jtse d82 € = Us FH<Q
Mot & oy 71X £3g 7|20|1 Ues ©tH, FE FZHoM  QIZhb 'PH XeiE #EGtn FRdte
Ol2{st S0 SESIHM X|&Z7Hs AHIE AMSH= NBS 2 HOIE0|A & A2 QEE|XK| AUACH (Yun &
AHIXFE2 230 Sarsich SHX|E ozl =L Kim, 2022). Z=E 2|x=E 7ol 2z|Mol THFES
SHIIYNME ARt dmEdEMT|ERe i QX stdozm L2510l AFRES| FAAZDt
FHOE AME 2020 Xetd = MOmoro Eofsto], Y OZ|n FHE WS0| HSS=XE HBOH|
X&E7tsdBE =6t = E 0|84 2etd QlAlg sl ot AX|e| CH=Alof fIX|gt =2 12z
Host=0 d&3tYCH (Seoul Economic, 2021). £3], [HAC 2 8t Han and Hyun (2019)2] HTOIA A|ZtE
rigtd 215 BAIZL Qe =2HO0|80= o] X Aoz FHYEICE O|F, NBS Q| =8 & QI7te HE A
Mzt Ziol2tn 2019 W 7|F ofHZO| 62% ™= Y (wel-being)S =O|TX X[ JHsT LEHO|
OHEMOH, M 7|22 z MITHe| 56%7t *lztA Usto 2 Ci4=0| Q] MHAHATRE (Sohaib et al, 2022;
SHg EHs Mz, o2t ZEE  MEHS  yun & Kim, 2022; Kim & Yun, 2022)0|A] TGRS LY,
OYHE2S HRHoz YUt OfHUAMSECH 3 YFE FeHd ==I(|YES IEeE o FUAETE Yun and
A Bt 47%s TEE HEO O B2 XES Kim (20222 H+E N elgh 72| otE =7t gLt

g Oof7Ho|2t= ZAut7t LIZHCH (Hotel & Restaurant, 2022). 712 MEAToN HEHd zE 8 g|=ET}
SH2 Y AH7L ORXs SUSEM, ZHOM  Ztd e SES0| 1459 Q4] 3 S0
sty AHIE st 38Eel 7|92 H7= Ao OXl= gy 252 Tl 2oLy, 2Lt 19 0|,
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MA™R =SB0 3 7izHs Qzte] d=
dYs =FH2= NBS & ¢ st=X A7= 0 OjHe
2J017[0f & Aol ekl o E O|8AE ez
AEEQ| oIAat D ASo=E BSote A2 Ui?
olb] A= A2= A=ECh EHE0|, o Tl ¢
A= 19 HEHES| 350] 22| 2% 20 0 A=
M qAOIXZ, of == Bes SoiAM MEA
SYoMl 2 e FE 2Ot &5 sayo=z
e + UA=F ZAHoF & AIFHOICE MatM, =
g sHez 5 dg E =™ 00|
X|Zfste etd =Ho| NBS 9| £/40| Hztd JHx| 3
Held dnel SSAAE dSotnAt SHH, ALHt
aAE 8l Hety ASoE2ol FEHo ot
wolds HAmENX oith oF S, TEE
SHEYIYel ASTEFHEN V= ZAXNES
M SOt oot

o
Mg = Molied A

Ak 4, dE0Yd S A2l 2HE
qutd, HMZMo=z sidstn SAl0] AFRHXQL
HELHYY S Y= A2 20[BHCE (UCN, 2022).
NBS &= 53| A2 CHst Atz & 24 ZHE
sisH=0 A0 SHEES MSSte FH2E E8SIHA
A2|H e SN ZIE A RE5H7| ol 72 E
7= 0|t (Van den Bosch & Sang, 2017).

NBS = Xl 2008 4 MA2HO| XHZ o=z
MAlStE D, 2000 HCi Ol d=3CHFd =40
MEiA| L K| F2H2t7t 7HSEHA 7|29)7] sHES

|
st FHAR|l =27t ZESHA  O|RAFEM,

2008 & MA2H2 NBS & CHE H IS4 EiM
‘Biodiversity, Climate Change and Adaptation: Nature-
Based Solutions from the World Bank Portfolio'&
LUFSHUCE LIok7t 2018 E HRE X 8 Xt MASZEH
7|2t0fl UN-Water 7t 2018 & MA| = 7HZ 21AMQ|
THZ NBS = THOIHEA, XA7|HEfH2 =HH2 2
HE F3@E OPACHE &ALt O]H 22X E o

=
oAbzl Q=2 5 Al AHEH HEM SFS
=

= o
olgs| MEpAel 2 I OHX BZ0)
AYSLZZ TNSH NBS S BXSH B HOICt

2 B J|YSE CIYE HMEYoR IAS2RE

b (Han & Hyun, 2019; Sohaib et al,
ehgof Mejo| = 7|2l 2FHOA
ojzjof  X[&EHQl AH|
OIX|E EPQIC} (Yu, 2020). NBS o 3iiME Atdl=
CHZat 2Lt K, 22| &
ARIQIX|HEFC 2 TA| Lo CiRRZo

got S7HAIZ|7] flet HEH2=Z NBS 2

AE§§O|
— T/ E0o—

EpS| A"||-
[ I |

= X
= = L
OrddE =850 CH7|Y¥ ZA, ON7Z|Z =F,
s 8 EY X & 24X EXME SiZsHR L,
2 J2IYX|E 'AEX ZAIQ] HEHZEAM FHED
SAE CHYdE2 83t HSCORYo 7|oe =+
U[e M2™ sHZ2 MKH 22 =3 I
ALEX Ol =X|0f 7|KSHRUCL (Kim, 2022).
=M, A7tE20| Hel TA| MEFOZ 1967 HEH
AZHE HY EAl MERE S LIFE A, & BN,
o7t 3 =4 S2 FTSH EAlC] XA =FES
=0|1 o, %[Z0s He £H9 ZA Moo=
A 0|=E8t0] CHASE NBS AlZlg =gl o =2
$FO| Z3lE FRStD Y, EBH AIFEZO| NBS
ZZMELE [HRE MEfY EHHX[Yo=AM JAIES
B35t 52| OFd KoM ozt Xt J7tQ|
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iAo 2 3t Han and Hyun (2018)2] AT10fA1 NBS 2
ety Rt 2f2 FEoto ddnr o 3
FEzotel A& A it Ro|dES HBHRAC
=M, Mg LRt f BE b TARRC
oA ME 2o gelnjiet F ()2 dES
OXl= ALz UEten, sty WRE= SAHC
SEE0 RalOlst F (12 SFHAE EJXD
QE= Fololst L0 gl A2 LIEHILCH

7

[erA, @A HAAFE HE2=

—
+2S0[ 2 UL

% 1= -1 O

(+)°] ggk= oj& Zo|ct

H2: X|ZtEl Flztd 74k D400 folst F (+)2
Qg2 0/& Zolct

H3: X[ZE 22t 7K et dEo|zo |folst
H (+)e| g2 O/& Zolct.

H4: NBS 2 Mz|& ddlof |olst M (+)2 g2 0/E
Zd0|Ck

H5: &l2( dale nAorRo| folst F (+)9 gae
oj& Zo|Ct,

H6: &l2| a2 Fioty dEolzof Folst F (+)2
@ES 0jE Zolct

H7: D40t52 flety dEso|zof Fost & (+)2
@E2 0jF Zolct

2 Aol AARHE Figure 11t Z Lt

Pro-
environmetal
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Figure 1: Proposed model
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=0t SEHULAISIHS HAG 0|4 4 2

HEdE 2E T #8220, & ZAbs 2023 A
04 & ot St ZIME|RACL F 350 7t HYEZE|Of
EoH, EMHT SH 30 £ Hel T
320 27t z[F 240 ALt =HE HdEXEs
SPSS 220 1t AMOS 180 SAHIZEZEIHUMZ AHESIHY
SMECEL BHA, AFSAH B4 HEE2Ms
0|83l M|t H==50| Cigt EtEdLt
MElde =X QflRM (CcrAZ2 0|83t
EME|QICE B4 7Eo] PARKQI RN HB L ZEA
S LxEPHAl (CB-SEM)S 2 24 E|QiCt HpEo)
Mote 432 Anderson and Gerbing (1988)2] X|Qtof|
o2t FEEYe| Hote AT FREHEO Hyz

AS2 2 EA| ZMA TIA=Z| ALt

-

—
&)
~

o A
As &

409%)0f H|ot =
S 40 O} @41.8%)7F 7}&

MHEM Table 1 1}
29%)7F SA}F (32.8%)01| ELCt
HEl= 7|2 (581%)0|

UACE ED

HUOH, CHEF2E 30 CH

(39.7%)2} 20 L (13.8%)2| =22 LIEIGCE nSLF:

HEO/CHst E (59.1%)0] 7+ B2 HIES KX
AUCE ZAS ZFQ @03%E 7HY =4 LERCH,
o

C2ez MEE (203%)1 7FEFS

LHEfLCE

Table 1: Demographic profiles (n = 320)

(12.2%)2]

=o=

Category Frequency %
Male 105 32.8
Gender
Female 215 76.2

20-29 44 13.8
30-39 127 39.7
Age
40-49 134 41.8
50 and more 15 4.7
High school 46 14.4
Edtjcatilon College/University 189 50.1
eve
Graduate school 85 256
and more
Single 186 58.1
Married Married 131 40.9
states
Other 3 9
Student 31 9.7
Employee 129 40.3
Profession 65 20.3
Job
Housewife 39 12.2
Business 46 14.4
Other 10 3.1
42. FYEYO| MElY U Bty S
SIS0 Chgt MEl= 3 EIHME BAMEHY|
to] =old QOIEAMIE M2 20| MHAIZ|ACE
(See Appendix 1). 4, NBS & FHsH7| flsll s 2&2
FEZEMD} H2|UA |HEAS 08510 Q212N
Ao 1719 eelez EEE[RUCE Eot X|2HE Rekd
JH%| 3 2%, DEHS 3 2%, 2|1 38 YEolE
282 B ©HY QOI0R LiELCL RE B3O
Cronbach's agfO| 6 O|&2& LIEILL AME|FO| U=
oz UERC  d2lm m@pEM FE g
(AVE)2 631 ~ 885 ARO|Q] 22 LiEIL} HE
Mo 5 oMoz  JEECt BA L

FHEISER U AR HQISIRIoH, /g AE[x
(CRy= 771 ~ 957 AfO|Q| gfO 2 LIEILL BE HETL 7
oldez  JIE EHOb A JIFAZ2 JY
THHEEG 0| 22 | QICH (Fornell & Larcker, 1981)

43. Y I Mu A 4

O - - |
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2 ATOAE SUN Q0IEMS HH ARz
MASH 3 YBEIHS AB0H| I AMOS 180
LT Qolg

O A

syEYol Mg x4

2ol

rr mo mo mjo

(Goodness-of-fit statistics for the structural model: x? =
89.546, df = 67, p < .000, x%/df = 1.337, CFl = 983, GFl

= 881, IFl = 984, TLI = 978, RMSEA = 056) TN HL =
UDStA  LIEHHCE 222 W50 TIEEHY
ZIt= CHE1F 2T} (See Appendix 1). &ZHHA 242
g EtddE HESH| @ ARBEIIeH, moE
Ao 24 Ao sE ZEEA NBS, SRS
ad X|ZE 7EK, oAgkE, a2l ey
SO ZE BTt p < 001 2] AT H
+)0| HEHAE 7K1 Ue A2E LIEFHCH (See

Appendix 2).
4.4. 7V2448%5

2Y =42 0[8st0o] A=Y 7+
ZE0| HAIZQUCE AFRYO| MTtE (Goodness-of-fit
statistics for the measurement model: x2 = 106.314, df =
70, p < 001, x¥/df = 1.519, RMSEA = 069, CFl = 973, GFI
= 973, IFl = 974, TLl = 965)& MEtHoz HMats
LIEFS 2, MF of&2 T2 2L (See Appendix 3).
{4, NBS &= X|2tEl Tt ZHA| (B = 779, t-value =
7625, p < 00N00f 2= 0M F ()2 &S OX|=
Ho=2 LIEpCE sk X|2ZhEl Xskd K= REkA
S0 Mzl F (12 S DX @
287, t-value = 3139, p < .01), 04 =
OXIX| 2= ALz LIEEC EEFEW, 7t 1 ot
7t 3 2 MEE[ALLE, 7HE 2 = 7| HEIRACE
=M, NBS = d2|H Y B = 867, t-value = 8522, p
00N Azl=E0M F (+)2 s 0X|2, HelH

A

el DHIE B = 673, t-value = 6729, p < .00T)1t
Flztd WSOz (B = 399, tvalue = 3188, p < .01

Mel=E0M E (+)2] 2 Okl A2 2 LIEHRCE
[h2bA, 74 4, 74 5, 2|10 7Hd 62 KHEHE| QAL
EO2 NANE2 XotA WESO|E (B = 295, t-value
= 2612, p < ON0| AEZ=F0M H (+)2 FHS
OXl= A= LEfL 7kd 7 2 RHEHE|QUCH

0

(93]
rr
10
p
Il

1]
HU
-
o
&
s}
=]
el
ot
Pl
L
ujn
rlo
riot
oY
=2
]
rot
el

Pl
oM 0>

o K
)
|0
=2
r2t
riot
oy
ot
]
=2
>
1o
Jot
1z
=

fob mot ri

i}

El © o mo

I_]_
- 2
il
Rl

Ir pu
tu
i

)
nk
0
e}
ot
r2t
riot
oy

2t
oY -
oo
o

o
nE

Ir

ro

0%

om T

10

1 do
4o
o T
1o
_>T-|_
o
ujn
mjo

R op M
el
=

o 1M ot
Of

oH W\ oE
ox 4% Mo
[l
¥0

fob 0%
o

-
LN
m
m

f

It

Ch m2kM, 2 70M=
N

i

o
oo
T b R S < I
mjo
=
Yl
|o
tu

02 0Oz

o

]
> !

ASoIACt. AFAN= WM, NBS 2

wol0jet 8
2 LIEtLE 7HE 1 3t 4 =
ietild et al. (2015)2t Trang et
X5t ok =™, A
ety dso|=of ®elojet F
Aoz LIEILE 7HE 5 2t 6 2
NBS 2 ELCHZ A7t Yun
X5t Aot 22z, X|2tE
ol=0l= 7elojet E (+)2
LfEfL”EEN 7t2 3 2 xEEeLy,
Ol= Relbjet gek= OXX| Xoigleb=z

o
7| 24| QUL

N oo
il
it
oY
N
>t
o
0z
n
ik}
[FY
o T
2

F oA
To
08
oot
mjo
a
>t
rir
pan|

=
am
mn
3Q
inl
o
m
o
[N
it
fnr o
9

e
o

=
i
rir

Eoog >t 3

oo it o ym

M omo o =&

l\.3
B
T
s 10
o e
AN
oz M

=2
a

N
N oz
nz ro
AT e B

1z
ny
it
=
A
r

_O'_I-
Hp

Jal
B

>

o
ol
=
my!
[

=
=421

LU
=
Rl
Ot
i
N
rlo
N
F|'H
B
rQ
-
T
Q
5
%
T
<
C
=)



56 Tae Uk KIM, Sun Mi YUN / Korean Journal of Franchise Management 14-2 (2023) 49-60

2019; Han et al, 2020; Kim & Yun, 2022; Oliver, 1997, Pietild & == QUCL SHX|EE 00RO E= OfFH J2
et al, 201581t ZLH AT (FMO0[-LENS, 2022)2| &4 OJX|X| @f=Cta LtERHCE o2{3h &2 ZHE9|
Autof| e&X oln|E 2SI, Eot =S A0 A Xstd EdE Fgo| ALt ZHOl MER AH|
HAIE = Ue 7|2 ZAXEE HAE = A2 HEt FRE2E HRE MZ Mie| 0/'d0F2 (meaning out)

NEL[ (| O 52 Sof JHelo] HAIFALRIY Mot

ST, AEy sYo| NBS Tt KIZIE XEF Jhlet T, X, N, FF 52 BIGE ) 4%

MelH duol e 3N IS OjXE U % YsSe CHYs APy ZEIM (O
(@]

oy >
r
0R
Of
rg
x
ot
M=
mjn

ALt of2fet A= FZLE 19 9| RRICZ 1 & LHE YHAME SOE 2AZd JZLE, J/ME
MEZO| sOlLts S A|FEHE0| LHMXIEAM X7+ Y ME H|
i

gp7b  LEEfL RA0IAM MO|2 § 24

H|Z (Begin Vegan) EHZE X
2 ME0|1 JUCH (Hotel Inside, 2022).

on i~ 2

~

NolREZet X|&7HsS AlRlE BHE7| 91T ARRIES| O|ME =Ho| Xgty OtA e Yt Z40(7| o
0| S0jLt AOjM FBHH = CHN[AH|Of CHEE  o|2 Qg nok=ol= FgS O|X|X| ZSHX| Tt
2Ol 5oLt QUCH (Kim & Yun, 2022; News Medical 79| XIztA 50|z 0= &g O/%ICt
Life Science, 2021). EE8H A EL19 Y 0|, Al2IEL 222,  4e[®  dde  oAnkEd Xety
X ME|SEE Aol 7] s =4 EOhe WSO =0 {Folst FF2 O|X|l= A= LIERLCE F,
Aol Ao ML= OfWE M3stn QUCH (Gyeonggi XA SHIOM 1DZo] orEDf XEF MEOEE
Research Institute, 2020.05.26). O|2{$t O||]Z, =0]7| M Dol Alz|d™ HHZ =0[7| s
IE2LHoHHYeZ F40| B U AO| T MA 2 - 343}{OF SHCt O]2{$H Z b= Moon and Park (2022)2
SN 2ZES2 X&E7HsT OdE Qo Rl ARE XXt Uk M2l dYg =9 = AR
SHI} 2| XZES QEStD Qo oS 5 2021 28¢ 00| MAS =an FZE + UAs £ MY 27t 9
HEPE DHE[H0|2} (Mantiqueira) At MEH @=3st  ZRIMS SN, ="l ROAE (EIAEE,
AlA MA HEIL|3 SHL O|Y2 YE2 &8st ot ik, =g, HILAZE 30N XgE =2 =+
QR AL 52 2= £ Xj9o| HEig UAEE 4GS0 10| ZHE OCloME AYWES =2
SHI2A| 2|5 Ol x| Yn HESH7| s F UAEF =SS £ 5 UOOF L OE EH M2
cEstn QIch EBh ABA XIKfE Argst Hzx,  dEtzEE R2F, AlRL OE 2% s E2
IjAE 2218 0|23 o|UX| 8 Zrff, M)A Foldgs St g2 o dux IF[X|E
MR ArE, $oZo] U=2E xigd mazdeo — JHESIRLH, X|gst oo ZEL 19 2 Qg
7|88t S Chkst "iAloz Xt XIBpMOl AYES AERAMKA] ZHESEEAM o2t FEX9l QY=
st QICh (The neighbor, 2022). [i2tA|, ZE7|QiQ| LFEO] =OFK| L RUCH (Women's Consumer Newspaper,
X|&E7tset 482 QdiMe =2ol NBS HHEHSE  2021).
ZAgo| Tasict %M et SEXMARH AAFEHEZ S5t
MY, X2 XISHAO| CiSH 2HAI0| =OFXK|BHA %IZHA Ct2ol SHAIEZ HMAISIRXL ot ZAICHALZE K|
SHOo| NBS AEe 1ol X|ZtEl xistd JHKjof s 0 2 H SO HekE =@ 0|8 B0l s nAS
dEe OjX|l= HS & 4 QUCh LBk K| 2= xskA ez oFEsIR=0, 2=LE19 2| Hut 2ol eHd &l
JbK|= DZHo| XIBkA MEo|zo eSS Ok HE  Al7|0f] Xletd THEIo| E5ZAH0| ofpt SRt AELt
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g 0| At A7[o] E=FH2 X0|7} US =+

UCE =2 AFoMEe RZELE 19 7F HHE A|7]0f
ZAPZ O|RO|E 7t AL
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Appendixes

Appendix 1: Confirmatory factor analysis (N=320)

59

Standardized

Constructs and items factor o C.R AVE
loadings
NBS .899 771 .631
| see green interior decoration and diverse plants in the lobby area of 835
green hotels.
| see various green item and light through glass windows in green 821
hotels’ restaurant
| see mixed flowers, trees, and potted plants in green hotels’ coffee 803
lounges.
Green space can easily be seen everywhere in green hotels .753
Green hotels have easy access to the natural environment. .784
The green hotels region has good weather. .846
The region surrounding green hotels has excellent and fresh quality air. .870
The region around green hotels are safe from natural disasters. .658
Psychological well-being .848 .927 .863
| feel healthy and happy during stay in green hotel. .809
| feel emotionally secure during my stay at the green hotel. 797
Green hotels play an important role in making my mind calm and 808
peaceful.
Thank your green hotels, | was able to relax comfortably. .740
Thank your green hotels, | was able to reflash my mood. .819
Pro-environmental perceived value .902 .910 773
Visiting the green hotels was worth the money paid. .878
Visiting the green hotels was a pleasant experience. .898
Visiting the green hotels was improve self-esteem. .753
Customer satisfaction .933 .957 .885
Overall, | am satisfied with my experience at green hotels. 912
My decision to stay at green hotels was a wise one. .882
As a whole, | have enjoyed myself at green hotels as expected. .863
Pro-environmental behavior intention .931 .902 .700
| performed all the task were required. .839
| adequately completed all the expected behaviors. .842
| fulfilled responsibilities to the service provider. .844
| followed the restaurant’s rules and regulations. 792

a: Cronbach's Alpha; CR: Composite Reliability; AVE: Average variance extracted
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Appendix 2: Correlation analysis

Mean
Constructs (SD) 1 2 3 4 5
4.230
1 NBS (.608) .631 .558 437 531 419
2 Psychological well-being (46253) TATH** .863 .552 .630 .545
3 Pro-environmental perceived value (4%117% .661** 743+ 773 429 .584
4 Customer satisfaction (464%) 7290 794+ 655+ 885 634
5 Pro-environmental behavior intention (46176;) .B647*** . 738*** . 764%** .796*** .700
Diagonal elements (bold) are AVE.
Appendix 3: The structural model results and hypotheses testing (N=320)
Hypothesized paths Coefficients t-value Results
H1 NBS Pro-environmental perceived value 779 7.625%** Supported
H2 | Pro-environmental perceived value Customer satisfaction 179 1.879 Non-supported
H3 | Pro-environmental perceived value Pro-enV|rc_)nmer_1ta| behavior .287 3.139** Supported
intention
H4 NBS Psychological well-being .867 8.522%** Supported
H5 Psychological well-being Customer satisfaction .673 6.729%** Supported
H6 Psychological well-being P'O'e""'r?:t’:ft?éﬁ' behavior .399 3.188% Supported
H7 Customer satisfaction Pro—enqunmental behavior .295 2.612%* Supported
intention
Variable R?

Psychological well-being 752

Pro-environmental perceived value .607

Customer satisfaction .648

Pro-environmental behavior intention 776

(x*=106.314, df = 70, p < .001, x*df = 1.519, RMSEA = .069, CF| = .973, GFI = 973, IFI = .974, TLI = .965.)




