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Abstract The purpose of this study is to investigate the impact of export promotion programs (EPPs)
on the export performance of small- and medium-sized enterprises (SMEs), with a specific focus on the
influence of EPPs for promising SMEs in the export market. Using data on SMEs provided by the
Industrial Bank of Korea (IBK), we conducted a fixed-effects model analysis from 2016 to 2019. Our study
shows that EPPs have a positive and significant relationship with export intensity. Further analysis reveals
that SMEs utilizing the financing support system provided by EPPs tend to improve their export growth
and financial performance relative to their counterparts. While EPPs can assist SMEs with their
internationalization efforts, their similarity and redundancy are recognized as potential limitations. This
study complements the existing literature that has mainly focused on surveys and cross—sectional analysis
by specifying the research subject to promising SMEs in export, and analyzing the effects of the export
promotion program supported by IBK Industrial Bank. The results of this study are expected to provide
implications for improving SMEs’ export capabilities.

Keywords: Promising SMEs in Export, Export Promotion Program, Export Performance

* Corresponding Author: parkch@cnu.ac.kr Manuscript received March 24, 2023 / revised April 21,
+ o] =EE 2021 tidNlar wSHe A FATY X YS 2023 / accepted April 21, 2023

ol =3lE o< (NRF-2021S1A5B8096365). D) AFdsta 7983, A1A A}
+ o] =i IBKZIYG2d F4 60579 7 gE=tdtAY 2) Faoistal A Qshe, walA

AAE S dlelE gk A7ElE A Yol A E LS 3) st WISERH 2 Atstgded, 3544

_95_



The Influence of Export Promotion Programs on SMEs Export Performance: Focusing on Promising SMEs in Export

1. M

I

=g A A o= w7kE SA7IHel AA
7199 95% o)ds AAEH HRIAA S 1183}
Azte] el AA 71998k 9htk(de Kok, Deijl,
and Veldhuis—Van-Essen, 2013; Criscuoloet,
Gal, and Menon, 2014; WTO, 2016). Al A 74 A
°of rH¥str 3 7| FAsE B 7Y

ZoA 9& $ gl A Hegow trlew
Ak Y] FAVIYE =S oy e FA
slo] Ao oS 0}71 A Be =8e 780
I e AAelth auy 22dY AAYs 7@
F71 e = 71 A 9Fs 2 3
Aol A&A71E Aol HAsHCalof and

Beamish 1995; Catanzaro and Teyssier, 2021).
22 30 J=dA &Fa e HYo] =
3 Za|doA R 37 BLe oy I
Aloltt. 53] Ta7|del tizigel vls) 2<%
o] RE:aT e ndTY olee of
HEs Tavldel 22 FHIE e @

7} dtH(Oviatt, Shrader, and McDougall,

3 % 3 SERER) SEEEIN
ot gk e A9 ARE Az
A ol gel e Fgstel 5% ),

(Y. J Lee, 2020).

27199 FEAT FAe Irte]l AALA
2 _T’_%QEH% o]Zojdl & 9l& HH(Zhu, Park,
and Kang, 2013; Yoo, 2018) 2% A& elA
719 AAeS BHuE mokE F dE F
19 Z2ae] g #3 BAlo] ol
2 tH(Francis and Collins—Dodd, 2004).
7199 HAsE fgh we wdE w3 'é‘iﬂ

Ri e of
N

dol shefE Al AW ASss FH
Y3 FEALAE deES AATL U

(Comi and Resmini, 2020).

TV FEAYAEE o] &3 FAH
Az Hast Yy ARE d&= 34, 39
2]

= =
AEs 3 719 AdS 92 + v 2y

FEAQA R B O AYATELS of
d@ AAAE g A% % FgEe] o

BA 24E wFE1u 9)7] wfio] (Kedia and
Chhokar, 1986; Hwang, 2017), =X A=<}
Ao B3 A7 22 stk (Park, Kim, and
Ahn, 2010).

SEAQAEL At B APYATEL 5
QALY Bede A4} , E

ALAE7E o] S 4
e A= of# Fejrt o 2 A H(Wang
et al., 2017; Comi and Resmini, 2020). o]= 7]
Ao =As Ax, 9= 54 22 7Ige 54
of Ml FEXAYALZY st dEd F U]

T o|th(Kotabe and Crzinkota, 1992; Moini,
1998; Shin, 2020). =3 Fx27|H4S A +&
APJAEE st 7|BE0] Fosta Qo]
y&olup sllgel FAM 2 FHAdo] EAgT
(Jeon, 2014; Park, 2019). wetA F&A LA =
of FE7IHS FAALRE SA FEAUA
7V FEAA T vA = a9E wWEgsA &<
= Aol Ha3(Ko, Cho and Park, 2022).
o old & dAFe FEALALEY FH7]
el IBK7Ig&8o] B/ F47]9 DBE ©]
sto] 2016 F-H 2019Lﬂ Abololl FEfF T A

I

Aoz AAE PSS o BKIYL
9] Tﬁﬂﬁﬂ% iil%‘ a29E ASEY

Olr
-

TEX UM

Arxl oz 7]ge] Y E (e F5) v
48 dsolm wAst Aol o], 1
Z A 2 A REY o dEd HR
H sol "3 E}E}(Coml and Resmini, 2020).
27199 Ag olgg s S5357] 93|
a3 11]7‘474q e AT e B
Fol ti7igdel vls) F=3 AA otk (Bernard
and Jensen, 1999, 2004). &AL A =+ o]

g a7 FEgE s A6 6H94Lgr

Yo ol oy Ko



Journal of the Korea Industrial Information Systems Research Vol.28 No.2, Apr. 2023 :95-107

A AREE ol FWEL BT F AES P £EAYAEE APdn JHKim and
AR B o9y Ho] AT A S = Song, 2020)
Ast= Edolth(Park and Ko, 2018). FEvgEe FEALAAEE FAAATIAE,
A4 Fa190 £EFAL AT AL F AQEFAANS} 2L AVRAY dRTAY
2 FE BHEg Agoly &4 tid ®HA (KITA), s+ 521105 FAHKOTRA)9F 2
FelE ol FolA gt 1Yy WTO AAl =4 < FHNHAES E3 FhUIHY FEESsS
o] FEHZFO AFo] E/EEA FHA v A @3kt Table 12 KOTRA, KITA, 18
et FYP9 FEALAETE v A tH(Park, TAMA TG FNA Adste FEAAZE T
2019). el E@ FEFE 4G A o g duelth Wsde] FE8 Ay
T3 B TAVIYEY FEEAHsE g o < HAdxE FEAA] AU FEAA ] 107
Table 1 Export Promotion Programs of KITA, KOTRA and MSS in Korea
Classification Classification Programs Institutions®
Supporting customized export mentoring programs that enable
. successful completion of overseas exports by matching export KOTRA,
Export mentoring . .
experts who provide export road maps, trade practices, and KITA
communication channels with foreign buyers with SMEs.
Supporting the development of capabilities necessary for transition
Strengthening export | to export companies, such as exchange risk management, contract KOTRA,
capabilities writing, e-commerce customs clearance, and trade insurance KITA
Export initiation utilization.
supportin; Lo . Supporting promotion of corporate products through foreign trade
b 8 Finding potential b &b . D b . g & K KOTRA,
system . center and online B2B platform and helping to discover potential
foreign buyers . KITA
foreign buyers.
Supporting for Global
p% B §1 tf Close support from entering the global B2B platform to responding KOTRA,
atform
. . to buyer queries using digital export experts. KITA
Utilization Marketing
Other services Provision of specialized services from related institution such as KOTRA
supported by related | the Ministry of Justice, Seoul Customs, Korea Trade Insurance KITAY
institutions Corporation, and FEDEX.
Preferential treatment for engaging export voucher program,
. international standards certification program, export incubator
Preferential treatment R o
. program, export consortium program; priority support for
for engaging export . . . MSS
i participating in foreign market development and technology
su ing program
PROTHng prog exchange projects; free use of National Technology Bank (NTB)
information service.
Designated Preferential treatment for maximum guarantee limit and guarantee
business of . rate, discount of export credit guarantee fee, alleviation of
. Preferential treatment .
Promising for trade fi guarantee review. MSS
. or trade finance, . . . .
SMEs in Export dit " (provided by Korea Technology Finance Corporation, Korea Credit
cre uarantee .
& Guarantee Fund, Korea Trade Insurance Corporation, The
Export-Import Bank of Korea)
Preferential treatment | Support for preferential interest rates, exchange rate preferential
for interest rate and | treatment, and commission reduction when applying for loans. MSS

terms of exchange

transaction

(supported by ten financial institutions such as IBK Industrial
Bank, Nonghyup, etc.)

#* KOTRA: Korea Trade-Investment Promotion Agency
KITA: Korea International Trade Association

MSS: Ministry of SMEs and Startups

_97_



The Influence of Export Promotion Programs on SMEs Export Performance: Focusing on Promising SMEs in Export

B
f
N
hin'd
o

B owukel FaU1Y9e ug7
At FE7Idene] A
olt}. KOTRAS KITAZF %
e, 9=Ast, gAntelof
38 wAE A4

=3

ﬁ .

o
2
e

ol
oL

futal
ot
i
9
i <y e

2
Y

ey
=

e
!

Jo
r 2
N
1= "

o)
)
vs)

)

’

B>
N
I o
ﬂo > 2
o N

ofN O oX N
P>
N 2

T

o
(@)

o rL of
ff do ol 2 (& o o

1 ﬁ‘- o
T
> r% ;*5
T N
ﬁ f;‘j N ki poof
2
il o
o ;
ofrl

4
)
ol

ol

=

I FEAAAE B3 A= FE AL
Amgel e 719E5e] dAES} &8 FF
e dejzAtE Sl FEAIARE] JHAAEt
= ZAEAY Ee AYARES v 28 E
Aarstz] g Wekell ti XA =FEe] FE
o] FAtH(Lee, 2012). FEALAEE LA
2 7% 48 2 A% Aw, vHA" Ad, AF
Ad 2 BF e A5 dF o] xFEH =

o
(Cavusgil and Yoeh, 1994), A3
gt AhAE o] & FFo g AH 8
& Fve Hete W 24E&
(Kedia and Chhokar, 1986; Hwang, 2017). A3}
A5 FEAAAEA g dA == 7Y
B FE e 22 V1Y 54 met o]y
s gt AA =7 G2A YERE
4S5 AHAHFP(Kedia and Chhokar, 1986;
Moini, 1998). Park and Ahn(2001)& $-#y&t
Ta719ES R FEALAE dE QAA
, FExo 3 AegRAE Fi vt
A A Eof gk QA Ee
we Holw, 1 ol {7t H3Fst

( }‘>~,
N

e

1o,

fr o
o

als

e

S FEASIY. =3 2719 A9, A%
BEY e FTaU|FY 5 waAE FE
A AA =] e A Ee} F&EI gEA Y
Eurns FEAdAEe] Addde] st
283%s FAsAT

A ol ATEES FEANIAZT AA
2 7199 e of@A IdFS v A=A o
g #A 0w oo et ofF FEAUA
T7F Ao mA = gEe] digk AGe A
o7 B3 Ho|th(Park et al, 2010; Ko et al.
2022). AYPATELS FEALAE oA
AL JAT, FEALAES] aHdd o

sk o= oA o] Fojx A Y Comi and
Resmini, 2020).

Moon and Oh(2008)2 thHZFd A4 9
FENAE oz Fo FEAAAR
g dAAstA A= AL, & =7}
Yo PR FIFE BASAT. FAAE
AAAES AL &%
AA A

el
= Qow
&

N
n

o

1o 2
o2

b o 2L

a2

—~
+
~

2
Ho
Lo

fe o
N
2
lo,

oN Y iﬂ; ro o

T 4y oox I
rN
ey
)

i
B9
o
2

£ 1o de

o
e oo = o O oy
M 2 N N oon e o N R

o
o
=

s

o Qo
e
2,
sy
x

=2

.

-
Q
=

i
2
3

Q

5

o,
>
o
5

o
(e
—_
<
rlo

oL O{N
B>
N
2
tlo

>,
ot
Y
i
o>
e
;Y
o
>
=
lo
s
oo
=
b N FFrr &

o
o,
rr
o
*
MY
Jo
o
=
=
2
N
i
N
N
D)

=
o

@]

)
—_
x
rlo
4
i
ofy

o2

¥
ey
oX,
o
kS
4
lo
=
oY o ot &
1o mo o

_?L
N
=
-
il
o
o
B
rlo
4 P
o

1] =] A

tlo i

o =2

v g

ol
-

s
o2

o
o

o
B

]

o

re

o > ox,

&

N
Fo 2 ox
o o T i
il
o N

o%

=

2

o} 12
of
ol
32
O

o] ¥

1 3y
7} 714
el

A A =9

re
4
il
Hodo N
i
1o,
i
o\
%
=)
fﬂ
&
et
N
rio

8 b
£ oo
%%
(=

u:z%m
2 9

oo

o B
offt N,
1© 10
% o
H o o

O )

HON o i

oM.
o
=2
[
N,

o
a
b

_98_



Journal of the Korea Industrial Information Systems Research Vol.28 No.2, Apr. 2023 :95-107

7} 22bd 4 9 th(Kotabe and Czinkota, 1992;
Moini, 1998; Shin, 2020). o] F&XUAE=9]
TAAR AdAEY] adE glstr] HaliA=
Fall71y 2 AdAEe WEsirh dedS A
AbgktH(Moini, 1998; Park et al, 2010; Yang
and Roh, 2019).

T FEALAETE g 7
= 7] wfitel ALAHET FEHEE
AEZ A3 Hlgs&Ao] TAIITth=
3} (Jeon, 2014; Park, 2019), ©] g+
7] HEAAE 719 EAS
1A EE A8+ A

Bepg da Aol vk o]

4 3
i
N
o my 1o e
il

rr lo

o <4
ox i T

4 e 4 oomy
o &
[
o Ho o
2L
2
o ¥
&u{
~N
hincs
o ¢

__>|“I_’,(
X
¢
X,
2
o
fu
El
o
N
r <
¢o
—
o
>~
N
2

AE Ta7IgdEdMA 52 A 9, &5
2 o3 s gAY, degE A2 NE s
A Ad"E E 28 FEANRS AY, F
SUla 3Uts FHAY 2 S5ES BHEsE
WA, A" A 5 S48 9% o
&3k HS AFer) olygt AYS FI F
279 = Aol dig olslE Eoli,
QAT A g (vtolo)e] gk HHE FH
& ¢ Qa, BEs AW Aoy el F
o] oA YE F3 FEHAHS FE5T & 9
=3

AutA o7 FAV|IYS AR 3 FEAY
ALrs 7% dakd g s 2 a9 Al A
Ho thgk #|F(Comi and Resmini, 2020) 5 &
Fdl =4S wFH T3 (Leonidou, 2004), &
A7)l LA el Aty 9 Bas
AFS Aot B8 = 7 due Agd
T9o =92 w&l(Tesfom and Lutz, 2008) th
=1 2L PSS A A g
7M. FEFETAVIY FEALEZEOHES F

ZA4 7 G0 FFS v E Ao

TAE 578 AddolgE FEF3AH 2
To FELE 1681471 7199 42312709 B3

4 %
olty. o] 7kl FERFEUTAVIYOE AAd
fl

A5 1,03070 7194 (1,81370 #=X])o]t},

My

32 Mo Hel U =H

oA FEWMEE 719 FEA oIt

EA 3= &Y 5 (Export intensity)d F&

Z7}& (Export growth)® =43ttt 315
o]

2~== ol H]

I~ = (el e]
TE T=, FES/IES

Q2 =L rlo o

A

H

£
=
4 =
o
2
N

o

tlo
o .
ofo
ol
£

!

o2

ol

HyEQl FEFYETL7IY =5
(EPP, Export Promotion
AR sAFY A7

292 IBKO| delg o] 2ol FEFET

10l algsts 7IdES dde=m Aol o
FoAug, FEFETLVIGA AFste A5
19 s, 2384 &2 4% 09 @2 Folsh=
Huisg AMgslt &, FERETarId e
A FE7IEE 2dolar, vid AgRby)er shuk
71el A s =, shubrle] g 1249 A
Z1de] T EY. weby 2 A shuby] A
4 71dES WEer 3 FEYAdzEaY
of AAA AL Al BT Aow Adt
star, spRby] FEFUTAVIALR A=



The Influence of Export Promotion Programs on SMEs Export Performance: Focusing on Promising SMEs in Export
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Table 2 Descriptive Statistics and Correlations

Variables Mean S.D. 1 2 3 4 5 6 7 8 9
1 Export intensity 0.052 0.117 1.000
2 Export growth 0.482 1.829 0.058™ 1.000
3 Firm size 7.224 0.556 0.065" | -0.041" 1.000
4 Firm age 1.165 0.316 | -0.093™ | -0.060" | 0.028"" 1.000
5 Leverage 0.576 0.221 -0.062"" | -0.097"" | 0.052" 0.409" 1.000

6 Advertising intensity | 0.004 0.014 | -0.043" | 0.022" | -0.025" | -0.195" | -0.185™ 1.000

7 R&D intensity 0.019 0.039 | -0.035" | 0.047" 0.023" | -0.074™ | -0.138" | -0.032" 1.000
8 Trade finance 0.072 0.259 0.111" 0.039" 0.013 -0.121" | -0.115™ | -0.095™ | 0.112" 1.000
9 EPP 0.043 0.203 0.247 | -0.055" | -0.009 0.091" 0.130™ 0.159" | -0.064™ | -0.056™ 1.000

N=42,312; “p < 0.05

- 100 -



Journal of the Korea Industrial Information Systems Research Vol.28 No.2, Apr. 2023 :95-107

Za: FERITLI(Y XNY=E= Table 3 Fixed-effects Model for SMEs supported

by EPP on Export Performance

Export intensity Export growth
sdeolele] 24 Al #HAAH(OLS, Ordinary Model 1 Model 2 [ Model 3 Model 4

Least Square)& AR&3h= 45 wa&H<d + Pirm sige 00157 0015 [-1.002" -1.077"
Hro] w329 sl=Ao] EA ST oo H o THmSIZ€ - 0,003)  (0.003) | (0.235)  (0.235)
T= F AAF-test)S E3] Pooled-OLS 2] 3} . 0.003 0.001 |-2.886"" -2.777"
e > c Firm age  (o08)  (0.008) | (0.698)  (0.702)
314 &9 28 (Fixed-effects model) AFole] A3t 0.000 0000 | 0708 0707
35, Breusch-Pagan 84E 3| Pooled-OLS Leverage  (g003) (0003 | (0273 (0.273)
- ]-L sl &5 3 S - sese sk
WAy 35§ 9 E 3 (Random-effects  model) Advertising 0032 -0.032 | 6992 7030
Aol ] AEAS ¢ o w Felatt. F AA 3 intensity ~ (0.041)  (0.041) | (3565)  (3.565)

Breusch-Pagan A4 =% 1%9 oA R&D 0.021 0021 | 1.750°  1.794
Am0] 12450l = 00000) Pooled OLS intensity (00150 (0.015) | (1.039)  (1.039)
wep Ades el o wRgs dsger  frade  GOF O L LS
% nARNLYY FBEALY F oW ¥ 00 o
A wio] o HAWAE Hausman AES B EPP (0.002) (0.113)
s Elet A 1% fFoFwolA AFTHA Year dummy  Yes Yes Yes Yes
A 7tslo] mAETNTE] o FeHl =Aupal Constant 008477 0061 | 11522 11285
ol Aoz Jehyth webd B A= uA3F (0.018) (0.018) (1.624) (1.632)
AmwEs ol fste] S AR R? 0017 0017 | 0028 002
Table 3¢ IBK7|Q-Lao] do]Ewo] 2o = ?‘gfg‘_’;ﬁggs 2312 42312 | 14757 14757
SR LIRS dEen ngREE ol Number of 165614 16814 | 6470 6470
L3lo] FEAYTEIY o] o FIAS B firms ’ ’ ’ '
5t A3lolt}. Model 13 Model 3& EA4H 5T+ i‘iandard er*r*ors in pazentheses
2 Eag BaAgelt Ao FRE FE peO0L P05 b0l
FoE A9 BAE, FEFAENE 2O Lug w aseds ssansdos 44
B 2t Ao et el el oo oo e e aaa
TES/HEAT ()9 #AE MAE A= g JQEL gaom A9 s A=
debd AN g, FRAFE, AR DT nan aoage oees TE 2o
AeA wrov, FES/HEAE AWl o gy e 20200, o= Zasge LadA
MR ARES R e GEET VAR agse as) 9w nEA 2 dny AF
e FATEE FENEH AT AW W ) oy gwe)hPark et al, 2017). webA
AS 7AAS Ao HERH. Ngo] REst] £2S 9T Agxe] ol
Model 29 Model 4= T2 HETL7IALZ o0 ar zosjgme +2AUAEe) F17]
A Zigel o AT FENT R g Segaeund)e olgstel FEyE
E57Hg0 vA= JdFS B4 2ZFPolt}h F AAE 2 9o Aoty MadTE wah Fo
ERUTLIY AFERE Vo HATEAN  qeo) zaviqge sE4vd Ay Be 98
TEH T HAH) AAE A e Aoz 2l o wAGE ATARNE AAsn 9T (Park
€EHB=0.006, p < 00D. A F=ETF 7] and Ahn, 2001; Park et al., 2010; Hong and
d A4 £ A fAR et E oS
AskA e Ao epg
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2 (EPP financial support)< %+

[e)
4
EEe FAs] FAAe] FE AT 1A=
GG e nHE} mPolth AFEA A
FEedEavlder 448 7105 F F8X
AL o gt /19 FEHFAE fT o
Fol A Yot FEF/AEIE 10%

Table 4 Fixed—effects Model for EPP financial
support on Export Performance

Export intensity Export growth
Model 1 Model 2 | Model 3 Model 4
Fi . 0.044 0.044 0.792 0.777
M SIZ€ - 0.034)  (0.034) | (1.231)  (1.229)
Firm age 0.240™  0.240™ | -2466  -2.316
g (0.096)  (0.096) | (3.938)  (3.930)
Leverage 0.026 0.025 1.083 1.123
8 (003D 0037 | (1.294)  (1.292)
Advertising -0.338  -0.303 3.239 2578
Intensity (0.253)  (0.254) | (10.295) (10.280)
R&D -0.042  -0.041 | 8798™ 8660
intensity ~ (0.089)  (0.089) | (3.086)  (3.081)
Trade 0.004 0.005 -0.446  -0.505
finance (0.018)  (0.018) | (0.604)  (0.604)
. BEPP -0.008 0.336"
financial
support (0.006) (0.197)
Year dummy Yes Yes Yes Yes
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R? 0.023 0.025 0.019 0.025
Observations
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Number of
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Standard errors in parentheses
“* p<0.01, ™ p<0.05, * p<0.1
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Table 5 Fixed—effects Model for EPP financial
(additional analysis)
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