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Exploring the Potential of ChatGPT in Advertising Photography:
A Case Study and Validity Research on Elements in Each Production Stage
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Abstract In this study, we analyzed the potential application and validity of ChatGPT, an artificial intelligence
technology currently gaining attention across various fields, for the creation of advertising photographs. To do
this, we examined the relationship between the visual elements of advertising photographs and language, and
investigated use cases of ChatGPT in advertising. Furthermore, we analyzed the elements of each stage in the
advertising photograph creation process and conducted expert interviews to determine the validity of ChatGPT's
application in these stages. The results revealed that, although somewhat limited, the feasibility of using
ChatGPT was found to be high in the planning stage of advertising photographs, but lower in the actual
shooting and post-production stages. Considering these findings, it is necessary to continuously monitor the
progress of Al technology and strive to enhance the creativity and efficiency of advertising photograph
production through collaboration between technology and humans.
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FGI(Focused Group Interview)
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Figure 1. Ryan Reynolds’ Mint Mobile advertisement
video(Source: Ryan Reynolds’ Instagram)
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