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Abstract This study utilized TEXTOM, a social network analysis program to analyze changes in current tourism
behavior after travel restrictions were eased after the outbreak of COVID-19. Data on the keywords ‘domestic
travel’ and ‘overseas travel’ were collected from blogs, cafes, and news provided by Naver, Google, and Daum.
The collection period was set from April to December 2022 when social distancing was lifted, and 2019 and
2020 were each set as one year and compared and analyzed with 2022. A total of 80 key words were
extracted through text mining and centrality analysis was performed using NetDraw. Finally, through the
CONCOR, the correlated keywords were clustered into 4. As a result of the study, tourism behavior in 2022
shows tourism recovery before the outbreak of COVID-19, segmentation of travel based on each person's
preferred theme, prioritization of each country's corona mitigation policy, and then selecting a tourist destination.
It is expected to provide basic data for the development of tourism marketing strategies and tourism products
for the newly emerging tourism ecosystem after COVID-19.
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Table 3. TF-IDF analysis of key keywords related to tourism behavior in 202019
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Table 4. TF-IDF analysis of key keywords related to tourism behavior in 2020.
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Table 5. TF-IDF analysis of key keywords related to tourism behavior in 2022.
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Table 6. Analysis of the centrality of the top 30 keywords related to tourism behavior (2019/2022)
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Table 7. Results of CONCOR analysis according to tourism behavior (2019/202)

TEEAEETE L

Atk 20223 =] WA EE Fgte] B 201992 8
9loal/ sfjolal/ AR L A/ HAfIR FEE

Sl=dl 202242 ssleiat Siaflelao] 2ol Hal A
2 o} o)7le mEuh Ay Horel vlow 7
WA WS

Fi2 S QElE o s of g

#3438 Keywords (2019%)

#3380 e] Keywords (202213)

Shslelal, of s, W%, A, Aeld, F, o, ohd, sheleld, G5, A4, 018, W, WED, 98 o,
0w, g g, Aol WE, W, ol QAL o}, stsjol, wel, ofF, =7, 4, o,
Ao, m%E g, B, oW, ACIE | go o | A #3, o, eblold, oked WA, o,
shslela) | SR, A7, BAlA g | %#
(39)
wpgela, e, A, B A% A7 At | W [ suda azs 9z genz, 2 39 g,
dxE A9, 9% celE, swndwd, B A9, W, 7128 ik Am, AEC W, Afold, 95
EEES e o34}, 3471
- o 1}1]—574]/
AR, o, AR, w2, wEs | DoV ]
el | L Lfy_l;yﬁi SR oo | BF |27, T9E, Aanga, doly,
, T, A, = U N, e 7=, =, =, R = 3ol S [ S B <) Bt ) M) e
@ e, By, mEela, ofel, 94, 84, 43 A9 el A9, AT, e
_ _ B 4R/ | BAANG, R, A7, 44 59, e, B4,
AR A, e T R ST AL EE AR e ey, 29 A9, oo A, 24, A%E, 54, 0
(14) =27, H-&, ntdEA, 71k 8 18) u;\}’ ;\1%’ ' ' T ' ' '
T, y
_ - - EiAE -
AR [ ol b AFHEAE, ok, ahrol, ol | Tl [ FAzlAE, A, mEd, S, v, AR, 1,
® |H a3 | L 2, A, Rt




The Journal of the Convergence on Culture Technology (JCCT)
Vol. 9, No. 3, pp.167—181, May 31, 2023. pISSN 2384—0358, elSSN 2384—0366

27} slelof Auar opje} Fuje] 171

}j’
o7t A AdE 2vlshs w0l BTl v

rﬁ,

r
M AZ W e

MBS WHOE AT ol FOIRAT 2
E

g Bg3to] AH AL ohS A

o= Wodch w9, o AAAS Ful] A 2 ehE oleh @ ek B A of9le] 2vltle] ¥djoly
a2 e AS ¢4 Ho2 s B ¥ pgAE & 4dlel padEstE: AAgeR dAyaigrhs
Aejshe o A, AolA olml7} gk S, A4EEiele] veole s &
88 2 A7 BuaHel $8 FAATEe A%e
V. gz of@A Fudan YeshE A A Ao =

2 ol A7) FIPAAA A oIS 3

B ATE 201993 AdY 712 AL Fol oppd AR AelA Lmzk lok A, sz 2 efal
5ho) FAAYASS ololuy] oA AayEg e 20199EeE FEL o5l 2002 %] g Hsts
) go|E| 2 sHaslo] A9 Q09)71H o] a4 79 =2 . CONCOREA S el Alztatste] w333] &l ok wst

Aatgin} 22717k 20199 7 20206 & Br)d 2 1y of Zpo] ol gt AA RS AASATE HollA on

A 143 ARE FPEEE 2028 A Ags 7T AT SR ol ole] Al F19) g gl
717t AR A 498 T1H oz stol L2gzp 9 HE U wRIe) ABAH WSS sferge s
Ao Aas et 1 A 01998 671897, OISk #RH el A T IS Rk of

X000 220267, 20229 & 6718970¢] 7)9es v PR ZloR JAddt =

Sk 201997 20208 20223 vlawer wsly g o SV, IR A o) f ghge] A Al e} %aﬁg

S 24 A3 34 e T 2 9] oaxe THES AR O S

whlojsje] 719127t REE AloR uoh o] sgo]  71E WASh: AATH 5,

FE A o] o] FFo R IRE AL gl AoE S S TulsiA] FFEA A A 4] o]--“f ReR SR H]6g7]
A

2 = 6=

et 5 oln), S, Al A S3E Adolals F)gs 9} THL TPZ o 7 ookl o] P ]01]"1—4 g
s2LH9e) Y7182 i@l vld 713t Algsma) A = B el =RAsS skl A o v
= 2ol o1 HF 27k A|2e PRzt oas o WANEEE AN MZAtel A AH Sl

T ARE X2 B Aoz wagnt Aa, 2as ORI AAA A= o Bol U AeE AL
A1 Al = o] AN WA 2yt Az = =R, AR B AN Aol gt 79 =
Eﬂu}g FH0w ogo] ARaEw g}, ulA), odaly  =° EEHACH ARJYASE A3A T 2L F

& Zu37] Mo Ul 2 agagas oxaxo  AAA MER SUES st anA Al Al
z @A_ﬂaﬂ B % paxE A g nog, 9 0¥ A8E AT  =s A8EAzIv oY
njxulo 2 ExAe] Ao getiolgls 719 eyp 4 WA oA vl Tad wiAY Aol | 4= 9l
97 A=Y o] AL K-Zelx @ K-uddoz of = ALE AT A, o5 WA 20199 7} B
3 A A QX Ee] Asguela B g g o] A W 20229 AFA EEE V19 Es S Y
2k gam o] oA w Ao shisle] A AA olgh= o] 2 I} B J|Y=Eo] woll Hi=d =
o parele) ol & = AAA AAde gn = olF He 7‘01 Al o] Srskae A,
shedl AR Qe @ glole} e YA wepoR 3te we &4 58 At oA

3, YEYT AATS A2 oh= A *

CONCOR #41& ?63 ato] ﬂ

EHow 3P%5’—§‘r%¥%°d 29] A7E Asiuy,
A7, Frlol gt win 2 s 2, Awsk g A



A Study on Tourism Behavior in the New Normal Era Using Big Data

oA AlFek ol the, T 5 AdN|HelE B8
sfe] Q12 Wastelont HlolE o) 43 Alel Al
A% ATEAS Sio] wrdsA) go} Al Fel
MZAEHo] o] 2717k 8] of apefutal e AA3 shets
= e WA Q9T S o) ofgule of
a3} suoavke] AUASE ATelgli B aw
1} o] 3} o) o]ejzh el Qluhg o] dlel vl w
Pepwishs P8 Lobn Sl Bl B
Aok Fyshen a8 Bt 9 slow suwn,

o
_IET%

et

r_{

i

(¢

References

[1] Gossling, S., Scott.D, &Hall, C. M, “Pandenics, tour—
ism and global change: a rapid assessment of
COVID-19", Journal of Sustainable Tourism,
Vol.28(Online), ppl-20, 2020.

[2] Kim Hyun-joo et al, “Impact of COVID-19 on the
tourism industry and countermeasures’, KCTI,
2021.

[3] KCTI, “COVID-19 cultural tourism contents impact
report”, 2022.

[4] Jin Bo-ra et al, “Tourism trend analysis and fore-
cast: 2023-2025", KCTI, 2023.

[5] Kang Hyun-soo, “Analysis of changes in domestic
tourism behavior due to COVID-19”, KCTI, 2021.

[6] https://dic.daum.net

[7] Kim Ki-youn, “The study on typologies of gen-
eration MZ's lifestyle change in the new nomal
Era”, Journal of Kssss, Vol59, pp.27-47, 2022.
DOI:10.18346/KSSSS.59.2

[8] Kim Yong—nam, Hong seong—hwa, “New nomal 2.0
tourism: Focus on IPA results of Jeju visitors dur—
ing COVID-19 spread’, Korea Mice Tourism
Society”,  Vol20. No.2, pp.l43-161, 2022.
DOI:10.35176/JMTR.20.2.8

[9] Kim Jong-ho, “Singapore 2021: Searching for ‘New
normal’ in COVID-19 pandemic”, The Southeast
Asian Review, Vol.32, No.l, pp.77-124, 2022.
DOI:10.21652/kaseas.32.1.202202.77

[10]Kim Hye-Yong, Jang Yang-lae, “Study of travel
motivation of domestic tourists, choice attribute for
travel products, and tourism behavior”, International
Journal of Tourism Management and Sciences,
Vol.26, No4, pp.147, 2011.

[11]1Song Yong-chol, “A study on the domestic behav-
ioral patterns of Korean tourists by the character-
istics of residences”, Korea Regional Geographical
Society, Vol.8, No.1, pp.83-97, 2002.

[12]Lee Jang—choon, “A study on regional tourism de-
velopment policy in the age of globalization”, Vol.12,
No.4, pp.491-518, 1994.

[13]Lee Seo—koo, “A review of big data analysis based
on marketing perspective’, Korea Journal of
Business Administration, Vol.28, No.l, pp.21-35,
2015.

[14]http://www.textom.co.kr

[15]JKwak Ki-young, “Social network analysis’,
Chungram, 2019.

[16]0h Ick-keun, Lee Tae-sook, Chon Chae—nam, “A
study on awareness of Korea tourism though big
data analysis”, The Tourism Sciences Society of
Korea, Vol.39, No.1, pp.107-126, 2015.
DOI:10.17086/]TS.2015.39.10.107.126

[17]Ryu Si-young, Yoo Sun-wook, “A study on the
perceptions and interests of tourists to
Gangwon-do: Focusing on social media big data
analysis”, Vol.31, No.2, pp.63-81, 2017.
DOI:10.21298/1JTHR.2017.02.31.2.63

[18]Jang Yoon-jeung, Jung Su-a, “Characteristics and
similarities of the behavior of foreign tourists by
nationality using big data: Based on tripadvisor da-
ta”, International Journal of Tourism and
Hospitality Reseach, Vol.35, No.3, pp.95-109, 2021.
DOI10.21298/IJTHR.2021.3.35.3.95

[19]Song Heung-gyu, “A study on food tourism per-
ception using big data: Comparison before and after
the outbreak of COVID-19”, Journal of Foodservice
Management Society of Korea“, Vol.24, Nob,
pp.177-200, 2021.

[20]Yang Jae—dong, Kim Geun-hyeon, “Analysis of the
economic effect of COVID-19 on the tourism in—
dustry using big data: Focusing on Jeju area”, The
Academy of Korea Hospitality & Tourism, Vol.23,
No.4, pp.49-61, 2021. DOI:10.31667/jhts.2021.12.89.49

[21]Bae So-hyun, Lee Su—an, “A study on perception
and attitude on wellness tourism using big data:
Semantic network analysis and sentiment analysis’,
Journal of Tourism Sciences, Vol46, No.b,
pp.149-165, 2022.
DOI:10.17086/JTS.2022.46.6.149.165

[22]Lee Hye-jin, Kang Young-ok, “Understanding tou-
rist’s region of attraction and image of city through
social network data analysis”, The Korean Urban
Geographical Society, Vol.23, No.l, pp.101-114,
2020. DOIL:10.21189/JKUGS.23.1.8

[23]Han Jang—heon, Seo Heon, “A study on the activa-
tion plans of Yeosu tourism and perception on
Yeosu tourism by analysis social big data”, Journal
of Tourism and Leisure Research, Vol.31, No.7,

- 180 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 9, No. 3, pp.167—181, May 31, 2023. pISSN 2384—0358, elSSN 2384—0366

pp.81-96, 2019. DOIL:10.31336/JTLR.2019.7.31.7.81

[24]Ann Myung-suk, “Research on public sentiment of
the post—corona new normal: Through social media
(SNS) big data analysis”, The Journall of the
Convergence on Culture Technology, Vol.8 No.2,
pp.209-215, 2022. DOIL:10.17703/JCCT.2022.8.2.209

[25]Lee Gyu-tae, “A study on consumer perceptions of
meal-kits and using big data: Anticipating after the
COVID-19 pandemic ends”, International Journal of
Tourism and Hospitality Research, Vol.35, No.11,
pp.227-239, 2021.
DOI10.21298/1JTHR.20221.11.35.11.227

[26]Yoo Kyoung-mi, Choi Youn-hee, “A study on
change in domestic tourism trends using social big
data analysis: Comparison before and after
COVOD-19", International Journal of Internet,
Broadcasting and Communication, Vol.13, No.4,
pp.72, 2021. DOI:10.7236/1JIBC.2021.13.4.72

¥ 0] =22 20224 $SHEATIES| X|
2o} 4=gliEl A,
(DS : 202251—-A5B5A—17048801)

o
fjo

- 181 -





