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The Study of Silver Generation Smart Service Customer Experience:
The Effect of Fun and Challenge
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Abstract This study aims to provide implications by exploring the experiences of elderly customers using smart
wearable devices. The proportion of the elderly among all customers is increasing day by day, and they are
gradually trying to use smart devices more actively and improve the quality of life. It is known that the elderly
have difficulty using smart devices compared to the younger generation, but this study aims to identify
psychological mechanisms in the use process to help the elderly users use related devices more conveniently and
joyfully and to actively apply them to service and product development. In particular, theoretical and practical
implications were provided by investigating the causal relationship between variables that play a major role in
the process of using smart devices, such as convenience, fun, and challenge.
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Figure 1. Research Model
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