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Abstract This study analyzed the factors that viewers consider when watching anime on Over The Top(OTT)
service platforms and the characteristics of each type of preference, which are the components of anime
preference. To this end, the survey data of 240 animation major students were used for analysis, and the
conclusions drawn through frequency analysis and cross-tabulation of IBM SPSS Statistics 27 are as follows.
Netflix is the OTT service platform that viewers use the most, and TV series are the most preferred for
animation works. In addition, it was found that Netflix OTT original animation works were preferred over other
platforms, and long-form animation preferred Disney+. Among the characteristics of each type of animation
preference, it was found that the factors considered when watching animation in terms of narrative value,
aesthetic value, and entertainment value respectively value the structure, screen production, and immersion of the
storyline. It is hoped that this study will be used as useful data for producing animation contents with the OTT
service platform.
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Table 2. Narrative value frequency table
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Table 3. Aesthetic value frequency table
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Table 4. Entertainment value frequency table
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