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The Dynamics of Film Genre Box Office Success: Macro-Economic
Conditions, Fashion Momentum, and Inter-Genre Competition
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Abstract This study examines how macro-economic conditions, fashion momentum, and inter-genre competition
affect movie genre’s popularity, thus shaping fashion trends in the feature film market in Korea. Using panel
data analysis of genre-specific audience sizes with 6 genre cateories and 132 monthly time points, we found
that favorable economic conditions generate the fashion trend in the action/crime genre, while the deterioration
of the economic conditions leads to the decline of action/crime genre. The finding implies that economic
situations influence cultural consumers’ psychological states, which in turn shape the fashion trend in certain
direction. Furthermore, we found that the action/crime genre has a greater fashion momentum and its
competitive power is stronger than other genres, suggesting that this genre has longer fashion cycle even if
other genres rise to the top in their popularity. We argue that such enlengthened fahion cycle and competitive
stength of the action/crime genre are associated with its breadth of niche width and audience loyalty. Scholarly

and practical implications are discussed.
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