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Factor Analysis of Awareness and Interest in Male Nail Care
and Nail Art among People in Their 20s and 30s

S=EE

Da-Geom Hong’

{Abstract)

This study aimed to identify factors influencing awareness and interest in male nail
care and nail art among people in their 20s and 30s, using a survey that included 390
men and women. The survey consisted of sub-factors, including awareness of appearance
management, interest in nails, perception of male nail care and nail art, behavioral
factors in nail care, and image factors in nail care. The results showed that the overall
average interest in male nail care and nail art was 3.76, which fell between “average”
and “yes”. Women showed higher interest in male nail care than men did. While there
was no statistically significant difference in the average value, interest in male nail care
and nail art was higher among those in their 30s than those in their 20s. Unmarried
individuals showed more interest in male nail care than married ones, and higher levels
of education were associated with higher interest. In terms of occupation, service
workers showed the highest interest in male nail care and nail art. In conclusion, the
findings suggest the need for marketing research that caters to the development of
services and programs targeting the male nail industry. The study also highlights the
importance of segmenting and differentiating marketing strategies that target male and
female customers with a high interest in male nail care and nail art. Based on these
findings, this study aims to provide direction for the male nail care industry and serve as
a basis for the development of customized programs. Additionally, it aims to provide
basic data to aid in the development of the nail industry in Gyeongnam.

Keywords = Awareness of Male Nail Care, Male Nail Art Interest in Nail,
Behavioral Factors in Nail Care, Factor Analysis
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Table 1. General characteristics of study subjects

Sortation Content Respondent %
Gender Male 227 58.2
Female 163 41.8

10s 2 0.5

Age group 20s 375 96.2
30s 13 3.3

Single 376 96.4

Marriage status married 14 3.6
Other 0 0.0

High school 1.3

) . Graduation from college 48 123

Academic ability - —

graduation from university 312 80.0

graduate or higher 25 6.4

Student 74 19.0

Manager 50 12.8

Expert 63 16.2

Occupation an office job 142 36.4
a service position 46 11.8

a sales position 10 2.6

Other 5 1.3

less than one million won 53 13.6

More than a million wonless than 2 million won 55 14.1

mo?lrtlh?;eiigoeme More than 2 million wonless than 4 million won 222 56.9
Over 4 million wonless than 6 million won 45 11.5

Over 6 million won 15 3.8
All 390 100.0
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Table 2. Testing of differences in nail interest according to general characteristics

Sortation Content N Mean SD torF )
Male 227 356 | 0.78 | -5.705 | 0.000" "
Gender
Female 163 4.04 0.87
10~20s 377 | 374 | 084 | -2389 | 0017
Age group
30s 13 431 0.95
Single 376 3.76 0.85 0.201 0.841
Marriage status Married 14 3.71 0.91
Other 0 - -
High school~Graduation from college | 53 349 | 091 | 5.093 | 0,007 "
Academic ability Graduation from university 312 3.78 0.85
Graduate or higher 25 4.12° | 0.53
Student 74 3.73 1.17 1.355 0.232
Manager 50 3.78 0.68
Expert 63 3.73 0.90
Occupation An office job 142 3.82 0.60
A service position 46 3.83 0.90
A sales position 10 3.30 0.82
Other 5 3.00 1.22
Less than one million won 53 3.51 1.31 2.202 0.068
More than a n'lmion wonless than 55 3.87 104
2 million won
An ave_rage monthly | More than 2 rpi.llion wonless than 279 3.74 0.64
income 4 million won
Over 4 mill?o.n wonless than 6 45 3.89 0.78
million won
Over 6 million won 15 4.07 0.80
All 390 3.76 0.85

*A+p<01 Duncan test a<b
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Table 3. Reliability analysis

Variable Number of questions | Cronbach’s avalue
Awareness of men with | Male nail care behavior factor 1 11 0.903
nail care and nail art Male nail care image factor 2 4 0.828
All 15 0.919
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4 (Principal component analysis)oll €%t 27t Y5E/(Convergent validity)olli= A7 gl
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Table 4. Feasibility analysis
. Ingredient
Sortation - -
Main causl | Main caus2
14. Men with nail art look more fashionable .780
13. Men also think it's okay to invest time and money in nail care and nail art 743
15. T am Wﬂling to re;ommend it to a friend or spouse of the opposite sex or 736
get nail care or nail art together

5. Men need to take care of their nails, too .702
7. Men who have had their nails done look cleaner .691
9. Male nail art is a part of the expression of personality .656
11. T like men who have had their nails done better .631
10. T think men need to get their nails done, too 611
12. Men undergoing nail care will have time or money to spare 533
8. I think nail care will be good for your hands and feet 518
6. I think he’s a man who takes good care of himself .504
2. Men’s nail care or nail art is a part of fashion or appearance care 811
1. Men with nail care or nail art may be fashionable .803
3. He'll be a professional man 772
4. It'll help you refresh yourself .665
dispersion(%) 33.341 23.640

Accumulate(%) 33.341 56.981
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Average + standard deviation Main causl Main caus2 Interest in nails
Main causl 3.9440.40 1
Main caus2 3.97+0.46 0.655 1
Interest in nails 3.76+0.85 0254 " 0.137" " 1

#p<.01
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Table 6. Hypothesis test results

Hypothesis Estimate | Standardized error | t value |p value| VIF | Result
H1 Gender-Interest in nails 0.549 " 0.082 6.657 | .000 |1.115| Adopt
H2 Age-Interest in nails 0551 0.223 2474 | .014 |1.077| Adopt
- A final educationl-Interest in nails | 0 445 " 0.116 3.834 | .000 | 1.450 | Adopt
A final education2-Interest in nails | 0550 " 0.186 2.951 | .003 | 1.405| Adopt
H4 main causl-Interest in nails 0741 0.130 5.677 | .000 | 1.856| Adopt
H5 main caus2-Interest in nails -0.167 0.112 -1.484 139 | 1.798 | Reject
“#p.01
*p{.05
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