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Influence of a Weight Loss Reality Show Watching on
Viewer’'s Psychological Attitude and Viewing Effects
- Focused on Chinese Show, {(Wow! Nice Figure)
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Abstract This study aimed to examine the influence of a weight loss reality show watching on viewers'
psychology and viewing effects by explicitly focusing on the Chinese TV show, Wow! Nice Figure (2019).
Chinese women who had experience viewing Chinese TV show, Wow! Nice Figure and an experience
of weight loss were the subject of the current study. The data collected from a total of 201 Chinese
women were examined. Six variables; age, monthly income, occupation, education, BMI(Body Mass
Index), and weight loss experience were included as control variables, and the data were analyzed with
the use of SPSS 20.0. The results revealed that both simple and social viewing had been found to impact
viewers' psychological attitudes positively. However, it was supported that simple and social viewing
does not directly affect viewing satisfaction. Furthermore, the mediated effect of psychological variables
within the relationship between simple viewing and viewing satisfaction and the relationship between
social viewing and viewing satisfaction was investigated. From this study's results, the enhanced
understanding of the impact of simple viewing, social viewing, and viewer's psychology on viewing
satisfaction could be discussed.
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