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DV: M & Fof # (1) @ ]
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Abstract

The Effects of Device Switching on Online
Purchase: Focusing on the Moderation Effect of
Switching Time and Internet Infrastructure

Jungwon Lee” * Jachyun You™

The rapid increase in the use of mobile devices is changing consumers’ online shopping behavior.
However, the difference in the effect on the conversion rate according to the time when consumers switch
from a small screen to a large screen has not been sufficiently studied. In addition, the differences in the
effect of device conversion on purchase performance according to the characteristics of each country’s
infrastructure have not been sufficiently studied. Against this background, this study aims to analyze
whether the timing of switching from mobile devices to PC devices and the country’s mobile Internet
penetration rate are moderating the positive effect of device switching on purchase performance. For
empirical analysis, Google Merchandise Store data was collected and 101,466 data from 130 countries were
analyzed with a multilevel model. As a result of the analysis, consumers’ device switching (i.e., mobile
to PC) had a positive effect when it occurred in the middle of the consumer journey. However, it was
analyzed that when device switching occurred at the later stage of the consumer journey, it had a negative
effect on purchase performance. In addition, it was analyzed that the higher the mobile Internet penetration

rate, the weaker the positive effect of consumer device conversion on purchase performance.
Key Words : Device Switching, Mobile, PC, Internet Penetration, Consumer Journey
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