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Abstract  This study verified the effect of R&D capabilities and resource allocation capabilities on technology
commercialization capabilities and the effect of technology commercialization capabilities on product performance. The
effect of technology commercialization capability was verified by using commercialization speed, market scope, and
technology breadth as variables. A survey was conducted for employees of SMEs companies, and the model and
hypotheses of the study were verified using SPSS 25 and Smart PLS 3.0. It was confirmed that R&D capabilities
and resource allocation capabilities had a significant effect on technology commercialization capabilities, and
technology commercialization capabilities had a significant effect on the company's product performance. Through the
results of this study, strengthening a company's R&D capabilities and resource distribution capabilities from a
resource-based perspective expands technology commercialization capabilities such as commercialization speed, market
scope, and technology breadth, and strengthening technology commercialization capabilities affects product performance
of a company. It is meaningful in providing implications for the commercialization performance of companies by
revealing the impact.
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