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A Study on the Development of Tourism Souvenirs for
the Domestic MZ Generation with Smart Glass and Map (MAP)
- Examples of Jeju Tourism Focusing on Board Games and IP Design
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Abstract This study concluded that smart glass can combine realistic media and reasonable technologies to
compensate for the disappointment of simple one-dimensional board game contents, suggest various games to
board game contents that were only possible through advertisements and promotions, and can promote board
games, tourism services, and insufficient tourism contents. Content development is highly complete as an
educational content in that it can be omitted or repeated by customers, and it is expected to be a board game
using interesting smart glasses for the MZ generation.
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Figure 1. 2021 Consumer Trend Outlook FIBA Report OPF,
PFIN, 2021.01.04
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Figure 2. Nasmedia is investigating 2020 Internet users
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Figure 3. YouTube Usage Status by Age Group / Korea Press

Foundation / Media Issue Volume 7, No. 1, YouTube users’
perception of YouTubers (2021)
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Figure 4. Tourists who visit tourist cafes that fit their emotions
regardless of the symbol of Jeju
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Figure 5. The MZ generation buys souvenirs to stand out and
promote themselves, not gifts
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Figure 6. <Jeju Yut Play> Board Game - Source of data Hana
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Figure 7. <With my dad™ Jeju Marine Fish Ecology Survey >
Board Game - Data Source Hana 7 Entertainment Co., Ltd
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Figure 8. <Jeju Nolmung Xiumung Wood Block> Board Game
- Source: Whale's Sea, Startup Bay
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Table 3. Classification table to check whether the board
games of this study can be improved with smart glasses
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