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A Study on Popular Sentiment for Generation MZ:
Through social media (SNS) sentiment analysis
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Abstract In this study, the public sensitivity of the 'MZ generation' was examined through the social media big
data sensitivity analysis method. For the analysis, the consumer account SNS text was examined, and positive
and negative emotional factors were presented by classifying external sensibilities and emotions of the MZ
generation. In conclusion, the positive emotions of liking and interest in relation to the "MZ generation" were
72.1%, higher than the negative emotional ratio of 27.9%. In positive sensitivity, the older generation showed 'a
favorable feeling for the individuality and dignifiedness of the MZ generation' and 'interest in the MZ generation
with new values'. In contrast, the MZ generation has a favorable feeling for ‘the fact that they are a generation
of their own boldness, youthfulness and individuality’ and ‘small growthism’. Negative sensitivity outside the
MZ generation was found to be ‘A concern about the marriage avoidance, employment difficulties, debt
investment, and resignation trends of the MZ generation’, 'Hate the MZ generation who treats Kkondae' and
‘Difficult to talk to the MZ generation’. On the other hand, the negative emotions felt by the MZ generation
itself were ‘Rejection of generalization’, ‘Rejection of generation and gender conflicts’, ‘Rejection of competition
worse than the older generation’, ‘Relative failure of the rich era’, and ‘Sadness to live in a predicted climate
disaster’. Therefore, the older generation should not look at the MZ generation in general, but as individuals,
and should alleviate conflicts with intergenerational understanding and empathy. there is a need for community
consideration to solve generational conflicts, gender conflicts, and environmental problems.
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Table 1. Analysis overview
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Figure 1. analysis procedure
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Table 2. Positive and negative sentiment analysis
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Figure 2. Detailed emotional intensity analysis
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Table 3. Emotional word frequency
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