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Factors Affecting Used Sales Price in C2C Trade Market
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Abstract As global growth has gradually declined, the Customer to Customer (C2C) market has expanded. And
the growth potential of the C2C market is getting higher than in the past. Therefore, in this study, we
examined what factors affect the price of used products within the C2C market. In order to examine the factors,
we used data provided by Kaggle, which is a data science platform, and Mercari, Japan's largest C2C
community marketplace platform. In research methods, the characteristics of the products were selected such as
product categories, product status, shipping costs, product brands, and the data were analyzed using a linear
mixing model to predict the price of C2C used goods. As a result, the variable that most affected the price
was the shipping cost. When the seller paid for the shipping cost, the price would drop more than if the buyer
had to pay. This study has been shown that the shipping costs is also an important factor in the used market,
which can provide practical implications for customers of real transactions.
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