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Abstract

Purpose: This study sought to examine the symbolization of brand identity in Nike golf advertisements and to provide
implications for sporting goods ads. Research design, data, and methodology: The study employed Socher’s semiotic theory
to analyze characteristics embedded in Nike video advertisements. In specific, the study selected ‘No cup is safe’ among Nike
video ads and analyzed structures of ad message and presented metaphors of ad messages. Results: As a study on the semiotic
analysis of communication by case, this study investigated how the brand identity pursued by Nike in the advertisement is
symbolized by identifying the signifier and signified in the advertisement. As a result of the study, it was possible to segment and
analyze a total of 8 advertisement scenes, from the most important tee shot in golf, setting the aiming, sending to the center of the
fairway, and applying the general situation of ball in and hole out to the cases of Tiger Woods and Mcllroy, thereby helping the
general public. Conclusions: Summary of above results showed that it was also conveying the message of metaphor and
metonymy that 'l can be like Tiger Woods and Mcllroy' by using Nike golf products. Further implications were discussed.
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Table 1: The implications of the two players' practice green shot scene

Signifier Signified Text

a golf course
a golf bag

a golf club hanger
a golf ball

Gloves i )
a golf club It means that ordinary people practice

Hat in the practice room

Green
Bunker
a flagpole
a house far away

A natural appearance of golf practice

S W BOIME BE AIRIS0| 952 e OlRE A Tk 17 Ao] Jpito] R HhE 9 B & Yk LB
A 242 93|7| QIBOICt JjLt OtRE| R58 Maats HR| YCHs XS HOIRD £A40| M0 23S % 2
4+ 9tk Lo|7| BZ 29l WAL 0I83t0] W ABS F 4 At 2O WS Tt A 20

: b
FAT N Ny

Pifchlng

et ]

Figure 2: Nike Golf Clu
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Table 2: Implications of Nike Golf Club Pitching Accuracy Highlights

Signifier Signified Text

Practicing pitching shots.

Turning on the green and stopping
all the players in the same spot

The form of a green hole cup on a -

A common scene when you attack
routine golf course

the green.
means that the result can be the
same no matter who hits it.

MBI RS MAM3| F Mol AW ARISID HUZ0|M40| 40| SHAG Z O FBA EFO|H X H40| Y
HAS SUBICL XIX| 2o EO|HRxM4E 23] ZRFOM £ 4 A1 TS FalsFE 12 7/Ho| 80|
= 7tE 9| 2B 4ol 2232 AAT|= HHES HEDCL O] TH Eot 22450 L TRSHK|T &4 H
O = HFEO| M7|Lt A ZERLS] SEFS ALt S B EC

Figure 3: A scene where a golf ball is inserted into a hole cup and a drink cup on a cart
Table 3: The implications of the golf ball in the hole cup and the drink cup on the cart

Signifier Signified Text
Green - The first player is allowed to be

a flagpole scared of holes at once.

a golf ball - The second player draws the ball _

Green Keeper into the cup in the moving cart drink | Describe the shape of a hole or cup
Cart. holder.
a beverage glass
- It means that you can control the
a golf ball
ball accurately

U eimf S8 == Lo A= Tetof o EXt7F Ol EES ot O REA +12 ALt BZ
l:l% o
s [=]

Figure 4: The scene where the golf ball is in the glass

Table 4: The implications of the scene of putting a golf ball in a beverage glass

Signifier Signified Text
Man - A man relaxing in a faraway house.
qlr;n(;( - It was looking at my iPad and Describe the shape of a hole or cup
‘II' gl suddenly The ball goes into the
ale drink cup.
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Géasls glass - It means that even if you're far
alcony away, you can get a golf ball into
the cup.
CHA HHm B2 MAS| S0 FQ12 Z7YO0[ BfHtX|0f| 0|20 Efo|AH M2 £7|Q1 28 TO0|20 22 & B2
H2A = ZHZ 242 3N S8 o ¥ o d&Ho 40| FAUE 20 AAIZICL

Figure 5: A scene where a golf ball is put into a bowl of food
Table 5: The implications of the scene of putting a golf ball in a bowl of food

Signifier Signified Text
Two players talking face to face
Tiger players
approach Tiger Woods takes a shot just like two
Shot players compete. :
. . . . Describe the shape of a hole or cu
a Chinese restaurant Hit the ball in the Chinese gong and P P
two women put a golf ball in the bow! of food.
Bowl
a teacup
OiAl T HEE 0| 2 W04 RS B ojEAN 22 21 UK ¥ CatE XAAR AgoR Ha
Az 2u 20 A= HYASOEO A= Zoll LAZE = A= d+YS BOFEL} ototr| 2 Aol 718 BoE A
2Lt E82l T §4S0| 222 AtRH0| A& HYWE FH|5HY A&sts FH2 22| & £0M 235 =2 = A
= Z&O0[Ct OfFA Lto|7|of thEatet B89 ZHE2 E58 BOELt

Figure 6: The scene where the golf ball is in on the office practice putting mat

Table 6: The implications of the scene of putting a golf ball in the office practice putting mat

Signifier

Signified

Text

Efficiency apartment
Indoor Practice Putting Mat

Swing without looking at the ball and

two men holing in the golf ball instead of the | Hole or Cup Practice Mat
putter man practicing putting at the studio.
a golf ball
s Bl U £ MJF 220 R0|2t 22l S20|H Moz SR E BX=0 224 549 H 0|52 242
o X2 2= 32 AAIZICH A 2[F0Ms 222 A0M A2sts 425 B7| IE0 OfEA BH XA R
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Figure 7: A scene where a golf ball is put in a wine glass on a wedding guest table

Table 7: The implications of the scene of putting a golf ball in the wine glass on the wedding guest table

Signifier Signified Text
An outdoor wedding - The two players take a driver
Bride shot and insert a golf ball into
Groom the guest table glass at the
-:;ztélg outdoor wedding hall in turn. Describe the shape of a hole or cup
f = Adriver is a club that sends
?err'; far away, meaning that it can
aguesto | onor accurately apply distance to
awine glass distant glass.

o5 B TH2 ol=de BEO 2o St XpLlo| A2 FElSt S HO|=0 ojif WAZ0[Md==T} Xp4lQ
= 42 220 OpA2{ett. 25 SZ2H 2 EO|HR=M7L & 5’*01I 0|0 232 2A|Z! AO|Ct O 0| YUK
o ERAe ¢ o & itk B2 LA WY
ct. 2 & ottt QALK ZEX|T

Figure 8: The scene where Woods puts a golf ball in McGilloy's water cup

Table 8: The implications of Woods putting a golf ball in McGilloy's water cup

Signifier Signified Text
McGilloy players
a Nike cap It's like a lesson that no rookie McGilloy
a Nike T-shirt can follow the veteran and proficiency | Describe the shape of a hole or cup
Nike ball. of Tiger Woods, a senior in golf.

a cup of water
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