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What are the Conflicts Covered on YouTube?:
Topic Modeling of Conflict-related YouTube Contents
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Abstract This study aims to examine the characteristics of YouTube space, focusing on YouTube
contents related to conflict. From 2012 to 2022, conflict-related contents posted on YouTube was
collected and the major topics and characteristics were identified through topic modeling analysis. The
results reveal that YouTube contents related to conflict consisted mainly of news reports on social
structural conflicts and broadcast programs dealing with family conflicts. These results make us worry
that YouTube space will function as a means of generating profits for existing broadcasting contents
rather than expecting that it can be used as the public sphere for conflict-related issues. It is time for

in-depth discussions on how our society will use YouTube in the future.
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