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Abstract

Consumers tend to trust information provided by other consumers more than information provided
by sellers. Therefore, while inducing consumers to write high-quality reviews is a very important task
for companies, it is not easy to produce such high-quality reviews. Based on previous research on review
writing and memory recall, we decided to develop a way to use digital nudge to help consumers naturally
write high-quality reviews. Specifically, we designed an experiment to verify the effect of uploading
a photo during the online review process on the quality of review of the review writer. We then recruited
subjects and then divided them into groups that upload photos first and groups that do not. A task was
assigned to each subject to write positive and negative reviews. As a result, it was confirmed that the
behavior of uploading a photo first increases the review length. In addition, it was confirmed that when
online users who upload photos first have extremely negative satisfaction with the product, the extent

of two-sidedness of the review content increases.

Keywords: Digital Nudge, Online Review, Electronic Word-of-mouth (ewom), Photo-Uploading
Behavior, Review Quality, Retrieval Cue, Cued Recall, Free Recall
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