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Abstract: As the cultural industry might be regarded as the most intimate industry to the general public, it
is relatively easy to be widely accepted. With the development of the internet, not only people in various
countries have been closely connected, but production networks around the world might also be connected
with each other. This article will use data and case studies to clarify how global production networks operate
in the development of the cultural industry. By taking the relatively novel point of contact of connection
between global production networks and the development of the cultural industry, it summarizes the
development models of the film, television and music sectors in the Korean cultural industries. The study
found that the development model of the film, television and music industry from the 1990s to the present
could be divided into four phases, and most firms are now in the outsourcing and expansion phase. Relying
on the huge production networks, these two industries are likely to be improving their popularity and added

value through global cooperation.
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1. Introduction

Since the first movie was released on the
Korean Peninsula, the cultural industry has
become an important media that reflects the face
of Korean society, In the 1990s, affected by the
impact of foreign cultural products and the
stimulation of foreign exchange output, South
Korea began to pay attention to the development
of the cultural industry and eventually set it as
the industry to focus on development,

The UNESCO defines cultural industry as
“sectors of organized activity whose principal
purpose is the production or reproduction,
promotion, distribution and/or commercialization
of goods, services and activities of a cultural,
artistic or heritage—related nature” (Europa
Regina, 2019), For this concept, governments of
various countries have their own definitions
based on their own national conditions, The
FRAMEWORK ACT ON THE PROMOTION OF
CULTURAL INDUSTRIES proposed by the
Ministry of Culture, Sports and Tourism of South
Korea defines the cultural industry in South
Korea as “industries engaged in the planning,
development, manufacturing, production, distribution,
consumption, etc, of cultural products and
services related thereto” (FAPCI, 2022). This
stipulates in detail 11 sectors belonging to the
cultural industry. In this paper, we use the
definition from FAPCI to approach the industry.
Compared with other definitions, it shows how
the Korean administration understand and
promote the whole industry, so that is more

appropriate to this research,

The worldwide Korean wave led by ‘Gangnam
Style’ is attracting more and more attention and
investment from all over the world, which has
also expanded from the music industry to other
sectors of cultural industries, Based on the
current development model of South Korea's
cultural industries, this article attempts to
analyze it from the perspective of global
production networks (GPNs) and summarize its

development model,

2. Theoretical Background: Global
Production Networks And
Global Value Chains

The GPN theory was proposed in 2002 by Coe
et al, drafted as a framework for GPNs and is
based on previous value chain theory, the network
and embeddedness perspective, actor—network
analysis, global commodity chain (GCC), and
global value chain (GVC) analysis, GCC and GVC
analysis place much greater emphasis on
alternative governance structures that are
associated with the peculiar configuration of
GCCs/GVCs in different industries and sectors,
while GPN builds on this by integrating concepts
from several previous theoretical directions and
applying the framework to the analysis of more
complex global economic networks, They
consider the three fundamental elements of the
GPN framework as value, power and
embeddedness and use the four dimensions of

firms, institutions, sectors and networks to

examine the outcomes and interrelationships of these
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three fundamental elements for development, In
2015, Coe & Yeung added the GPN 2.0 theory to
complement the GPN theory,

Coe & Yeung(Coe and Yeung, 2015) argued that
despite its aim ‘to provide a more generally
applicable conceptualization of the GPN’ and its
influential role as a heuristic framework in
economic—geographical research and the wider
social sciences, GPN 1,0 in many ways remains
an inadequately developed conceptualization of
global production networks, The 2,0 theory is an
evolution of the GPN theory because the global
economy has changed significantly compared to
when the theory was first proposed, On this
basis, four types of strategies of global production
networks actors are analyzed from the perspective
of network actors: intra—firm coordination,
inter—firm control, inter—firm cooperation and
non—inter—firm games, to illustrate the dynamic
development of global production networks,
which in turn relates to the practice of regional
development can be transferred, The theory of
strategic coupling presented in GPN 1,0 is
expanded in 2.0 to include the dynamic idea that
within strategic coupling there are processes of
feedback and decoupling that produce both
positive and negative economic development
outcomes,

The starting point for the analysis of GPN 2.0
is the concept of a globally important leading
company that outsources a significant part of its
value creation activities to other companies, It
is considered significant in that it has the
“capacity to coordinate and control directly its
production network—be it in the role of buyer,

producer, coordinator, controller, or market—maker,

or a composite of one or more of these roles” (Coe
and Yeung, 2015), This development model has
gradually emerged in the various sectors of the
Korean cultural industry, which has gradually
expanded its influence from Korea—East Asia to
Asia—World, However, due to the strong country—
of—origin nature of the cultural industry, much
of the entire production network remains in
Korea, However, with the gradual development
of the cultural industry, the possibility of some
production sectors moving abroad increases, The
original GPN conceptual framework, known as
GPN 1,0, emphasizes the complex intra—, inter—,
and extra—firm networks involved in any
economic activity, and how these are structured
both organizationally and geographically, It is
intended to delimit the globally organized nexus
of interconnected functions and operations of
firms and extra—firm institutions through which
goods and services are produced, distributed,
and consumed, The central concern of any GPN
analysis should not simply be about considering
the networks in their own terms, but should
reveal the dynamic developmental impacts on
territories interconnected through these networks,

However, Coe and Yeung subsequently found
that the GPN 1,0 framework was not yet well
developed in some concepts, Though the initial
framing identifies three interrelated ‘conceptual
categories’ of value, embeddedness, and power,
it has not explicitly developed and specified the
causal mechanisms linking these elements to the
dynamic configurations of global production
networks, The later proposed GPN 2,0 framework
would enable the GPN project to transform from

an essentially descriptive to an explanatory
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project, Rather than using GPNs as a heuristic
tool to describe spatial—sectoral networks in the
global economy, the intent of GPN 2.0 was to
(1) identify the competitive dynamics and risk
factors that drive firm—specific strategy and
behavior, (2) infer how particular combinations
of competitive dynamics and risk factors translate
into specific types of strategies at the firm—
specific level (actor practices), (3) work upward
from the scale of firm—level analysis to explain
how GPNs come into being, and (4) use this
information to interpret the ways in which
regional economies strategically couple with lead
firms and their associated GPNs to inform
regional development (Coe und Yeung, 2015),

The current cultural industry development
situation gives the strong supports to the entry
point of GPN 2.0 theory, In particular, the role
of leading companies is more critical in the music
and film industries, The leading company uses
the whole networks to ensure that the resource
could be maximal used to get benefits, Also, it
is likely to be seen as the way to enhance its
role in the total network, Therefore, as there are
not so many current articles discussing these two
related topics, the combination with GPNs and
the cultural industry should be significant, The
main purpose of the research is to identify the
way in which the Korean cultural industry
develops under the perspective of the GPNs,
while explaining the development situation to
find the universal development model is also
significant in the industry,

Setting forth firm—level causal drivers in this
way ensures that firms are not considered as

black boxes, but rather as actors whose behavior

is ultimately driven by both internally and
externally shaped, decision—making environments
(Neilson et al,, 2018), Because different subsectors
of the cultural industry are producing in different
ways, the following example studies of two major
Korean cultural exports are used to illustrate
how global production networks functions in the
development of the cultural industry,

To this end, a method that combines theory
and actual data is mainly used in this article to
conduct research, In terms of theoretical research,
by reading various documents, an in—depth
understanding of the concepts of cultural industry
and global production networks has been given,
This serves as a basis to enrich and broaden the
theoretical level of this article, And the understanding
in that part of these two aspects, especially the
global production networks, will be integrated
into the later analysis, The analysis part mainly
uses data from various reports, yearbooks, etc,,
combined with the theoretical part, so that the
data can interpret the current situation of the
development of South Korea's cultural industry
under the research framework of the global
production networks, The data and theory are
concretized through case studies, And through
these specific cases can explore the development

model of South Korea's cultural industry,

3. Literature Analysis

Scott(1999) summarizes: “regions with international
cultural leadership have in common that their

participation in cultural-economic activities is
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based upon dense networks of producers combined
with a dependence on complex local labor
markets”, There is a large amount of literature
indicating (Amin and Thrift, 2007; 2017; Gibson
and Kong, 2005; Scott, 2000; 2001) that suggests
that culture is best understood as a social
phenomenon rather than as an expression of a
transcendent individualistic impulse and the
output of the modern cultural economy is
crucially linked to its social (capitalist) conditions
of production, The modern cultural economy
almost always takes the form of complex networks
of workers within firms, linked by tightly
constructed networks of transactions between
firms, in which many different "hands" exert an
influence on a product during its production
period, The characteristics of these networks and
the final output are subjected by strong economic
pressures, which in the cultural sector often take
the form of two mutually exclusive types: One
is to save costs through standardized production
process, Other one is to resist competition
through continuous product differentiation, Yin
(Yin and Derudder, 2021) argues that “Cultural
industries' dependence on a large pool of creative
labour, extensive local networks of suppliers,
access to tacit knowledge, and synergies based
on spatial proximity all strengthen their
agglomeration in a limited number of major
metropolitan areas”,

In this article, a search of 10,811 articles on
the topic of cultural industries in Web of Science
between 2012 and 2022 is revealed that current
research on cultural industries focuses on
originality value, identity, time period, location

and the cultural industries themselves, Through

further cluster analysis, these keywords can be
divided into six clusters, with the clusters
“originality value”, which represents value
research and the orientation of behavioral
research, and “identity”, the sector in which the
cultural industry is located, as well as other
sub—sectoral research clusters have the most
keywords, And the clusters with ‘originality
value’, ‘period’ and the ‘cultural industry’ are
the three most influential cluster in these
research articles, That also means that researchers
might pay more attention in these subjects
during these 10 years, And the other articles
show strong correlation with topics and key
words within and outside cluster, “Korean”,
“K-pop”, “Korean government”, “Korean wave”
are all in originality value and identity two
clusters and were averagely released after 2017,

The results also indicates that research on the
cultural industries has tended to focus on individual
categories or more general studies, There aren't
many articles aimed at a specific market segment,
and even fewer that focus on GPNs, This suggests
that the cultural industry is a topic that needs
more attention, but also has significant potential,
The theoretical foundation of this literature,
coupled with the following data and case studies,
provides a clearer picture of the development model

of the Korean cultural industry,

4. Data Analysis: Development of the
Korean Cultural Industry

Due to Korea's unique development history,
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the population of large cities has been significantly
larger than that of small and medium-—sized
cities and rural areas since the 1960s, This
pattern of concentration has made the Korean
metropolitan area one of the most densely
populated areas in Asia and led to a concentration
of firms in the area, Figure 1 compares population
density data at 1 km resolution ratio with the
number of cultural industry firms by region and
shows that the number of companies and
population density are basically direct proportion
(WorldPop, 2020), The number of companies,
especially in the metropolitan area, is significantly
higher than in the rest of the region, However,

when annual sales data are introduced, the
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Figure 1. Number of Companies in the Cultural
Industry with Population Density
Source: KOSISb, 2021, WorldPop, 2020

difference between Seoul and the rest of the
region is much larger than the number of
firms(see Figure 2),

Comparing the data on the number of
companies over 5, 10 and 15 years (see Table 1),
it can be seen that almost all regions have
experienced negative growth, with the exception
of Jeju (the data of Sejong City only started from
2017), but most regions are still seeing positive
growth in the number of companies compared to
15 years ago, This situation is more related to
consolidation within the industry and sluggish
economy, The global COVID—19 pandemic that
began in late 2019 also had a significant impact

on all types of industries, with many smaller
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Figure 2. Sales of Cultural Industry with
Population Density
Source: KOSISc, 2021, WorldPop, 2020
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Table 1, Change rate within 5, 10 and 15 Years of the
amount of companies(Based on the situation of 2020)

Table 2. Change rate within 5,10 and 15 years of the
sales of companies(Based on the situation in 2020)

Region 5Y 10Y 15Y Region 5Y 10Y 15Y
Seoul S24%  -350%  19.73% Seoul 1654%  7328%  37445%
Busan -1681%  -31.36%  -23.93% Busan -1123%  4650%  142.25%
Dacgu -1331%  25.67%  -13.59% Dacgu S583%  49.23%  209.96%
Incheon 7.74% 222.83% 3.75% Incheon 10.56% 62.72% 335.83%
Gwangiu 1343%  2653%  -9.58% Gwangiu 268% - 4772%  199.85%
Dacjcon 487%  -1046% 620% Dagjeon 1049%  4527%  297.75%
_ 0, 0 0,
Ulsan 1457%  -2018%  -1.14% Ulsan 185% - S074%  219.12%
S . 9.22% Sejong-si 5.11%
ﬁJ ong-31 3 0 -
Gyeonggi-do 57.17%  139.35%  666.03%
Gyeonggi-do 0.68% -1.73% 43.76%
. . Gangwon-do 210%  46.76%  254.73%
G - 512%  -2096%  13.73%
SeREEEs ’ ’ ’ Chungeheongbuk-do 029%  78.67%  288.48%
— _ 0, 0, 0,
Chungcheongbukedo 235%  1L28% - 4012% Chungcheongnam-do 290%  7277%  46221%
Chungcheongnam-do -6.77% -0.25% 41.36% Jeollabuk-do 255%  49.92%  241.67%
Jeollzbuk-do 608%  054%  1891% Jeollanam-do 2568%  STA2%  309.37%
Jeollanam-do 955%  -20.32% -6.43% Gyeongsangbuk-do 1.49% 4454%  172.76%
Gycongsangbuk-do 921%  -1L11%  11.14% Gyeongsangnam-do 541%  90.13%  275.20%
Gyeongsangnam-do 9.88%  -18.53% 245% Jeju-do 6777%  -3.16%  100.43%
Jeju-do 146%  1554%  3450% Sum 2178%  8373%  398.41%

Source: KOSISb, 2021

businesses getting closed in 2020, which also
contributed to the decline in the number of
businesses,

The analysis of the spatial autocorrelation of
the number of companies and sales with their
locations in ArcGIS revealed that both the
number of firms and sales have a high positive
spatial autocorrelation with geographical location,
although there are some differences in variation,
Figures 3 shows the spatial autocorrelation
values for the number and sales of firms with
geographical location in the Korean cultural
industry, Combining Figure 1 and Table 1, it can
be found that the aggregation phenomenon of the

number of enterprises is basically consistent

Source: KOSIS, 2010, KOSISc, 2021

with the population density distribution, Although
trends are inconsistency, the concentration of
population in a region inevitably leads to advantages
in terms of capital, labour and logistics, so

forming clusters is easier than in areas with low
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Figure 3. Spatial Autocorrelation of the Sales
and the Number of Companies
Source: KOSISb, 2021
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population density, In the past five years, the
number of Korean cultural industry firms has
gradually declined, but sales have gradually
increased, This shows that the industry has not
lost its vitality in the process of continuous
integration, While expanding the market scale,
it has exerted itself by gathering in densely
populated areas, The advantage is to enrich the
scale of the domestic market to support better
exports of the industry, Thay is also consistent
with the export policy of cultural industry that
the Korean government has adhered for more
than 20 years,

As shown in Figure 4, Southeast Asia, Greater
China and Japan are always the mainly export
destinations of the Korean cultural industry,
while North America and Europe are the regions
where the Korean cultural industry is trying to
expand, From 2009 to 2014, Japan was the
traditionally first export destination for the
Korean cultural industry, but with the rapid
economic development of Greater China (especially
China mainland) and the increasing demand for
various products, Greater China has replaced

Japan as the main export destination since 2016,

53

47
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mjapan  ®Southeestem Asia #Northem America #Ewopa  ®Great-China  ®Others

Figure 4. Share of Korean Cultural Industries
in Exports by Destination Country
Source: KOSISa, 2021 and KOSISd, 2021

In addition, after the "THAAD" incident between
China and South Korea, companies in the Korean
cultural industry realized the possible consequences
of over—reliance on the Chinese market, and
actively expanded the potential Southeast Asian
market, Using social media and other means to
attract a large number of young people to follow
and participate in the consumption of Korean
cultural products, as shown in Figure 4. In recent
years, especially after the COVID—19, the Korean
cultural industry as a whole has received
unprecedented attention in North America and
Europe, and the Korean cultural industry as a
whole is confident of increasing its exports to
North America and Europe in the future,
Moreover, the growing popularity of Korean
cultural exports and the attention generated by
the Internet will also have a positive impact on
other cultural industry sectors and even other
industries, For example, when viewer shows
interest in Hallyu contents through watching of
drama series or music videos, it may lead to the
desire of visiting Korea(see Figure 5). During
tourism it could contribute positively to the

sectors of transportation, food and beverage,

2012 2013 2014 2005 2006 2017 2018 2019 2020 2021

Figure 5. Growth in the Number of Fans of the
Korean Wave in Southeast Asia
Source: Korea Foundation, 2022
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retail, etc, (Oh, 2018; Lee and Kim, 2014), Such
diverse experiences and improvements play an
important role in collaboration between different

sectors and attracting customers,

5. Case studies of the Korean Cultural
Industry

1) Film and Television Industry

“Squid Game” is one of the successful joint
projects launched by Netflix and Korean cultural
industry firms in 2021, Compared with the
previous model of Korean TV series dominated
by broadcasters, Netflix—invested projects have
higher budgets and fewer creative restrictions,
It has an overwhelming advantage in shooting
high—cost explosion shots that are easy to excite
the audience, which is one of the reasons why
Squid Game can attract global audiences, Since
Netflix entered the Korean market late, it has
to fully rely on the established and systematic
film network in South Korea, Therefore, Netflix
often uses commissions or co—productions with
existing film and television production companies,
Netflix plays the role in such models, which take
charge in financing, marketing and international
distribution, while local production companies
are responsible for script selection, staff recruitment,
actor recruitment, and coordination of filming
locations,

Once the project is in place, the shooting phase
begins, in which other actors (suppliers) are

involved: the actors agency coordinates the

actors, the film company creates the shooting
schedule, The costume, props and make—up
companies provide more detailed work, and some
special effects —companies are also involved in
this stage. After the filming is completed, it
enters the post—production stage, A professional
film and television editing company, a sound
effects company, and a special effects company
will further improve the post—production work,
At the same time, a professional music production
company will be responsible for the soundtrack
of the work, Afterwards, before the finished
work is released to the public, Netflix will be
responsible for the marketing road show, and
entrust local companies to translate and production
according to different languages, After completing

the content distribution, if the response of the
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work is good, there will also be IP authorization
for third—party companies (see Figure 6),

The general production model is to replace
Netflix's role with that of a broadcaster or other
streaming platform as the lead company, If the
lead company is not large enough or does not
have sufficient funding to fully support the
project, the Korea Creative Content Agency will
provide financing and technical support for the
project, Although there might be other actors in
this process, the general production model is as

shown below,

2) Music Industry

There are more individuals working as actors
in the music industry than in the film industry,
Just as a music agency acts as the lead company
for an album project, it is responsible for financing
the project and recruiting the production team,
The artist is one of the key actors, and since
Korean artists are signed to the agency, this
actor can be considered part of the lead company,
However, because artists have been able to have
a non—mandatory relationship with the agency
in recent years, they are considered here as an
independent actor(see Kim and Lee, 2002).
Another important actor is the music production
team, which consists of a composer, a songwriter
and a producer, which, depending on the situation,
can be one and the same person (or a team) or
three or two different people (or teams), and
Some artists may also be involved in composing,
writing, and arranging songs, At the end of the
production phase, a recording company, a

choreographing team and a post— production

company (often the music agency takes on this
role) are available to refine the details of the
work, After completing the entire post—production
phase, the music agency integrates the streaming
platforms, the printing company, the distribution
company, the DM production companies and
other actors into its network, After that, as with
the film and television productions in chapter
5.1, the music agency is also responsible for
marketing, and here most companies turn to
advertising agencies that do some of the work
on their behalf, especially since K—Pop is in the
last five has gained global attention over the
years and some of the new groups are receiving
more and more views and audiovisual contributions
on streaming platforms (particularly YouTube),
which are also directly related with the weekly
competition of music television programs, To
ensure their success, the agencies will sign an
advertising agreement with the streaming media
platform to obtain a certain amount of viewers

(see Figure 7), At the same time, if the international
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Figure 7. Developing Model of Music Industry
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response is good, the probability of attracting
overseas investment (mainly public listed companies)
will increase accordingly, In addition, the increase
in international popularity will attract more
international cooperation with famous producers,
composers, artists, etc. It also means that, those
fame will also further expand the production
network overseas,

Based on the examples and analyzing the
development of the Korean cultural industry in
the domestic and international markets, the
development scheme of the Korean cultural
industry in the global production network can be
summarized in Figure 8, This scheme is divided
into four phases: the domestic development
phase, the export phase, the outsourcing phase
and expansion phase,

Currently, most firms in various sectors of the
Korean cultural industry are in the outsourcing
and expansion phases, Since the characteristics
and development status of each sector of cultural
industry are different, all sectors may not be at
the same phase of this development model,
However, according to South Korea's "FRAMEWORK
ACT ON THE PROMOTION OF CULTURAL
INDUSTRIES" and "CONTENT INDUSTRY PROMOTION

Domestic

: t———>{International Export
Expansion

ACT(CIPA,2022)", the common goal of the
development direction of the cultural industry
setting out in the act is to promote the
development of the cultural industry and enable
the cultural industry to enter overseas markets
through international exchanges and international
cooperation, Therefore, this model is common to
all sectors, but the development phase and
domestic market status determine which phase

it is at now,

6. Conclusion

It is difficult for the cultural industry to
gradually expand its existing production networks
and include actors outside its own country, not
only because of its own characteristics, but also
because the production of the entire industry
relies mostly on the output of human thinking,
Changes in the cultural environment are bound
to deviate from the original planning intentions,,
which naturally leads to narrowing the audience
for the products, Based on the examples, it is

clear that at the present time Korean cultural

With a few
companies

International
Expansion

With more
companies

Domesfic Expansion
Development Export Phase Outsourcing Phase P
Phase Phase

Figure 8. Developing Phase of Korean Cultural Industry



Research on Korean Cultural Industry Based on Global Production Networks Theory 419

industry companies are still seeking to outsource
parts of their production network to actors
overseas, but the main purpose of such transfer
is currently not to reduce costs, but to increase
the added value of the products through the
attention and synergy that the transfer brings,
Such a development direction is also consistent
with Coe and Yeung's expression of the territoriality
of global production networks, that “Value
activities in global production networks can also
be highly localized, with key inputs and/or
expertise rooted in specific locations(Coe &
Yeung, 2015), This localization of global production
networks is particularly noticeable in the early
stages of the production of goods and/or services”,

At the same time, it should be noted that the
characteristics of original country of cultural
industry products are stronger than those of
light and heavy industrial products, because
their initial audience is only consumers in their
own country rather than consumers around the
world, The cultural differences in the products
may become their important obstacles to sales
network expansion(Yoon & Malecki, 2010), However,
the current trend is that the Korean cultural
industry, especially the music industry, has
become very attractive to young people through
its marketing strategy via the Internet, with
Western audiences' curiosity about Eastern
culture also playing an important role, This rapid
increase is certainly a shock to the cultural
industry, which is largely dominated by Western
countries, If the cultural industry as such
developing trend, it could become one of the
world's most popular cultural styles, which

would increase the overall competitiveness of the

national brand(Jang & Song, 2017), Since it is
also not possible to produce on an OEM model,
as is the case in many highly globalized
industries, ODM and OBM models are preferable
and some companies have already begun such
attempts to gradually expand the local market
by using the development model from Korea
through localization operations(NiziU, 2022; &
Team, 2022).

References

Amin, A. and Thrift, N., 2007, “Cultural-economy and cit-
ies,” Progress in Human Geography 31(2), pp.143-161.

Coe, N. and Yeung, H., 2015, Global production networks:
Theorizing economic development in an interconnected
world. Oxford University Press, pp.33-40, pp.58-60.

CONTENT INDUSTRY PROMOTION ACT (CIPA) first
edition was enforced on 2002.07.15, the latest edi-
tion was enforced on 2023.08.08, in this article, the
edition enforced on 2022.11.04 was been used.
htps://www.law.go.kr/IsLinkProc.do?lsNm=%EB%AC
%B8%ED%99%94%EC%82%B0%EC%97%85%E
C%A7%84%ED%9D%AS5+%EA%B8%B0%EB%B3
%B8%EB%B2%958chrClsCd=0102028&mode=208&a
ncYnChk=0# (Latest check on 2023.01.09)

EUROPA REGNIA, 2019, UNESCO. https://europaregina.eu/
organizations/igos/united-nations/unesco/ (Latest check
on 2023.12.03)

FRAMEWORK ACT ON THE PROMOTION OF
CULTURAL INDUSTRIES (FAPCI), 2022, First
edition was enforced on 1999.05.09, the latest edi-
tion will be enforced on 2024.05.17, in this article,
the edition enforced on 2022.04.19 was been used.
heeps://www.law.go.kr/lsInfoP.do?IsiSeq=239537&
efYd=20220419&ancYnChk=0#0000 (Latest check on
2023.01.09)

Gibson, C. and KONG, L., 2005, “Cultural economy: a crit-



420 Ziliang Chen - Julian Schwabe - Sung-Cheol Lee

ical review,” Progress in Human Geography 29(5),
pp-541-561.

Jang, W. and Song, J. E., 2017, “The Influences of K-pop
Fandom on Increasing Cultural Contact,” Korean
Association of Regional Sociology 18(2), pp.29-56.

Kim, Y. and Lee, K., 2001, “The locational characteristics of
cultural industries: The case of the record industry in
Korea,” Journal of the Economic Geographical Society
of Korea 4(1), pp.37-60.

Korea Foundation, 2022, Global Hallyu Club Member Status.
hetps://www.kf.or.kr/koreanstudies/hallyu.do#none
(Latest check on 2023.01.09)

KOSIS, 2010, Content Industry: Sales Status by Region.
hteps://kosis.kr/statHeml/statHtml.do?orgld=113&tblId=
DT_113_STBL_1023413&conn_path=I2 (Latest check
on 2023.01.09)

KOSIS, 2021a, Content Industry: Status of Exports by
Region. hetps://kosis.kr/statHtml/stactHtml.do?orgld= 113&
tblld=DT_113_STBL_10247808&conn_path=I3 (Latest
check on 2023.01.09)

KOSIS, 2021b, Content Industry: Status of the number of
companies by region. https://kosis.kr/statHeml/statHeml.
do?orgld=1138&tblId=DT_113_STBL_10251068conn_
path=I3 (Latest check on 2023.01.09.)

KOSIS, 2021c, Content Industry: Sales Status by Region.
hteps://kosis.kr/statHtml/statHtml.do?orgld=113&tblId=
DT_113_STBL_1024763&conn_path=I3 (Latest check
on 2023.01.09)

KOSIS, 2021d, Cultural Industry: Status of Exports by Region.
hteps://kosis.kr/statHtml/statHtml.do?orgld=1138&¢blI
d= DT_113_STBL_1020356&conn_path=I3 (Latest
check on 2023.01.09)

Lee, J-H. and Kim, M-H., 2014, The current status of the
Korean Wave based on K-pop and drama search
data. https://www.lgbr.co.kr/report/view.do?idx=18430
(Latest check on 2023.01.09)

Neilson, J., Pritchard, B., Fold, N. and Dwiartama, A., 2018,
“Lead firms in the cocoa—chocolate global production
network: an assessment of the deductive capabilities of

GPN 2.0,” Economic Geography 94(4), pp.400-424.

NiziU, 2022, Profile. https://niziu.com/s/n123/?ima=1800
(Latest check on 2023.01.09)

Oh, Y., 2018, Pop city: Korean popular culture and the sell-
ing of place. Cornell University Press, pp.72-90.

Scott, A., 2000, “The cultural economy of Paris,” International
Journal of Urban and Regional Research 24(3),
pp.554-566.

Scott, A., 2001, “Capitalism, cities, and the production of
symbolic forms,”  Transactions of the Institute of
British Geographers 26(1), pp.11-23.

Scott, A. J., 1999, “The cultural economy: geography and the
creative field,” Media, Culture & Society, 21(6),
pp-807-808.

WorldPop, 2020, The spatial distribution of population den-
sity in 2020 based on country total adjusted to
match the corresponding UNPD  estimate, South
Korea. https://hub.worldpop.org/geodata/summary?id=
47039 (Latest check on 2023.01.09)

Yin, M. and Derudder, B, 2021, “Geographies of cultural in-
dustries across the global urban system,” Geography
Compass 15(6), el12564.

Yoon, H. and Malecki, E., 2010, “Cartoon planet: worlds of
production and global production networks in the
animation industry,” Industrial and Corporate Change
19(1), pp.239-271.

&Team, 2022, Profile. https://www.andteam-official.jp (Latest
check on 2023.01.09)

Correspondence: Sung-Cheol Lee, J501-1, Haklim Hall, 30
Pildong-ro 1-gil, Jung-gu, Seoul, 04620, Republic of
Korea, Tel: 02-2260-3402, E-Mail: leesc@dongguk.edu

WAL o], 04620, A EHA T BEE 14 30, F
ofjska s J501-1 A3k 02-2260-3402, o] H]| Y:
leesc@dongguk.edu

FEEDNA 2023H 128 12
£ 3§ Y 20234 12& 17¢
FEZ+Y 20234 128 21





