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1. ME

HT 42} Y TEssE dA 7P
o] AAE ol A= W Fzrewe] Righr} o] F
oA A HlERH A (Metaverse) Al7go] whEA] 437

AcH(Mystakidis, ~ 2022).  wERHA

7V, 29& 5ok vlEMeta) S}

AlA, 55 Snlsk= frHM A (Universe) 9] 33
o2, A4 YXE AAE ousitt. & AXAA
S} TPAIATE e At 1 QoA 23l A,
BAEEC] olFofA= 7V HAE AAE et
(Kim, 2021).

2020 el
Hkd d2k(Beyond Reality Extend Korea)’
ne) FrpRE AEshe 7P gAl
7 WEpHAS FeAS At THE A 1
T 7P IES olgsto] dAoM ] AASES
TP el AAA THAE L‘DC’lL

2E ovlai,

slar

(Metaverse) =

ARBARE PSR
o4

T

AAASZ wEpH A AL At oF 43% ©]
A A Aoz e 2028l oF 829
g8 APetEE TS Ae=m diddEn

(Emergen Research, 2021). o] 7<%
SKeelE, 7ke. 5ol “ﬂE}‘ﬂV\ Aol AHds F
Asta Qlom, w9l A mlo|ARASE F,
He} opulEd} e Ei% 71950] wER A
P& Al 1ekitt(Yoon & Kim, 2021).
of dEAer HEed 9 Hte A ol
58t EZ A (Roblox), &340 7HEo & 31 ¢

3L
=

o

N
-

AEHNE (Decentraland), 7Mdeds EFHEU
A ERE-(Gather. Town), oFFER} F4lo] © 44
EHER AFIE (Zepeto) 5 & T AoH, oY
o ERES Tl W avAES 7MEERtelA |

A e vkt AuAE AEskar Qlvk E
S WEMH A AEEIRIHEAR], #3Ak], st
A, A, S, BE B 58 5 AF
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wopll A A2 AfuAleld SREFCR AL
AtHCho, 2022). o]g% wlEpHAE thofst Zdl
=g} AU 52 B AR THE el
&3t ol SHFoR st Sk

uebr] ofef gk ek o] ARl e 9l
A 2RI ARGl Rk e ajls ot
Aow getslo] A71e9] 7S Hrlstelof gt

(Lee et al., 2021). T3t HERA =l
2B T Q123 wlepH A el T g2
‘:Oﬂ J?ﬂrz?l A77F dasirh ey e
T=& e A 35t 9 sdg o)
“LZC’V% Aom wERHAS] ARlskE 7=
19] 97} FE ol FaL glo] HEAL AFE-9)
: = sk Aol
HERH A e AFES HER AL
Aol 28& ol AR 7ETE
FAAE GotRaiat 7|ergol&(TAM:
Technology Acceptance Model) & Z-g38fo] WS
ATE 285ty Tk (Hwang et al., 2022). 1244
A= ARAE BAlelA wER A E2E0] AH)
2 5A4o] e A FHE] AFE wiE AR
Lol mX= J¥AE ARIA st} o
3 2 At wlER A AuA A 9 X stel]
oF A2k FRpieks mAleke A At
o] o Wiglel] digk &A1 AFryAlold A=k
THS %

uﬁi

FofN Pue pob

2 ox

15 &

ol

o)

of

Ao R AnjAze] g
SofjEHA A2 AryAeld E
HEpH A Aol AA] AdAskal Qi
(Mixed Reality), 7Pd&4 (Virtual
7482 (Augmented Reality) 53 22

o, i
m o
_I_/

gaﬁq 2]
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A7)zo]l  tpeFet ool ALEHWA HERHA
(Metaverse) ol tjgt #o] t]% =obx|aL Qlot.
HEpHA (Metaverse) & 72l HlEF(Meta) 2}

AAE ek YA (Universe) o §ol= %
LA 7PHAAIE 2w]$tk(Smart et al., 2007).
= 7PN AR 3 MR e AE & 3l
=5 Agsk= 3D 7Rk MEQA 7les Sk,
7V, @A AAZE AR AEste]l AR THEIE A
ke A" TPIAAIE weltt(lee et al,
2021). o¥g mEpH A= Q1¥As, XR(eXtended
Reality), Hlvlold & AVss v vkt
el 2pdske TS AT EoEA AR AL
@AdstaL Qict

Smart et al.(2007) WlERHA £35S 7P3A
A, AEAA, ez, FAER Yol AN
s 7PAIAl (Virtual World) &= A28 7F3HA|
A &8 ARAES B34S THAPIE Tes
oJugtc}, ALAA Mirror World)+= #A9] 27
= JIHE 7Pl 2/dehiA et JRE A
Tol= 7es Wolkt) go)=x 27 (Lifelogging) &
ARzolU Al SOl tigh A ARE Eﬂo]ﬁi
AHIgksle] o5 B3 ¢ QEE ke Tes K
sty =784 (Augmented Reality)& 3D 743
o g Ao tekst JRE Alwshs 7es
Ecii=

Hlep A 5413 Bdate] Ko et al. (2021)+=
EfATE o7}, 8k 31 ofEks ab] fd e
2 5C & Ak 5Cx A=A (creator),
AAZ(canon), D79l % (continuity), &3}
A4 (connectivity) 2 3% Qlch

ZRI=O] Ak AL onjst

HERH A QEellA] ARgAFEO] AlRE}
31/\43]: 7ne EEf;]—]:]-. ool A

3 e

;

=

R

(currency),
A=

2L gl 2k
EE/]\JEI
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A7 olgsie AS uldn. Ea

Al R, 7VEAA @A 3R] gt AdE Stk
Kim(2021) A ZE (economy flow), &

AEA
At (presence), &A1/ (concurrence) ¢l 5714
‘SPICE’ = v Al EAo® At A
UﬂE]r‘ﬂi bl Au|29) 237} o] Fof
£ 9vlai, ”i""loé*éﬁ 7]"\‘*/‘%]74]%

A (interoperability) J (seamlessness), 2

EO

=3

Lee(2021) & wEp 2] 540
g8 wEr] Yl
(intelligence), £ (immersion),
(interaction) @] ‘41" & AASISILE ©]&$t 4714
QA4 HEp A AEjAZE 7HAoF & FQst
A wEpH 2 AH] 28] Al glo] T3t Qrlo]
Hrh. Hwang(2022)2 wlEpHA AMu]A~ EHo=
AR WA SRS welia ARARY @3 A
% 7o AE gRleirh wEpA EHoR
HERH A ZHA9] 9454 EAE Sehe 9SY
7Pt dAAAL AdE dulshs w=EA Al
e ehe AH' M
all (2021) 2 AAV, %
, Tlekst
HEp S BEAJoR
Cuofano(2021) = AAA 715, A4, A8

AP (imagination)

3ol

woF o, &

4, A4, 954 5L dEag 5407 A
sl
B QATelNE 919 HAATES g v

W2 ZUE AsG BYL wEse] Al A
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A= AE e} ARG A= 9
IR ) 1 8

2.2 &xizint Az

T TAE A gt vlsest Ao s Ald
’gﬂ@ NEE BEffhﬂf(l\/ﬁng et al.,, 2021). =
] wﬂj)r R

Msd AEe

, 2020). H=3
sﬂ AlE == 7]"\@}730] EERaRS
0 Z (Zhao et al., 2020), A
/‘1 A HET oS dA4
%\c‘fﬁﬂ‘r(Tseng et al., 2022).
A Fo] AREAR
SHAIZITHZhao et

7

Han et al.(2020)2 7M3 £&3&lx AR
EqFol thgh Az 9 A&A ARG o
P e ATtk 2Rl 1SS
St Zhao et al.(2020) 2] AT-ollA= A
EE5E A 1§ E0F AR
Aoz yepow, 2Rl Adde
P Tseng et al.(2022) AT-ox+= “ZH
AR AlQ) EFEe] st FAE 33
S el ey eluEss
oz 3 Kang & Son(2020) 2] Oﬂ?"ﬂ’ﬂ%
Azro] AR BElke] FHA] dEFs H

filo

L

Lo mo _1>4

S AZ=3199tE Ming et al. (2021)& glo]HAER
W AuA EPEelA Y] ARt ARgARe] AlE el
SR FFE vAY o] Tl fogt
VIS RS ASEIlem, Ye et al.(2020) 9]
TolME ZERl AAe|ES AAzte] 9]
AFE Eo FUEE Fole ZoRE UEiTh
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[e]

Aol i A
ARgole] 37
o) QAT B vkl e 4Ysg

GAal 7M7)
%L vHL AT 0

722 T w

b

Aol
g4

HI-1: viehf2s S9Elie] dazhe ek
22 AElel] A JFL V1A Zolek

T o

2.3 F=ydn Az

ARAAE 2R FYE AREA A Al
= Que] JEAdd opkst U8 Ay %
o3 tHKim et al.,, 2020). & ARAS
ARAPE Qe AR 8] Aol &
2|7} ARgAf Al 3 ARE Qe Aleehs
e =3} (Hong, 2018; Kyung, 2012). &gl
ZHE delME oA FF, BAESH o] ¢
ol Jej2 JRAS 9ds F U-dKaur et al,

FHtoll= AlgAret AREAF 3 AAZE AR

WES FE AR AT AdE ATTORH PR

OH

4

=

ﬂlh:l O_L,
(L) HT e

o}i o A

>
F

i

2020),

AL sty 9ok(Choi, 2021). £3) HEp A=
wE, AY, B dEEHIHE 5 kst ZA o
ko] FRIXE Algelr] wiitel wWepHA ARAL
E2 Al BAo] AH3 ARE Av)E A

THHong, 2018).
2uk] S-S thto® 3 Lee(2004) &) At
M HrAo] ARgALe] AFE Ao Al Gk

S RS ASEITE T8 Kwak(2013)2 SNS
EAJo] PAERS] =4 9 A, BFoEe] nlx|
T e ATEH & A% 2HApL olgshe

SNSO 54 F AR, FRAHNY, deate
23, Aol AAEZS] AlFlel S gk
S s FRIEIGITE TP B EokE WJEE

3t Kim et al. (2020) 2] Aol AXA
o] AREARS ool ARl 03%1'»—2— 1] %]
= Aoz Ueptkon Kaur et al.(2020)S AH.

. AEAG, Rl b AES el
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2.4 ASEIZMI} Mz

el wjAe] Al

*‘iﬂﬁﬂ (interactivity) <

&4 o gk ARAES) WeUEE gt
(Kll’l’l et al., 2013). o]st Fs 2849 M =
FEo] Algehs M FRI=EA TPAA ] ol
g ARAF ol AT uFE F E% 55 7
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GEAL MUAS o]L3l= o Qo] dvp) =
AA ABAE 0188 £ JE=AE UehE= A4 A

TFAQ o]tk Kim & You, 2021). §34L
28l 54 AF 7l gk viQle] BEEE A
o= 9%k 99102 (Kim et al., 2020), AH7]
=5 AR Zlo] S Atk Q1Asks

A+

=2 9r)stt(Lee et al., 2019). E3|, 3
IT 7% 2 vy, A9y} 22 A= A7)

gk ARG A AE s71EA s AR s
e FQ3t 9IS HHHQin, 2021). 7HIE
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=

1995). & 34
o7FA 55
A ¥H(Geng et al.,
A AlFARE AHAPE 2
Agsroza g &
P
(Bae, 2019).
2] Atz A
oAfe o s

n1+l

JEo] ALgAe]

Zﬂ:a-a A0

_\|L
R
e
N
1B
12
Lﬁ

o=

FAQ JES n|%

A (Ming et al., 2021).
glo|H AAZS ko R 3 Ming et al.(2021)
o] Aelxl= ARARE Sl A e AblA
A o] AHEAFES] AlEE FAEkAL ol Tl
of AR FFE vFES IISISIth Ye et
al.(2020) 7H1 7F A EHFECA ARSIA A4
MBIz ZRE] AEE Fo Fujoe] A4
ol J&gS vFS AFEoH, Oh et al.(2002)
AAPIA NN 7P el st 384 ofv]
A7} 7P 2ol tist Alglel FAmel FgH
G v ERI8IIOM, Lu et al.(2021) & 7
%%i%—ﬁw Alﬁxu ZHE gt

ZAZA el ks

RS

O

el ﬂll

ok

[‘UO

& Lee(2023)-> wlEM A F3bellA] it
] }4 BT o] An|Ake] eie] 4
3190, Inho et al.(2022)-2 v
1 127F AlEE wiRsE 2454
n S AFEl
a%ﬂioﬂ gk ARAES &8
Jolateete e EEo] Alwshe
3 ARG AlEl= did &S
= P R o3
S|

d7gssic.

9E
ol g9l o
22}
]_

ool
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o] =2

o
FE

=%
N [¢]
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20
b R S

Au] e s
o AREO e
PYATE B v9 7Me
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rxooior

eE!
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H2: wEpH~

l:oﬂ j.xﬂ;_(jcd

HER 2 ARE-S)

B0

ATE 71“7q EAS AEd
57.4%% W (42.6%) Ko} @o Aoz el
A= 20th7) 48.6%% JERt 7Y EE HlE

nol o

= HS31a, 30tH(27.5%), 40tH(14.1%), 50th ©]
7309.8%) wox YERITE A o] 41.9%

2 7P wWekon AR (34.5%), AL (17.6%),
(4.2%), 71€H1.8%) =02 JePTE

=)
A2

3.2 Hpe| 53 ¥ TR o

ol

2
o=

AT HAATES vlgow vlehz Ay
54S A, AR, $EReY, fINoR
 09], Al 9 Lol

& Qo] S 9 54 9 weslelt

.ﬁ
o,

al.(2020), Han et al.(2020) 59| %
gow 4 Hesigirt

RS viEp A o]



oEfHA B2Ee| Al SH2000] oA ALBIZ ojxle 3
SApA A& Algshs FEoR Qs sict
W ZARIGS & 4] BHOT  Kaur et sy | TS AHISE S 9RE 28 &
sl
al.(2020), Kim et al.(2020) 5¢] H9A7E u} T e e TR A S
go= 4 Hsic - HEM] AoIME MA[ZICZ oJAlLE0]
A} AR O Py A At 5 - 7Hssict
e Ui_]EM el o iz at| ey | MERIZOIAE ZOIRIS Zhof SlAlzE0]
4Rud So| A oA Axe Aole o T | s
- - ~ i — N [ = o
Rqem, SIS % 570 #&o® Kim & g jﬁiﬁﬂi:jﬁﬁa AR
You(2021) 9] AYAT-E wigoz 4 Helsigl i ROl duge 45
M| ASERE4
o & 718Li30]Mo0] ol ofFct
FS ARgAAA ek Aulogt Apls) wanigs | IEMIZOINE HORIE 2 clefet B2E
95k J\
2A%S Fo AT Aoagon, ZARRE B o ore T
_ T| saM1 | HEmA Mulas ZolEc
2N #&°2 Han & An(2019), Han et 3
. = _ F3|M2 EHHA AMH|AE o[RS
al. (2020), Hamari(2015) 59] HATS vpeko yg| TEIEe | e MEIAE Moluct
- AE | X SshEel 280l 2ot
= 5 nesilnt Sslp | BlEkis §%EE Neld = ol
NF= vEp A ZYPZo| st AREAle] WS o Al amg | IEEIE ERECIN ASSiE YRE s
S71 Z=AEao : i . % lct
= sk, SRS T 7 TROE Geng et S HEls S9ES ATHsl HE
al.(2021), Mukherjee & Nath(2007) 5¢] 413 B nzecm yzs
ATE o R 5 Heksiqlth A5 | oiElx S3Eo| MBS 2| & 4 Jlct
. L % HEfl MelAE 0183
AFRO T el A AHIAS SSor A|&F Akl ojzto] Slct
o olgstrs iR Aosiilon, ST M igomy | T B HERIS MHIAE S ERE
T 47 T¥CZ Zhao et al.(2020), Sam & g euxt gict ]
, , ) o __ | = Jo= HEWAE AEHOE Argd
Tahir (2009), Chiou & Droge(2006) &< A& o | APBEIES o i
TE R £ Rl imolc, | THE BT HERIZ MEAS m3Hoz
B4 | o1gar ot
Tab. 3—1 Measurement Item -
4. ASEHN H A7
L 2xus
ARz HERHA AH|A A3l RjoiAy 2 4.1 SXDH HS
Holc}
sy | MRS AHIAE OIZSE Sot e
4] - &ofskE 2 Zol Lazlc ® e SR AT fd SR
M| AMZS | HERIA MElAE 452 Qlcf . = -
4 s, | HERAAE SHE Sot ofx] oF olefex dist A, FAFER, BEErd 24 AAE
S| sol 91 2 2o ek WA AL 7E37] 9 Cronbach’ s
s | 02 TIAE SOOI SR | o} 30T 98 SsI Ao A
WY AIAAZC _ _
3] s | AEHIE ASIAE A BEE el iR 71EgkE 0.7 o1ddd B AlE=rt &
sl 7 | azmen Rt oo Auel dEt BRAS Busy)
M| HEM2 | HERA MulAs HENUS Y A8 W QAAAe] 0.7 oY BAsE
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21571 0.5 oPdold skt e 3 ¢ Qltt
(Fornell & Larcker, 1981). 4143} <Tab.

4=1>e4 vepd vRel o] AlEk 0.914¢04
0.962 WM AR {Foshe RISt
a3 FSATE QAX NGRS 0.7 oo E e}
gon RE WS AVE 2 0.5 ooz 9
ato] A FFERdo] SrE ik

o

3o
==Y

3
s}

rO

Tab. 4—1 Confirmatory Factor

Mzla | 890
R
AlgelEt | 889
A
g| Aoz | 902
° 0950 | 0.941 0.825
ol agolzs | 928
=
Algelza | 862

X=575.826, df=206, p-value=0.000, RMR=.030, RMSEA=.054,
GFI=.866, AGFI=.832, NFI=.931, CFI=.961

Analysis B N -
= Je)a eI ASES A8 4 W] 3
H 9l Cronbach'’s % = 51 7.2
| B | g | 4H AVE AR AT e 1E EARlsisinh
T = «
= W og AVE Al #hol #d oA gEo
ael 831 & 75 WHElAo] grHEYy & 4 QItHair
| AR | 899 et al, 2013). X4 3= <(Tab. 4-2>0l|X <} o] 3
M| ams | 902 | 0930 | 0927 | 0728 s AR $H0.85-0.93)0) deAlre] 27
2t i 27 B 25 A3leks AR el EeldAdo] &
BEh
AxiZs | 809
B 850 s .
. Tab. 4—2 Discriminant Validity
T MEM2 .831 .
o 0.944 0914 | 0.809 Analysis
M| ¥E8s | 900 R R R A
I‘ - — o
HEM4 | 836 i ’ = | %8 g | 9z
“ A A A
Asxtgl | 898
A Axjzt | 085
" | asmlge | 920
= MEM | 077 | 089
x| M5=23 | 883 | 0.971 0.943 0.869
g j AL
AsEt24 | 909 A
A ros 052 | 066 | 0.93
Asmgs | 783
- S5 | 078 | 063 | 0.54 | 0.93
T galM 942 e
3| 0.928 0.917 0.865
M| w2 899 k] 0.76 | 0.66 | 0.50 | 0.79 | 0.92
e
i o | 070 | 068 | 0.44 | 060 | 0.72 | 0.9
M
i 939 | 965 0.962 0.847
2 F) olgEE YREMEE HB2 US £
N 934
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M

>,\'|-I
i
1o

| AfH|

[>
dm
0x
[29)
|'O

HEHHA ARZL|ol| BlX|= 2

4.2 HA3EN

B ATelxdE Akl 2yl
ZA7NERl HERH A Aula 54 (A
T2, 784, AlE, ARLEEe]
gRlsby] flall Hol¢-=FgRel ot
& (Structural Equation Modeling: SEM)
AN B Arge] st skl A3},
1%=633.809(df=264,p—value=0.000),
GFI=.853, AGFI=.819, NFI=924, CFI=.954,
RMR=.046, RMSEA=.059 Z Ueh} & o473
o] AT d%st FEoE UEhdth dEpHA
MUl B4, A, AR IAE dotr)
et AR gt 7MdHS A= <Tab.
4-3>3} .

A, e AEA & AAIZH0.301,
t=3.356), A&&-84(0.196, t=2.006), +34
(0.461, t=6.777)°] HEpH 2 A 721 4
WU Ao uEht HI-1, H1-3,
Hl-4+= 8=k

i 81 (0.008, t=0.104)2 wEpH A AF

A3 B7hsh
EA (A7

mo FI U o

1
Ay

BN =

e

tﬂ:——— U]x]J_

of fogt IS mAA P ZloRE R}
H1-2% 7)7b= 9k
=), AF(0.738, t=14.133)= wEp A AR

wo] 244 QFE vAE Ao e} Hok
AeE i,
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Tab. 4—3 Result of Hypothesis Test
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The Influence of Service Characteristic Factors of
Metaverse Platforms on Intention to Use the Metaverse

Kim, Hyojin* - An, Myounga

ABSTRACT

In recent times, with the development of virtual convergence technologies, the market for the Metaverse, a
digitally virtual space that combines virtuality and reality, is experiencing significant growth. These
Metaverses are realizing new value in both reality and virtual spaces through the development of diverse
services and content. However, existing research on the Metaverse mostly revolves around its
conceptualization and categorization, with limited exploration of intentions to use the Metaverse. Consequently,
this study examined the impact of Metaverse service characteristic factors on trust and intention to use
within the Metaverse. The results of this study are as follows. First, among the service characteristic factors
of the Metaverse, presence, interactivity, and playfulness were found to have a positive impact on Metaverse
trust. On the other hand, informativeness was found not to have a significant influence on trust in the
Metaverse. Second, Metaverse trust was found to have a positive impact on intention to use the Metaverse.
Based on the research results above, this study aims to propose effective communication strategies for

activating the Metaverse and developing services within the Metaverse platform.

Keywords: Metaverse, Presence, Informativeness, Interactivity, Playfulness, Trust, Use Intention
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