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Tab. 3—1 Type of Pickup Truck User
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A Case Study on the Design of Pickup Truck Tuning Equipment
according to the Lifestyle of Modern People

Lee, Dong—Hun* - Park, Hae—Lim#** - Lee, Sang—Ki#**

ABSTRACT

L.

Changes in consumer needs and behaviors according to lifestyle changes lead to consumption culture,
affecting the automobile market. However, research and research to provide options tailored to the lifestyle
of consumers in related markets are still insufficient. Focusing on pickup truck accessories applied to pickup
trucks that reflect lifestyle the most among vehicle types, this study first examined the theoretical
background of the aftermarket market and lifestyle of pickup trucks. Second, through image mapping, the
market possibilities and opportunity factors of pickup trucks were discovered through market size analysis
and possibilities, and through this, user types could be classified. Third, interviews were conducted with
those representing user types, the contents were organized, and interviews were conducted centering on
related groups to create a persona of a user group, and what needs each group’s persona wanted. Finally, a
design concept suitable for the issue keywords and insights derived for each user lifestyle type was
presented. In this study, the user type was divided into @ outdoor activity type, (2 hobby activity type, and
@ small-scale work type, and a design case study was conducted by applying the concept suitable for the
keyword for each group. For the outdoor activity type, a variable storage structure and a living space-type
accessory design were presented, and for the hobby type, a modular decktop design and a sports coupe-type
hardtop design were presented. For the small business type, a partition that is easy to fix the load and a
stepper design that is easy to board the cargo box were presented. It is expected that the size of the
pickup truck aftermarket will be expanded by diversifying the option designs that users want by lifestyle by
applying them to the development of pickup truck accessories that fit the lifestyle of pickup truck users in
the automobile market, which is currently mass customized.

Keywords: Pickup Truck, After Market, Product Design, Design Thinking, Concept Design
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