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JATEAE 54 A
223 (61.4%) 2 ©do] 14078 (38.6%) =,

A5 10t) 106 (29.2%), 20t 1387 (38.0%),

30t 557 (15.2%), 40| 33%8(9.1%), 50t} o]

3178 (8.5%) & A3kt

A ]’E T7i
AJo]

4 AIXEHA Ol
r BT X

Zit

4.1 d=|d I EZY HS

2 Ao A= SPSS 26.0%F Amos 26.00] #4
of AREITE HA AEdEe] Al 9 e
< gxs] g8l gRld 22l 4 (confirmatory
factor analysis)= AA|8}It}. B8t Cronbach &
g} gho] 0.752914 0.927 AlelZ veRstar, 434l
F| % (composite reliability) #%= 0.828914 0.957
Apolz UERA TS UlA olziie] shaE|oes
ok 4= Qltk (Park. 2020). w4 A3 SHEE
g 9 e ddshs 89 AAF gl
T et TS SRyl & ¢
th <Tab. 4-1>.
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Tab. 4—1 Confirmatory Factor Analysis

Cons— ltem L(.)ad— Cronbach's AVE CR
truct ing alpha

EN1 0.774
EN2 0.799
EN3 0.802

™M — 0.902 0673 0925
AC1 0.755
AC2 0.763
AC3 0.805
SO1 0.790

EM SO2 0614 0.752 0.619 0828
SO3 0.752
PS1 0.889

PS PS2 0.884 0.927 0.832 0957
PS3 0.930
LO1 0.878

LO LO2 0.882 0917 0.844 0942
LO3 0.902
CS1 0.890

CS CS2 0.796 0.808 0.635 0.838
CS3 0672

X*(125)=328.837, p<.001, CFI=.958, GFI=904, NFI=.935,
RMSEA=.067

Notes: AVE-=average variance extracted, CR=composite reliability,
IM=intrinsic motivation, EN=enjoyment, AC=achievement, EM=extrinsic

motivation, SO=sociability, PS=performance satisfaction, LO=loyalty,

CS=community satisfaction

shqutoz W ey wRistel, W7k thol
S F 89 77l AVES) AFen 1
AL 79 JUUAS Wwste] F AVES)
Foio] B ARRuT Avk gkl
th @ 4 9k ol F3 o] ATl A8 A
So Wy el FRARLS HAT 5 vt
<Tab. 4—2>.
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Tab. 4—2 Discriminant Validity

™M | EM | PS LO CS
M 0.673*
0820
EM | 0672+ | 0619
sk
0.763 0.773
PSH 0582 | (osop) | 0882
0765 | 0750 | 0910
L0 o5 | 0563 | osm) | O%M
0553 | 05 | 058 | 062 i
S 0306 | 039 | 03 | ©3n | 0P
Notes: *AVE, ## 33 A1 5, e (AG)2
4.2 7MAH=S
TAPgA B4 Ayl A7 7wy AHore A
bR o R Aedl S HYS FRISISITH 2 =
288.274, p<001; CFI=0.967; GFI=0.917;

NFI1=0.943; RMSEA=0.060). 7M33% A3} 714
18857 — IFEE), 7HI6(FANEE —
AGABNEE) & ASlstie BT BANCE &
ojuldt Ay}t vgitt, #4 A¥R= <Tab. 4-3>%
=

Tab. 4—3 Hypothesis Test

B SE t Restlts
™M — ,

H1 PS 0.444 0.105 4.219%%% Accept

) E“}f: 045 | 0109 | 419w |  Accept
™M — ‘

m | N7 o | oo | 2100 Accept

m| ™M= o0 | oan 0411 Reject
L0
PS —

B | 7 | 086 | 0075 | 11883 | Accept
PS — .

Ho | o | 0216 | 0180 | 1199 Reject
Lo — ‘

o7 | 007 | o | 0157 | o208 | Accent

X*(126)=288.274, p<.001, CFI=.967, GFI=917, NFI=.943,
RMSEA=.060

#p<l0b, ##p<l 0], #rip< 001
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A F 50009 1t

stoltt 44 3= <Tab. 4-4>3} 2t}

A5 9
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Tab. 4—4 The Mediation Effect of PS on the
Relationship between PM and LC

IV| DV| MV| DE SE t p| LLCI U]I“C
M 0214 | 0.044] 4.89| <05 0127 0.301
LO
EM 0069 | 0.046] 1.49| n.s.| -0.021 | 0.159
Boot
Boot Boot
Iv| DV| MV| IE SE LLCI UIfC
M 0.310 | 0.049 0.218 0412
LO| PS
EM 0273 | 0.051 0.176 0.376

AEEl Fo AT Ay, Wdere %
S (DE=0.214, t=4.859, p<.05, CI[0.127
0.301Del d(+H) 8 d&Fs vX= Aow Yepsk
ot 24%7)E BT EDE=0.069, t=1.499,
n.s., CI[-0.021 70.159]) ol BAHo= o3t
LS n| XA = AL Felgk
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sgom, AT 95%01 F 5,000 HHE
Zoto] FEAEHRS Ak A E 7= <Tab.
4—-59} 2t
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Tab. 4—5 The Mediation Effect of PS and LO
on the Relationship between PM and LC

| pv MVl Mv2| DE| SE| t| b L%C U%C
™M 0179 0079 234 <05 0282] 0321
CS -0.0
EM 0084 007 1110 ns| o | 023

Boo Boot | Boot]

v| Dy Mv] Mv2| IE| 22 LLC | ULd
SE . .

PS 005 0.04] —géo 0.141

M L0 | 0064 0027 0.021] 012
ps| Lo 009d 0034 0.037] 0167

cy -00

PS 0048 0039 o | 012

EM 10| 0024 0019 ’1020 0063
ps| Lo | 008 0037 0.030] 0158

AEEY I Hs Ao WdE7E A9AK
RS (DE=0.175, t=2.345, p<.05, CI[0.282~
0.321Del () FFE A= FoE et
=4 JAE7lE AYARIRIEE (DE=0.084,
t=1110 n.s., c1[—ooes5~o.232])oﬂ SAHOR

o s
< EQ1E 4= Qi

AT
m27] o= A
CI[-0.022~
Zf3tol A Ak

HEA] 95%

A8S mAA
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i%% &4—% golgk 4= tHIE=0.048, CI[-0.02
70.1200). webd 7Hd H9agk Hobe W5 717t
54914.
YWaE717t IAFEE ARt A AL

_]
o
A%, RN 95% AT
~H§@%ﬂﬂ
CI[0.021~

(IE=0.022, CI[-0.01270.065]).

H10ai= A AARE H10b: 7]12FE] Q)T

HYals77h s,

AR 0|2 AR

95% A FF7rell A 0S E3H
o}

IS A As g QTHIE=0.099,
CI[0.03770.167]). &, W77}t w255 34

WS} Zolx| a1, o]
W Ay o7 x| AALE|
o vepstck 94571}
Aol Akl
Pl aske] 95% A1kl A
of 8018t oJEES mH= A

H—‘r\lm

125

(IE=0.087, CI[0.03070.158]).
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A Study on the Relationship between Motivation and
Community Satisfaction of Audience for Non-profit
Performing Arts*

Jongeun Jwa** - Seolwoo Park***
ABSTRACT

The main purpose of this study is to examine the mediating effects of performance
satisfaction and audience loyalty through the motivation and community satisfaction of
non—profit performance attendees in the local community. Motivations were examined by
distinguishing between intrinsic and extrinsic factors to understand the profound desires of
the audience. A survey was conducted targeting attendees who had experienced non—profit
performances in the Jeju area over the past year to gather data. Ultimately, the survey
responses from 363 participants were used as the basis for analysis.

The results of the analysis indicated that higher levels of intrinsic and extrinsic motivations
generally led to greater satisfaction and loyalty towards performances (H1, H2, H3).
However, extrinsic motivation did not directly influence loyalty (H4). Nevertheless, both
types of motivations were found to positively influence loyalty through performance
satisfaction (H5, H8). While satisfaction with performances did not have a direct impact on
community satisfaction (H6), audience loyalty was found to have a positive influence on
community satisfaction (H7). Regarding motivations, performance satisfaction did not mediate
the relationship between motivations and community satisfaction (H9). In the case of
audience loyalty, intrinsic motivation showed mediating effects, while extrinsic motivation did
not (H10). The process of motivation—satisfaction—loyalty—community satisfaction
demonstrated a sequential pathway (H11).

In conclusion, if local residents show interest and participate in non—profit performances,
they develop a positive perception of the respective community. Therefore, performances
provided at the local level should be recognized as crucial elements for the development of
the community.

Keywords: Non—profit Performing Arts, Motivation, Performance Satisfaction, Audience
Loyalty, Community Satisfaction, Bottom—up Spillover Theory
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