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Z71e=2(Product), 7FAMA =2 (Price), SE%3(Place), =H=3(Promotion)
IA2 Joe|ojR|t], 7|4l upAlE Aol QlojA] sAAQl F=EE=A A F/dstal Adgsios
]

W 7182 28RS YRS mhefstal AlFolut AH| A9 7RIS ol ol 45 4 &’l‘l}.

2, 7189 tHEsHe UAIR AldY] 2= Qo) Mz & AYstAl &e 4 o A 7]
=9 o= Qs 22 +EIHER 7IdSol 228 Aoz AEsk dlo gAARL 71eE Alset
o 22 e A Y AdET 5 §@2 9oz S HeARS 7hest st i

= 7ol ot ol2fet 22kl tAEY] Mze Al

s ARlA A AvlAl] Uzo] #as] ogE 4 o)
O Sde 347199 25 HUdE 9FS 0A 4
olelt H74 ol # AP obIEsAT eelel ~EupIge] FA719l 2540 ol ol o
FSIDAL Gk g A FRY 2% F47195S (MO UEN A7E 5ol oplEsy 22
SE0AG0] 23 F47199) ATl offl JFe @ e suse AN
o o =RoINE 9IA] o[2A MHI A ATSL AmE Y

VAL opRlgtoR, Gp AnE Er2 o|2d goje A
olck. o] A72 3 AYSHI 22fel 2EUAY0] 25 Fo7
ciet 452 ofshe MBS, 1ggel 22 AgolN AL B
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of
o
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21 O "5 (Marketing Capabilities)

A" 4P9} tHAlH YU A= A|Z(Product), 714 (Price), S%(Place), &YX (Promotion)gt= 4| 71x] {42
FEl= AEA tHE Ad=f DHoJCHE. Jerome McCarthy, 1964). o] 282 0]=9] UpAE AZ71Q1 E.
Jerome McCarthy7} 1960ATof] A& Ak, o]&A4 vi7de o3t 2t A, AlE(Product) 7140l
Aﬂlx}oﬂﬂl Alast= 939 A2 E= Au|AZ ouisht} AlE /fHe 4Av|Ake] Uxet dsts 7158 55

25 WFolof gttt AlE2 BHY, 75, 84 2 5 odeh FHoA ABREOA ZHRE Al
*oH F giot. &M, 714 (Price)> AlE0IL AHIAE ‘HIK}OM wjjs }h ME ARchks Zg Qulgith 7t
o 7]90] 201} ojole AMsl= ZQ3t Qio|n, AR AT} 2{sto] A™sh A
"*ﬂoiolt gtot. AR, f-a(Place)2 A2 AH|AMA HALsh= % ojojett}. A&l
A7 24 7Fest HRlol REEE Aol Fas5tH, R85 AEY '&
D @5t YA, &8 (Promotion)= AES AHANSOA &2l 24 3}5 %%a
& o= ol AEY UA=E =oln AvAREY WAHE Eojuis 7o) FmO|oHE. Ierome McCarthy,
1964).

U2t 22 07"4P olg5 viges 2 A= oPlgsdolet ndshy, Ad=ig Sl tHEsH
= AENEsd, 7HEAREE, feed, SieHe M 292 A= 24 (Second-order)2 Hdstit
(Caye Adkdilli, 2022). 0HAIY 522 710l A&t Mu|AS Fapd o2 mufsta sHejAlgel Xdshe dlo
oA FE3H =2 FREojPon, 7|[Fs0] 1A Yzel Al WHelo] AR tigd 4 s
59}4% 71Z2AQ1 oY AEe AAlstitKItzhak Gnizy, 2018).
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22 2219 £Z01#| % (Online Export Marketing)

<2l AEIPRE AEYIY g2 HR 2SS &9l Al B ME|AE SRSt Tafshs Aol
2Rl AEOHAE 2 TRl aRls2 o|FofA Qlon, olf andor X5t FEHORHN 7|2 HO]
oA o U2 22 +EEY S AleE & AtEd =, 2022).
=2t 2E0HE flezE AA, AACIE CARRIoITH(o]8] 4, 2015). WHaq <UAtOIE ?—-’EOE PC/R
vtdolA z]4s} sto] HiojojofA| A|Asetd QIEjH|o]A At|E TiAIQIS AB|ASith A, A ARl & Ket
(SEO)oIct. IAto]EZL A QIRlofA] g9foll =E2E =5 FAslsto] o W2 714 Edqns %?J*P’Jﬂr.
A

AR, SR op"eltt. {835t 0|2 SHES AAste] ABjAtY 2 “Jet
Qo A, 22 oo iy Fal, 94 gL YlolElE Fal 55 &9 BRESY TS AR

(o]A, 2013).
23 4™ Z & (Competitive Intensity)

BARNA WY FAl2 AATE 2SS ARSI ARG E 2V E 5 A B APOIA
BY A71E BAstL 2785k O AREEE Hpoll, 2 AFolA= SiAIe ARG R AW R A
ot} A= 28HaE A &, 719 F A WA, 28R s S #Risto] Aot Bl RAEC
(Porter, M. E, 2008).

B E 2SO o] 24 viF 2 ot Al ol =Hlof] 7|xs %

oA 7194 7+9] AR3o] dupt AL Loju=AlE UEHTE AR, 3R *E% A U

oJ2 3 A

o

2. YR8 St BRIl glon, ot A, 2R oY L @
AeFe 59l 719 AR B 229 2E0PI0R o UL SRS AT 4 Ack AW, 71 e 3
B ARg D] 9T UAE ok B bl U1 258 5 BYAEA FDE k0 polg 3
Qe 4 ik WAL HAM MBIt 714 Auslel W RS ARekn /|Uo Ay 991 shuy

[e]

2 Aok A, ARl Aoy Zles it 37 *JZ% 5723}1 7189 4 e HEE 4 o

CHChristopher Hautbois, 2022).

24 A|ZHd 1K Market Performance)

Huang et al. Ao 2 APuts 2008, & W5 Ev 25 A 223z FYiC. Huang
2020) sHeIAI %‘4— =7F A 4o fEEelt, 7199 ARl Fa%t ¥ UIAITH/A, 2020)
Z E=7 =2 =719 48 7199 6H94*P§'§ﬂ}h = =710 RS ool 6}04 6H94*l%% Erloz
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st X|®2t1 & 4 9K Theingi, 2011).
SR ES oI5t AVRIARY, 719t AL, &R

AA Qe OIRIL, oleidh S9Atlo] ofsl WA AW AR AT skt 24

58S Z2CHTheingi, 2011, Hult, 2008). Z2iu A=

sfefAlgol wet thaA] £7% ofokgtti(Hult, 2008).

ABA AT AR SPEe FEA0E 029 ARESE, A0S, deelol folol, A, of

£} 0|9 $7ts 59 AFAIEE 285t QItHHult, 2008, Delaney 1996). 7149 AJEA| =

Thseto] AU Rl AMRo| THsEroeH 71ge BAsheT] 22E1 glon FYriel o)
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AE2 WldE FPlEeR Jlde) AE, 4oy, AN 4% 52 Wlshd 503 J1x ARz 28
g1 QtDelaney 1996).

HA7199) AP ol Alie] ARolA 7t 7I9S0] RSO olEl Aol AlushE g1t
Atk ARHBE ARsH R0l AUA ARAlE FAH0R BisHe A (financial) AT AlE
A 299 5 WAL 2UH02 WSk vk A(non-financial) AVPTH SgEos TREC
I M. Lee, 2018). 312 971 ZRIok BRisto] Aol Tx] 9XE FARIAZE AE D ABIA T
A, 71E Ale B AuA O, BAAYE AR B 54 5, 2ATER, FARla Aldate] A,
195 Ato]o] AN} A/daH oY dat, tisdaE, a4, AERE)E 209 F4ste A A%
5tICH Delaney 1996. J. M. Lee, 2018)
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220PIEL oplstel AlTiE AAE0, of RN thSET 22el 2201 WAL BE By
A Aol 9k oA NBATE Sl 220l 220PIYY TS YN U S0l 3T
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32 7tdE%d

2 ATE A, F47199 ool 2atel 240}
. 22K SE0MAe] Al v 9
P T F27189 2EHUS S/

2 waphanl ik 2 A7 o2 Sl AR
wo) 1g Folol @ romol A GR71AE A0k Tl
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A q

2018).
oAEg4PE 220 () Y-S 0AY, 7149 SE4ae] F(+)9 Y-S oFTkB.Ozgil, 2020).
7149 ti"ged © A2 SiAITOIMY] BRLYE AEES QA £F AR Adate] 3R I
£ 0jX|= 9472 YER1 QltHKatsikeas et al, 1996).
% s (Marketing Capability)2 £47]99 A&/37%d2 At dufoll 835t @4o0[ct. (Vorhies,
2005), (Morgan et al, 2009)2] A-tollx= AR S} 714737 Atojof] SR AT e A+E &
21, o 5ol FA7]de] SAARI AT A48 A E YR Qloh
ol2igt MePALAE Folo], & A oY o 12
Aol ot 22 A 7Hde Ego}%‘iﬂr.
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2 g 287199 Sfeusel 29N YL ulAlE
ACE YHARHSUSL, 2000, ASUO), A0S 3 IR Y A £kl 807
4\__
A

YR evrIA 35 aUE %Eétﬁ# wgstol o}
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AL M9 ATES HloR AWbeS MYStIAL Sttt 347199 25 U 3 Lakluplge

(8, 012)9] A7 peiel obige] Sie) Alcjo] SREHGolH APAES AWstel of el
22019 Huete] BAZ AFshIA stch 2okl opIRe) Be Jlusel he: MY L0 ATt
£ ez gy Arsost geldibly #8¢ $402 HYadsit +40p1Y udel WA
A7RYPo2 HASIL oS WIS APIMEE Al of
A7AuE 220l UPY BES 2HUPY Au] 2YAQ
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323 AMZzo| =HMg i}
1 A=m

22l 20 S47|Y Ao Oigt AdATE &5t 257149 siAA A JFE DR
7102 AARSIAH Christopher Hautbois, 2022). 2A4(2017), 0]£8K2019)Q] A Lof Ql5tH chakst xjde
2olol 250P1Y BE ZJota 257180 Aol =L slelAgIlN 2elel nplE HTle] FR4S olel
o 3|

o} 222 98t Bl eallopRe J1de] 254ao] 9olst uke UeRicHChristopher Hautbois,

AR Aol R B het F471%9 oS sleaEAl oiRt B WAe 9T g
2 cegsteb Sk Rt oI F 2okl oS B9l Bt we vlsleh 3 Adel cegesA 1
A3 DA TS 0, of2lat ZRlE 71l TRt R Ueidtl ol 24 3R ARl 7late 2
ouf 7% 418 U1 QHAlden, D. L. 1999). ole} 22 MYATANN FYY=e FPHAY d7ud

o 7lge 4 5
2 74510l A7} o] 2ofx|n k. 0]F BT B AFolNE cheat Zo| 7S MAsC
TPAHA) BT SRl 2EUPRT A 210) BAS et & Zolct,

3.3 ZAF AA

B 7o) £ARE ABEMS 9s) 2E0PY Zdol dk AR 258 MaAst Ik F4/AL o
2 AEEA SHICE # HEE TR NS Foto] 2005 13 109vel 49 YA 2R SAbL
F 40070440 YA slaEiglon, 15 2ekel 2E0bdo] A 3 i

sttt Zo] APEASHA SA4e <Elsol AAstc

<EI> AFEAH 54

T = Hl= (N, (%)
. grt 118 (74.2)
o= of 41 (25.8)
294 ola} 7 (4.4)
30~394] 27 (17.0)
ik 40~494] 56 (35.0)
50~594] 56 (35.0)
60A] o] At 13 (8.6)
RES 10 (6.2)
ESaES 21 (13.2)
atay o= 105 (66.0)
ot A(AAD 18 (11.3)
THETA(LAD 5(3.3)
AHe (7.0)
el 18 (11.3)
. 2 27 (17.0)
e S 20 (12.5)
wR 44 (27.6)
oAl ol 39 (24.6)
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au a2 91z (N, (%)

He 40 (25.0)

7] 52 (32.7)

ol 14 (8.8)

7 2 (1.2)

oA 6 (3.7)

21 6 (3.7)

=g 4 (1.7)

AE 0 (0.0)

AFRIALAARR] o+ 7 (4.4)
7AL 7 (4.4)

Hat 7 (4.4)

A} 1 (0.6)

A 5(3.3)

bI 4 (2.5)

e 3(1.8)

A 1 (0.6)

NES 0 (0.0)

ofel YA 19 (12.0)
- PAR=RUEIE| 118 (74.2)
A A1 &A] 18 (11.3)
7)eb 4 (2.5)

14 ojgk 0 (0.0)

1-34 4 (2.5)

3-51 5(3.1)

Qe 5-7d 5(3.1)
7-108 18 (11.3)
10~154 29 (18.3)
154 o]A 98 (61.7)

19} ojgt 2(13

199~59] 3(2.0)

~ 5+109} 12 (7.5)
202215 ofj&oH 1091~309] 26 (16.3)
3021~5091 26 (16.3)
5001 o]A 90 (56.6)
et g ol 4 (276)
1~3%19F o O]9t 30 (18.2)

] 3~5%15H 91 gt 40/(25.0
2E0HAE o4t 5X0F 191 L]g_ 20 212.5;
10130} njat 18 (11.3)

30} ol 744

14 ojgt 8 (5.0)

1~34 oot 30 (18.2)

By 3~59d ojgt 21 (13.2)
57 |1t 574 oot 26 (16.3)
7~99 o]ut 19 (12.0)

109 oA 55 (34.3)

27189

£14¢ Ay

11.3%, 71Et 2.5%=2 eI

& 0jRro] 11.3%, 59 ol ~ 7

i

71%49] AZRopt Sl 3 YA
o

WA

16.3%, 10
2%= RAL

12.0%, AFE2]R] 74.2%, ABA7|EAe
g ol’gol 61.7%, 109 o4 ~ 159 vlgo] 18.3%, 7d ol ~ 10
ojgto] 3.1%, 34 ol ~ 5 ojgto] 3.1%,
2 AT w3 97190 20229 thEAe 5091 ool 56.6%, 309
o} o’} 309} DBk 16.3%, 591 o]4} 109} U]gre 7.5%, 19} o} 59 mjgre

I'd o]4} ~ 3 ujrto] 2.5%
o} 509 ojgr2
2.0%, 19} O]9k
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Fsh EE7|HO] 1842 1000l o] 18.9%, 50HO]A} ~
2 25.1%, 109o]A} ~ 209 U]k 18.3%, 5ol4t 109 ojgt
Ao SAHS ==

100 ]gto] 24.5%, 200l ~ 50% o7t
0] 7.5%, 5% DJRk2 5.7% 02 <&1>°f| A

~

AlstdaL, & SEUPE oflite, &7 AR S EE6HiT
<E2> FHHR0] B/
22 v SRvizol 54
PE1 N 254E Fu)
PE2 | AR 2 AIE AL 54
BN A2 ) A
PE3 NG 25 4 54
PE4 gBAR] ARIE EA
PLI N4 HE ulS
S5 ) = K‘j]”"“ fﬂﬂq‘ﬂ%
PL3 AE ¥ ths
oS (A ) -
PLA | slhel amEel shEARE 55
DI | 3AIE0l 584 /1A A
A 7R St oo
AR ) PD2 | 714 2l vlolo] 2741 o8
PDS | 7P2 =g vlolololAl A
PDA | A A0l mE AEHA 94 59
PRI | &od9l 53 w95 n2 13 /Y 59
SH(A5) PR2 g 25 59
PR3 SQuAR =23 =g
Ol [ +50blue i 2ok b2b $35E U8
ovfel 0PI | 2okl 2E0MIR 6 ) oMz | #E0PIFS gt slel el skl 28
OM3 —T—%‘Wﬂ%% At 22l A" 5
EEL | slelalgel 27
A= AR7=( 02) EE2 SHeIAIe] 7478 st
EE3 | shelalgel B4l wop mle
MP1 A o Aa
A3t AT p ) MP2 AT OjEAR}
MP3 s AFEE
Iv. o3t Za}
41 Eteel ME|e M At
2 A7 #A2 Smart PLS 4.0 PLS ¥12]&S o] &sto] Bygo] Ay Y e S d5oipen, HE
iEEH”é( 0008]) 22y FAo= 7P A5Z AAIGIT. Hao gist A2le 3 fEEfdE 242 Yol
QIARYR], &)HA|-EAA 2, Cronbach’s o EAston], 1 ZAnt= <x3>9} 2}
<E3> BAA QQlEAMS FSt B B4 Ayt
- AR AR .
o] =] [ps]
221 A QRAXRYA] (5x1%) Cronbach's o
SpARA s PD1 896 44.128 0.908
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PD2 906

PD3 890
PD4 849
EE1 882

I AR EE2 872 3.460 0.795
EE3 904
PP1 811

A5 o Pl 41.358 0.931
PP3 865
PP4 803
MP1 8%

AP dmt MP2 891 3.202 0.840
MP3 824
OM1 813

220l 2E5upE OM2 875 8.909 0.783
OM3 815
PL1 806

5559 PL2 o2 17.633 0.835
PL3 752
PL4 852
PE1 907

AEids Egi Zi; 20.347 0.937
PE4 837
PRI 913

-4} PR2 931 24.935 0.913
PR3 924

2004 FAA 9l FAZ F5l BfAdol A8 WS Z8ato] ARES BT Avks WAL IAS
0 A

9l Cronbach’s aglo] 2%

4.2 A3

O -

e

A =4

AEEYEs AR, 29 Axixl= 0.601d0|td EH, FdRAFSAVERES 0.501F0la 7id A=
(Construct Reliability)o]st CR 3t 0.701% S53dloF HFEIF=rE Qofal W & Qo & Aol &
ol =4 ZAup QAR 0.801, FZAFS(AVERE 0.7014, 7i'g Al#=(CR)7F 25
{&o] ASEITES Fustlrfal HHstelch

WEEGES 2T Ay 2 Q159 Wtz G AL AR iz gAd Ale el o 3]

mj2o] e ES Sustoirtn st
<B4 A 24 Ant
L el AEE |
ZARRZT ElL2] A - O Elgi
%3_1‘ OOOE D}ﬂ]ooﬁ }\]ooﬂ} —T—%D]'}“%] T o o 1 %_"‘S‘ %i
PR 0.885
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AL 0.538 0.831
A5 0.865 0.646 0.716

A7t 0.580 0.578 0.693 0.870

et 0.487 0.544 0.603 0.579 0.835

S300

/553 0.619 0.462 0.751 0.443 0.393 0.819
A& s 0.520 0.561 0.811 0.559 0.507 0.472 0.917

34 0.636 0.520 0.803 0.659 0.562 0.408 0.575 0.923

’?ﬂr‘ﬂé‘ 3/d(Discriminant Validity)?] 3¢ Atelutetal &1-84]Q1 "AVE Al 4lol ¥4 7t Jlarot

ﬂilﬂi rE

éx Elofof qithe 71E0l ofAste] HEEFF S SEAZE WEEY ZHBHE <40l AASHAH:
A 2iE SYET YRS, W) Aggo] e Jor HHEgene off WS &

2 od70) 71 53] ofsto] #4jsl] 9slo] Smart PLS 40$ AMgslel YEAERS 53] 2
of ZapMah @77Pd AuRYE| JUAS e EST 2o| At AASIECE TP B At

HIo|A H47MR]9] RE 7Pdo] 95% Al=]e o]Ato] Qoj3t ofakzio s mw]o] Aeis] ek

704 H1o] upAElsaat 2atol A&UiAEle] AN AZA S 0.603, T=8.909, Lojazxe D<0 001=
UEit opAg s e 220l 250pIY0 ROIE 4S tlAlE ZloR Uehdth sbdH2e) 22k 2E0H
Jat Aol A2AE 0.407, T=4.296, 794F2 p<0.0012 F Q912 Rolst & lel% 7o
2 UrE}L*Ur

A5 0.345, T=3.460, Qo472 p<0.0012 ZAYP=s AlgAat

LN
A
=2

Sk
7}“ H44 ARITE x %EH’J #%Uﬁ’ﬂﬂﬂ *10*344 4711011*1 ﬁiﬁl#t 0.125, T=1.993, ~l¢§
Al =

et rfo

712 ARAS P-2t T-% AEtol R
Hl : oFfEsal( Al ) — falel 2508 61 ) 0.603 0.000 8.909xxx Ry
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The Effect of SME Marketing Capability on Market
Performance : Mediating Effect of Online Export
Marketing and Moderating Effect of Competitive

Intensity

Park, Dong-jinl)

Seo, Young-wook?)

Abstract

This study analyzed the effect of marketing ability of SMEs using online export marketing on market
performance. Small and medium-sized enterprises (SMEs) are making efforts to expand their markets from the
domestic market to the overseas market and increase sales. We studied the factors that can produce results in the
fiercely competitive overseas market. A total of 400 export SMEs were surveyed, and 159 companies directly
participating in online export marketing were selected as final targets. The survey was analyzed using SMART PLS
4.0 and SPSS 26.0 statistical programs, and research hypotheses were verified. The results of the study are as
follows. First, it was found that the marketing ability of SMEs had a positive (+) effect on online export
marketing. Second, it was confirmed that online export marketing had a significant positive (+) effect on market
performance through its mediating role. In addition, the intensity of competition in the export market was found to
have a moderating effect in online export marketing. The implications of this study are as follows. The theoretical
basis was established that the marketing capabilities (product development capability, distribution capability, pricing
capability, public relations capability) of exporting SMEs have a positive effect on overseas market performance
through online export marketing. In the market, the use of online export marketing by SMEs can provide
implications in that it can be an important means for overseas market development and performance. As a result, it

is necessary to actively utilize online export marketing for SMEs to enter overseas markets and achieve results.

Keyword: Marketing Capability, Online Export Marketing, Market Performance, Competitive Strength, SME Export
Performance
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