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A Study on the Perception of Travel YouTube Title:
Focusing on the Group of Generation Z

|5, ST

Won Joo Choi*, Jang Sun Hong**

2 o A%d Azgel AAE dUsE ofF fREHE] 2FS SNS Jwe] vvelg A el FE4E Bl
3} BHsHe B4 vl 4w FolAE Asm, UR B4 Aol M eheth AHgAR sl Ay
A ERze A 2HES FED ALE Sgelol shedl, o83 33 g Jjvem U tpH WEe
S I o BT o i ARl o3 2Atel 9§94 @felh @ WHEd A%eA U
Aol Q wEw 28709) P RS tlakom QUANL 22sl A8 Add 4% & 300 49 wad. 55
@ NS AU RUE OPOR 1 4TE FHASL wedsle] ALRUS WLE Feldt AN A, AR
2 5710 AFTE 2R AF, AZFELS Vvt B olvx wEole) Wysetdth olsh W WAH &
g 542 melsl ZAd o fEuEe] WA melut s BEe] SN A Webe AAs

RO ol §5F5, fF0 A%, o83 35, Q P

Abstract Travel YouTubers who cross the boundary between tradition and novelty communicate by sharing their
activities with others through SNS-based media. Media content should not only satisfy individuals, nor should it
be too purpose-oriented. YouTube channels should be operated so that users can easily access content naturally,
and more diverse methods can be pursued based on usage patterns and satisfaction theory. This study is about
the type of perception of Generation Z on travel YouTube titles. As a result of conducting QUANL program
analysis on 34 Q samples and 28 P samples from the Q methodological perspective, a total of three types were
found. For types with unique characteristics, the first type was named "attention of keywords that draw
imagination," the second type was "preferred to stories that stimulate curiosity,” and the third type was "image
satisfaction reflecting expectations." In addition, considering the characteristics of each type found, the scalability
and strategic plan of the activities that Generation Z travel YouTubers want to unfold were presented.
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