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Abstract

The purpose of this study is to classify the types of local market knowledge and knowledge sources
in reverse knowledge transfer and analyze their relevance. To do so, first, we searched for papers
related to the types of local knowledge published in 9 international business academic journals
between 1988 and 2020, and derived four types of local market knowledge. Second, in order to
classify the source of knowledge, we searched for papers related to network types published in 9
international business academic journals between 1988 and 2020, and divided them into 4 types to
derive characteristics. Third, by examining the types of local market knowledge that can be obtained
according to network types, a conceptual model was developed between them, and the suitability
between local market knowledge and sources of knowledge was revealed through empirical analysis.
Through empirical research on what kind of knowledge can be obtained depending on the knowledge
sources, various business and academic implications can be provided to many companies.
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Table 1. Operational Definition of Variables

Variable Definition

Reference

Market Knowledge about cultural features of

Akerman(2015)
Hilmersson(2014)

KSpecmc local consumers and local environments Hilmersson and
nowledge J
ansson(2012)
Knight and
Cavusgil(2004)
Yli-Renko et
Technical Knowledge about local product process al.(2001)
Knowledge knowledge, know—-how and R&D Barnett, Greve and
Park(1994)
Local Oh and
Market Anchor(2017)
Knowledge Barnett, Greve and
Knowledge of marketing and distribution Park(1994)
Operational network use that can be used internally Park, Oh and
Knowledge and externally by the company in relation Choi(2012)
to the local business activities Oh and
Anchor(2017)
Knowledge related to industry-related |
T o > nkpen and
Competitive institutions, policies, trends, competitive Tsang(2005)
Knowledge situations, and workforce use obtained Lawson(1999)
from companies operating in the same or Capello(1998)
related market segments P
Inkpen and
C'g:gg?::e Interactions with employees in local Tsang(2005)
Network subsidiaries Endres, Helm and
Dowling(2020)
Local Market Interactions with local consumers and Endres, Helm and
Network customers Dowling(2020)
Source of Executive Interactions with m_u|t|ple managers with Endres. Helm and
Knowledge Network whom the fore_|gn manager has Dowiing(2020)
relationships
Interactions with a network of economic
actors working in the same or related Inkpen and
Industrial market and industry sectors, i.e. Tsang(2005)
Network component suppliers, partners, Endres, Helm and
competitors, universities and research Dowling(2020)
institutes
v, Jélg_i_k_'ll (http://www,.motie, go. kr)oll = ¢]=relFA}
7190 $5E 719S e R shglen, g
1, BEMH U RAp ZAGOIN AT, A EE ) S5

s a9l AsAEe taoe el

B ATE AFENS S8 AN B EE St EF Y FERUe e
F 3o 03 J19ge) she] AHAES BB 2 Ak Fohold uld 3} BEFE sk
o= MRl MERAIE B9 ARE £U AR PPIYOE Siglel BRIl A
Ak AR FHE UIEIAAT FoolA  HYov] T ASAZA o] A3tE
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233 olF A3t PP = s
dY BA 5 B Aol W2 bsd BelA
of e Fn, 719 Far HE AHUEE A

o

wrol o] & Fal AiEg Pt

HAEZAR= 2021 7€ 202 PrEi 0¥ 307}
| oF 27 el AA AP AT F 37 A
£ 108(20.84%) 7l o] ™ 10871 2] H SRR
79, o2 AFEA o AMEEATt. 28]3L SPSS
2.0 EAF7A] 2383 AMOS 22.08 &8
‘ETPO# AEZAF A tigh AFES st

N

o}fN F—{E]

2. HREH
1) BAR| A KM RAS §H 5

PI

HATolAE 2o 8]
6304‘?‘)]] 7] 0}04 ,_—’,: =7 §1Eo surs)

ue xw, A% 5 w ‘e B A
A B A PR P, 71E
Al oln] ARggH WFES o] &Y B AT
ol 5| efgte] £8& A YAE 7H xR
=43tslct.

Aol gAe V1Y Wi dEDD, @A
A MEAZ, A MEHZ, A UE
9= 4z TR, A AL 47
sehel 243 ol golth 2 B
e A2 YdES AHE Inkpen and
Tsang(2005), Endres, Helm and Dowling
(2020) &<] & Faste] A wE MY
2 FAE 74 xR S4se. ARy
ol Al AAISH Mol 224 Aol (Table 1)
3} g

2) SHIH=

B xo|A] o
azte] AEe B3 dA
AA 7} ‘?%Q‘ﬂ %lJ——’ 7‘]&1 Qg_’ T&‘?ﬂ_?ﬂ' Q%"
2 AsS spR|a 7}sA3o] =tH(Foss
and Pedersen, 2002), w}a}/ﬂ a2 #}3s|AL

29 W e A4 50 e ) ew

rﬁt e

R CEE B R R
ST RS BEAR) AEH Aol 3
AA L] @ 2 SA3

719e] TREE E75 BA8 Aol Bor
A2 g5 Aol Bk 2HiA 7S] R}
I 7]do] AL AZ3la o]E o] AT 4
= dFe] Bobal E 4 th(Minbaeva et
al., 2003; A%<, 2014), Wb 8] #3|A}
o] FEE dA A A2l g5 %S =
7VeAdo] =& Ao g dpde &= It} Minbaeva
et al. (2014)3} Simonin(1999)e] Aol whak
719 RS T9Y 9 A HE e

2 SAsH

slsl AsAbe] @FAF A B e A
A A 5] GFE 912 5 ArLyles
and Slak, 1997). 3191 A2ke] =Y 719
ol EAFoL T84 gkl He) o9
ASIRE A4 A5l 43495 9 3
A e gle, ek as] AsiAle] 21

ul—/\lo X]N Q._oﬂ Oizﬂ:.Q_ u]xl 7402 @]]

o, a9l A3k A AR e
SR A T, FEFAL e 02

el Aefa

f oo

o] Qb EXN

H
H =L o
E Aol 8 FEV|Y 10870 2] AF3|A
of thet Aukzxel EAS AHEY U9
(Table 2)¢} Zt},

2) tl=Y A EZY d5

B AFoAE (Table 3)3} o] &7 &
9] 2I=E A7) fl& ZEuet gt
(Cronbach's Alpha) AlFE ©]83}Act. A=

= A% A%, A" gEE 9] 74 34 3=
of gk A=w gro] AR 0.8 oo g Yeht
2] AlEdelle ZAE e AR YRkt

Az @Al olo] 24 BB 1%
X A% 98 A WMol et sheld
-2 (Confirmatory Factor Analysis : CFA)&

o, oft
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Table 2, Characteristics of the Sample

Characteristics Categories Frequency Ratio(%)
Less than 100 65 60.2
100-200 20 18.5
E;’Sg@;é’sf 200-500 17 15.7
500-1000 2 1.9
More than 1000 4 3.7
Less than 3 billion 29 26.9
3 billion—-10 billion 22 20.4
Anua Average 10 billion-20 billion 16 14.8
aes 20 billion-50 billion 25 2.1
over 50 billion 16 14.8
America 9 8.3
o Japan 10 9.3
Nitr'](;naclg% of Europe 4 3.7
South Korea 83 76.9
Other 2 1.9
Mode Joint Venture 16 14.8
Wholly—owned Subsidiaries 92 8.2
Assistant Manager 9 8.3
Section Manager 15 13.9
Position Deputy General Manager 20 18.5
General Manager 40 37.0
Senior Vice President 24 2.2
IT 12 1.1
Electric - Electronics 16 14.8
Mechanical equipment - Medical precision 9 8.3
Logistics - Distribution 17 15.7
Business Type Finance - Insurance 15 13.9
R&D - Professional - Science Technology 13 12.0
Automobile - Shipbuilding 4 3.7
Metal - Mold 8 7.4
Other 14 13.0
Less than 3 years " 10.2
Experience 3-5 years 28 25.9
5-10 years 33 30.6
More than 10 years 36 33.3
Total 108 100.0

ARSI B4 AT (Table 4y} Zo] 2
TolA AREE 74 EES BT CR #ol
0.7 o’}, AVE gte] 0.5 o]%de & vehd s
B 9 W d@del Jokm B £ ok
3, RYAPE A5 g dvg Aun
W 2% (p)=289.574(.033), df=247, x*/df=1.172,
IFI=,981, TLI=976, CFI=,980, RMSEA=040<
e myo] E2HWA 914 QRN vy

5y 9} Zo] YERdtt. Fornell an Larcke1(1981)
of oJstH, Z+ a<ld g FEH FaEt
(AVE) Fko]l T L2919 AaAA S AFik Bt
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Table 3. Reliability Analysis

Variable Cronbach.s o
ICN2
Internl\?lewcvgrrﬁorate ICN3 6
ICN4
ENT1
Executive Network EN2 .965
EN3
LMN2
Local Market Network LMN3 918
LMN4
IN1
Industrial Network IN2 917
IN3
TK1
Technical Knowledge TK2 .890
TK3
OK1
Operational Knowledge OK2 .883
OK4
MSK1
Market
- MSK2 .902
Specific Knowledge MSK3
CK1
. CK2
Competitive Knowledge CK3 919
CK4
aH, SARY ] W o] EAlste A ZhA B AFox e AR, v aEgA|
oz FFT. M Beld g9l BAE]  Fo) gL UE A5E5S FHoE AW B
AVE AE2 9 8918 AR ke n) Fe) AP adetgln mae) A9l
wa) W, AVE AlFETe) BE JREA g gme A¥sichn geEd
oA e aths AS % & 9ok webd A, el A ol FRRY 2
A wde B Be] 35E Jlom ¥ ARAS felue vhgoe S35 glor
2 = et (Fornell and Larcker, 1981) A|21¢] Ax¥ &
A A A 3 PR B Ang s

4) 2EO NEH Tt U IH A
Ho) e QA FEEYE 4FH] 9
e H9-=H (maximum likelihood method)

o @ B dAF AR, AgE o
—468.424, df=343, p=.000, x°/df=1.366,

IFI=,946, TLI=,934, CFI= 944, RMSEA=058%
ebstt), o TR A7 A W)
> o wizkalA| ukgske] 27 ghuke o83k
ARAS AZs AL i 247} Qo) o)

[e]
e

™ (Table 6)3} 2t}

7% B A2 5o fofd F(+)e 3
nx= HEHIZE dA A vESH=Z
o2 YepGth(B=.424, p<.001). FA] A
ESAE ALg thE YESFME 7]
A A)2o] F5HA Xt A e
A2 dA ARG UEYIE B3 g5
olgh= 7Hd 12 A HAL, 2k HIES

o g5 Zoleks 7Md 2= 714EIH

1 =2

A
d

ve >N mlo

3

oo oy ot O o
PO\ i F—t‘i
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Table 4. Confirmatory Factor Analysis

Standardized

Variable Estimate Eslimate SE t CR AVE
Internal ICN2 1.000 887
Corporate ICN3 993 911 073 13.668 9% 807
Network ICN4 1.064 897 080 13.08
. ENT 1,000 940
Eﬁg&‘g;’ke EN2 912 949 045 20.318 967 907
EN3 1.051 968 048 22,000
Local Mark LMN2 1,000 890
Oﬁf‘e twoarrk et LMN3 939 893 073 12.828 918 789
LMN4 o7 882 o7 12572
| " IN1 1,000 906
Rli‘t‘vsvg'ri IN2 1,059 910 077 13.716 918 789
IN3 1.003 848 082 12.165
. TK1 1,000 888
KTn eocmgg'e K2 903 822 088 10315 890 730
TK3 925 852 086 10.767
onal OK1 1,000 850
aﬁm‘e"égi OK2 906 821 092 9.815 884 718
OK4 1,055 870 101 10.431
Market MSK1 1.000 82
Specific MSK?2 1.153 866 108 10.658 904 759
Knowledge MSK3 1.302 92 M5 11.343
CK1 1,000 880
Competitive CK2 1,058 963 069 15.362 - -
Knowledge CK3 914 .850 .075 12.154 ’ ’
CK4 837 744 087 9.576

xQ(p)=289.574(.033), df=247, x 2 /df=1.172, IFI=.981, TLI=976, CFI=.980, RMSEA=.040

Table 5. Factor Correlation Analysis Result

Factor CR AVE 1 2 3 4 5 6 7 8
Internal

Corporate .926 807 898

Network

Executive %64

Network 967 907 e 952

Local Market 970

Network 918 789 Y108 .888

Industrial 459

Network 918 789 ¢ 178 166  .888
Technical 386

Knowledge .890 .730 .183 .068 o .031 .854

Operational .380 .287 .340
Knowledge .884 .718 por pt .006 ok .067 .847
Market
Specific .904 759
Knowledge
Competitive 2718 221 .268 .403 199
Knowledge 934 A = " .009 o .013 wx . .861

Ao e 28 B ey

* pX0.05, ™ pX0.01, CHZHME2 AVE ME2.
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Table 6. Relationship between Sources of Knowledge and Types of Local Market Knowledge

Technical Operational Market Competitive
Path Knowledge Knowledge Specific Knowledge Knowledge
B t p B t p B t p B t p
Experience .060  .660 509 -022 -244 807 -160 -1.977 .048* -008 -093 926
Number of 5
Employees .040 441659 110 1.226 220 -096 -1.193 233 -025 -272 785
Mode
(WoS1, -.118 -1.300 .193 -046 -512 609 -.032 -401 .689 021 236 .814
JVo)
Sales  -.144 -1.589 112 011 119 905 144 1.782 075 -119 -1.318 .187
Internal
Corporate  .119 1,011 312 282 2378 ‘0,17 275 2.584 ‘0‘10 180 1521 128
Network
Executive 014 149 832 193 2.001 045 176 2,034 042 158 1.629 103
Network * *
Local
Market ~ .424  4.108 '920 -162 -1.629 103 232 2571 '030 S049  -490 624
Network
Industrial oo 216 474 236 2100 % 203 203 %2 3 191
Network * * *
*p€0.05, **p0.01, ***p<0.001
c}%oz 2 A Aol A5 gl A AF UESAE B IS5 5 AL R
+o] JF2 A= UEHIZE 7Y W e 7K de B A9 EHAN
2 LﬂEPAﬂﬂ Vg e Ao Vet nhAEtoz A B A2 H5 9P

—282, p¢.05), AH] MIEZ(8-.236, p{.09),
AR VEPI(B-.193, p(.05) 02 29
B AAe 2o YSaE Ao vepi,

wEba 29 #E 222 719 R vES=
£ 53 958 Bolgke /M s A vE
a5 B3 Y58 Aclgle /M 62 BT A
g = ATt

A B A2 g5 fofst F+)e
FE A= VEYAZE 7Y WF UES A

7} 7P e Ao g JEhtal(B=.275, p<.05),
02 dA AP U ESA(B=.232, p(.01),
2 Y EYA(R=.203, p(.05), A JA} Y ESH

A(B=.176, p(.05) €22 YEltt) uebd 2

vzt #H Axle BE HIE%E-% B3 4

F ok =, 719 29 | U #25E &

> o

A #E AN TS B P55 gow
ebdth web A E6 A2 719
HEAZE Fol 5T Zolehs 714 33 @

A vEYIE Y UEHAB=223,
pC.05)8l AL vt 4 vENIE

AlLlgt ot VES A2 e 44 #d A2
< 7] oo webd A4 dE A 4
UESZE B3 g5 Zoleke 7Hd 82 Al
Ay 71d 7L 71ZbE A

24 A7E 9oFslH (Table 7) 3 2t} 7]
< Ad X2l LA, fo] E3HE A A
FUEHIE ST A& F o 9
= A2 AnjAp, o] IFHE AR A
WEHZE Al 719 ., 2, FIA )
93 £o2 gol 453 & vk Tgm A
BB ANE 719 W, @) A, Ak,
oA} WESD wow BE YENTIN I
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928 B 2L & ok
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Table 7. Types of Local Market Knowledge that can be obtained from Knowledge Sources

Source of Knowledge

Internal Corporate Network -
Executive Network -
Local Market Network -
Industrial Network -

2 VHAZ FYSSHAT. ER, A A3
U =22 BT A 99 A
Yoz prent vhvtoz, A2 94l n
2 g 4 ol WA A Aol f3e A
o 7t A BEE Austn Aol B
A% w3t

A7 Astol the okt AAbde thet
ot

A, Gx|2o]He] oM 7|l F=
H AAHE Fole WA A XS ARH
02 =931}, o] Y3l 1988WHE 2020
d Ao] sSCIE A A FAIgEA] 9% Al
AE A A2 F357 AHE =ES B

S Fo AAATE Wz A A% A

Local Market Knowledge

@ Operational Knowledge
@ Market Specific Knowledge

@ Operational Knowledge
@ Market Specific Knowledge

@ Technical Knowledge
@ Market Specific Knowledge

@ Operational Knowledge
@ Competitive Knowledge
@ Market Specific Knowledge
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Appendix

Table A. survey measurement

Division Contents

Degree of participation in online and offline meetings with
employees within the company
Degree of cooperation between employees or departments (e.g.

Internal :
Corporate product develo_pr_nen't, pl.annlng3 sales, etc_.)_
Network Degree of participation in seminars or trainings in which

employees participate
Degree of participation in informal gatherings within the
company (e.g. golf, volunteer activities, etc.)

Degree of online and offline surveys on Korean consumers
Degree of customer or customer evaluation feedback (e.g.,
Local Market customer experience group, writing reviews, surveys, etc.)

Network Degree of participation in meetings with customers or clients
Degree of observation of consumption behavior of Korean
consumers
Degree of participation in online and offline meetings with
Source of :
managers of other companies
Knowledge

Degree of business cooperation with other companies'
managers (eg, product development, distribution network
establishment, etc.)

Degree of participation in seminars, fairs, or trainings in which
managers of other companies participate

Degree of participation in informal gatherings with other
company managers (eg golf, online cafe activities, etc.)

Executive
Network

Degree of participation in online and offline meetings with
subcontractors

Degree of business cooperation with subcontractors (eg product
development, distribution/marketing, alliances, etc.)

Degree of participation in fairs or exhibitions in which partner
companies participate

Degree of participation in trade fairs or exhibitions in which
competitors participate

Degree of participation in informal gatherings with competitors

Industrial
Network






