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Abstract

This study sought to look at why Facebook and Twitter, which have dominated the social media
market, are moving away from other services. To this end, we sought to identify the causes of churn
in terms of firm-level strategic direction and resource allocation, which have not been actively
presented to the studies.

For this purpose, this study divides the social media firm’s strategies into horizontal expansion
strategy and vertical integration strategy based on the existing reports and researches, and how each
of the representative firms’ strategies affects users’ switching behavior.

As a result, there was a significant difference in the strategic direction of the social media firm, when
a horizontal expansion strategy is taken, user’s switching intention is higher than when a vertical
integration strategy is taken. In addition, the switching intention according to the level of dependence
showed that the lower the dependence on social media, the higher the intention to switch to other
media. The findings are expected to provide highly realistic and concrete strategic alternatives for
a variety of economic actors, such as individuals and companies who want to do business using
social media.

Keywords: Horizontal Expansion Strategy, Social Media Dependency, Social Media Performance,
Strategic Direction, Vertical Integration Strategy
JEL Classifications: M15, M30, 186

* This work was supported by the Ministry of Education of the Republic of Korea and the National
Research Foundation of Korea (NRF-2021S1A5A2A01069343)

First Author, E-mail: iwkang@khu.ac kr

> Corresponding Author, E-mail: ohar0922@khu,ac, kr

© 2022 The Korea Trade Research Institute, All rights reserved.

a



22 FsEA] A47H8 A6 (20221 129)

I. M2
zdulohs Qg Wit ol 4g
% opet Il A BES
3k Z Y& (corporate social networking)
A B2 vz ze) 47 e o
o B, 27 7ke] A Wol Rl
Aol wpes 2Av e ola
AL e AA ok, Adnjto] A
106 A2 QHE el o)t 2
AFE T2 2 Fol=83 EQET}
B AUz e A
= Zolehs FAZ S5 A% wol
ek, o7, 2021 S|AAE 4377]9] |
F7 o] 82 71 199 273 900%F Ho
ol 7] 199 33wk Hej ul3j 1007k
o] ZFolE FX|o|th(Meta, 2022). o]dl w3,
g%, Qlaplaw, gasels g £4n|Hl
Sl A} FoelA 53] 9% olgd)
© 2017 &4 o]F A ARl F=3] =
Astsla, A o] d00% olabel BEES vl
A ANE AT eSS b 9
T}(Statista, 2022),
2Au|t]o] AlFellA YEAQ HFES B

Agd o] ~EH ELQE e FAA GOt
AL ojg2 o dojub= A7l ©A A=
& AP 2E 25 A4 rtole] 2ot
A wEell HE-A0 AR HolzBou E
AEolA T FAQ1 A H|o R o]F o]
dojub= AL7? AMu| = 57 ole]e thE ¢
ole gle AY7)?

IERF AT o] o] A1e sfelstara)
= ATELS T2 gildilo]&(Innovation
Diffusion Theory), 08550} 2(Uses & Gratifications
Theory), 7]&48&E 9 (Technology Acceptance
Model), o]Fo]&(Migration Theory), 321A]
g}o]E(Innovation Resistance Theory) & T
3} tE-Holel WHo R AAMu|tje] Ao 2
24vite] uke steps) o gtk agkel
ATEo] SheH, URH AL A% %S
ol BT o] ok AT TR 24
A ARE B AAAe] @R o] waeh,
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o} Advitjo] 71YES A FHsHA 5
o wHel welsl Lad 297} B o
A F5E, HE 5o Aoz kA%t
FAI) 7190E SIulsp] W] #4e] ket
AH) 2= 2HAR1A] 71 AL IA] A Es] FE
olof 3}, o5 B3l wA] el et HA
WS Agafob sttt 3hA|RE Adrt]e] o
To] tlFo] Adu|t]o] Anj2el Adu|Y
o] 719 wE 8314 @1 &85k Tt
g olge] ATEE R AAvTele] A
H|2~ EAlo] w}E(service level) 2B A} F7t
T8 A 58 B3 AHE et
=, 719 2 (firm leveD 2] HHH dFolt
vl o] WEA T 7ol FHske Aol
e 2uREel} £EUE 5 oleh 47 2
HEL ¢ AgtH o2 F3PHole Ax AL

I

ol el

(]

EE 7148 AH| 2 Bl ke o] 84}
of Aoli} Bhol ols) A% Pk, 3
A9k 71de] Hshe Al St kel
ueh AYEE A9 BT 1 99 e )
< =Z7)oll(Lee et al., 2016; Wamba et al.,
2017), 2-4v|Ele] AT-oA 719e] ek 3
Aol B2 71 AP BHL v FFHo
oF & dg/do] glvkal shAlt,

A, 240|047 APES 294 A
St 24 Ao mhE £v|te] S8
2 F2 skl 23, oo AEe FH
o 47 FUsHs AFE0} aQlEe 24
o] grEo]xtH(Cao and Sun, 2018; Kaplan
and Haenlein, 2010; Wirtz et al,, 2014), &
of 7]&9 Heolx&ET EHH 22 HATH<
Advt)e] 719Ee] A Aol ol &A=
of ol Q4 5 BAHQ A3} o] )
How vlgapl AAsel At

AR, 2Adv|to] dae 7)Y Ade A=
o) 9 olslo] fAZ7} 2Au|tlolste]
Al o 22 A7} Bk (Mahmud et
al., 2018), dl& E°] Hol2ES M4 d &3
g3t iRz Aol dFUt AT &
Aujtjole} WAg #Hgo] JTHH, o] A=
2 T AMu2=E fGA wr] o€, &, A

)
2 FAMH2T BAsT AEF 5 e



aAujto] 7|49 Herd gl mE ol8AEY A = A+ 23

tietEe] Bedx 738t o 7|3k <t
WAE Pl 2 Ldvtol= AR et A
Hol| FAJ5l= Q¢lo] H(Ha et al,, 2015),
ol A SAg HAol tht g e F
=209 2u|ge=E ol;mE  2=&A(social
media dependency)& AAn|t]o] 487 o
2, AL dFE vE AT B
(Wang et al,, 2012) o] 8253} A0 t]o]9}
o) WAAE vegsto] 2AvItiol Az s}
S e WS ofnl Qe Uoleh ST

weba B As Fo AAdvtolEe] A4
S AH]2= EX(service levelo] obd 7]
2k (firm level) o] kA koA s}
a7k gk, o] & gl Adnte] 71YPEe] Al
gy 1A {AE Qs BX = vhge d
27 g olEo] Ldn|tolo] BAHA At of
wal ke nA=AE gelslaat stk o]
o} tj&o] o]&aEd 24n|tolete] BAA
olfrE AAn|t o] FAH A3t Aol HEA
Homn agrel S wolE mrk 4%417]
3z} ke, o] ek FHA B AFATE &
grltiolg Fgste] u=U~E shud She
Aelolit 719 5 chaat A FAZNA o)
S @A) A HFH HjtES AT
o AR 7|vdEd.

I, 0|2y 1%
1. 28000 7|ge| M=
Yol Mg +Sdit

Slol st ESIE] S& tha v ol x
ZdA Fom a5 Adu|Yo] Al
A 2 JEFEe w3]3te] grk(Statista, 2022).
oldst Mg +9A &7 H=(horizontal
expanblon strategy) ©|2} 3 3} (Kietzmann et

, 2011), ©713hel| thepe] ol gAtE ST
T olu},_ Aelx 2Autio] Z1PEA -
Az Ee AZHH  dieto]tk(Prangnawarat et
al., 2015). <74}, &4wr|to] 7|FEL v|#
Al FolE

coercive activity)(Maier et al., 2015), 253

FE3 A (inducement  of

troll Al e IR E =Sl ol &
o2 Au]2e} AEA|7|=(excessive use of
personal information) HFES Tg3irh
(Ravindran et al,, 2014).

olslolE % B ke Axw EA,
o]_g_x]. p:]oég}_ _r7];<40] }\1];]]/\ oﬂx 01: %‘
2 B mRHoR AR A Eolux
gttt 2dn|te] 7I9ES FAEC] ol8sh=
54 AMR|=E v Aujze AFE 9l
5 fFest, AR =5 o8t 4
AdHA] FBtEE om0 = o] gAte] FH
#E o] ¥/ W=t (Resende et al,, 2019), ¥
W olje} A EHze] Ar ke S
a7 9lal Foba, T4, Eelad 5o )5
Fhstel An wEe Fussud @
(Gonzalez et al., 2013), 221} o3} AAn]|
o] 7|4Ee] A &7 Hkel tsl B o]
SAES YEAS S48k ltk(Lee et al.,
2016; Resende et al,, 2019). o] EX|E &-83)
P FABL ol gAE N2PE B
s e SPE AN FFom A
A UESNA §Ho=z ﬂﬁlﬁ‘}%\ ™ o] &2ts
o] Y=o Bt} H5Ho 8 g F U= A
B AES AHo|x 9,,\1;]-

FH 2o AHEl ZE|(Parler)9} MY MeWe)
£ 71&9] Ho|aRolY ELE} AlFEA E
3t grzslyE Au)a~g ARS FEsta Qo)

rlr

Z&{(Parler) = =FA A A gkt ] gL #}4l
o AL AHrEA AT F e BTEA
FEAEA gon, ulﬂ(MeWe): 2%1e] 7R

JIFEI} FdaA S8R E5s AT
o2 o]gAES] AFHR 5855 WAl
oF, BEgk 2 A ARro] A A
st &5 AHAlshs I WA Tee
MAAE =55 Felshe ol8xkE9 U=
SZA712 Qo (Pittman and Reich, 2016). ©]
g olgAEe] ¢ &F volHE VRte R
HAsgle 1 wEsld Fel=E AlFetazl st
= AFE FHH  FY  AZ(vertical
integration strategy)°|2tal 3t} (Miller and
Wolfe, 2017).
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gk 2947 o2t 52 =9 $EuRavindran
et al, 2014), ol F2 o] g5l WAE
e Ausol vak FejolHol, olelat
Ao o]gat =3} (user customization)S
Sl dFet LA E5o] HEE A
AH)2~Eo|tH(Gonzalez et al,, 2013; Yamakami,
2012), T3k wjeld U EHZ A (exclusive
network environment) ZAE EHQl 3
A Y Aol dFtolnt, olzlg FA A=
T2 ¥ BAAAE 7R ol 8AE T
HESZE A & vtk 28l 257
FikoA FEo FAalEoke] digk HH g5
pragel Fz olFoldth, FHUsHPA
(Clubhouse)g} ylo|¥] wl=(Naver Band)&= &

A Atk 2&® AFSule] 71e]sle] AES}H
T AEE A H UESH A IEe =433

1 olE B3 Bdast AEe AALS Ak
3taiz) i), T8k A =9l (Linked-In)2 B¢
8 Adn|tole] AFFAZA, iﬂ% g A
22 U E A4 E3ld vietAl 84
AslaL o] &AL S oAt ST AH| 5 ;ﬁ—ﬁ’_——q.
o2 AFgt

oA AAu|t]e] 7HELS EHH A
it AleA o] 8 ES BE&HoE HE
3 Qe A 3 A HARRIE 3
I, wjelE ] 1EREe] FTkoA wEI Ha
E3lE A 2=E AlFgozy ZAYES 5
stk e A B dEHe 8=
Sttt 714 E0] FHehe A W =, 2p¢d)

o] ol wfe} ol §AFES] LGBt &
445 5 AUt ek A7 22 H(Wang
et al., 2012), o]7t) %A s Agke 7t
ol vlApIel Aoz ola) o gAEe]
%7 T 27 2 ASE BEghe FA)]
= ?‘S]—Z]?}(Beyens et al,, 2016; Bright et al,,

2015), 971 Ho|n Ao Z AF x%_rrg._

2ol 4 glon, JldEe] Aok woz A
2B A8 5 ot $44 5 A
Ee 17 Uzl B xgel RAW Aul
52 Qs ol 8RB S35 BIHE o2
£ AA 543 U=} g ol 8RE 34
of WERZZ AT AFEE Hol welt

2. 22000 0|8A=9| o2
=0 OE S

ol gAE0] 54 4ol ojuat ¥
Ag Ax JEA6 det S vt A%
How olgarit AR 5 240t A
7} A= £ dthMahmud et al., 2018), ¢
& (dependency)olgt #ale] £4E DAl
3l 2o A FA Hx=olth(Anderson
and Narus, 1990), F}AIE HokojlA] o]&Ad2
7H e #AE AEHE fAstaAt she
=y oz 27|+ Z&o|t(Moorman et
al., 1992),

Zdr)t]o] oJ&A(social media dependency)
& ol 82} 48, Wl W 2%, A
%5 52 B0 VS A3 2ol

ot AEFS Pt (Ha et al., 2015).
Andreassen and Pallesen(2014)2 A~ v]t]o]
Jz4e A BAGNA A9 AoE 2
deteke 54 240 told] e At #
Aol A&A o AHgSIA S Agolzt
3 sheinh 2AvTe] S|2HE o] §Abe} 2
getie] 7o) 1 wAHel Ee 9=
& F53 $A8 AES Holld RPHee
Q1218 5 lov, s Aul2s) FH2
s &ohg FWE]E FehChu and Kim,
2011), 3 2AP|to] slEAle FaF AHl2
AgF HHE] AES AU, o84
7 o Aplzol o gho] gelErs 240
to] o124 5% 9A] 24 LrehdrhBahk et

al,, 2010).

o];qrﬂj EJbs]- 215 o)) ]:H‘G]— A on}o]Ur
FE7l a0|R9E e 24T o)
go 2Ante] +a4Tel 4, 40 o
S nlz  7FsAle] =Yk Thadani®
Cheung(2011)2 A4n|tjo] J&Ado] s|F Al
vz o] di)IAAE E2gA 228 F
Slem, sw Al Wrldls 391 e
2 vjAtks AFS PZ89 Andreassen
and Pallesen(2014)-2 A~Awn]t]ojol] thgt o] &
Aol me dEAe A AuaE AEHoR

o183 WEE Aol SHer, Le
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and Choi(2018)= ME-& HalAun)|27} 2
20l AR oz Aol FRevhn ke @
Aol Mu|~E E7|5HL T

7b 417 ek Sk, e
o] 2avItie] AHEF) P FTFE
Z™(Lin and Lu, 2011; Yang et al., 2015),
SR L EREIEEY B
25 U5 FHFFo)a gEFH o g FfsH

H(Kim et al., 2020),

o= w2y

I, g+ 24
1. 718 8%

) AM0|CI0f 7|fo| M2} 0lBA}
st oz oto| 2

Nielsen(2022)¢] H.itel] wp=w 3FF it
A8 ST PGut 22 L FEA 3
|
T A=E XFste] Adn|te] o]gxle e
&5 A= EE W, 956.96%)F Qe
#(0.89%)°]  FHo|~E(0.13%)F EHH
0.05%)2 Y=g Aoz et
2Au|te] 7)¢e] AR &5 v &
T AR &85 & e olgAE T
2Au|t]ole] digl] 23S =7Itk(Beyens et
al,, 2016). Lee et al.(2016)& THAAlo] {l+=
HEe Bzt &2 o] §AENA H=gt ~
EY 27t fibEo] AglHl ehkgto] #olA
< B33ka Qo o] 8AEL oS FHE
glofur] Qe 714, Aks)A 9230 Al
Ao g dsl wrjtjojge] HES HAsH= F
L7} Wi (Maier et al,, 2015), o]l ¥kaj, T
v o]d] Fofsl= o] 8AEe] TAT Y
%]

=
=2 ZAH o wogstad) e EYE @
[e)
p

2 ZRlze] e ol 8RB
2Ye fug

< T o

o8 98 bl fivh I=

A5 tE ks FHuA 57w
(Alvermann, 2017; Bright et al., 2015) t=-3}
T sldg sUsas .

HI: 24v)tje] 7)) 37 S A
S2H B3 Al e} olgxtgel A

w2 g owi Aolr} e Aol

2) ANOL0] oEY +FD} Mt

) (i

O|=ofo| A

2|t = o]8AtEo] 54 A4n]
tolg} ojust #AE #HiL =Ad wef
AARE 4 dtF(Mahmud et al., 2018). 24H]
o] &g o3 VIZk Bt o] gAke}t &4
nltjoiele] TAIEE wkS oA SF A
vl Hrted 34421 93-S mRItHChoo
and Petrick, 2014), T3 A0 Ho] &AL
it AREFO AR G v, o)&
2] AAu|tjoldl] gt FoErt E&55 9
E4 9] #=7) Yehdth(Bahk et al., 2010).
Autje] g&do] =& AF, M= o
o] AT G Au|22 AZEE 5ol
T3k 7|E M| 2o EA3EHA o Edhe
%]
w

=~
il

?_}__
h=]
32 HITHKim et al., 2020), webA]
Autjolo] tigh of&Age] =& Fd

Aerro Jojgog Az thetel tf
o=7}h vt& 7hsrdol At

o im
do o b oxt

%

Ho: 2| Eole] tigt olgAEe] of&A
Szol W BhE Aulszel A e

T A7k sle Aol

3) SWE =Y M| 52,
AMOICIO] OEY 47, [
S

aAvltle] 71ge Al Fe] 8% §
=, i AR 88, A28 A4, o8
A Zedsh, F714e Al A3 ol FHA
34 A% F3el A% Aok FE 24
ek, oleldt 54 S A F A4 vEA
ol Aol 1) AYHOR Fol BEL FEIE
Aot 2) s olgAe] NAARE TE
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she Ageld] ol ke ol8xEe] Y
sl m Ao oltte 54
Ak ol olefat deol npel Ll
5 el 239 4 Aok Al 2

S ST, Wls
2020; Kietzmann et al., 2011).

AU el BE = A} Beg Al
An 2 Aekel Y24 Aol WA wr)
A A ol3 A olw] BeHHel A BE
ol e, FAH (Aol 2T o]n] vy
< Agolgl= Ho|thH(Anshari et al,, 2019).
wlol 7 7hA e 5 A% ded B A
o} 7ol zlxmoe “Alt wAR Al of
BAEL Y& Aoz ugst o7} Aot
&

g, 2Anto] o&A o weh [
olo] Apol7h MAE 4 Atk we AEHE
A Aee e oEge A1 dung 5
A el dia oS &9t T840 HE
9 P5E Ho|7]d thE thetel tha] #A4lo]
ZTHHan et al., 2019). wzhA] o]&40] &
T5 b8 LAv|toRe] M ors W
‘/}E}"" 7hs/de] A, R, £34 A

ZoA A FHo] 8% 5 o] P
?51 AR E 28 HAeFrr; 22 LH|Fs
‘3':}%‘ @Wﬂ a1 54 /\’QU]EMOH "41

O.Lu

)

2] W u}%wr
w4 e

H3: 2Av|tlo] Z1gje] »7 3 g
A% ©, Aol 423} ol gRpe] o=
A ol wel A% o gol)
& oI},

¥ N o

§) 25N S5 H2A0| BF,
ANOICI0] OFY 47, M

OE=2to] A
524 B¢ Aekg FHake 240Ho] 719

lo

H

m1m

2 AAR] FoE FEdse 4 2 75‘
Zskar o]-gzke] #AlAle] A sld
Alell Algatn 2w Tiolo] tigh E%E
olt}(Ravindran et al,, 2014), A~Adv|t]o]e] =
REIE IR @1”0 1) o]&=} g&3te}
2) vjERA g A 9dolt}, o]gaf vrEskE o]
|9 BiAkel EF WS aelste] v
std =5 Hrlo] AlgsiaL, Qe 2tol
Z e &83817] T2 AHE Ve AT
o gx 52l FF 7Nks whdsh=
ot wiebd g8 de 54 FGoboll &%
| AbERte] Zhdste] &S xS J%l
A VESTE ATFo=M Edash
Hol IAE abdete AS Egkt
T Azke] Apolie, o] g} ykEs}t Mo
1%ZP ZHRIeA HAskd AR E AlFstr] ¢
& Ag1 Auzahd verd 84 x9de o
zeb Yyol BAE arzA A, A
uz Age 99 A gAl A T A
o A WgE mE ol gAEe) FHH
B BES fRd SAw 4gHel @
S7} 2 He Aeluc), g slg 45t A
w27} olejgt Aulze] A9l fAnc Aee
A G Auj el EdeA vhk=s aclo] |
t}(Kietzmann et al,, 2011; Ravindran et al,,
2014). =gk «l’é*é& FEO EETE T A
H|zol EJabrlo F2A Sk A3
o] gAE 2] Adw|tofo gk & FF
of whe} HE o=l Zo|7t & Aolgt A
A o5 2L 7Pds AAskast it

oﬁ ot
m{m rulm 1

YO

Ha: 2RI} Fggo] 5214 5 Ao
Fg o), dke] F47 o] gk o&
g Fdl weh [E om= Apolvt 2l
& Aol

olgel welg wWgoz B dTdn:
(Fig. 1)3} o] 2avtlole] 242 g7l
A% o7t 719 Ahde] ek W 3 ol
8745} aviiolste) WAl ot gek

< 7HdskaL o8 ATstaAt gt
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Fig. 1. Research Model
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A 597 5 ekl el
Lee et al.(2016)2] AFE 7|Hte g
Al Aduto] A8 K, o8 FF
R, WAl ol A2 o]l gt
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28-© Ravindran et al.(2014)2] A-ollA] |
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=gk 7iQl Fr ] AFolt EF WY F9

#4m2 ARsAc. a8, +44 57 3
= THotatr] flal o]-8Ak BESh= Kim and
Ko(2012)9] 75 vl o= o] 7|tje} U]
Bhe Aulse] AT, shol ety AR 9
g 71AHE, AT Au|=e] ANAE Fo=
TAHAS. e 87 Ade] 252 9l
Wirtz et al.(2014)8] SZ=TE 54 2839
o} 71ek SHFE] ek 82 (Table 1)
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Table 1. Measurement ltems

Constructs Measurement ltems Researcher
This social media site seems to induce users’ participation
excessively.
This social media site excessively encourages users to
Inducement of )
Coercive register. o Lee et al.
Activity This social media site makes users uncomfortable due to (2016)

repeated updates.
This social media site makes users feel forced to use the
service.

Excessive Use

This social media site disseminates information to multiple
users.

This social media site shares my relationship on the network
with other users.

Ravindran et

of Personal This social media site openly discusses information with al.(2014)
Information .

multiple users.

This social media site promotes all users' involvement to new

information.

The services provided by this social media site provide the

content that | need in a timely manner.
User The services offered on this social media site are tailored to Kim and Ko
Customization the content | need. (2012)

This social media site offers services that are consistent with

my expectations.

This social media site gives me certainty that | can manage

. my network privately.

Exclusive . ; R . o '

This social media site gives me control over who | invite to Wirtz et al.
Network

; my network. (2014)

Environment . . L . -

This social media site connects me to users with similar

goals.
Social Media : usua”y feel thrl]s somgllmedlg is attractive. Ha et al.
Dependency usually trust this socia medla. o . ' (2015)

| consider this social media a priority over other social media.

| am regretful to use this social media.

_ | consider this social media a priority over other social media. Cao and
Switching Thi al S K h . S
Intention is social media site makes me want to use the service un

less frequently. (2018)

This social media site no longer draws my interest.

H&-0] 50.6%= ‘E,"’é SHEA 49.4%EE} =&

St =3k,

74 Egkar, 30t (27.6%), 40tH(24.5%), SOTH

0]4H(16.2%) <]
Aujtje] & Ak
7} 32.0%,

AA Rl=ell A= 5k

£0 2 Ve s Hd &
304 o 1AIZE oW’
“TAIZE 0124 3A1%E o] W7} 30.6%2]
= Hl%—% Bt advve] H3/E2H
H 23]
A o}Zl ergol 47} 34.7%9} 34.4%= e
SHALY] Yoli= 20t)7} 31. 7%= Wik,
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Table 2. Demographic Characteristics

ltem Characteristics Frequency Ratio

Gender Male 131 49.4%

Female 134 50.6%

20-29 84 31.7%

Age 30-39 73 27.6%

40-49 65 24.5%

over 50 43 16.2%

) Less than 30 min 40 15.1%

Daily Average of gy min = hour 8 2.0%
Social Media Access

Time 1 hour — 3 hours 81 30.6%

More than 3 hours 59 22.3%

None 91 34.4%

Comments/Posting Under 2 times a day 92 34.7%

Frequency Average 2-10 times a day 44 16.6%

More than 10 times a day 38 14.3%

Table 3. Validity and Reliability

Constructs ltems Loading Cronbach's a
ind Cof IC1 841
nducement o
Coercive :gg ggg 792
Activity :
IC4 .687
£ ve U EU1 .868
xcessive Use
of Personal EB(QS 2;; .834
Information -
EU4 731
User UcCi .843
. uc2 759 802
Cust t . ’
ustomization UC3 218
Exclusive EN1 621
Network EN2 7% 793
Environment EN3 731
. ) SD1 .833
Social Media SO? 4 807
Dependency
SD3 7%
Si 907
Switching SI2 .898 875
Intention SI3 .815 )
Sl4 .853
2. TAPNEIO| Bt U MY s B s sjels)

o
=
Th SPSS 21, 0—0- %}%zﬂ— Qo8 T}

2 ATl A SAZT e B
A Moz A A A= (Table 3) ol A€ whe} 2o} F

I A s8] Hs addE

O{N O_L,



30 FHstslR] Al47d A6Z (20229 129)

Table 4. Switching Intention Based on the Strategic Direction of Social Media Firm

Strategic Direction Mean(SD) Mean Difference T-Value
Horizontal Expansion 3.22(.181)
0.37 -13.28
Vertical Integration 2.85(.209)
Note: *p{0.01
Table 5. Switching Intention Based on the Social Media Dependency
Social Media Dependency Mean(SD) Mean Difference T-value
High Dependency 2.79(.255)
-0.35 16.85"
Low Dependency 3.14(.108)
Note: “p<0.01
217/ 9] SAYHEL FF9 82 & 0.5 ?l e EEFHs Hole At sl
oldel aldAFez dystozx i g olo] AAm|tjo] o] &2} oJEA FEl e
N AT B3-S AT F U =F A% s HF] S8 sHRE « A
Cronbach’s @ A7} 25 0.7 o] 3o 7} v 2AASFITH(Table 5). o] &AbEe] oEAL
Fol Aol APH FEAS FAT £ 9l (Table DolA AT 53 2| FAFS
Ak, o= B Ao Ayt mE £ H W 71Eo® Al oEAT A oEA Hdor T
S zgoevE T bsdel Aee Uet  wshark 24 A, g4 A FE wf
=

Wit

3.7t 48

aAvlTie] 71qle] ek warAo] o84

= sfetalela, 544 5 Aeke ‘ol gA)
F3¥3} Wby 87 ARo= setshent.
w4 s} 7190 A PR 5, Ak
#3ol nhe Ldnltel A% o=t fFolnl@
Aolg melomA M 1e AAHdG
(=13.28, p(0.0). 544 B4 A%k A
A% o874 A% o} 322003, £44 5
@ Aeke AT AS 2852 Ui, ol 7]
go] 2dr|tlo] Heke olwA| LA
wet ol §AEe] M2 Wbt BhES AN

= AomA £44 55 o] wr} 354

g A3 o= Fofulgt zo|7t = AL
el o 24(1=16.85, p(0.01) 7Hd 2 FE3F =
A=A}, &, 1 o&=A e A 9wy}
27901 A oJ&A Hehe 314824 24v|t
olol oJEAgo] FEFE TE u|tfoj2 ] A3t
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HH g0 T AR PR
2 7 Hdefo] o] gl &7}
3 oz oudt BEH JFS
HEI2} F e 34 &2 A
A A A &= Hb el vdste] F 4
o AAudo] o]gx S FE3I
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Table 6. Switching Intention Based on the Horizontal Expansion Strategy and the Social

Media Dependency
(n=265)
Horizontal Expansion Strategy
Social Media Excessive Use of M i i
ean Difference Sig.
y Information

High 3.193 3.016 0477
Dependency (0.462) (0.444) ' oo

Low 3.712 3.567 0145 '
Dependency (0.371) (0.345) '

Difference of Switching Intentions among Social

Media User Groups

Sum of
Group User Typology Mean SD Sig. Squares F Scheffé
(df)
Low Dependency and
A Inducement of 3.7112 0.371
Coercive Activity
Low Dependency and
B Excessive Use of 3.567 0.345
Personal Information
CT S T e
High Dependency and ’
C Inducement of 3.193 0.462
Coercive Activity
High Dependency and
D Excessive Use of 3.016 0.444
Personal Information
(one-way ANOVA)—O‘ ESPNE R s 1= o] L H|APEAR] Aol A=A W o] 8=}
PR A3, 24vYe) Zlgde]l 58 Ee 47 e oere mas) He glolth
34 Ags A uﬂ A I T 7] olohs s @ S LR it 1Sl
dof A2k WFA(FR) ol whek A oo AE ggolgh= FAZQ] A5 ofet IF
frofnlgk xbol& Hol 0 2 (F=19.16, p<.001) vl 71 w2 [ ow E%ID} ol B2
7Hd 38 AAHAJTE F, 24v|toe] HE o o]ZAo] A X2 7FAaAZ mul olz}
T AP AGB.712), AT BB.567), tha ARl EF AERT A0l A5
C(3.193), A D(3.016) w22 VERGE=H|, Zolm Hjd2gg Heko]7] wlEel Ao o
He A= 2Ando]of st o&do] v AxI,
ol Aerd BES F% wolw] o] A% T} BARA AZ0 A AW 7he] Hag
£ Pakol vis) A8 wrk g A dehd Aolg Selsta vawelE 0EE] ekl
Aotk 54 2Awu|tjold] theh o]&do] Bt Scheffé W2lo] ARERAE &8385th 4

e A AR terozel WA Aok & A%, W

47} Atk ojujold), oled kel A Aolg 1

= 2% cof Dol el frelnl

Aok, Ae B oA cot D Pekstel
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Table 7. Switching Intention Based on the Vertical Integration Strategy and the Social

Media Dependency

(n=265)
Social Medi Vertical Integration Strategy
ia ia . .
i Mean Difference Si
Dependenc o Exclusive Network 9.
p y User Customization Environment
High 2.181 2.280 ~0.099
Dependency (0.512) (0.350) . oot
Low 2.898 3.028 01% '
Dependency (0.453) (0.451) '
Difference of Switching Intentions among Social Media User Groups
Sum of
Group User Typology Mean SD Sig. Squares F Scheffé
(df)
Low Dependency and
A Exclusive Network 3.028 0.451
Environment
B Low Depender_\cy_and 2898 0.453
User Customization 3055 A) C. D
{.001 16) 774 5 & p
High Dependency and ’
C Exclusive Network 2.280 0.350
Environment
High Dependency and
D User Customization 2.181 0.512
zpol7t A e, B HF3AdE 34 oz Anfx] EAiHEA (one-way ANOVA)
B4 A% FAE A4 BE sk e & Bl A 4 Aol elsug S
g NRIAE FRo] &Y TR As AR AT A%, 744 s dks A W &4
o] 2dvite] AF dwol 27] G 9% wide] dE4T /1Y AL FFo] olgxt A
< VS AT Ao o] gAY ApRES & oo SAF R fFou|gk AtolE Ko
BHASEA] ok Adn|to]e] FapdE {4 2 (F=17.74, p<.001) 7Md 4= AA =T
o] AHl2= Hrte 7P RAHOR ojne 8 = Aol A oxE olgal Hu

29 Felg 4 AT

npAero 2 S22 A Fok kel o] 24w
tol] A&k o=g A4S 11411#7%4%‘
Hekg ‘o] 8A stEsk el viEkd 874 Ade

2 TESAY. EF o] & o|8at oA FE
I Agtete] 7k et 7kl A ofw ApolE A
SR (Table 7). F=8 4709 Hd2 A)
2 ojErgde] wieky &4 Zl%l, B) v o&
3ol o7t BE3t, ©) ¥ o= e
74 A9, D) =& 45@4 o84} st&3t A

mlm

A(3.028), Fek B(2.898), Fet C(2.280), et
D(2.181) =22 yepith =, FHd AQl 24
njtjo] ‘efEAdo] ke fetol ety &4 A
0] o]FEo] At} o1R|5H= Htho| AE o=
7F 714 A5, 2dvve] o] e e
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g o 7 e

A% g BT
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B A Fet cok Deke] Apol7} AA ekt
o} ol ‘o] &k stEsh el ey & A
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StEstET, oA Awrt w2 At =
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7Fsdte AAg Aaet sl
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A2 Al AF el fou)dt JdFS 1|
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ZroA|n] ejEAJo] 4R HE owe 7
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e Y wEng A4 deks A 0 [
oferb #an, A A AT A A o
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V. 82

aF0 2AnYe] Aalg ddyshe R
o] AFEo| AAut]o] AH]2(social media
service)?} 24| t]o] 7] (social media firm)
< w2 PSR @a E8stal o, F2
2Au|t]o] AMu|xe] B0 @2 Ay X 4
oy M| HrlE Hustoigr) wEba B
A7-E LAv Yo AN AR AiE
S B Ho| 25 ESE S AA ol
FAS A H) 2 EX(service level)o] obd 71Y
A (firm level)e] AZFA P2t -AulEo]
SHA A E A} ST, =3 o] SR ET
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9ll(Cao and Sun, 2018; Kaplan and Haenlein,
2010; Wirtz et al,, 2014), 2An|t]o]o] R4 =
1 Ag ghetstaal &kt
2 AT A A9, v 22 A8S
s ATk AA, 71de] WA wEF
, A {FPo w2 SduYo] [E e
frojulst 2Folzt Slet. oY, 34 &
S A A9 o] 84t AF v} 53
T A HE A 2o =A4 YERgT
Resende et al (20192 37 37 z2ko] o]
A5 92E FolH, ThE AH|ZRE9
A% gzt FF5S FEAAE AAIG v 2l
o B AF w3t Ze AIE =&k

AAu|t]e] o] 82} &N FFd e
T 2Av|t]e]e gJEgo] W2 Ftol
< Fetol v|aiA =A YElETE olE &4
tloje] g7} o] gAbe} AAdn|t]olele] #A
ol oJa] 44E AR}t Brhe 7|E A7 Ha
et al,, 2015; Mahmud et al., 2018)9} 4= ¥
AAZA, 2A-vYolel @ 7|7 5t A
£ Polghs A9 2L et it Hst o

Ml oox, H1

il

]



34 F9sEA] A478 A6 (2022 124)

Rype 2avtel 7gEe] 4
FEdSe ARe o AT 24
I olzgo) ve Aute] B A
durh 4% ows} 57 depies old,
ol olgAbEAA FAA] AFo] 1=
DR EEEECEREY ER
A2 gt Aele] Uz} 4z

PAVINNG
%0 |o i

o
o

e
:o{=|
o
X
i’,ﬂ
2
o
1ok
o)
[
T
N
o
EL
il
K oty g,

N
2
o

=

k)

)

_>|‘_4

b

it}

=)

o

3

N

2
mlm :
o

f o

b o> oo & N rl L rE 30

TS FX3HeE Ales o|8AEY] 7|&
RS R eted e e e B e o= ao P P et
o o]& H&3IE F e =EEo] dasit
I AL A8, FEEE 29 fRE AF
o] FFE o]BAEA FaFTo2N F Z
Zo] BAo] FolshA s AkGingle sign
on strategy)2 7I9EN B2 4HE A3t
AARE T2 o|HoA = @Y|Zbe] o] 8AE 9]
H27HE 7FEAIT)7 e SR HAAd A=
o= Frhitets JAE FEIfoF & Aotk
(Cho et al., 2020).

=4, FA4 S A grEshd Anjx
o} vie}E ] M EL T 749 AYe B3l o
8459 Aze Uzg F2AAFE EA
Q ALl A& vioh o) Bel(Parlens} o
(Mewe)7} ok, 2018 A H Q] Z-&|(Parler)
EECEEE BES IS REERR RS
b, o Aulst gl AR B3 4
o] oJAg AHEE BET F dE TR
A 20209 w3 g AeIN EAZ RS A}
ololA] Be 582 WSkt F, 7)Ee] 240

References

74219), 7}y (2020 “4Av[efo] 7]de] B
22(4), 267-289.

tojollx] AFetA] x5k mE ] Ak WA
71=s ol 8AEolA 2B H oo Al
MBI 28 7k glet

TSk m)l(MeWe)= AH o HE N, o5 o
33}, 3y Fel=, 7 Fhvlet vYe &8
olgh= Al Mujag “SHE] Ho|xE olgta
B7Fe wa vk 53], iR E] i
Al & =AY A 3AA i EHE As =
At Ak 79 of Advidel Bk
100% 1 o]4e] 2030007} Bl9le.2 Felsia
202219 guk7] 712 2,0008 He| AMEAE B
$ol 5 A A1E Tk Aok
ol Fu3 wa,

B e 24t} Aol 719 el
Bk W ol gArEel 24t oo et
A met Feke AEGO A of Hop
o) B4 olg 570D BeEAT
hedt ge AR B8 A, B 97
sAvltel A5l 5, #44 AF F
@ 7o) dzke ATz s olF
ul wHstgon), olde] Aeke BAY B
g3l 24ve] ZIgiEe] EAdte 18
Aakstelch., B4, 2A4v|tole] B4 et
ol gA=2] HEut fso] gt oAA7} A7)
oll(Malhotra and Nair, 2016), 2Awv]|t]o] E4
< WAy SAERE v BAsk Zlo]
oju7h ek AT}, o7y, nfo]a 2 &
27 (microblogging), &34 FFAIE
(media sharing site), 22} #1HYE (online
A1 A 8] 2 (messaging
service) S-& o]#3t MU AS 583 o] &
Aol Uzr} the FPsol 71 Wil ol
sk thekglt A7Eo] A&EH7E ZdE

community),

shxdeo] fradlse] virke I SEEAT,



aAujto] 7148 Her gl mE ol8AEY A = A+ 35

Alvermann, D. E. (2017). “Social media texts and critical inquiry in a post-factual era. Journal of Adolescent
& Adult Literacy”, 61(3), 335-338.

Andaleeb, S. S. (1996). "An experimental investigation of satisfaction and commitment in marketing channels:
the role of trust and dependence", Journal of retailing, 72(1), 77-93.

Anderson, J. C. and Narus, J. A. (1990). “A model of distributor firm and manufacturer firm working
partnerships. Journal of marketing”, 54(1), 42-58.

Andreassen, C. S. and Pallesen, S. (2014). “Social network site addiction-an overview. Current pharmaceutical
design”, 20(25), 4053-4061.

Anshari, M., Almunawar, M. N., Lim, S. A. and Al-Mudimigh, A. (2019). "Customer relationship
management and big data enabled: Personalization & customization of services", Applied Computing
and Informatics, 15(2), 94-101.

Bahk, C. M., Sheil, A., Rohm, C. E. T. and Lin, F (2010). “Digital media dependency, relational orientation
and social networking among college students”, Communications of the IIMA, 10(3), 69-78.

Bayer, J. B., Ellison, N. B., Schoenebeck, S. Y. and Falk, E. B. (2016). "Sharing the small moments:
ephemeral social interaction on Snapchat", Information, Communication & Society, 19(7), 956-977.

Beyens, 1., Frison, E. and Eggermont, S (2016). ““I don’t want to miss a thing”: Adolescents’ fear of
missing out and its relationship to adolescents’ social needs, Facebook use, and Facebook related
stress”, Computers in Human Behavior, 64, 1-8.

Bright, L. F., Kleiser, S. B. and Grau, S. L. (2015). “Too much Facebook? An exploratory examination
of social media fatigue”, Computers in Human Behavior, 44, 148-155.

Cao, X. and Sun, J (2018). “Exploring the effect of overload on the discontinuous intention of social
media users: An SOR perspective”, Computers in Human Behavior, 81, 10-18.

Cho, E., Kim, J., & Sundar, S. S. (2020). “Will you log into tinder using your facebook account? adoption
of single sign-on for privacy-sensitive apps”, In Extended abstracts of the 2020 CHI conference
on human factors in computing systems, 1-7.

Choo, H. and Petrick, J. F. (2014). "Social interactions and intentions to revisit for agritourism service
encounters”, Tourism Management, 40, 372-381.

Chy, S. C. and Kim, Y. (2011). "Determinants of consumer engagement in electronic word-of-mouth (€WOM)
in social networking sites", International journal of Advertising, 30(1), 47-75.

Gonzalez, E., Leidner, D., Riemenschneider, C. and Koch, H. (2013). "The impact of internal social media
usage on organizational socialization and commitment", International Conference on Information
Systems, 34, 1-15.

Ha Y.W,, J. Kim, CF. Libaque-Saenz, Y. Chang, M.C. Park. (2015). "Use and gratifications of mobile
SNSs: facebook and KakaoTalk in Korea Telematics Inform", 32(3), 425-438.

Han, X., Han, W., Qu, J., Li, B. and Zhu, Q. (2019). "What happens online stays online? Social media
dependency, online support behavior and offline effects for LGBT", Computers in Human Behavior,
93, 91-98.

Kaplan, A. M. and Haenlein, M. (2010). "Users of the world, unite! The challenges and opportunities
of Social Media. Business horizons", 53(1), 59-68.

Karahanna, E., Xu, S. X. and Zhang, N. (2015). "Psychological ownership motivation and use of social
media. Journal of Marketing Theory and Practice", 23(2), 185-207.

Kietzmann, J. H., Hermkens, K., McCarthy, 1. P. and Silvestre, B. S (2011). S"ocial media? Get serious!



36 FostEA] A478 A6 (2022 124)

Understanding the functional building blocks of social media. Business horizons", 54(3), 241-251.

Kim, A. J. and Ko, E. (2012). "Do social media marketing activities enhance customer equity? An empirical
study of luxury fashion brand", Journal of Business Research, 65(10), 1480-1486.

Kim, Y., Wang, Y. and Oh, J. (2016). "Digital media use and social engagement: How social media and
smartphone use influence social activities of college students", Cyberpsychology, Behavior, and
Social Networking, 19(4), 264-269.

Lee, J. and Choi, Y. (2018). "Informed public against false rumor in the social media era: Focusing on
social media dependency”, Telematics and Informatics, 35(5), 1071-1081.

Lee, J. and Hong, I. B. (2016). "Predicting positive user responses to social media advertising: The roles
of emotional appeal, informativeness, and creativity", International Journal of Information
Management, 36(3), 360-373.

Lin, K. Y. and Lu, H. P. (2011). "Why people use social networking sites: An empirical study integrating
network externalities and motivation theory", Computers in human behavior, 27(3), 1152-1161.

Mahmud, M. M., Ramachandiran, C. R. and Ismail, O. (2018). Social media dependency: The implications
of technological communication use among university students. In Redesigning learing for greater
social impact, Springer, Singapore, 71-87.

Maier, C., Laumer, S., Weinert, C. and Weitzel, T. (2015). "The effects of technostress and switching
stress on discontinued use of social networking services: a study of Facebook use", Information
Systems Journal, 25(3), 275-308.

Malhotra, M. and Nair, T. G. (2016). “Knowledge network model with neurocognitive processing
capabilities”, Cognitive Systems Research, 40, 186-201.

Meta Investor Relations (2022 July), Press Release: Meta Reports Second Quarter 2022 Results.

Miller, B. J. and Wolfe, G. L. (2017). "Managed Care Marketplaces: Growing Drivers of Payer-Provider
Vertical Integration", American Bar Association, 1-11.

Moorman, C., Zaltman, G. and Deshpande, R. (1992). "Relationships between providers and users of market
research: The dynamics of trust within and between organizations", Journal of marketing research,
29(3), 314-328.

Nielsen (2022 January), Online Platform Research Insight.

Ngai, E. W., Tao, S. S. and Moon, K. K. (2015). "Social media research: Theories, constructs, and conceptual
frameworks", International journal of information management, 35(1), 33-44.

Pittman, M. and Reich, B. (2016). "Social media and loneliness: Why an Instagram picture may be worth
more than a thousand Twitter words", Computers in Human Behavior, 62, 155-167.

Prangnawarat, N., Hulpus, 1. and Hayes, C. (2015). "Event analysis in social media using clustering of
heterogeneous information networks", International Flairs Conference, 294-298.

Ravindran, T., Yeow Kuan, A. C. and Hoe Lian, D. G. (2014). "Antecedents and effects of social network
fatigue", Journal of the Association for Information Science and Technology, 65(11), 2306-2320.

Resende, G., Melo, P., Sousa, H., Messias, J., Vasconcelos, M., Almeida, J. and Benevenuto, F. (2019).
"information dissemination in WhatsApp: Gathering, analyzing and countermeasures", In The World
Wide Web Conference, 818-828.

Resende de Mendonga, R., Felix de Brito, D., de Franco Rosa, F., dos Reis, J. C. and Bonacin, R. (2020).
"A framework for detecting intentions of criminal acts in social media: A case study on twitter",
Information, 11(3), 1-40.



aAujto] 7|48 Herd gl me ol8AEY A = A7 37

Rusbult, C. E. (1983). "A longitudinal test of the investment model: The development (and deterioration)
of satisfaction and commitment in heterosexual involvements", Journal of personality and social
psychology, 45(1), 101-117.

Statista (2022 June), Number of TikTok users worldwide from 2020 to 2025(in millions).

Thadani, D. R. and Cheung, C. M. (2011). "Online social network dependency: Theoretical development
and testing of competing models", Hawaii International Conference on System Sciences, 44, 1-9.

Wamba, S. F., Gunasekaran, A., Akter, S., Ren, S. J. F., Dubey, R. and Childe, S. J. (2017), "Big data
analytics and firm performance: Effects of dynamic capabilities”, Journal of Business Research,
70, 356-365.

Wang, X., Yu, C. and Wei, Y. (2012). "Social media peer communication and impacts on purchase intentions:
A consumer socialization framework" Journal of interactive marketing, 26(4), 198-208.

Wirtz, B. W., Nitzsche, P. T. and Ullrich, S. (2014), "User integration in social media: An empirical analysis",
International Journal of Electronic Business, 11(1), 63-84.

Wu, J. J. and Tsang, A. S. (2008). "Factors affecting members' trust belief and behaviour intention in
virtual communities", Behaviour & Information Technology, 27(2), 115-125.

Yamakami, T. (2012). "Towards understanding SNS fatigue: exploration of social experience in the Virtual
World", International Conference on Computing and Convergence Technology(ICCCT), 7, 203-207.

Yang, L., Ha, L., Wang, F. and Abuljadail, M. (2015). "Who pays for online content? A media dependency
perspective comparing young and older people", International journal on media management, 17(4),
277-294.

Zulli, D., Liu, M. and Gehl, R. (2020). "Rethinking the “social” in “social media”: Insights into topology,
abstraction, and scale on the Mastodon social network", New Media & Society, 22(7), 1188-1205.



