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Abstract

This study tried to verify the effect of situational consumer animosity on consumer attitudes and
behaviors with the moderating effect of cultural internalization. For this purpose, 460 valid survey
data were collected from Koreans. The causal and regulatory relationships between the variables were
analyzed through confirmatory factor analysis and structural model analysis using AMOS with the
collected data. It was confirmed that the national situational animosity had a negative effect on
quality evaluation, while personal situational animosity did not. Also, the positive relationship
between quality evaluation and purchase intention was confirmed. In addition, it was found that
internalization of individual culture moderates the effect of quality evaluation on purchase intention.
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I. M2

3l Z7le] vl Qulzo g ule Bzl
AL Aus = A7l A g Eol A
A, AAA e AFeA AW FekA fale
HE&EE WY FEse A *JEH?HQ
2 o]Hti(Anholt, 2000). L&Y & =7}

gk 2440 AL 715 DoAY ¢V
et THAE A e A =g st
o] A= 4 Jt(Jung Kwon et al,, 2002),
w3, 7191e] B MU e A
= ) R A =) o) B A
doz A7 39 v el Ane
AZSHA 84S 35 4 ok (Leonidou et al.,
2019). ol¥gr A %7 AFE Klein,
Ettenson and Morris(1998)0] AH|A} Zthz}o]
= 9SS =48k o]F ) Jung Kwon et
al,(2002)} Ang Swee-Hoon et al, (2004) o X
WA HRghe BohH A A A
4 249 334 oz ;LTEM 47]-x]
§Rog ERolel Aolel 204 4o 4
ks g5} 9Ith(Riefler and Diamantopolous,

i

ol AaH|A; Hjzto] F&H ol HA|
= JgFol gk vizhret 2ERFe A7t
A& E 1 9o}, Harmeling, Magnusson, and
Singh(2015) 1A 2] 4H]x} Hjzhe] 7+ 2]
vl Hejgrol wet Anla A% wgol o
27 vefdes A AT HE9EIL, Han(2017)
AQAFelsh @) 2ula Aoike] e
29102 T AQIFOE Ak Wl 7
Wewg  zuutn  Feld. e,
Antonetti, Manika, and Katsikeas(2019)2 =
A o] 7+ (extreme emotions)e] wi7) &S
A EQEO | Leonidou et al. (2019)& 7H‘?l-°/]
73} Agko] Av|A} A7re] A3 W :rL
o SIS Qe A AFH0R HopT
t}. Westjohn et al.(2021)2 =7} T2 2] —ri]—
72 = ZAF9(collectivism)Q} A7] A 8FA
(long-term orientation)©] ZH|A} Z 7] F
767(40] O:]B‘]:_O_. 94_9‘4_0],1_‘ 7/4\% o].z_o],())\)\ﬂ]:].'
ghd, Klein et al (1998) AT o] F W2

re

TolA an)A Aie A A0S AT
o)zRE BeshEA 2uA AYe AEe
F4 Wohol L VAN @ Aoz ¥s
3 Qth(De Nisco et al., 2016; Heinberg,
2017; Westjohn et al,, 2021), ¥+ HZ tfE2
ATl LAt ?“EHﬂOl AEel F2 237t
o} #Ho] & AL E YEPYTH(Harmeling et
al,, 2015; Gineikiene and Diamantopoulos,
2017; Antonetti et al., 2019). =, AH|A} FOj
ol AlFel F4 Hrhel viAs dFS A=

£ A7 A%E T gl

3, 2%k B3} A= 2314 EAY A
22l Tﬁ}ﬂ ZFPUES Felslal, Hofstede 9
Hallel 94 5& =AvbAE dabol 28l

3 ZAFstaAt sk, ol2g 13 AT £
sk FdAola o|Z 7l dnka) 7hssh
o7 gL nIde AL vgo R g
o] AgEo] mxe FEItE 71 el
*o*EH@EE Z7E AR ¥ng stk (Vora
et al., 2019).

:LEWr AT B3} ATE N FF9 o)F

Aol FHE3staL ok Liicke, Kostova, and
Roth(2014)% Tl Balele] gt 71de
e E3Ho 7 thokdl Jfele tfEstA] &
3= RS RoJFQl3, Caprar et al. (2015)3%
Leung and Morris(2015)& &3} 74 71<]
o] AdEE Bastthn Fasan, E
3}, Fitzsimmons, Liao, and Thomas(2017)&
Aole) 23} vepiel e WA o B
& #3174 AAAE 12 A1) o Be Al
A AR Fe Sl £8 71eS R
AL AFA R BAFIL,

AF7A A A e S 29l
Xl FHAE F2 AR vhd, 7ol AF
oﬂk] E]EEI ng;ao] 71-7§o u];\];q —’F}ro
Aoj7re nele AT RES G, =,
A7 2 A ARE 7 el

THAQ) 2HA Aozk A7k F2 AR
l:ﬂ—tt] Aol Av|A A7t d4tr =S
Sov] 53, el A4de] 477} A P A
76"]‘:]' I:I:zs]_ )\H];(]. zﬁ;].]ﬂ—_,] T;g;do] 0:1‘6]:
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wepA], & AFeAs AFS FAE o2
(social identity theory; Tajfel and Turner,
1986)3 #}7] HF3} o] E(self-categorization
theory; Tajfel and Turner, 2004)& HlIH o2
g5 20 AUihe 24 22l hel
Aglee setate] zu sk 2n)a A5
o TlA= e AFehaA ek obgel
F4 G} ol slwol mlAE A A%
o 7)Q1e) 23} UAS} o | dBe sh=A|

AFHoz AFHuA st

I. O|=2H HiZ A 714483

1. X AR HOiZ

AvA Aojgre <14 el weh 2h
A9 ANA Afoz FRE F e AN
A oA ThE Auge b e 9
Fow Qs Aule] Z7bh drht %
Aol tha Aele) Rz A

v
i
ok
=
>
2
o,
=
_1
2
>
=
o,
2
o
il
Yo
o Hl

A8 A ClEE TR AF UE
H% ek B 2 gl that olshel =g
o] st o] ol&el ofst e A4t ok
AR 2% IF 9N 1FOR BRI
Ago) Sleh. 7 ANAEE 2% 157 9l
F2 vaste] B5G YA fA5TA 5
&% gl BelHoln o a5 o3

2@ Wore

a5 o)F 25T TEo] EASTH(Shoham
and Gavish, 2016). Z8]A} 27+ =2}olA
EIe 2d OFOR IFHIL o7 oFo
2 2FEEY, 37 3 3A == dA 259
A% @ vekel FREL AhAel 2ot A

ol thak #4242l Bi=s 2 < Jrh(Huang,

Phau, and Lin, 2010). W&t Hdj= F7}e]
AES THEHA] 25 F dth(Leonidou et al,,
2019). H3h, 7HQle] T2 AR A = THel
2 AR ol tg 54 4] AdH Fa=
of whet AkEH E= JRIH AAAG Z2AX
o ofal FEAt. =, A127 2 Apad 54
4 ZRAEE FAl 28ste] AHAt HE
1 PFS t=27] & 4 dchleonidou et al.,
2019).

2Rz Az 271974 Klein et
a1998)€ AAE Aohhe 27} AHele] 43
Aoz A3, Nijssen and Douglas
(2004)= U&= 2njakEe] 5ol sl =
e AU dFtolA Ak Hoizke] Hels
53} 59 Fdeeny Ar Aew o
3}dt}. T3 De Nisco et al, (2016)& 2 ¢
7] FeF 4] 1% QT ol 3k oj&kzlole}
2Rl MRS Fdd tist BAH Aozt
3 F/1" 43 Aggos Auusion
Papadopoulos et al (2017)2 2|9l AF3l=
Z2RZF aim delA zte AT A
e Aoigte 2l drize) 4 elew
e FAT. =, 7 AFdeA gl o
$& 23] AT AT 29 F7)

7ol MAISE g AFHow

oy &
oldt
2
X,
e}

el H1AQl Yo R wr)E= Hyger &
ek Aoy Ao g old) wE= Azt
ok,

Jung Kwon et al.(2002)-2 =712 917] 3
of|x] ofrlo} AM|alEC] wmH AR s
Sl vl AUEE FhAs, AL,
SRR s, AR Aol 1A f3e) 2
vz Hogtew EFE9Uh. Klein  and
John(2002)& Kol zhoste 7HQ1] F7]
o g vl aslol ek Ao 4|
s Apdel Aeds AMRYT Ang
Swee-Hoon et al (2004)& ofAx|o} s7= &4
25 td o2 ofalol Al 7] 2 ellA m|
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23 Qo] dig A AR 24 A
S ZAFYe M, Leong et al. (2008)2 AH]
A AYzre 142 DAz A8 Juzo
TR AE Wk 2vl Bl 0
FEFS HoAFAT
ABIIA YA 20 Aoz AT TlE
of 2RHe 2nlA A AdH 2eE
g A7l F2 ololdl sk @, A7)
W33} o]E(Turner et al,, 1987)°] &J3ld &
A A2 GAA AN Ao 1)
e, Asle] BB AREH w4 3
Adell ek 574 d2e] A T84 e
Qo wgh A} B} PEo] Gkt
(Tajfel and Turner, 2004, Trepte and Loy,
2017), b A 204 Aojzhe 7714
A7 A e Fawol weh 2z
Hx 9 5o debd Zlog FE HER o

o thek ttgo] dasirt.

e

2. =2 &7t

F4 b 9 AlFol g dubEl Hry
o|th(Steenkamp et al,, 2003). &, AH|AE 9]
£ AlFl thsh 7}7<]7ﬂ He 344 22 7
A& =7 o|th(Ajzen and Fishbein, 2000). ©]
A Hellx] A3 ZAAG 0|2 7] MFE o]
ol o3t RIS iF Htd o7 Hok A
ole] AXH 7'40]% ZH] JES XS 2
FoA FHR1Y A3 PFoll FFS v
= A= (Duckitt dnd Parra, 2004), ZthZ ¢l
kel AlFel digh #4221 d=g HE ¢
glth(Huang et al,, 2010), T3 7]219] %
£ 3] Ald Fawol uet A8y 4
N GA G Z2A| 27} FAlol gk A
vz =8 24 & 4 dthleonidou et
al,, 2019).

Klein et al.(1998)2 4|z} H7HS 4]
A ARE FAF2HE 28 }931\‘:]' as
FT ARk i gigh &v
ToA MR A AE r‘éﬂ"’ﬂ s
w22 gkol B AFe] FrHE =A AT
Tl A geEthe 7;4\% Bt 1 o]
T AR A3 BoFe ATEe] UsdET

£90], Funk et al.(2010)-2 7jucte} 9%,
ey Hae srele 3 AE
v% anlEe) aula Hoke T o
BAAo|Aqt E2 Hryl= ko] =
Ho]FEYE, Heinberg(2017) A S
Hj Ao Aubel thal WAgE Amlx} Aoizh
AF FA FgFo] gl S5 TA AF
Fof ol QJRke F= AL WETAG, ®
3}, Westjohn et al.(2021)& g} 2293} 67 2]
4% Q7E 5 20 Ao AF FD
whol ol gl Frlelol AaA da
o] = AL Ad=3 ATt
a8y, g2 dF oA+ Klein et al, (1988)
of Ao} ] Amjxp Aizte] AFE FE 3
7hel o oo BF JFE WA= AR
B3 -}, 92 5] Huang et al. (2010)2 of
Uk FRES T3 ATl AAH Ml A
A o v FA-G 7D
A oJgko] Anv|A} Ao FAHZA JFS 1)
A ST BE AT 42 AF F2 Gt 4
Fe vHE S BAFAY. Ed, Lee
Richard and Lee Kyung-Tae(2013)+= 4¥ 4
H2E ] S thek G Aoz A
Az ATellA A7 B Fele F2 H
7hell FaFE mAA] AR, B o7fe $
A Aol F2 Hrtel A 9Y
A= AL YF3Aant
33, Harmeling et al.(2015) ©]F 21X
7o) wel=o] Hgo] An|A} Hlme} 3%
HXE A7 JYPEHJEE, 252 AT
B3l WAA 397 (retreat emtions)-2 A&
£4 Bisk AE 35sh Belo] Yge Hof
FQ3L, Gineikiene and Diamantopoulos(2017)
S Teolute} FEsiol sulAEe 2
olo} ZsHlel Bl vak G47h A A

rlo W P! rsﬂ e ﬁ
= o l“l[‘

l
Sk

ru1o r]r

M 2 to

% o

o] oJgFo 2 WAg An|A} Aufjzte] FAgH1]
A AT 5 A, dA = S B
A Akl A eA] TS |z A7k
AFE F4 Hrld FAAQ] ggFo] ¢ A
S YFshsct. &g, #<hol Khan et al (2019)
S Z3|(regret) o]2& Al-g3le] F3|7F AA|
2 Aujzto] o= AF BFrtol e JFS

wihehel TolARel ke VAT AL B
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oJF 0, Antonetti et al, (2019)-2 Harmeling
et al.(2015)¢] 7<) w7 & A5 Fs)
o] 7 (contempt) AL AF2] F2 Hrlo
A2l JgFo] AT, O (disgust) THY2
Ao 4 Hrieh #do] gleg wEFdrh

Qo] Y Aol Aaee A AHito]
AlFe] F4 Gkl nixE el sl dnk
H ARE BT Qrt. wpebA] &nRF A
ol AFel F4 Hrtel A= JFo] gt
Trrge] Hg st

3. 70 o=

AHAte] Fufjo e FHjR o]ojR& &)
v 4% T AgE v A5 onls)
H A3 Hert 5o s A4 TFsHeRE
A o] ¥h(Lioang et al., 2013). o] oJu]ojA]
ALE] FAAd o] 2ol ofstA Au|AF Azt 9
oA I7} 2+ FA = FA JAPF A5
o A% g Ugte] FRlES HdFl veket
AFel ] FgAd a=g AL 5 ot
(Huang et al,, 2010), wahA] o]23F A=<l
£2 AsE A% A0 W) AES 7
wjslA] ¢S 4= A} (Leonidou et al., 2019).
De Nisco et al.(2016)& A2 Hojzto] =
7h olm| A&} AlF FA Q1A JFFE HR|F|
RARE, Tl o=e] FAHQ JFFo] IS&
A ®Hth 3, Lee, Richard and Lee
Kyung-Tae and Li(2017)= A4 A&
A Follv 9FS VA Tl =E A
AARE B4 Folle= FS nAA g AS
HoFQQt}, &3 Al Ganideh and Elahee
(2018)¢] ATl E =gt olgolEe] ol
9 El7]e] tigh &n|zF Ak o|# 7
AFol gt Fulje =g Fol= Ao uhex)
sk, 2 Fulzol] JES v X= vl
ol thek A7) A=A e, dE &
ol T3 Anxle] dE AFF vl= Anrte]
Ao} AlFel digh AT TdH Bt
(agonistic emotions; anger)¥} WAZ 3]3)7¢
(retreat emotions; fear)& AH|A} Hf7to] -

W elel vl 9% vl sow u

Elstth(Harmeling et al., 2015). Antonetti et
al.(2019)2 4 (contempt)®} & 2 (disgust)
Aoz FAE B 34 7 (extreme
emotions)©] Harmeling et al,(2015)¢] &I
Al Yehd 9137 (threat emotions)Ht} AH| =}
A7kl w7 MHg2A el Qe mXE
ol ok Zle UFHAG,

ek, Ho AR Hdizhe] A0 9

FE datellF= gl g A7 AP EL
A=, Han(2017)2 b= Zmjzke] o] of

Sk 2n|zF Aot AFolA AT
o7} Am)aL Ahzhe] A ajlelw Fuje]w
of FAAQ JFE nA= v JRAFvt
Al Hojzhe] A JFS dslsiEtt
3L F35F0T}. Leonidous et al, (2019) &A] ¢
Agtolu} 2R gAlotol] gk An|A} 2
o7 ATl A A, B4 Iy, Jd
Fof, P40l 2 A T I A
A 3L IFe] AddFo] E2 AH|Rl= AH|AE
Zhzre] Fruff B9 o mRe dTS eslElT
gHaF4lth. Westjohn et al, (2021)9]]
WeR 247 w5 S5 28AE O
sk AE ATE T3l AR HAdizhe
F4 Griro Tl oo o g}
, 1T et @] AEFEe 2d ZHUL O
WA gke Bk, Jogeelel A71A A3
o] AH|x} Hujzte] Fulelof nX|= FAH
QS dslsle AoR g A

o3} Zro| AH|A} Htzto] Fuje|xd| n]
A= Gl gk 7|E AFEL AN, 4
5ol A F4 Hrkel Fu o=
gt AF7F B3k Al Az
Fe A3l A F= 2E WP ol
AT77F EAget, wEbA, AR A
oA F& Frprt 7ol = mlA|
gk A} AvA; Hoizke] 57
hslell = 2= Aol digk 71
dagk Aot

sl
tlo

of
-

2

TR of ox Lo
o |o
o

=8
oo i of, N
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Aslel e b3, A2, A 9
?j “Lfﬂ-lﬂ-(Fitzsimmons

et al,, 2017), © ALS] A ol
3 e ) AA @ Sl 3UAT
o A T BI uew wRAL £5
AZA=E s =4S a1, 4FT A
R L.
=84S FoJdlth(Roccas, Sagiv, Schwartz,
Halevy and Eidelson, 2008). 79l& E3}2 o
2 A, Az A 9 #do] WwstEY A
7}, 744, FF0] SuEE R 3 Il 31 )
e 73} WAl A=e wet A= AlFe
TFujell xfol7b Qh& 4 Ut

Morris, Chiu, and Liu(2015)+ 7]¢l& o7
£3e) dakg wop Eap} Az Qe
i ) S O R G5 2
S ®abok ol WA nolFeT, =
Sk, West et al. (2017)2 7 389 A&
2312 AsE AL 558 Aed, AL
4 eg Zaehe 2e AZsen, Ward
and Geeraert(2016)2 AFALe} o]z} AE
ot w35 A2 &3k 3F FEA BAYE)
+= Wsle] A7 FAAHolgte= AL BT
Fitzsimmons et al,(2017)-& 7j2l& t}&3}F A
Aol dele] wEt 7, 58 9 737} vk
st AL AvRgged, 234 JALE 5
gk 7iQle] Eelstk iKY AW FFo
om #3bH A Fo] B 7H°]°] A& MR
e o e A AR o 5L SEel &
3} 7]eS 7]_110 AzHog y_o:]_rM]:}

A8 BAY olgA el EspHoz 7
2, AZF, Ad 9 @so] AstE el A
24 Azt dgellA B} BEo] g 3
ok, wEba, ZiQle] 3k Alst A= ok
28z Eell Apol7t v=A| e davt
ATk

r?
J[Nv
I «

rulm 42

=

=9k

P

5. S&X AHIN Mijzat 22
Gt A
Tajfel and Turner(1986)°l 2|3}4d z+ 7

7]
& x% 2FW % 1§ vwste] S5
HAE fARTA SHo] 2% 0]

a9 gl thell A Fojshe] A4
< B AN &% a5 o aF0 %
Fo| AR 2ulA Az WM 25
< 2% OFoE IFHIL oY aF2 o5
o e, 7 2 A B2 dA S
o] 7% & vzt IwlEe AhAe yeket
Aol Wg gAY s HE g

(Leonidous et al,, 2019), 3}, Turner et
al.(1987)0l <J3tH FAd- Aks] G974
MAA ARG oZ vredl, 791 FFS
APEA e TR1A Aol ik 54 4=
o A Fard wet AEE B THR1A
A ZRAZC S FrEeH, AH]A
9 NAH Aol FAlel AHgake] At
Heg v24 & 4+ Idokeonidou et al,,
2019; Trepte and Loy, 2017). &, &H|#} ZT)
7o Z71A JF T sk 7@3}];@0 ez
gk 7kl gk 2njak Aizre =7HE AHdd
= TRQ Akde] Huizko] wAE & glen
g =7ke] AlF Fo vigt Jris gd
Z At+(Jung Kwon et al., 2002; Leong et al.,
2008).

271 A9 Adizke) 2ulA ol%g o
» agoz gFske] Agdel ueksh 1 1}
2ol Aol da] A BEg Feks 4
ko] th(Leong et al., 2008; Papadopoulos
et al,, 2017), webx] =712 AFshA ;<41—,H71-9/]
’\‘ﬂ]z}# oj=oll gk FAAA H=g 2
wo] Huj=rolx Arte AFol e % 7}§
d=ste] F42 JrhE WA AoR o ddr)

EEa]- N1 A AskA Auzre] AujA= A
3 T 253 #E Ah Aew
pejstel 24 BEE A3k Aol e}
o AEol o) 2HAe) s AT Aoz

sl Wby sleld g Auizrel 2
R EER D e B
Agte) FoAle Folsln AuA Aol v
3 teh sl @okel AFSl O3t WS o
sele] £4 WhE WA & Ao ol

ettt ge AUES AAs.

AL S 2H7 SRS 2HF HE
o Feg 7 Aok

o o=
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FE -1 F7pE W8 Fozke FE F)
o F)e I HE Aol

TFE1-2: 701 g HojEhe FE G
o F)e ¥ HjE Aol

6. =& T7Iet 0 2[=o| A

Tajfel and turner(1986)°l 25t Aozt 2
oA dubdog Bao i 1Fog 7h¢
Hi o= ojF aF o2 I EEd e
I - Afolel QIRE Aoy AH| HHS
2Eg BE JdelA] siclY Add g
J3kg nE 4= th(Duckitt and Parra, 2004).
71 2 dA JY T A5 Be g 57t

T2 TR Aol it 9] 2]o] mola]A
A= 2 AF] dsf £4420 =g A
g &= Qlth(Huang et al,, 2010). wehr A=
oflAl ABAHE AFS Tl oy & & 9l
t}H(Leonidou et al,, 2019).

b, &k F7he] ARl AMR; Aozt 3
FoX= Fdo g Frtel wet Fuje=r}
WA B Ao = vrE FrHAntonetti et
al., 2019; Harmeling et al., 2015), o]Z]3F =
HollA] Fjdes F4d H7HE =7 g 4]
Ae MR Azt AT AFS FlEie
ol glo] AlFel gk HrHE iR vkedsie
ZAgko] ok, wEbA F4 HULE =7 g A
A= FulYErt & AR o g

A8 A7ty Al met e 22 7
< sttt

T2 FE Gk T Fe] F

e /¥ Ao/

7. 2 mylot 25} LiKst o
204 ojzo| 2|

E A= Vora et al, (2019)0] #3} tfkA
o] FAHRAR AT &3t A2, 3t AAA,
3t HAlst 5 23F Tk AR ofHel
g 2ok WSS 20 Aogt 4
A FA Gkl Fejejx #Alo A3t

tH(Yoo and Donthu, 2005), ¥ ¢I7+o] £ o
A= 7Rl R =7t Apelo] opd FH] AFelofx
2344 zol2 AAS selstud ek,
olzlgt &slhol thgh 7l FEe] HEe #
FAloh ANE FAFe) B b oA BE
Aol HEHoR HExo] ghrh(Leonidou,
Leonidou, and Kvasova 2010; Yoo and Donthu
2005).

7fQle] g &Esle} #Ho] ok ks
Ag AT Aoz BRI, oA )
Qle] I #E3te) AAHUE =4s 2t A
B9} A5 Ff0, 1 2§ FHNR
A 7FX9F 84S B3 A Hrk(Roccas et
al., 2008). #3-4 A (identity)2 W3} =]
A AR 2344 27|vk(schema)= WHB}
(internalization) ¥+=4], 7ile] Azt 74 3
Fo ware ZUSH: JBE drhMarkus
and Kitayama, 1991), 7]2l& o|= E3}=
Saha WolSols Frrt GEAw e
E37F yAlskE JiQle g =] AES Wi
2ol AFoR AN PsAel ach At
Hog g 2o sy A sl
5ol 3HY ThsAol =t webA, 4]
2 Azt g EellA 3t WAl w2 A
Aol A% B Wk FAHE oo}
B Fold Zog o H,

He A7l Aol wet oo 2L

& Agshar

}E3, &5} WA= FE FPF e =

of rjF= JE& ZHE H ot

M, 14

A2 A AA AFE Ao o]l slatol
zelglol ZAST Qom BT} BAe] Wy
of 4 Hizkol WIS Itk Kiein et
al (1998)°] ZH|A} Hege vl Al 5

o gy
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Fig. 1. Research Model
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AZole} HaslHARE 2H|A} Huto]
A Hrlo vA e JFe ke A7 A
el git}, 3, A JFAE AEFHo=w
ATl aula Aizrel Fedat e, W
o} A1y Ay ool FrlHoz Ao #
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Table 1. Characterisics of Repondents (N=460)

Sample Component Sample  Component
Item Scale Count (%) Item Scale Count (%)
Seoul City 124 27
Male 227 49.3 )
) Gyeonggi—-do 123 26.7
Sex Residence )
Busan City 38 8.3
Female 233 50.7 )
Daegu City 34 7.4
' Less than high
20's 90 19.6 school graduate 79 17.2
| College graduate(in
30's 84 18.3 school) 70 15.2
Age ' Education University
40's 97 21.1 o 260 56.5
' Graduate school(in
50's 9 215 school) 51 1.1
over 60 90 19.6
Emplyoee 182 26 less than 2 million 47 %54
won
Entrepreneu Less than 200~400
; 36 78 million won 182 39.6
Civil servant 20 43 Less than 400-600 44, 2.4
million won
Less than 600 ~
b Student 26 5.7 Monthly 800 million won 332 7.0
INOMe 830 10 less than 10
Housewife 67 14.6 > 10 1esS dhan 18 3.9
million won
Technician 15 33 More than 10 8 17
million won
Professional 33 7.2
Unemployed 37 8.0
other 22 4.8

2]
BAS AAE Ao} x°=1020.682, df=314,
p=0.000, ¥*/df=3.251, NFI=0.885, CFI=0.917,
RMR=0.056, RMSEA=0.0702. & thA| 2o 2 4
| 7+ e A= FAF vtk 34 Ui
=9 4 dedE Lotir] A8l Cronbach’s
ao] ANEAFE AHste] AlEdE ASe A
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Table 2. Exploatory Factor Analysis

Eigen
Research lte Factor
Variable m BT ([T Loading vg}u)e
'0
4 Japanese people don't care that our country is getting poorer.
5 Japanese people are taking advantage of this economic crisis
to buy companies at low prices.
National 2 Japan wants more control over Korea in this economic crisis.
Situational ] ] ] 3.968 14.695
Animosity 7 Japan_ls trying to exploit the economy of Korea and other
countries.
Japan is taking advantage of Korea in this economic situation.
8 Japan conducts business unfairly with Korea.
3 | am upset that the Japanese have made my friends
unemployed during this economic crisis.
Personal 4 | find it difficult to forgive the Japanese who took advantage
Situational of me during this economic crisis. 3475 11.761
Animosity . .
2 | am angry with the Japanese who made my family poorer.
1 Japanese people made me more anxious now.
3 Japanese products are likely to be carefully crafted.
2 Japanese products are likely to be of good workmanship.
5 Japanese products are highly likely to have a high level of
lZJrSSILth(;/t technological development. 3094  14.794
6 Japanese products are quite reliable.
1 Japanese products generally use color cleverly.
4 Japanese products generally use design cleverly.
3 If | have the chance, | will purchase Japanese products.
1| will now buy Japanese products if needed.
l';trggttijg; 2 | will continue to purchase Japanese products in the future. 3.597 13.322
5 | am willing to buy Japanese products, even if | pay more.
4 | am willing to recommend Japanese products to others.
3 | am curious about Japanese cultural traditions.
4 | enjoy learning the history and geography of Japanese
culture.
Cultural 5 | can harmonize Korean and Japanese culture.
Internation ) 3.943 14.603
alization | want to travel to Japan to get Japanese cultural experience.
1 | watch and listen to Japanese movies and music.
6 | do not feel conflicts between Korean culture and Japanese
culture.
dAY] AFrg 2 g5 vehla sl wet SAAA FERY B4 93 2o BF F
A 7 AT ARG 7K A 2a% Zd Ao Add = gk A FlH 2l

A L W e, B g

oft

e BT S o] A3+ (Table 3) 3
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Table 3. Results of Confirmatory Factor Analysis

. Cronb
. Standardized !
Variables  ltem Estimate S.E. t-value p-value acorlls AVE CR
2 0.642 0.057 13.890
3 0.686 0.058 14.958
National 4 0.802 0.057 17.876
situational 0.891 0.618  0.906
animosity 5 0.883 0.059 19.944
7 0.778 0.055 17.271
8 0.762
1 0.740 0.056 16.274
Personal 2 0.847 0.060 19.005
situational or 0.883 0.630  0.872
animosity 3 0.872 0.061 19.554
4 0.774
1 0.659 0.080 11.556
2 0.893 0.097 14.085
3 0.853 0.105 13.7%5
Product 0883 062  0.89%
Quality 4 0.830 0.103 13510
5 0.614 0.087 10.970
6 0.59
1 0.913 0.043 25.425
2 0.848 0.050 22 485
T“fCh?se 3 0.913 0.043 25 410 0931 073 0932
ntention
4 0.780 0.045 19.781
5 0.830
1 0.615 0.089 10.917
2 0.757 0.106 12,662
Cultural 3 0.862 0.102 13.721
Internalizat er 0.876 0.560  0.870
ion 4 0.828 0.088 13.404
5 0.783 0.090 12.947
6 0.597
x 2=1020.682, df=314, p=0.000, x 2 /df=3.251, NFI=0.885, CFI=0.917, RMR=0.056, RMSEA=0.070
* Discriminant Validity
NSI PSI PQ PI cl AVE
NS 1 0.618
PSI 0.417 1 0.630
PQ 0.108 0.054 1 0.626
PI 0.444 0.194 0.332 1 0.734
Cl 0.208 0.143 0.185 0.379 1 0.560
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Table 4-1. Results of Hypothesis Test(Causation)

Hypothesis Cogfzfiit(:;ent Stang(a)\;(:fiizc?gnf i t-value p-value Result
1-1 NSA-PQ -0.254 —0.343 -4.79%6 Accepted
1-2 PSA-PQ -0.023 -0.035 -0.508 0.612 Rejected
2 PQ-PI 0.983 0.595 10.936 Accepted

2=363.201, df=172, p=0.000, x 2 /df=2.112, NFI=0.948, CFI=0.971, RMR=0.047, RMSEA=0.09
Notes: 1. p<0.05, **p<0.001
2. NSA: =718 HgX i, PSA: JHOIA Aebd iz, PQ: 22 E7t PI 70 2=

Table 4-2. Results of Hypothesis Test(Moderator Test)

Standardized
HYPOth | ¢y Path Free Constrained ool pvVa  pesult
oSt Coefficient Comparison  lue
High 0.694 .l . ]
S ” dfjsg%sj " df_—g%m Ay oisep T Accepted
Low 0.489 - - X = =0.
Notes: 1. **p<0.05
3) 29 Mt Wt & Ve 43S t=-4.796, p(0.001), WeHA, 7} 112 f-o5

= 0.0010M A=, T, 74 1200
A AR 1A g Adigke] At €
WA AFel FAH FFE A A2 IF
ol AZI7F vimstel AP A ATHR
=-0.023, t=-0.508, p=0.612).

5, 7b 2004 3R Az 3l
sgzel uiek $2 Gk AgRe) AF
TFujel o FARAl kS nm| Aot A

2 ATFEG A A 7P diEE AEE
3  FERIAAEY(structural  equation
model; SEM)E4]S 88351 on, 7w
Al AAEE 7ol gk A FREY ] AF
A= (Table 4-1) 3} (Table 4-2) ¢} 2t} A=
A3} 12363201, df=172, p=0,00, **/df=2.112,
NFI=0,948, CFI=0,9971, RMR=0,047, RMSEA=
e e e ¥ s, /1 42 29 /R 2 344e

W olEe 2EA7ER B drrde AR

2 oS u|x]:= Ao = L) =
o] vt #ATd 4 QIth(Hair, Ringle and - °6E = /\~—'—}\ UFE]F:;‘:Hﬁ 2.28/5\,
Sarstedt, 2011). t=10.936, p0.001). WtA, 71 28 o5

= 0.0010014 A=At 7H 13 20 gk
(1) B35} A2A4a2 E5t 7188 AT} A olf= vhgo] (Table 4-1) 7
-
avbiel Ade PN mYRaE
53] Z} 4 2A5(path coefficient) 2] /-2 A& (2) ZXST} ASS 5t JJMZS
gelgto g AAT 4 Jdth(Hair et al.,
2010). AF7H AE PR AR 7P 38 Fd L Feielsd] vixE @
7 11elA = 3gE Adge Fog Tl ol F5 it 2dash ale A
o] AE Hrlo] BAA S nx= oz AAREG. =, 23 WAste] o] =
Aoz Aora=d, 7} AZ A7 2()9] =75 FA WPE Tel e A= °§B£¥°l
g nH= Ao 15 QTH(B=-0.254, athk= AL gt of2 fsl =3k Ast
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