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Abstract As the complexity of social problems and interdependency increased significantly,
research on social entrepreneurship(SEship) increased rapidly. In this study, systematic
approaches(bibliometrics analysis, citation network analysis, and keyword network analysis) were
performed to identify research trends in business administration. To this end, keywords of 883
SEship papers published in prominent journals in the SCOPUS database were collected to
investigate the existing research flow. The results of this study can be helpful for grasping the
perspective of scholars in the business administration on SEship research and determining
research topics through understanding related concepts.
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AE L de=AE FoEHE AEe =84 MEdE A AR Av(eg. Social innovation
o] Foj il st HokolA FAo] H+= & (Phillips et al., 2015; Szijarto et al., 2018),
X7} EA8R gon HE x| EEHT Accountability (Burga and Rezania, 2015)), &
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PS5 Feotate= A oy olyg oE e of zpol7} EA gt} 7}%‘, Gupta et al.(2020)&
734 03%11]-%"1 AS) A Z1G 7 AL A2 9 SSCI #dd 5&13} sto] A4-5 AESA =, A
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Table 1 Summary of previous literature review on

2 A= AGs FokdllA g3 oA ste
A5 Aoz AFH 7197 Al(Social
entrepreneurship)’e] & ol IS AT
shoh, WA oAl e dolE o]l
SCOPUSE o] &3t Ao ALgE ‘AL3]4 7]
A7 AFE=Ee FHsAY. dE AT
TS T8 d ol VE AFE vEoR
AN 71955 A5 L - R
e ATEES vtgoR ARS|A 7|4l

social entrepreneurship (2015-2021)

Author Analytical Tool |  Objective of the Study s R Key word Search limitation
To appraise the state of the ‘social cntrcprcncurshlp OR ‘social cntupn
Chandra et al art of the intellectual 011 - OR ‘social venture’ OR ‘social business’ OR Only peer-reviewed SE
1 o Scoping review development of social 2019 46 ‘socially responslble business’ AND ‘China’ OR journal articles;
entrepreneurship scholarship in N ‘Chinese’; Hong Kong OR Hongkong, Only in greater China
the Chine “Taiwan' OR ‘Taiwanese; ‘Macau™ or ‘Macao
2 Gupta et al. Systematic dd;l;[l)fﬁﬁgdg&éh :Mgbi%be 2007 - 18 ‘social entrepreneurship,” ‘social enterprise, Only peer:gm\ﬂlaved journal
(2020) review Tterature 2018 ‘social venture,” AND ‘social entrepreneur’ Only in SSCT journals
To reach academic consensus Only peer-reviewed academic
3 Wu et al. Content analysis | O key factors and boundaries 1998 - 0 ‘social entxe[nenemhp ‘social entrepreneur journals in the fields of
- (2020) Y used in defining the concepts 2016 ‘social enterprise’, ‘definition” management and
of SEsh, SE, and SEV organization
. e . To examine the integration of _
4 ot kel Bibliometric ethics into social Lch 129 “Social entrex' AND ‘social venturex Only english articles
< o entrepreneurship literature
. . . To identify gaps in SE o F—— e Only peer-reviewd journal
= Saebi et al. Systematic Not ~ social entrepreneur*, ‘social enterprise, ‘social A
5 E o research on three levels of : 3% : 3 T K articles;
(2019) review analysis mentioned business, AND ‘social venture Only english articles
S oY) - Any empirical articles explicitly using terms . eh 1
o | Smngd | S| oo S el || R i movion Oy gl tmgege
including ‘social enterprise’ n
Sassmannshausen and | Scientometric 'g%umﬁdehm Lg'e&lview Oél-u]lf 19%4 le Schol d
h T N SE research and the establis - ot - Google Scholar an
7 Vr()19018) (biélr}f)tm cs) this topic in the academic 2013 20,000 social entrepreneurship EBSCO Host
- i world
To draw inferences from all -
. > N £ databases
. Content analysis major studies undertaken ~ - O MAjor 3
8 HOSS?“ n et al. and citation previously to distil the 1%1 310 ‘social entrepreneurship’ (]?b*c"ho?v ScienceDirect,
&0 analysis measurement constructs of 216 Sage, Wiley Online, and
o ;faﬂous phen(ﬁmena Taylor and Francis)
Only articles published in
international journal;
9 Gongalves et al. Content analysis To analyse the world scientific 2005 - 1 ‘social enterprise, ‘social business’, Peer-reviewed articles
(2016) N literature on social enterprises 2015 OR ‘inclusive business’ published in English;
Social Sciences and
Humanities area
= . e . ~ All documents found in
10 Rey 1(\2%11%)& al Blg:glng?c To guide new researchers 2%%?5 2,94 ‘social entrepreneurship’ the WOS(Web of Science)
Vs ) database
To provide an overview of the
. sy type, extent, and quantity of _ ‘accountability’ AND (‘social enterpme OR Peer-reviewed;
11 Burga &%(115}5&‘““ Scoping review research papers available on 3(3)8% 4 27 ‘social venture' OR ‘social business” OR ‘social English language;
< current accountability literature entrepreneur’) Academic literature
related to SE.
P~ . ial innovation’, ‘social cntrq]rmcur ‘social
. To conduct systematic ‘soci
. Phillips et al. Thematic e e . 1987 - cntrcprcncuri}np, ‘social enterprise’, mcmhzcd . e L
2 (2015) analysis hterimar;(\;eg né)fsi?udl 2012 122 firm, ‘social firm, ‘hybrid companies’, Only peer-reviewed journals
“ ‘wmmunity business’
. () 2= 5ES. Al3r 9] F]
HEQT M : olg U 7| = HESY3 B4 ATl ot TFS AHE7] 93] SCImago

31 HERZ &4 HEX

Journal Rank(¢]3} SJR) Impact factor(%d ¥

Aee Jlgon Ads gde FHsA
o g4 FHE AT=EEs wEeR A
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Table 2 Systematic literature review process

Process Analysis process
Collect Research paper Search‘ ]?unlals and literatures
datamg search and (SCOPUS database)
extraction Select journal and collect literatures
Bibliometric analvsis Analyze frequency of author's keywords
v Analyze emerging keywords by period
N . Analyze PageRank Centrality
. Citati aly: - - -
Analysis Hation anaiysis Analyze clustering analysis
Analyze centrality measures
K k - -
cywa(:;\:iczwor Analyze keyword clustering analysis
o Identify change in important keywords

= d3e 2 gidoz A3 3 V)
A7 AT ek FA, 28
of e AT TS Ayt gxAQl =
glolgHjo] =2l SCOPUSE o] &3] ‘A3
7GR AT AFE FEsE T SCOPUS Hl o]
EjH] o] 2~+= Elsevier, Emerald, Informs, Taylor
and Francis, Springer % Wiley 9} 22 =A%
ol Awsk ylo] 2 (Peer-reviewed) EAE
EEet= Y dolHuol~2E Yo RE S
o}

WA ‘Social entrepreneurship’ 7] =& o] &
sto] At =Es AT Tl 3ol ofd

A St Aol A Wik

[e)
st 1§ En d¥FH e =Es 779
=
T

71 98 533 d&8 A 4(Impact factor)
°] 1.0 o]l APt Foke sEAE Ude
2 AFe=Es FESAY B2 HhE A
o] AEAdE gHEy] A 71EAd AR
(= A&, 25, A )7 sle A=
ALfstdet 1 A3 F 5059709 =wol 3

HAd o]F dld =i AES sy AHE
A3} =Rl =4 FA7} ‘Social entrepreneurship’
o] o} ‘Entrepreneurship’ 3ol A
capital’, ‘Social cost, ‘Social aspect’, Z ‘Social
legitimacy’ ¢ /NES x3eta Je A4e
G =S AQstar, =i AlFolA AT

‘Social entrepreneurship’ or ‘Social entrepreneur’

‘Social

or ‘Social enterprise’s® E3tsla Q¥ TS
A el Edednh 1 Ay HFAH o=
883H ] AF=w T =wol A& Fad
(& 50,0972 =% 1989 567475 98)S
24 e g HAsH

i

4. HEYZ BN Ao

4.1 AZMX| & 24 (Bibliometric analysis)

AGAASL B ol A
8837 o] 9l i
¥ A} 719
Aol Wg 54
14 QAR ATEES AN Top 5 4
9 AR 259 =E B4E Yrhddg Ue
Mol o)A 599 49 AREL thet 2

FH AN P
1A % 5t 7
g B9 A A

Bacg= 12902 7HE @2 =is AAs

o™ ‘Journal of Business Ethics, ‘Journal of
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Small Business Management’, ‘Journal of
Social Entrepreneurship’ @ #& st&x|o] A
wis AASIAT F2 A A 719784 e,
ZA 2 wWgk o]EZ(eg. Resource-based view,
Agency), 7I'd(e.g. Blended value, Bricolage)
=& A3ttt ‘Entrepreneurship  and
Regional Development’ #dellA 2011d] 27+H
‘The multiple faces of social entrepreneurship:
A review of definitional issues based on
geographical and thematic criteria’ =& 7}
 wol Q18" AolW, HZo= COVID-199]
8371 98l =¥ Virtual idea blitz A}
& ATete] AFE A A t&etr] gk ALS

N BB ek ARE ATHY

Ll

TEJ

Table 3 Top 5 leading authors

No. of . .
Authors Publication Published journals

Business Horizons(2020); Journal of Business Venturing
Insights(2019); Journal of Small Business
Management(2019, 2018); Journal of Business
Fthics(2018, 2016); Journal of Business Venturing(2018);
Journal of Small Business and Enterprise
Development(2016); International Journal of
Entrepreneurship and Innovation(2015);

Journal of Social Entrepreneurship(2014, 2013);
Entrepreneurship and Regional Development(2011)
Industrial Marketing Management(2021); Journal of
Knowledge Management(2019); Social Enterprise
Journal(2018); International Journal of Entrepreneurial
Venturing(2018, 2018, 2016); International Journal of
Entrepreneurial Behaviour and Research(2017)

Industrial Marketing Management(2021); International
Entrepreneurship and Management Journal(2021);
Kraus Technological Forecasting and Social Change(2020);
S. Journal of Knowledge Management(2019); International
Journal of Entrepreneurial Behaviour and Research(2017);
International Journal of Entrepreneurial Venturing(2016)

Technological Forecasting and Social Change(2020);
International Journal of Entrepreneurial Behaviour and
Shaw Research(2017); Entrepreneurship and Regional

E. Development(2017); International Small Business
Journal(2013, 2011); Journal of Small Business and

Enterprise Development(2007)

Organization Studies(2020); Research Methodology in
Strategy and Management(2014); Journal of Business
Ethics(2012); Journal of World Business(2006);
Business Horizons(2005)

Journal of Business Research(2019); Entrepreneurship
5 and Regional Development(2018, 2017);
International Marketing Review(2016, 2014)
Journal of Business Ethics(2017, 2016); Organization
Studies(2016); Journal of Social Entrepreneurship(2010);
Journal of Enterprising Communities(2010)
Journal of Business Ethics(2016);
Journal of Public Policy and Marketing(2012);
5 Entrepreneurship and Regional Development(2010);
Journal of Nonprofit and Public Sector Marketing(2010);
Journal of Social Entrepreneurship(2010)

1 |Bacq S. 12

Halbers
tadt J.

ol

Mair J.

Tasavori
M

ol

Smith
BR.

Halberstadt+=  ‘International

Entrepreneurial Behaviour and Research’, ‘Journal

Journal  of

of Knowledge Management’, ‘Industrial
Marketing Management' ¢+ 72 St Ao =&
AAEFATE. F8 =worme AMSA 7 A7t
Al #] 84 (Social entrepreneurship orientation)
M Aok MH| 2 8ol AL A 7Y
Z(Social entrepreneurship competences)
H ol 01“*711 Z1qst=A ol W3 ATE T
&kt

KraustT ‘International Journal of Entrepreneurial

21

_,_4 L oﬁ mlo

j
.
o 2k
1

Behaviour and Research’, ‘International
Entrepreneurship and Management Journal

‘“Technological Forecasting and Social Change’

of e TEAd =S AASIRoH F=
Halberstadt?t 7 A3 2 71947E A = &4
(Social entrepreneurship orientation), AF3] %
714 7+4 o 2 (Social entrepreneurship

competences)& ATttt &3] H|gy %3
o A3 A 7147 Al Aol dis] oA
Abe A 71 AFel A AslAE A 9H(Social
performance)®] & &ol F&3} 3T}
Small

‘Entrepreneurship  and

Shaw+ ‘International Business

Journal’, Regional

Development’, ‘International Journal of

Entrepreneurial Behaviour and Research’$} #&
Ao AT Krausi Halberstadt$}
gl A3 A 719478 Al x| @Al s AT
F2 ARSIA 7197 A "
(Collaborative dynamic), 18] & 21 (Social
innovation), 7197+4 343} 23} (Entrepreneurial
processes and outcomes)oll thal] <13} T}

ko,

Maire= ‘Organization Studies’, ‘Journal of
Business Ethics’, ‘Business Horizons'¢} #-&
StEAld =Es AAEAT. FE2 A A 7Y
7H AT HE, AFEA 7197 Rd e
st A2 7199 olEstE ATt o,
‘Journal of World Business'l AlA] ¥
entrepreneurship

‘Social
source  of
explanation, prediction, and delight’ =%<& A}
314 7197 AT oS TFHE A

Algtar glol del d8H AT

research: A
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Tasavoriv= ‘Journal of Business Research’,
‘Entrepreneurship and Regional Development’,
‘International Marketing Review' ¢} #& 3gt<=
Aol =S AASEATE 719 ARSI A 7197
/‘J(Corporate social entrepreneurship), A}3]%
7199 43, A Be]Z 2 (Resource bricolage),
& 2 (Collaboration), 7|4 X (Mission drift)el
s A3k

Dey=  ‘Journal of Business Ethics),
‘Organization Studies’, ‘Journal of Social
Entrepreneurship’ @} #2 g&Xo A s} c}.
T2 AA 71978 A Aol Al ol (Ideology)
oluf A2 ¥4 (Unconscious)S 4 3haL
ARSI A 717 AL ok AT BES A A S
i &8 (Ethics)®] olarE ®7-3tH A3 4 7]
o A digt F7 AP =E2 (Intermediary
organizations)®] €& tFAT}

Smith+

‘Journal of Public

‘Journal of DBusiness Ethics/,
Policy and Marketing’,
‘Entrepreneurship and Regional Development’

o 2o stzAd AAsGon, A8 H 717}
o Rt AA mAE 9 A HE

o F&Fe mA= AEH Ve A, AHH
WA ol 7123k AbS A 7147 Al o & Bt
el Ak

3 Table 4'¢} o] AFMA EHs &
&3t F2 719 EEToRA AR A 7
A7HAA Aol o Cd:rL TS AR

s 719= i— ‘Social enterprise’i, AF3] A
7F ARSI A Z1elete 24 ¥
o7 o]FofAi Y& ¢ F Utk
F A9l ‘Social entrepreneur’, ‘Social innovation’
o JIEE AS A 7|7 E A #HEEA e
3 T84S #a dyHe FAYESE ¢ 7 A
o AdEEEZ FR5A AFE 79 EEe] Ue
g, 74 2017dl =
2018 = ‘Bricolage’®} ‘Gender’,
‘Sustainability’®t  ‘Social 2020\ ol =
‘Social entrepreneurial intention’, 202119l
‘Sustainability’ ¢} ‘Institutional logic’e] <Lth.

‘Base of the pyramid’,
2019 ol =
value’,

Table 4 Main keywords by Bibliometric
analysis(Frequency)

Year Main keywords

Social enterprise(18); Social entrepreneur(7); Social innovation(6);

017 Management(3); Base of the pyramid(3)
Social enterprise(19); Social innovation(7); Bricolage(5);
2018 Innovation(4); Gender(3); Sensemaking(3);
Corporate social responsihility(3); Education(3);
Entrepreneurship(3); Sustainable development(3)
2019 Social enterprise(33); Social entrepreneur(8); Entrepreneurship(6);

Sustainability(5); Social innovation(5); Social value(5)

Social enterprise(35); Entrepreneurship(14);
2020 Social entrepreneurial intention(12); Social innovation(11);
Social capital(6); Sustainability(5); Social entrepreneur(5); Culture(5)

Social enterprise(15); Social innovation(8); Entrepreneurship(8);

2021 Sustainability(6); Institutional logic(5); Nonprofit organization(5)

42 218 HEQ 3 2XM(Citation network analysis)

o He A AFE A 714 7HEA ATl o
st Az, T 719 E 2 A =S ARA
.M & Al A H] 8
)] o2 F8 o4
RAARE, A REA A8 A o A
g otstr] o ¥
2019). =, 71¥9=

A4
A1 7F 2 H(Jeong and Park,
7o T2 o<ty #A

b e 54 o

R =
= /‘5—'_]}\]6}/\)\]:}‘. Ddzi, N8 JEYa 4
S A QA AT e QsuA

g B4 AUHQ olwsh FAE BASALL

:
Qg VEGT B BN HRZ FPT 8B
Ao AT Ggow ss3Hony 74

I Ay (114 2=ER@TFED)E FAEHALS
w o= o] &3] QAgRAS AT

421 PageRank SAM 24

okx A3 Local networkE Hlgo & AL3]
A 719784 Ao F8 ol FAE ot
371 9184 PageRank A4 £S5 AAse)
t}. PageRank ¢ilg]&2 Qu}]O]X]A AFtj) 2 o)
se4ds Altsted A89AYBrin and
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Page, 1998), AAA TAATFNA F& dF=
s FZEoted AR EHE WA o]t (Jeong and
Park, 2019). ‘Table 5+ PageRank’} &2 A9

570 A= AAE YEda

Table 5 Top 5 papers by PageRank Centrality

Local network
Title Author(Year) PageRank
1 Social entrepreneurship - a new look |Thompson J., Alvy 0009196
at the people and the potential G, Lees A. (2000) |
Social entrepreneurship research: A . .
2 | source of explanation, prediction, and Mair J, Marti 1. 0.026298
. (2006)
delight
3 Social entrepreneurship: Creating new | Seelos C., Mair J. 0015230
business models to serve the poor (2005) ’
4 Social entrepreneurship: A critical Peredo A. M, 0013154
review of the concept McLean M. (2006) |
Social enterprise and entrepreneurship:
5| Towards a convergent theory of the | Chell E. (2007) 0.012301
entrepreneurial process

A9l 5o A= AR A 7197 Al A
di A4-53%S oAl vk 7HE, Thompson
et al.(2000)= A3 A 7IG7HA AL Ad e A9
of A AF< Fx WA T AHHE 7V
=3t Mair and Marti(2006)= AFs A 714
7H A1) Agelet a4 BA, A #HS OF
aoJdem g% A WEs AR
Seelos and Mair(2000)€ ¥Z&2 93 =&
Hl2U 2~ R g2 A AR A 7]
, BF 2] EYAY did EES A
9t} Peredo and McLean(2006)2 ‘A}3] %)’
oF TIAVHHA 8 AE VxR ASA 74
Ao digk ¥4 JES Fdsta sidol
A S Atk Chell(2007)2 A}3] 4
71978 AS oldfstr] Sl dE %
A8k A T

A= COVID-192 <%t A F2
HslE A7) 98 COVID-19 24 o]
o] %9 A9 dAF=ES TESIY HATu
9kth. ‘Table 6 COVID-19 old 1g
‘Table 7 COVID-19 ©¢]% PageRank’} =2
29l 5 A= AAE YEraL 9
°] &, Mair and Marti(2006)¢} Peredo
McLean(2006)> COVID-19 o]} o] %
PangRank”’} =& 49 589 AF=E9

2 oo ool 32

HEFMM[O&@oEP%QLM
o &

7

Ll N

o]

= o

=

|
l

[oN

an

oot rt

Mo

wo} leo] 278 =itol A el

Fox= o] d&FHE =8 Aoz dotHEd
o w3 A o Feli AEH A7
Forel mE A+ 713el dial =23k Dacin et
al.(2010)°] Aok A3 A 7Idrbg Al e dE R
Fo Ade Adsn =0 2 599 AdA
2po]E W e Bacq and Janssen(2011)2] &,
e EIME RS RERE BEEEE B EEN
s 7147 HA Z2A~E §33e Zahra
et al.(2009) AT+7F MFA FEEI QT ol &
58 AFAES COVID-199] k= AA 42 A}
AZAE Ao ARSI Z1g7EEA Aol 7]
23 2449 v AF Aol BAL T
e @ & v
Table 6 Top 5 papers before COVID-19
Local network
Title Author(year) PageRank
1 Social entrepreneurship - a ncW look | Thompson J., Alvy 0030345
at the people and the potential G., Lees A. (2000)
Social entrepreneurship research: - -
2| A source of explanation, prediction, Mair J Marti I 0.026791
. (2006)
and delight
3 Social entrepreneurship: Creating new | Seelos C., Mair J. 0015463
business models to serve the poor (2005) ’
4 Social entrepreneurship: Peredo A. M, 0013183
A critical review of the concept McLean M. (2006) |
Social enterprise and entrepreneurship:
5 | Towards a convergent theory of the | Chell E. (2007) 0.012546
entrepreneurial process
Table 7 Top 5 papers after COVID-19
Local network
Title Author(year) PageRank
Social entrepreneurship research: . .
1| A source of explanation, prediction, Mair !" Marti I 0.002900
. (2006)
and delight
Social entrepreneurship: Why we don’t| Dacin P., Dacin
2 | need a new theory and how we move | M., Matear M. 0.001698
forward from here (2010)
The multiple faces of social
3 entreprgneurs}npi A review of Bacq S., Janssen 0.001671
definitional issues based on F. (2011)
geographical and thematic criteria
Zahra S. A,
A typology of social entrepreneurs: Gedajlovic E.,
4 | Motives, search processes and ethical | Neubaum D. O, | 0.001434
challenges Shulman J. M.
(2009)
- Social entrepreneurship: Peredo A. M, 0001418
°| A critical review of the concept | McLean M. (2006) |
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422 23 A2 EAM(Clustering analysis)

F2 ol gEo AR FAZE Hosr] ¢
3] Wakita and Tsurumi(2007)¢] "W2l-& &-83}
o Sy BAS HAAEAY. B dZ3

S Qs <A 283 PageRank o414 9]
0

A Z 3709 E+¢
SR 1 W PageRankﬂ =
A9 AT =S FESY 74 &Y

‘:} Table 82 /\}

Table 8 Result of clustering analysis

Author(year)

Seelos C., Mair J. (2005); Mair J., Marti I (2006);

Cluster 1 Defourny J., Nyssens M. (2010)

Prabhu G.N. (1999); Peredo AM.,, McLean M. (2006);

Cluster 2| hra SA, Gedailovic E, Neubaum DO, Shulman J.M. (2009)

Dacin P., Dacin M., Matear M. (2010);
Dacin M.T., Dacin P.A., Tracey P. (2011);
Weerawardena J., Sullivan Mort G. (2006);

Thompson J., Alvy G., Lees A. (2000)

Cluster 3

S 2Hy 244 mE SY2HE FAE
2 A A 7197 Al
9] 7H”§]r°ﬂ EHOH 53 3t Seelos and
Mair(2005)= AFE A 71971219 AMd g Ald)
5 AdetdA, AsA 7197FE Aol SDGs
(Sustainable Development Goals)E A 43}
719 2 71#d AEE JFEYERA A93%S T
T ASES AASFI Y. Mair and Marti(2006) =

AR A 7197l el ele sk Edd
ALE A @9t 97 24AE AR a AL
A 7]

ANAAE AFsr] Y8 474A] BA(F
Z olF, AxA 7G4l AR A AL, AFE
+5)& AYstdtt. Defourny and Nyssens
(2010)= AF3lA 7147Ed Al Jlide]l FEu™
FrE A w=e] AARE weke] djs] dwstal o
ot MEsr oABA WaES gkEA aga
A zF hd e FE A Aol s AW st
b=

3% 2+ T2 AA 7197 548 2 #
slo] tfs] thFa 9t} Prabhu(1999)2 A}3] 4
719 714 2] 1 4 (Social entrepreneurial
leadership) &3 A3 4 71944 22 (Social
entrepreneurial organizations)®] QT AW}
71E Aol #HEAAS HESYT Peredo
and McLean(2006)2 A}3]% 71971 A 419 A}
3|4 st VIGHEA 84E BT 1ds)
ARSI A 7147 el Ak A A -aRA - F

4 AEE Fastn], 454 AL 7]

2 ot K

97 1037}94

(e.g. Social bricoleur,

71974 &4 R4S P s
Social constructionist,
Social engineer)stil, At & 7|77 2BAE
2 9= g A2 Ausgo).
32 T2 AF 797 AL
£ 9tk Thompson et al.(2000)-&
71978 Alel del 2 Ty A A}
514 7147 Ale] kst AbdlE Adwstar, A
314 Ao dis] AlAleF T Weerawardena
and Mort(2006)= AF3] 2 7|9 7b4 419 das
o4 ZH A dHE A8 AtE dATE T
af A3l A 74 7EAE Al Y] Ak RS st
&t} Dacin et al.(2010)2 AF3] & 71471 A4S

LJ

2 e m{m

ol 1

o >
Job 0N

0

GuAe A AN Wmaa A e
EREILSE & RO R E AU IE RS PUE R
£ AA3FYG . Dacin et al.(2011)2 AF3] & 7]
Q748 Aol oAy Qunl, 54
o URn FF A7 e gFd A7 g
3o RS Ak

43 719E HERT 2AM(Keyword network analysis)

A FJ7HA ALS] A 7147 A Fa AT F
A 9 FFS AR YEYA 4 7|8k
AE&HA A4S AASAT sld 242 A&
A MEYAE 7Ivtow 7|E AFAAE
HES] SAE Bste] o9 FAE o oA
A S Fofst=s grh xRk o] Hgk MA
H 883H ] AF3 A TP A e AT ol A
Mz dgdAR FAE Local networkel 811

N
s

1. m1m

e
o
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b Aol7]e F& Table 9 Keyword centrality analysis
o]
H

- b No| Degree centrality | No | Betweenness centrality | No | Closeness centrality
Z )’ 5 o] ZAE Aorsgl=g = 3
7]— © ‘—] oﬂ m ‘l— ]‘”—9} —,—Zﬂ = "4— =1 or- Eﬂ - ‘l— 1 | Social enterprise 1 | Social enterprise 1| Social enterprise
74] 7 }' 9J\ q O] oﬂ % 01_:‘_ ?"E‘ -“i’] Y E‘ e ‘?4 3] 2 | Entrepreneurship 2 | Entrepreneurship 2 | Entrepreneurship
SR H 883H o] AFE=ES Aoz 7|9 s o 3| Sustainability 3 | Social innovation | 3|  Sustainability
= _clq = ‘E‘ /\_q' Tg: /‘\:_] }\] g]_ 9;\ E]— 4 | Social innovation | 4 Sustainability 4 | Social innovation
- - 5 [Social entrepreneur | 5 | Social entrepreneur | 5 | Social entrepreneur
ol f&ll WA AL AAGT JH=(== —— : ———
= =5 () o hlEro ot e o 6 Social capital 6 Innovation 6 Social capital
o A KN
'/] © ] = “( © i) = ]— o= 7] "4 h‘ ﬂ __-rq = 7 Innovation 7 Social capital 7 Innovation
= st oju SAEA RIESFTE HA S Corporate social - -
= _ ~ 8 responsibilit 8 Social value 8 Social value
oo R FHstE Z1ERE e R sto 7] ponsibAty
— .. Corporate social Corporate social
o] = E o = A o3 ] 1= . .
J Lﬂ 4 d= ?' 3 AA q’ ]/]' 01'7 ]' HAIVE 9 Social value 9 responsibility 9 responsibility
2 (Component analysis)S 3o =R ‘A} 10| Social change | 10| Social change | 10| Social change

34 7)A7AA A dEtH o7 HMIEHE T
Jezw MEQaE A TS Table 9'°] FH4 24 AdRE ApAow
AHRE A4 24 2 7]1¥9=+% Social

enterprise > Entrepreneurship > Sustainability

N

w

of

0>

0x
o,
o
Hye -

d & 4 (Centrality analysis)

> Social innovation > Social entrepreneur >

T s B < e R B R R B RS Social capital > Innovation > Corporate social
etatz] sia 2 Aol A 7= MEHAE o responsibility > Social value > Social change
o FAE EAS AAGAT oA AA g oz Uelga gth o= rhokdk Rols] o
AXVE #A4& T3 748 A4 7197HY P =R = 7]4 o} a7 ®Wu} xR Ad
A FAC W A= MERAS FlE M gge 9= dY Rord FAHA AT
EA A, il 2 A8 AT 22 2 Yehln 9oiKho et al, 2013;
FIHE A RS Sstel Abel s 797 Jeong and Park, 2019). =, AF3]4 7147HA A
Aol Fa ol 24 TS Fetsidith A F ATE A E 7|9, A197EA, AL A,
2124 (Degree centrality) 54 w==7F drbv AbE A AR A 7stE FAom ATt
W m==9 AZAso] AdeA e gk Ao, A7) = 3 ‘Rlﬁ% o 2= 9},
uj 7} 54 A (Betweenness centrality) & 3 =X ooz w7 FAAHo m=o 9=
b ae FoeE ke Ags A B SE Social enterprise > Entrepreneurship > Social
= A=, 24 44 (Closeness centrality) innovation >  Sustainability >  Social
e e ) entrepreneur > Innovation > Social capital >
A ddsel gl=Ael Wd AEolth(Lee, Social value > Corporate social responsibility
2014). =, 944 FAPES S ©E 719=¢ > Social change %© % UERGTh w7 EAA4
st ol AlEFHE 719=7F Follx], wl o] o F)9r g2 F9es Z7ld 95
THAS T vE dA7FAet dAste] A o] 1 YYEEs Zss s i)
of SHATbsAdol & JI9ETE FAJA, A 7] w2 W Aol o F9Ei= Az
TAdE T 54 A7FA ASAA € gz g 25 ddds das asin)
whE ek A QA 5 A= IS (Kho et al, 2013; Jeong and Park, 2019). 4
FoIAE geled & AtH(Lee, 2014). Ay} A7A FAAo] =L [RE 79t 9

W FAMAE E=Ed, 53 ‘Social

innovation’, ‘Innovation’, ‘Social value’® 7%
g2 FAete] uj 93%s st A= AF
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FAAN s A ek
o 23 B4l me A9t

Social enterprise >  Entrepreneurship >
Sustainability > Social innovation > Social
entrepreneur > Social capital > Innovation >
Social value > Corporate social responsibility
> Social change =% 2 YEMY olg1st 719
252 X AA 7= HES AN T4
of $jAste] e 719 =e ZH87] Wl o

FAEH g1 dFHeRE ddH= BA
719 =o]th(Kho et al.
2013; Jeong and Park, 2019). ¥ A= o
2 A w2 R 7Y=ETt FdT =
Exomw, FY3tAl ‘Social
value 7} Corporate social respon51b1hty’£5}

=2 oA TAAS e AeE YEwth

o7 4H EAAE

432 COVID-19 o|& = o] =2 S4ld &4

COVID-19 o] A3} o]Fe] Als] A 7|74 Al
o dig F2o 719=E Fetsty] f&E Wdv
A A FRl 20208 S VIEe R AME A 797t
AN ATe Fo A9=s Mg
1009 ¥4 Az, A4 T4, WA T4, =

A FAANN A oA o Fo A&

= ATE AL A= INYerE Social
enterprise’, ‘Entrepreneurship’, ‘Sustainability’,
‘Social capital’, ‘Social entrepreneur, ‘Social

value7b ATk 53] sMHy o] Fo] FEZ
By Qe AT FAE 94 FAA, Wl FA4
A, 23 TAA EFA] ‘Social innovation’,
‘Social entrepreneurial intention’, ‘Gender’ 7} 4}
Bl 9tk o]2 B3 A=A Az A=
AT 7 Adv YA e digk #A ST
g ar AFSIA 7197 e oF7]steE o®
of e Bal F7h A AQHEAGIA o
el Ao gig A4 F7HE & T

Table 10 Keyword centrality analysis before and
after COVID-19

No Degree centrality Betweenness centrality Closeness centrality
2019 2020-2021 2019 2020-2021 2019 2020-2021
1 Social Social Social Social Social Social
enterprise enterprise enterprise enterprise enterprise enterprise
. . . . Social } .
2 | Entrepreneurship | Fntrepreneurship | Fntrepreneurship inovation Ttrepreneurship | Fntrepreneurship
. Social Social P P Social
3 | Sustainability innovation | entrepreneur Fhtrepreneurship | Sustainability innovation
o Structural e
4 Social Sustainahility | Sustainability |  equation Social Sustainability
entrepreneur entrepreneur
model
- Social . Social Nonprofit Social .
2 capital e . .cunal value organization value e R .
intention intention
. . Social . .
N Social , Social . Social Social
6 value Gender innovation enAl . a capital capital
Intention
7 Social Social Social Social Social Gender
innovation capital capital entrepreneur | innovation
8 Innovation India .&)Clal Social Innovation India
impact value
9 Social Social Innovation Social Social Nonprofit
change entrepreneur capital change organization
oo Corporate . .
10 ib“‘ac]t Culture social Gender fnoc“zlt emzocr:‘;eur
. responsibility > P
a
5. 28 ¥ E9
o) A=) A=
oA E AlFEAASA 24 8 dA &
[e) =] [e) =) =
X0 A9E VED 24 A gt
B LB ’ 51z o
woke] ‘Absl A 7147 Ol HEE A AA] &
5 =] A=} [e)
A 24 AE ANSEL 24 Ane oe
% o) A=)
W 2o AA, AFAA 4 A3, Bacg,
Halberstadt, Kraus, Shaw, Mair, Tasavori,

Dey, Smith7h AH8ld 7197b44 Aol 49
AR dehgh EE A A 7GR AT
A Be NEFS FEH FHS 2E 79

E+ ‘Social enterprise’, ‘Social entrepreneur’,

‘Social innovation’ 22 AFHAJ. = A3 A
7147 Aotk == vgd 24 JH F
ALE A 7S FAoR AT o, A1
2 7197tE TR AEES FH8 = &
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