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Abstract SNS has become a very close service to our daily life. As marketing is done
through SNS, places often called hot places are created, and users are flocking to these places.
However, it is often crowded with a large number of people in a short period of time, resulting
in a negative experience for both visitors and service providers. In order to improve this
problem, it is necessary to recognize the congestion level, but the method to determine the
congestion level in a specific area at an individual level is very limited. Therefore, in this study,
we tried to propose a system that can identify the congestion level information and the
characteristics of visitors to a specific tourist destination by using the data on the SNS. For
this purpose, posting data uploaded by users and image analysis were used, and the performance
of the proposed system was verified using the Naver DatalLab system. As a result of
comparative verification by selecting three places by type of tourist destination, the results
calculated in this study and the congestion level provided by Datal.ab were found to be similar.
In particular, this study is meaningful in that it provides a degree of congestion based on real
data of users that is not dependent on a specific company or service.
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