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Abstract

In this paper, we consider the potential of a metaverse space that can be expanded infinitely through the reinvention of the
metaverse space. In particular, this study attempted to establish a new concept of metaverse space, and to present research models
and strategies between technologies and humanities. To perform this, this study revealed problems that can be overlooked through
characteristic analysis of the metaverse space and proposed ways to overcome them through in-depth interviews with experts. In
this way, interdisciplinary research will contribute to the revitalization of the metaverse content industry in the mid to long term.
Therefore, through this study, it is expected that reinterpreted metaverse space can reach a practical realization as a meaningful
place of life and a creative space through Yi-Fu Tuan's concept.
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Fig. 1. The reconceptualization of metaverse
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