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EAsle] )& ASIA % 117470e] Aolol A, BelEe] A S B oF 237770l
B LS GPOR BAAN, BRETE AL, 3 e Uehtd, BIg
anlAe] o] ASEE Z4a) G TR & oF 20l 0% VEhtor], S4AEe
o 222l i —aﬂoww SOOLEE A Aol Bt o) SR AR Ao
How HHSHs “Bne 45 BEANTE TF  epdth ARIE F So) 4%, 2] o) AR
SPUSRE AT 7PoA] AR vek ol Elo] Hoh 54770, BIFA B oF dd7le] Fol
g, BB ARIE 2 5 FEAT F A48 20E Uekdth =3 o2 101 e
¥ 502 FESgom A2 W4 20k PBE BRHOE 0T FES ATFHL

o] 2ol A-g3t] TR BF = HEF QooH FHEITEERE F 97 FHE|E &
7HA, AFUE 2 = ABE 7HA], FEZEAE F)(3447Y), E2A(2557)), TIAE E29(210
o] f-= A 71X E didth ol9je M), 2ol Z(G1A) 52 BopollA thaFet 7o)

o] &7 Ho|AellA AnAT} AT 4= U= S0l EAlgk= Z o2 YEith FEAE

T = T4 7Fs 7IRY, AlE oA & 7 A 1 FHlE 7IE e A e

s, A 1 EHE 71E 7 AgllolE A9 1, obd AS 022 ISk

B 7| W AR 7] 55 SANT B AFolAe A5 Faste] ZA4

2 TASATH<E 2> D). o] FHEZA F& WMFSd 2 HES AR
gk & FAof 83l tHDuan et al., 2008).

4.2 71234 <E 4> A ARSHE T8 s Y A

WAAE e o s g
< 3> 4ol ARE Wl iR eT Akzo s fojuldl Zos ‘Jrﬂ o, 7

o e

My rET g BEHA E| Rk Z|cHgt
Preference 1,174 2,377.3 2,925.5 34 31,856
DiscountRate 1,174 28.8 9.7 6 64
ReviewCount 1,174 8.7 20.6 0 202
CommunityCount 1,174 43.9 62.7 0 547
FollowerCount 1,174 30,912.3 123,773.7 2 2,782,064
LessonCount 1,174 36.6 11.2 0 105
ClassPeriod 1,174 204 43 4 52
ImageCount 1,174 11.7 6.2 0 43
ClassPrice 1,174 356,698.3 100,147.2 87,000 1,094,400
Category 3o|(344), =29(255), UAEE=ZY(210), Zo]=Z(51), HWOIA/TAE(67), AHRIB4

(42), 82)E5(70), +5(71), +2H64)
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A2} mlE o] 20l 4 AEollolEfol it

A7} o] A mx

<E 4> @S ey
(1] [2] [3l 4] (5]
[1] Preference 1.000
[2] DiscountRate .394%** 1.000
[3] ReviewCount B97*** .208*** 1.000
[4] CommunityCount TJ1Lxx* .302%** .508*** 1.000
[5] FollowerCount .185%** 121%** 222%%* 127%** 1.000

Note: *p < .1, **p < .05, ***p < .01
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<E 5 F7HEAM Aot (H1~H4)
2E 2E 2 2E 3 2 4

Coef. SE Coef. SE Coef. SE Coef. SE
LessonCount .006*** .002 -.000 .002 .010%** .003 -.001 .002
ClassPeriod -.003 .006 .009 .006 -.003 .008 .005 .005
ImageCount - 174%** .033 -.218%** .033 -.180*** .043 -221%** .028
ClassPrice .000%** .000 .000 .000 .000 .000 .000 .000
Subtitle 374%x* .048 .389*** .048 726%** .060 .262%** .041
Material 144 112 -172 114 -172 147 -.019 .096
Category Yes Yes Yes Yes
DiscountRate .025%** .003 .016%** .002
ReviewCount A35*** .016 .281%** .016
CommunityCount 570*** .018 .359*** .018
Coupon .768*** .061 123%** .044
Cn 5.265*** 220 5.230*** 214 6.631*** .061 5.056*** .189
R¥(&A¥ R) .613(.607) .594(.588) .328(.320) .719(.715)
N 1,174 1,174 1,174 1,174

Note: *p < .1, **p < .05, ***p < .01
Dependent variable: Preference

A9y, =g 29} 30X 2zt AkE] A 7kx) 9}
etz 71A] HeE 283 394 Aot
ZFele] ARFYE] 2 xcoef = 0570, p<0.01)+=
AR|Z} s Tl A A JS njx|= Ao
2 Uepgon, ZFole] FEAE (coef
0.768, p<0.01) T3 U3 AFelnt. o] uﬂr
g} FES ALIAY ARYUE ZF 47 B

Fele] 9 anat AEer) e e _04
PRtk & 5 ok webA] 7HE 33 4 =9
AAEt S FAAAEL Al 7] 719

e SYUsE BT FYE 2 404 A

i

<# 6> UM 5-1>5H <} 54>
NS ZAZF37) 913 3178 Aol 2
5= <3 559 2 40 7o) Fg]el|o|E]
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(coef = -0.006, p<0.01)~74- 2 ot 2=2S)
9] 5283 coef = -0.019, p<0.0) 2+

AL e 5o fromldt FAZR] JFe 7= A
o= Yeptt o8t Ay 7ele] Fgolo]
B 229 947} el gt aniak A
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A12] vlAElol 2ol Zelololelol] ik A7k el Mol plAE da
<E 6> 37EA B3} (H5-1~H5-4)
24 5 2d 6 Qg 7 od g Qg g
Coef. | SE | Coef. | SE | Coef | SE | Coet. | SE | Coef. | SE
LessonCount 001  |.002 |-001 |.002 |-001 |.002 |-002 |.002 |-001 |.002
ClassPeriod 001  |.005 |.000 005 |-00L |.005 |.000 005 |.000 005
ImageCount _205%%* | 027 |-201%% | 026 |-206%** |.027 |-206%* | 026 |-208** |.026
ClassPrice 000 000 |.000 000 |.000 000 |.000 000 |.000 000
Subtitle 236%% | 039 |.230%%* |039 |.231%* |.039 |226%* |039 |.233** |.039
Material 048 091 |.005 090 |.019 001 |.023 001 |.043 090
Category Yes Yes Yes Yes Yes
DiscountRate(A) | .014** |.002 |.063** |008 |.014% |002 |.014=* |.002 |014* |.002
ReviewCount(B) | .259%** |.015 |.264*** |015 |.434% | 054 |.266*** |015 |267** |.015
gzumnﬂ"cr;'ty 300w 017 | 332w | 017 | 3310 | 017 |.586%** | 060 | 326 |.017
Coupon(D) 100%% | 042, | 085%* | 042 | 108 |.042 |.008* | 042 |.976%* |.149
FollowerCount(E) |.106%* |009 |.261%** | 027 |.125% | 011 |.193%* |02 |172%%* | 015
AXE ~006*** | 001
BxE _019%** | 006
CxE ~020% | 007
DxE _101%** | 018
Ay 4885+ | 172 [3.600%** | 269 |4.760%* | 175 | 4174 | 234 | 4349+ | 193
R(ZAE RY) | .747(743) 755(.751) 750(.746) 752(.747) 755(.750)
R 130,520+ 37,784+ 11.200%% 19,7415 33,3654+
2d 5 7]&

N 1,174 1,174 1,174 1,174 1,174
oto] 235283 (coef = -0.029, p<0.0)°] F e VS FBA7IBR <M 5-4> TEFE A
HAoH, sid Hye fofn|g FAHA0 g At
< = o= etk ol ARUE = &
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TE AT et RS Fote] 48 B A7 KMsel 222101914 7elol o
(coef = -0.101, p<0.01)°] Frt=EQ o s & 01%] 7Rs3F AH|7EX 9 2H)AF A% 7F
MFE PR R GRS TS o gAg agjdolnl g Ade 248
= Uit ojof we} Zhele] AgoolE & F}7 Fo] BAETh ATAHE B &0
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<Abstract>

Effect of Trust in Creators on Class Preference in Knowledge
Marketplaces

Kang, Young Ju - Kim, Jin Myeong - Lee, Ui Jun - Oh, Se Hwan

Purpose

Since COVID-19, the demand for online class platforms has increased. However, those platforms
have not been clearly defined, and related research is also limited. In the context of the knowledge
marketplace (KMs), this study examined the effects of class information and trust in creators on

class preferences from the perspective of consumption value theory.

Design/methodology/approach

By establishing a web crawler through Python, this study collected 1,174 class data in Korea's
leading knowledge marketplace, Class 101, focusing on diverse class-related information and the
number of Instagram followers for individual class creators. Based on class information, this
research analyzed the effects of consumers’ utilitarian value, social value, and hedonic value on
class preference. In addition, this study examined whether consumers' trust in creators moderates

the relationship between class information and class preference.

Findings

According to analysis results, it was found that the higher the consumers’ consumption value
for each class on KMs, the more positive their preference for the class. Also, it was confirmed
that consumers’ trust in creators moderates the relationship between class information and class

preference.

Keyword: Consumption Value Theory, Knowledge Marketplace, Class101, Class Preference,

Creator Trust
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