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A study on the development process and current status of

Chinese art museums
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Abstract With China's tremendous expansion, Chinese art and art museums are also rapidly growing. The
purpose of this study was to arrange the growth process of Chinese art museums from modern times to modern
times, as well as to examine the present state and tendencies. Although there is a disparity between Chinese art
museums and those in Western nations, it is being observed that the gap is steadily closing. Chinese art
museums are rapidly expanding and adapting to match current art museum trends, both in terms of number and
quality. Despite this expansion, it is suffering operating challenges owing to a lack of cash, as well as issues
such as insufficient system and support, opposition to progress, and a lack of professional staff.

Since research on the Chinese art museum, which has lately attracted international attention, is limited, this
study can add to research on the Chinese art museum in Korea. It is feasible to comprehend the development
process, present condition, and challenges of Chinese art museums via this study, and based on this, we intend
to provide implications for the development of Korean art museums.
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Figure1. Number of private art museums in China
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Figure 4. The author experienced the VR exhibition scene of
Paper Crane in Beijing, which was filmed in December 2021
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