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Most of the prior studies on the servitization of manufacturing companies have been actively studied, focusing on the performance

and cases of servitization at the single company level. According to the results, most of the servitization at the single company

level has been expanded based on the relevance of the company’s core products. However, the form of companies that form

a large axis of the Korean economy is a large-scale business group, and these business groups incorporate service affiliates for

various purposes, so they show different characteristics from that of a single corporate. In addition, since the purpose of forming

a business group is different for each business group, the service relevance between affiliates within the business group is different.

Therefore, this study aims to examine the effect of service relevance between affiliates within a business group on the management

performance of each business group. To this end, an empirical analysis will be conducted using panel data for 10 years from
2011 to 2020 for a total of 98 affiliates listed on KOSPI and KOSDAQ of 9 domestic business groups. Based on these results,
the direction for improving management performance and establishing future servitization strategies for large business groups

in Korea will be expected to be made.
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<Figure 1> Research Model
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<Table 1> Operational Definition of Variables

Variable

Description

Management
Performance

Revenue [4, 18, 22]

Servitization

Total Revenue of Service Companies in the Business Group
/ Total Revenue of the Business Group [8, 18, 34]

Service

Relevance

An indicator of whether products and goods are traded
between affiliates [8, 10, 37]
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{Table 2> Data

A Service F_leyen_ug . Service Relevence
Group Subsidiaries Subsidiaries (unit : trillion) Service Rate (mean)
mean sd
Samsung 16 10 320 38 0.2 0.25
Hyundai Motor 11 4 224 22 0.08 0.31
SK 20 10 181 38 0.54 0.05
LG 13 5 159 8 0.21 0.16
Lotte 10 5 51 3 0.6 0.17
Posco 6 2 86 7 0.25 0.34
Hanwha 7 3 71 17 0.24 0.11
Doosan 7 2 43 9 0.39 0.59
cl 8 6 51 17 0.71 0.25
M), E23167), FHTA), FAHTA), CIGM) F 9870 oA FolF Ao= eyt
2 AT R 7| AR AR IAME 4 oo wel 7| k] AMu|2strt g dell A
el & 9l 201195 20209704 2 AAstAa, g 9l 9SS VAL Ades & T Ak
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