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Relationship between Humans and Social Media Explored in Literature:
From the Perspectives of Users, Industries, and Society

Min, Jin-Young*

C T Since social media's introduction, it has reached a point where almost all Internet users, or more than
Abstract : . . . . .
L _ half of the world's population, use social media. As its use became a common activity for many people,
social media inevitably induced a range of social phenomena, and numerous researchers have examined them from
diverse perspectives. In order to understand the social media phenomenon and related studies better, this study
incorporates and analyzes 1,038 articles of social media literature, explores their focuses, and provides an integrative
knowledge of the social media phenomenon and research trend. Furthermore, by applying Ihde (1990)'s theories on
human-technology relationships to social media literature, this study also investigates how the relationship between
people and social media has changed. This study interprets the approaches used in literature in light of human-technology

relationships and offers suggestions for future research.
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(Table 1) Number of Studies by Categories

Category Technology/Design Users

Business and Industries Society General

Number of Studies 155 144
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(Table 4) Numbers and Categories of Studies Related to Business and Industries

Research Categories Number of Studies
Marketing and Promotion 196
Firm Performance 101
Teaching and Learning 81
Healthcare 52
Government and Public Organizations 25
Journalism 23
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(Fig. 4) Social Media and Business and Industry Studies’ Trend
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