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Abstract This study attempted to identify the effect of personal innovation, perceived ease of
use and perceived usefulness on the intention to use for users of OTT service platform Netflix,
and finally affects flow and addiction. According to the research results, personal innovation has
a positive impact on compatibility, simplicity and perceived usefulness, simplicity and perceived
usefulness have a positive effect on use intention, compatibility and use intention have a positive
effect on flow, and flow has a positive effect on addiction. This study is meaningful in that it
can improve the understanding of user intention based on Netflix’s new subscription standard
and provide basic data that can be used for basic research on OTT service users’ flow and
addiction and development strategies of OTT content providers.
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23 7|82 E(TAM)

71448 28 (Technology Acceptance Model:
TAM)S &84 3 %°]Z(theory of reasoned
action)¥} &A1 &4ko] 2 (diffusion of innovation
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Hzxo 54L& HAFEH7 gy wotsol= AA

of tigh Aotk TAMOIA+= F 7F

sk AQlo® QA E ol g QAAHE
AE B NMEE 71Eod U & Jx=s
2 L2 AT OTT Alvl

A
8

S8 AT BVAY. B A7

S WEE s MUz E4E Agse] A48
gol4, 949 F843 g =T Fa WS
2 Agetel EAg

2.3.1 AKX & Zo|M(perceived ease of use)
e}

o) 2] H &o] A (perceived ease of use)o] @ o]&
A7F B4 A2gE o] 88 w MARRS Y1
AdEgs =Y 7 Ui AZske ARE gk
t(Davis, 1989). o1& 7o w2 AA|H £
dol A" FE&Ad TAHAN FFE HA=
Aoz e o= o] &x7F AL A|Eo]
U 71, Aulads AR e5s FaeR
Aol dFu shE Sl =] "Hvka A7
o= o ntH(Davis, 1989; Kwak et al., 2012)

28X (compatibility) = 4142 7]&S w
ofEol& Aol A 71X a | HH= 7}
A

=
2], 1g ol ol ge] "ao] alV|E, AF EE
e 2o A s B3 o]z ZA 29
FAA Ak ol® F XA EAS FHilste=

Q2 = 3y (Rogers, 2002). Tornatzky and
Klein(1982)¢] «Aqto] w=w 4le 72l 71X
1

A" HIa4E Ao

~
iy
o,
N
fo
i

T HaAA e’
el ¥k R £l B ol g 9l
of R 2ol BIY AMAE AT A
of 1A o WA, 2E, X Azga s
St BeHE 2vdE 0% AAGE =7
o AFH HEE ) g 3 A7]&el
AE, Aulze ol gae] AAH LT A
2o AFB5E AGHAY o8 THsAol
b webd olgAE WY FUe wEn

A7, AFm R AHI =9 ARA o] E=&TFE
Z43} o] go] golsfrt.

<=4 (simplicity ) L
g lefar desta HAs Vs s
ANA Hulste] HelE M= A
(Cho and Jun, 2020). S17+-73F

(Human-computer interaction, HCI) <3 <ol A]
Aol AY & Ax="le F8AHES HASIE

o Ab&Eth o] &xbe] AMES fgh Fhgh wj
29k dolol, #L AHRI AYm, A7
98 T2 FAHHE of& fold2 A
Wt AAFE 2R F
(McKinney et al., 2002). d¥+8 o7 o
S o2 o] Ao JAAYHS A
kel o] & 4FgS wolil Y U ol& AH
7MAs 4 Ao & 4 At (Choi and Lee,
2012; Shin et al., 2018).

AgdL FUelEe] OTT AMH|AE o] &d
o JlEFe o dXxstel ogAd Zelxe]
A 5 o] S o] &AEd Al AFAle o]

FZT =
TEEE

o O 30 2 op ¥0 X ofp

A (perceived usefulness)o] & ]
27 54 Al2"le] o] &5 Fa dF Al

d=3teE AEE T3t (Davis,
1989). o] &x}e] F=3A A A FHAalAHl 7]
=, A, Aua7E ARl A =& 2
2 Ao gg 578§ AEE =ol7] 4

A

o gt} (Davis, 1989; Shin et al., 2018). 7]&<

SRde gy Ay e (EHHo02 s

7] $18l AAAdoew gFH, ¥ B 8dS
xgsteE weo s WA

ofge] Hidiae Zdx vy, 254, A

T T8 dA"H FE8A4Y stYedloewr A4



Journal of the Korea Industrial Information Systems Research Vol.27 No.4, Aug. 2022 :47-64

stazt stk OTT AH| 2= dEA< v
of gy =53 5A4S
o] 8§27k A4l o] aFtel BteE SA4E

olE FEHo= ﬁw?‘?}oﬂ g8t EeE s
AMuB]2E o] &etH =
gt 5 ZEl=9 7]'74& 3‘33

st = 2 thH(Yang, 2013). =, YlZg X~
H Zo A &4 §lo] FAR ZEl=E AH]|
i, 1 FAAE TYgsta Al &
o]t ik A acl
(Lee and Kim, 2006; Joo an
et al., 2020).

el

foig

&g
!

L
A
)
2o

=

L O
=
—
>
=)
l>
m{tl
B
o
)
o
o
o
)
>,
rlo
o

o
2L
1
Ac)
=N
£
ofr
(e
fr
5
i)
_E,
O,
=1l
=
o
oo

[N

w O

O
A

2
=
[>
I
o
S
o "
Q
o8
c
5
@
Q)
S
A
N
=
Q)
=
©
0
&
N
e

ARs e, Faz e

il

= = Yl

2 o]l&A7 AR tE H=2o ZE g W
3 T

o]

o]

oot do M [N @ Nort e o> Tt o2
T e
>
il
rlo
rO
N
i, ©
O
oX
1o
4 o
o
fo
-0,
o
frt
'y

TT Aulz E9EY] w4
_‘I

ka} FH=2Z A

>4‘
o >
Jo
2
Qt_mom
~{
—LLO

£
—~
—
@]
@]

Lee, 2019; Li et al., 2022).
9_@} A (entertainment) = YlZg A7} A

s tﬁlzf"— 3 Am e EARE
& steladlel 2 F 9
¥th(Zhou and Lee, 2021). A3 <A
gd 2 o] &AL F&T AH=E A
Folgta & thHLee and Kim, 2006;
Zhou and Lee, 2021).

FI71H 0 2 A3 % (preference)= AH| A7} A
Folvt AFE 2Fol drty dsst=usE on
3 (Wang and Qi, 2017). A&+ A7
yH ARl Ay AFor ol]AdA gelnrt) 7+
A4 8]l ¥ gt & ¢ o E=g A&
vzl AFE Bkl 7HE Fash 7] 5
Aoz A7Ztolu} Al ol 7]x%

11_,%1

feorr eo

o

£ AN
1
>
fol

rie

2 P4 olF wgom Tl ovE AYY
h(Fishbein, 1963). ©]&x7F dEFZ & o] &
& A4S Az Brkel Aok glo] Aah Tl
25 AfE/ AEsa o F v, o
Hat ol g g2 AEEE F84 A
A% JFe FE Ao B 4 vh(Yi and
Chon, 2020).

4718k zre] Hael At AXE 84 wal
& #d= g9, eI Fdx AEE B
& Ege W Bedun ok

2.3.3 0| &2l E(Use Intention)
Davis(1989)¢] 7]« & %37 Venkatesh
5 (Venkatesh et al, 2003)2] & 7]% 48§ o
EoA e olf gEE TEH WMFE o8I A
B71&e HA ol&& AAsIE AdH=z 4
ofstal gtk o] & o= 5AH AHaY s
of g *}31F4 2R
ol 54 PE AT F Ari= AldT 9
Al o] tH(Oh and Kim, 2006). &, ©
ST AFoly Al 2~E FYs & B3
TAAA BAEE B3 AF %

AU Felae g sty @ 5

obo e
1o,

% 1 oxo
|
o

o] gk e AFolA o] = o&
ko] Q1A " EA oF wigd s whe
L& Wgoln, o] &7t A AH| Ay Tes
AAEAE AAst= AN NELdES AT F
ATk o] & oE+= URkAQl AF Fufel] #3
AN olYer 7+ ARI|E & ATFdA
L g% PdE dS5stal APk T8 A9
Hez Fevu ok T3 OTT AMuls AT
Lofo A o] &7t YlEE A Fo| AH[AE o]
&3 “eskal 24fo]l A9 f&stohal A
7t 5 o]l & Yo JIFS F= AS g
T A AT (Lee, 2014).

=Y Azto] ofw 54 Ao wH == 4
2] Aeolth(Lee and Ko, 2013; Zhou and Lee,

2021). =2 #Aom =9 HHe= I @
Bl 2

2
I
lo

Og(:,“
Eﬂi
N
N,
<

rﬂ

BT
N
N

o



A Study on the Influencing Factors from Use Intention & Flow of Netflix Users

S g Stk vgo o] g ok A e o] &7}
SNSY OTT AHjx=E o]&3 u Frjet &7
Aol molx A7t b= & REa HAe 49
S 3y 9= A& #E3I(Lee and Ko, 2013;
Noh, 2016). 43 =

P& o] &=kl A4
A4 Aedeeta & 5 Qo a2y 59
< €2 AR FEHE dAste SIHEH )7
T stk A Ed E]jo] ofgEudEs HAH FEHol
2 4 dvhe AR el &8 (Schiller, 2012)9] <
TFoll A A H(Lee and Ko, 2013).

FEe ofm AEo] Ha o Ee] HAe W@
s Yo7+ A8 doltHLee and Ko, 2013;

Noh, 2016). Young(2004)> JAE Ul o]§ ZF=o
Aol N ol o gAflA Belw 2
AAem B oA¥m, dud PR AL
st @24 oeee ARAL o gAE
o] YELY~E ol §F W FY Faz U
FEG AFS A Fa AG e wA
oA el Fo FAZF BT Ho] wad
o, wad At B3 FE BAS

£
O
Y
°
jud
-

o ok ﬂllO =
o o
l _Dl, [

i
z
o
N
0,

@ oo ox o

2017, Yoo and Park, 2018).
AdATolAdes A Fildo] AdAH &0

golyp 2 Hojd ol BHAA FAHA Y
o] o]Fojx#] AUt Lee and Kim(2006)<]
TE= gAE Zrlx9 7]Eo] o]g&xtoA F
2 omE Ad & 9la, o] &AE e o]
A3 FWolA mhold digh Q1AS =Y
A B ok Aol o] &ark A
s WS w 3A AR FFsie
tHRogers, 2002). - Ao =3t
5 ol&E w o]&A FhAH,
T AAEE AEE ousit)
JOEA o]l &t FHA 2
= gk} uhEbA A=
23 ol & npE o
ol &3t AEo] IS
7FA1# Foll A st
A4 g,

of thgk o] &%}
54 folx oF A
(Lee and Ha, 2009). OTT
o G E o] &t o] &%
ojth. w=Aolet gtk 4
o] &zt A H o gk
gk A ARE
dAAd A EA )
2 4= 9t (Park and Choi, 2019). 7]

i

X
PR
e

)

1u
>
u

ox.
rlo
oL

1 = I
I

ol
2
Al

e 1oz N oo M1 Mo
ol
o2 il
=
e

£a
- N
=2 o

=
o
=
lo o
ko lo

NS
3
o ol["

of

N

Oﬁ X
S ot

£ e &

By KUoSZ N X oox o K

S
A SIS

ol
N
Al
L o

H
o 12 =
lo >,
=
o
=
o
> o

B 2 = o op

E

3

N
r

re o
N H D‘ l'UlO i~

- —

o - 4

J Fo

T

1

Of

RN
ox e oot
flo = filo
i >~ )
=
Lo

e
o,
2 o oof W oM = b

O:
il
Rl D)

BN e
N

O o of 2 1p do O v a rf
11](e3 filo
| 4 |

g L od 1o ox

(Kwak et al., 2012).

OTT AMnrlz= E29E L oA

o
Aol Qo Bz FAS o & A7
4

3 H
ot} o] &2t il iAol AEFE FHE
Au] 2 o] g9 AYAS o A AAE F
t}H(Lee and Ha, 2009; Li et al., 2022). &7 9]
& A o)A Adog o8 Al TS
Hl o] & 5] A& vgo=m HAY g34E A
Ast7] 918 AAlelAl o AjE AujaEs A9



FoH(Yoo and Park,

o

701-

U]

o] g 47} OTT Au|xg

o}22 Gebauer

Journal of the Korea Industrial Information Systems Research Vol.27 No.4, Aug. 2022 :47-64
and Ginsburg(2009)¢] A ZA¥o] M= o] &

FATHOh and Kim, 2005).

©

A el

—_—

do

o] §7}o]

R
ﬁo

o

—_—

tH(Han and Moon, 2011; Chung and Zhang,
17do] 217

1w

MA i

1

.

Aol A

£

2018; Kim, 2019).

2020). ©]el

bk wEA o4

©

7tk aL

.

al

o]
PR

B
Tor

o0

M,...O

BN

4ol

Aol A

el

ToR

KT

ﬂ”

el

A
v

o
ﬁo

o
70

7A

ajo
o
o
o
</
o

. ‘I}IA

W

A

H3.
Aol

nmm oI
5o o] mT
w X o
W T
oF = do
e oF
oj
9 ol 5
T m
oo B
o o )
|, T
B o
X of 1o
o) o
B E‘M
= &
TR
N-o- )
T TS
o ap
o of I
)
B
of
Ko
o
o
ol atl
3w
30 A=
a
D
oo o)
kT
ao
ol o
K —
o W
X
3

el
.UO

xm.o

w4l

H
T

AAE goldt 9

glo A

7N <l

H=t}H(Davis, 1989).

el
0

Aol A o]} ol

2 TH(Choi,

2~
T

(Lee and Ha, 2009; Li et al., 2022),

%

5
EEF

O

s

i p2s

o] Aol A

¢

L

A= 2] Abell

. ;00

go
|

+dl, OTT

0SS

el

el
00

Bo

el

zel

%

7ol A

B

o &

(el

oTTY

o g 147

Bl

9

A A

=

A &
H(Li et al., 2022), o]¢} #o]

o -
iR

B

© % W SktH(Noh, 2021).

N

¢

_53_

=

A Aol

Aot e,



A Study on the Influencing Factors from Use Intention & Flow of Netflix Users

stol sl th(Lee and Ha, 2009; Lee and Kim,
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o2H A AL 2 B4 9F &
A& ougtti(Lee and Ko, 2013). 41380
A ol BAELS OTT T2 AH2E o]&d u
ZrRlZ AYAA EYs] FFA0 AL o
TRl S Fa Ao o] &3] ofHE o
= w5y 22F8S w|HA 5 A7 UE
U= Ae 3359 tHLee and Ko, 2013; Noh,

2016; Zhou and Lee, 2021). OTT AH]2%= <l
Hulo] o&s) vkt Ady Zd=E AT

<
T A3 FAstE A vgd oA Fol
N7NE AFHoE AT F AdA AT 54
o] gt} 53] 9 = oE=7F HElA
Al A ZEe] Aojx]a TRz A|HS 222 F
AskA] KA FHH AL A, gl A
zbek A& ol OTT AMulx 5 d4do] v
EluA Ak (Yoon et al, 2021). ylZg 29} 2+
2= AMulxE FolAds FEl AR o] 8w
g e JAdS , A

=3 [¢)
M Eqo Qs $94 Zuzel gdt ol§
d = e = <

NE A d
Hil. 548 S5 A9 oS v A A
o]},
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ged, 948 F840 0§ (Fig D A4S

MAE AR wuE B

Table 1 Item Descriptions

Construct Measurement Items References
Personal PIL: I am very interested in new content. Rogers(2002)
Innovativeness PI2: T tend to be interested in new content. Yoo and Park
PI3: T want to see new content as soon as possible. (2018)
Content CP1: Netflix has my favorite content.
Proference CP2 Netflix has my favorite types of programs. Sun and Na (2013)
CP3: Netflix has the series I want.
Cl: Netflix fits my lifestyle. Rogers(2003)
Compatibility | C2 Netflix is perfect for me. Bae and
(3 Using Netflix seems to be pretty much in line with my style. Jeong(2013)
SI: Netflix is simple to use.
Simplicit S2: Easy to understand how to use Netflix. Choi and Lee(2012),
plcity S3 Netflix will become familiar even if it does not leam other Li et al.(2022)
usage methods.
CDI: T think Netflix is constantly updating its latest content.
gf’vnetf;t CD2: T thik Netflix is rich in content. Pagof(t))al'
Y CD3: Netflix has a wide range of choices for areas of interest.
ENI: I'm interested in Netflix. Choi et al
Entertainment | EN2: I think Netflix can stimulate curiosity about content. (2014) )
EN3: Netflix offers a variety of entertainment programs.
UIl: T have the intention to continue using Netflix. Lee and Rvu
Use Intention | U2 I will continue to use Netflix in the future. (2021) y
UI3: T want to recommend Netflix to my acquaintances.
F1: Sometines 1 forget the time while using Netflix. Lee and Go
Flow F2: I'm very happy when I use Netflix. (2013),
F3: Immerse yourself in the content when using Netflix. Noh(2016)
ADI: Even during important tasks (meeting, class, etc), I
sometimes accessed Netflix.
ADP: T felt nervous, anxious and irritated when I couldn’t watch
Netflix. Young(1997),
ADB: T wanted to check new content updated by Netflix from time Lee and Go
Addiction to time. (2013),

A4 T've been more than excited about what others posted about
Netflix.

ADB: ‘There was a time when I tried to stop using Netflix but
failed.

AD6: It was difficult to control Netflix usage time on its own.

Noh(2016), Zhou
and Lee(2021)
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Fig. 1 Research Model

4, A7 Ax

=
0}3—’, OTT /\1‘115101] UrE gus FA5
o}, A& B3-S Table 13 72t}

42 d& FHX2 £4

2 ATl A4S Al =l AT, A
A 2E o) NEY2E o] &3t Y= THA
ol YU E o w 2022\ 49 253 Bt A
S AASE T AR HAm A Hell 9 F] 5
o] 2Ello® B3P o, F 528F9 fra A
wHolHE FHste] HF A &83to] A
SPSS 25.09F AMOS 220 23S o] &3}
HE A &gt

oA ZAMEFY AFEATH T
Table 29} 2t} & AME S8 2" =4 O
Ak wd 1977(37.3%), 914 3317 (62.7%) &
TAHAG. 98 FAHL2 HoAd 365649 d2
ol F SHA AR vEpuow, 20t 2057

(38.8%), 2041 ©]&}7F 9.1% (48%), 30t 7} 15.5%
(82%), 40tH7F 11.6%(61%), 50th 7} 17.4%(9278),

60t £k o] o] 7.6%(40%)= A A#F o] LEA
REHgles #A8 + Ak AgHone g

Aol 1727 (326%), 749/dE/AHE 1707
(32.2%), 5 4998 (9.3%) o= /45| AUAT

A BE e 209%(158%), 7% 284%
(150%), 9% 7%374) 59 wo = eyt

Table 2 Demographic Properties of Samples

CElilaSJct o . Freq Percen
arac assification
eristics uency P&)e
Male 197 37.3
Gender Female 331 | 627
Below19 48 9.1
20729 205 38.9
30739 82 155
Age 40-49 61 | 116
50759 92 17.4
Aboveb0 40 7.6
less than high
school 2 04
graduation
: High school 72 13.6
Educati In college 157 29.7
on Bachelor’s
Degree 240 455
Master or
Doctor 57 10.8
Gé)vernment 921 40
mployee
Office Worker 170 32.2
technical/producti
Occupa on/labor jobs 36 6.8
tions Part-Time Job 6 1.1
Self-Employment 32 6.1
Housewife 49 9.3
Student 172 32.6
Else 42 8.0
43 Z¥ZYo EHoN QAFEHN
ATAE dolEe] 4 el BA A=
BAe QAWsgon, 7 wAdE TRYY
AT WHE we} AFEFY HAFJEE FA
o shelakgich
A7) dFEYY A e gYEE EA57] 96l
AAF geld @A Ax= Table 33 #th. A
Al 2P Amats X2 783.738% LbERuE
1, AHFE=E 369, p=0.000, X?¥/df= 2.124(Ax
71F 1olA4 3AFO)Z YERSEE, g 23] A
B AGE A% A gEE AF el ool 9
Atk 4 FHAAE BFH FRAFE BT
Foe t#e HolFa A =3 fdalE =
CRS 0.70]%, Ho&AF 5 AVEE 05014, =2
215 ¢9(Cronbach’s Alpha) #< 0.8 |4
o Ueh} AFE WA Fos AL gl
# 4+ Ak
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Table 3 Results of Reliability & Validity Analysis

. Standardi Cron
Variables of : T-Val AV
zed item CR bach
proposed model loading ue E a
Cl | 088+ | 3LI®
IC(nrp%a(télglhty (o2 0923 * -a) 08| 0738|0912
@ | 0B | T
Sl 0842 * 280606
2. Sim?légity <KL 0932 * - 0927 | 0809 | 0920
B | 0w | R4
CD1 070 * 23083
3. Content
Diversity ce 0907 = - 08% | 0741 | 082
@ | osn+ | m61
ENI 0.810 = -
4 Enter%%rmt EN | 086+ | 223 | 0875 | 070 | 083
’m3 08 * 23983
CP1 0842 23986
5. Content
Preference P2 0.8 * - 0833 | 0660 | 0874
(&) a3 | 078 | 217
6 PI1 074 = -
Tnovativeness | V2| 09 | B3181 |y | 06a3 | 0
(PD 3 0870 * 247
Ui 0940 * 3065
7. Use h(ﬂltJeIl)ﬁﬁm U2 | 0942 = -~ 1096|0763 | 0918
u3 | 076 | %16
FI | 06%+ -
8 H&Y;’ 1 0839 * 18238 | 0800 | 0574 | 082
) 2%] 0.8 = 1786
AD1 0716 = 18613
AR 0.849 = 2347
. AIB 0612 = 15098
9. Ad%hAd[l)?n ADd 0554 * _ 0.8%6 | 0568 | 0891
AIb 0746 = 19749
ADB 0736 = 21.301

Summary of model fit indices: X?=783.738, df=369, p=0.000,

X?/df=2.124, RMR=0.063, GFI=0.91, AGFI=0.886, PGFI=0.722,
NFI=0.94, RFI=0.929, IFI=0.967, TLI=0.961, CFI=0.967,
PNFI=0.797, PCFI=0.82, RMSEA=0.046

*p<0.001, a) fixed to 1

¥ et AT RMRE
0.063, RMSEA® 0.0462.% 0.1 ©]&}e] #H7}7)

of AHgstelal, GFIE= 091, RFIE= 0929
9 ool Ao wk=Eslal, NFI7F 094, IFI
= 0967, TLI= 0961, CFI7} 0967= =59
A5 7F 09 o] s Ko g3t HH
A gk 21422l PGFI= 0.722, PNFI7} 0.797, PCFI
7F 0.82% 2= 0.6 o] o] kol ¥zstr] wiiol
AA myge] Ay AFE FPsE d A4
7b i A AES FURE EdEEAE
AVESt SMCE vl E %3 39 glgdAlS
&R Ed, ZE SMCFol AVE ¥l
gE= AE A% 5 vk old uwhek
AT HlOlEM A Eel B SHolA
g A3%E RVl v 9Ae BE &
Ty 7 Arta ®wokrh

2o AR AP AFEE FAAE W
S
=

to o riw e Job iy

2 o2

44 FxR¥Ee J1d AHF

e ARS8 Aled FxREde] A=
EAs H4A% A3= Table 53 2
i)

Ak el ®agol A3 E=i X?*=1013.885,
df=388, p<0.000, X2/df=2.613°. % e} X*/df
7} 3ol 2 A3l o, RMR 0.082, RMSEA
0.055% 0.1 °]st=2 H7t7]w=el Asstdct. GFI
7} O887i 09 olat= YER} HrE7|Ee] tha

=319 ou, IFIZF 0950, TLIZF 0.944, CFI7}
0.950 Tog 09 ooz Axxd ATy
a, B4 Anrb 5 ge wola ATk

aear kg AR A< PGFIZE 0.740,

PNFI7} 0.822, PCFI7} 0.847 ‘o2 e 06

Table 4 AVE and SMC(Squared Multiple Correlations)

Variable 1 2 3 4 5 6 7 8 9
1. C 0.738 *
2.5 0.292 0.809 =
3. CD 0.587 0.298 | 0.741 =
4. EN 0.610 0.333 0.585 | 0.700 =
5. CP 0.258 0.219 0.347 0.576 0.660 *
6. PI 0.333 0.197 0.389 0.342 0.088 | 0.643 =
7. Ul 0.462 0.303 0.482 0.618 0.411 0.178 | 0.763 *
8. F 0.482 0.227 0.503 0.619 0.324 0.218 0.458 | 0.574 *
9. AD 0.018 0.021 0.011 0.016 0.003 0.032 0.007 0.055 | 0.568 *
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ool Fs @ EE
= 3
- o

AAH A

A9 .

A A PDol A0l TAHAA 9
dS FAL(ETI AERAGFIE 0582, twkol
12,765, p<0.001), w3 D=4 (S)ol =
FFE A= ez e EEs AZRAF
} 0.192, tgrel 3.731, p<0.001) 714 HI1, 7+A
2= AHAEAT. 7HE H3S Z53F A=ZA S
7} 0.438, tzko]l 8.469, p<0.001°. = vtebrt 23t
AC)o] A (Sl Fodt JFgFS A=

FAA

(ESAS

%‘%%ﬁ%“oﬁ paze Adnde. A
FUYPDel AAE FEHPUA SHH
Fe(EEs A2AFE 0116, t ol 2961,

p<0.01) FAar
o s4AA FEFE(F

A (C)e] A H #8749 (PU)
=3t AEZAF7E 0665, t
#kol 13.039,p<0.001) i ©E=A(S)e] Q1A

FE&A PO TAHAA JdFS(Ews 4=
A47F 0.210, tzke]l 5.417, p<0.001)m] X1 gl o
vg 7bd H4, H5 H6S 2% A= E ot 71
H7S& 53 A=AF7E 0784,  tikol

Table 5 Results of Model Estimated by AMOS

Path of Standardized
proposed model| item loading I=velive | Iestlls
C<PI | H1 0.582ss3¢ 12.765 Support
S<PI | H2 0.192x 3.731 Support
S—C | H3 0.438s*xx 8.469 Support
PU<PI | H4 0.116%:* 2.961 Support
PU<C | Hb 0.665: 13.039 Support
PU<S | H6 0.210% 5417 Support
Ul—PU | H7 0.784s%xx 14.869 Support
Not

Ul<S | H8 0.070% 1.655 Supported
F<~C | H9 04653 8.307 Support
F<UI |H10 0.362s53¢ 6.722 Support
AD<F |H11 0.225%3 4.623 Support

Summary of model fit indices: X?=1013.885, df=388,
p=0.000, X*/df=2.613, RMR=0.082, GFI=0.887,
AGFI=0.864, PGFI=0.740, NFI1=0.922, RFI=0.912,
IF1=0.950, TLI=0.944, CFI=0.950, PNFI=0.822,
PCFI=0.847, RMSEA=0.055

%) p< 0.1, *x) p< 0.05, *#x) p< 0.001

14.869(p<0.001) &, AA ¥ FE&4[PU)°] °] &2
Z(UDel Folgk A(+)e d&FS A= A=
ety 7 H7S A e EQlok wide] 7HA HS
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