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Abstract

This study investigates the recommendation for tax accounting services used in many companies. In particular, it
aims to create guidelines for small businesses with fewer than 100 employees, which are relatively difficult to manage
in terms of cost or time. We surveyed 100 corporate officials on basic business information, such as the number
of employees, job titles, and business type, as well as the type of tax accounting service, the recommended score
for the service, the reason for the score, and other opinions related to tax accounting services. In particular, the
recommendation score seeks to obtain more effective results by using the Net Promoter Score method, which is known
to be more effective in understanding customer opinions than general customer satisfaction surveys. The survey revealed
a Net Promoter Score for a recommendation of -33 points, lower than the general Net Promoter Score. It also indicated
that tax accounting services need improvement. Specifically, the opinions of the respondents who gave a
non-recommendation score were as follows: “Not inconvenient or comfortable,” “It was just okay,” “I don’t know
if it would be helpful,” and “There is no differentiation and there are no special alternatives.” We concluded that
an improved service for raising recommendation scores was necessary. This survey focused on recommendations for

companies with fewer than 100 employees; future studies should incorporate larger companies and more variables.
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Table 1. Demographic data of participants

Variable Frequency
Gender Male >7
Female 43
Twenties 11
Age Thirt.ies 19
Forties 27
Fifties 43
Less than 10 people 75
11 to 25 people 12
The number of employees in the company 26 to 50 people 9
51 to 75 people 3
76 to 100 people 1
Employee-level 5
Asst manager-level 3
Position Section chief-level 3
Board member-level 3
CEO 86
Individual business 41
Types of business in the company Corporation business 58
Unknown 1
Tax account 58
Representative report 53
Tax accounting service type in use Tax reconciliation 53
Tax consulting 12
Etc. 6

Table 2. Promotion Score Comparison between Individual business households and corporation business households

Individual business (N) Corporation business (N) Unknown (N)
0 3 1 0
1 0 1 0
2 0 1 0
3 2 1 0
4 2 0 0
Score 5 10 14 0
6 5 7 0
7 7 15 1
8 8 8 0
9 1 3 0
10 3 7 0
Total 41 58 1
Individual business Corporation business Unknown
Average grade 6 6.62 7

Table 3. Promotion Score Comparison among the service types

Tax account Representative report Tax reconciliation Tax consulting Etc.

Respondent (N) 58 53 53 12 6

Average grade 6.62 6.47 6.84 7.41 5.33
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