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ESG and Corporate Power Issues and Social Responsibility
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Abstract As corporations grow in size, corporations exert a very wide influence on society, but on the other
hand, as they fail to take responsible corporate actions to use their influence, giant corporations are often
criticized as irresponsible social organizations that cause great social problems. This study examines the problem
between ESG and corporate power as a fundamental background that causes social problems related to corporate
activities, and studies corporate social responsibility issues that have been traditionally discussed in the business
and social fields.
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Table 1. Changes in the contractual relationship between
companies and society
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Table 2. Basic Principles of Corporate Social Responsibility
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