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The Effects of Information Types and Players in Everyday Vlogs on
Viewers’ Empathy, Social Presence and Self-Enhancement
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Abstract Recent trends in sharing online video contents show that vlogging on everyday life can cause
meaningful changes in viewers’ perception of mediated characters and their own lifestyles. We explored that
flourishing everyday life video contents online are intertwined with viewers’ psychological engagement such as
empathy and social presence, let alone self-enhancing motivations such as self-reflection and psychological
empowerment. Survey analysis results suggest that between contents types of vlog (everyday life vs. in-depth
information), watching in-depth information videos significantly affected viewers’ psychological engagement and
self-enhancing motivations. Compared to celebrity’s online videos, daily videos starring laypeople showed
significantly positive impacts on viewers’ engagement such as empathy, social presence, and self-enhancement
such as self-reflection, psychological empowerment.
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