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Mediating Effect of Destination Mood and Mood State on Relationship
between Tourism Experience and Memory and Revisit Intension
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Abstract The purpose of this study is to examine the mediating effects of destination mood and tourist’s mood
state on the relationship between tourism memory and revisit intention focusing on the psychological approach.
The number of subjects for the research is 301 visitors enjoying tourist destinations in Gyeongju and Jeju. This
study employs path analysis offered by the AMOS 28 statistical program to analyze the mediating effects of
destination mood and tourists’ mood states. The path analysis shows that tourism experience positively influences
tourism memory, tourism memory positively affects revisit intention, and there are mediating effects of
Destination mood and tourist’s mood state on the relationship between tourism memory and revisit intention.
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Table 2. Results of factor analysis and reliability analysis

hva Ex
D s 54 Ttems Factor | Eigen- Comulative®s cronbach
XEe] EAS B4 Ay IR 14578(509%) 1 Loading | values °|’s alpha
23 oj2l= 1409 (49.1%) 0.2 Ao n&et Aoz 1 % ;%
Elwtl Ade] 49 304 olsF 6978(24.2%), 31-40A4 TE3 | 77
1167(40.7%), 41-5041 6278(21.8%), 5141 °l’¢ 337 | TE T
B Tourism | TES | 750 9,008 36,030 89
(133%) o= U7} 7HE =2 Aoz ZRI=Anh Experience| TE6 | 756 ' ' '
T 85e] A9 18] 373(13.0%), 23] 66(23.3%), 33] % jgg
1044(365%), 43] o]} 789H(27.3%) 0.8 AE-g-o] TR | 701
=7 vheht TEI0| 721
Tourism T™L| 571
_ _ T™M2 | 650 1.09 40.414 723
E 1 E2 =4 Memory | 1\i3 | 501
Table 1. Characteristics of sample DML ‘865
Male 145(30.9%) Destination | DM2 865
Gendler Female 140(49.1%) Mood |DM3| ez | 3R 3519 785
younger than 30 69(24.2%) DM4| 871
Age 31-40 116(40.7%6) MS1| 706
41-50 62(21.8%) Mood MS2 | 581
older than 51 38(13.3%) State MS3| 814 2,063 61.829 /166
1 37(13.0%) M4 | 741
.. 2 66(23.2%) RI1 659
Number of Visits 3 104(365%) Revisit | R2 | 634 | o 6504 -
more than 4 78(27.3%) Intention | RI3 | .808 ' ‘ ’
RI4 733
N . " KMO 911
1) W] g 9 AFE 24 Bartlett's
B QT W] Ry AHES PEE] e | Testof 425,023
e Sphericity
LA} N BAS st S 0




4) vihEt A A

Mediating Effect of Destination Mood and Mood State on Relationship
between Tourism Experience and Memory and Revisit Intension

Hx T Ww%ﬂno@ ﬁ%@ﬁ%ﬂﬂﬂﬁbmﬂ_g oK TR BT
N T — e <R RO K o LT )
Mmd_ﬂx N o B %R g =5 QMXQWQVMELELOAVLW mﬁo&aomxﬂiw&
»r® TRIE tmmMJ2 TR ooy o= Ry R R G
=T wH BATE 3= ¢ W R o4 T > T T F R W
L%_E ﬂﬂ%% ©|5 Z Mﬂ%ﬂﬁ%%ﬁ Eﬂﬂ ﬂﬁeM@mH&o%
= = Laee o< = — ®WN B v ] o W e T
TEEEN oo 55 |3|E8|8 STl L ERST R AT 0T
JIIMWHleOﬂAﬂ Mod =T IMWHMMUEHMWMAMEﬂAaEﬂ&o Mﬁmﬂﬁmmﬁaﬂq
S (@) —_ ORI h:. o fol -~
M%E&wﬂwaﬂ%% m ] Hl]i‘_ﬂﬁioﬂwﬂnﬁl%ﬂﬁ.oo 7@@4@.@?{1@@
AR R - SlEm gl WM T TE PR TERCRg pe P oe d g
A A W N s o @mzm%ﬂ%%@Lﬂ@%ﬁﬂnw_m&7aaafmmﬂwg
ﬂ.nm_lﬂoqmlﬂﬂam,uoa % 8 ™ oo cFmE TP oW Ll R B
= ! t R X o IRl R < M) o— X 2o o) B
4,7oxo%o‘mﬂﬂu17rﬁr mum 88 |=x|w© © j:ﬁadlﬁoo ﬂ@o#ﬂlﬁm]dﬂwmﬂhodlowuﬂA
oH T i A o S ® g |58 . A B W S = = N o RN =R it
N SO g5 2& 25| = mwg_dﬁﬁo%mwﬂ@mmmf%ﬂ_cdrzmmzﬁg

X £ = = 8| = = N ~— g N o T I T ap s T o
T = 9P 2% 2 o= N3 o M X = W o B R
o X 0 — N X 0 EIY ™
mT D ERET T g% E W%aﬂﬂ%%ﬁeﬂxeriﬂ%wtmmw%zur%
MNP E B ET 2, || N SCEE NG A o Moo
Pr-wgH 8w T o 3 = PEorgg QT < THIT B 2wsn ol
TE LR Asw s 2¢ F |E|2 ks N MR R N T o o TN x B
B oo N o S B |E B oL e Y I IO K Tm B e WM
YEwm T g =9 S |E|S oop RSN G ) R W o R R,
Wog oo om0 o2 2 Bwrw X R age vpRY png VE®
Nom A e e R W2 WX T RETFEAT U B R FE KN
M "8 R N M OS (ST v | e R o9 S ® % W NIy
Faerans] FETMT SREEIZRTE
PErwm I Thr st l YRXIHAFT_T
ﬂﬂmgﬁo« wl g0 N Tlo ofp - o Dﬂlmaoﬁoﬂndﬂ =
T T P B o p % %o R N Fd 52 2
A =5 gk W 29 " % S~ _ws3SH i
A EWEm I ErIR Ly EHME % 3% 2
oﬁmuwh&ﬂﬁ?mrw,ﬁ ﬂ.mxﬂﬁ%.nouﬁr m7muuwm<vﬁuﬁ,m& S
X — X 2 — S - Qo < b5
auo#mﬂaaegﬁ %Dhmio]ﬂuﬂﬂ W_Eﬁl,ro,wm%m,n% .m
= BR ® g - O o %o o 2 AR ) — o= y ~ 2
DU AR = X 5 X.ﬂ_EL&],ﬁo S E n o O O
_ﬂo.mgﬂoﬂ B nmamﬂ_tunbuﬂﬁ T ﬂu.ﬂn%ﬂicnb,m a
9 g o N % T M E_ Mmool koo S
pl I = w T O = W q 4 2 K &N o
Mo =2 o BT = T TR 5 OO0RHEL
CTELRER® L s PEpIAY TPy lw
e Rage TR #8850 s mazfdXisg 5
Lt:iﬂ_rml%goﬁoulﬂ% ﬁa;lerLﬂchﬂ %H\Ho&&UENJ\H ]
Jxlzﬂadr.wu)% 5 43%7%714#? ocﬂonanWo_ewfm%Wv 7
TEZETENNT To L3zy PreriEii
TRERe M2 ES HET o EEe cRETmwTRTE %0
R I S S - - N v R N ) 5 o
= ﬂ_ﬂﬁﬂm7 aR T T pE T F T g 2 F Y m
T oM o o B OB B ol TR B WP T ARG H A S

Figure 2. Results of path analysis
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