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A study on the User Experience at Unmanned Checkout Counter
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Abstract The purpose of this study is to find out consumers' perception and meaning of convenience store
convenience food by using big data. For this study, NNAVER and Daum analyzed news, intellectuals, blogs,
cafes, intellectuals(tips), and web documents, and used 'convenience store convenience food' as keywords for
data search. The data analysis period was selected as 3 years from January 1, 2019 to December 31, 2021. For
data collection and analysis, frequency and matrix data were extracted using TEXTOM, and network analysis
and visualization analysis were conducted using the NetDraw function of the UCINET 6 program. As a result,
convenience store convenience foods were clustered into health, diversity, convenience, and economy according
to consumers' selection attributes. It is expected to be the basis for the development of a new convenience
menu that pursues convenience and convenience based on consumers' meaning of convenience store convenience

foods such as appropriate prices, discount coupons, and events.
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Table 2. Definition of Convenience Store Convenience Food
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